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OF QUALITY AND WORKMANSHIP 


highlights this fine ring. This A. Sauer & Co. design 
is the most desirable and popular 32nd Degree Masonic 
ring ever made. The top favorite for many years, it 
is being produced as rapidly as possible under our 
standards of meticulous craftsmanship. We are 
accepting orders now for delivery in three months. 
Massive 14K yellow gold, cast in one piece, hand 
chased and enamelled in regulation colors. Specify 
design No. 3387/7. 


SPEAKING OF CRAFTSMANSHIP 


the finest watch straps also are made by A. Sauer 
Throughout the industry our trade name, 


. stands for finest workmanship and adva 
KON-ITE leather or fabric watch si 


every reputable jeweler. 
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The cover—Retail merchants in all 
fields are asked to feature War 
Bonds in their window and store 
displays and in their advertising 
throughout the Fifth War Loan 
Drive, June 12—July 8. Display 
setting and materials in this photo 
by courtesy of Wolfsheim & Sachs, 
Inc. Jewelry from Jerome Rich- 
heimer. 
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SPEAKING OF 


AYBE you think you're hav- 

ing a tough time making the 
watches, flatware and other scarce 
items go round. But how would you 
feel if you had 50 wrist watches and 
600 customers clamoring, all at once, 
for a chance to buy one? Or if you 
had 500 customers lined up outside 
your door shouting for a cigarette 
lighter—and you had 30 in stock? 
These things happened to Ist 
Lt. Martin Gerber, “proprietor” of 
the Jolly Rogers post exchange, 
which serves the airmen of an Amer- 





ican bombing group which is, ac- 
cording to its members, “the best 
damn heavy bomb unit in the world!” 
The Jolly Rogers squadron is 
stationed “somewhere in New 
Guinea,’—and that’s plenty far out 
when it comes to getting supplies 
for Lieutenant Gerber’s post ex- 
change. When rare items such as 
watches, lighters, fountain pens and 
candy trickle through to this ad- 
vanced base, it’s something like the 
January White Sales at Gimbels. 
But Lieutenant Gerber doesn’t 
follow the theory of first come, first 
serve. Most important function of 
his “store,” in his opinion, is to 
keep up that elusive something called 
morale. If he sold those wrist 
watches to the first 50 comers, 
there’d be 550 soured GIs left over. 
So, when demand is big and sup- 
plies are small, Lieutenant Gerber 
holds a raffle. Everybody who wants 
to buy a watch, a lighter, or some 
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other “luxury,” writes his name on 
a slip of paper. Lieutenant Gerber 
pulls the right number of slips out 
of a hat, and the lucky birds whose 
names are pulled out are the ones 
who buy the goods. Talking about 
rafling the watches in Post Ez- 
change magazine, Lieutenant Gerber 
says: “There were no squawks from 
the losers. They knew a raffle was 
fair and square, and all had an 
equal chance.” 


o 
ERE’S an alarm clock story 
to top all alarm clock stories: 

Last month, in the dead of night, 
a thief stole up to a watch repair 
shop in St. Joseph, Mo., (you know 
that town where they love Jack 
Benny?). 

Carefully the dastard cut a neat 
round hole, right through the mid- 
dle of $40 worth of plate glass. 
Then he reached in and pulled out 
—an alarm clock. 

Even more crushed than the pro- 
prietor (who will have to get a new 
window) was the customer who had 
left the clock to be repaired. 

Two detectives were assigned to 
trace down the thief and clock. 
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WO months back, this depart- 
ment mentioned “Facts You 
Should Know About Jewelry,” a 16- 
page booklet of informative interest 
to both jewelers and their customers, 
available from any Better Business 
Bureau or from the National Better 
Business Bureau, 405 Lexington 
Ave., New York, at $3 a hundred. 
Orders poured in from all over 
the country, Edward L. Greene, 
manager of the National BBB, told 
the American Gem Society interna- 
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_tional conference in New York last 


month. Their stock of “Jewelry 
Facts” soon exhausted, the New 
York headquarters called in what- 
ever copies were available at Boston 
and other Eastern bureaus; then 
ordered a new edition, while requests 
for as many as 1000 copies con- 
tinued to come in from jewelers. 
The new edition of 50,000 copies, 
ready early this month, will raise 
to 375,000 the total printing of 
“Facts You Should Know About 
Jewelry.” Latest edition will carry 
certain revisions in gem terms, sug- 
gested by Robert M. Shipley, AGS 


founder. 


© > 
66 TALENTED and consci- 


enceless young woman, 
whose business is ringing door- 
bells and asking questions in what is 
euphemistically called consumer re- 


search, discovered recently, by. for- 


tuitous luck, a technique for over- 


coming housewife resistance,” the 
New York Herald-Tribune relates. 





“As she backs away from an un- 
responsive or hostile prospect, she 
quietly snaps a string which sends 
a cascade of cheap imitation pearls 
through her clothing to the floor. No 
woman, she reports, can stand coldly 
aloof in the face of such a mishap, 
and as they scramble about together, 
picking up the pearls, the ice is 
usually broken. She gets her answers 
and, sometimes, a cup of tea.” 
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Don’t let those big pen profits get away from YOU the 
way most jewelers did before the war... The calls you're 
landing are only a nibble compared to what’s ahead... 


















In pre-war days you advertised and promoted 
diamonds and watches . . . disregarding the importance o 





Fountain Pens—the second biggest advertised item 
in your stock! Other merchants caught the “whoppers’ 
in the form of high unit pen sales with 
long mark-ups. But, when they ran short, 
you started getting their calls. 
You are more progressive than most other merchants . .. 
so let’s really go places together with the “51”. 
After the war, you, the jewelers, can take your 
rightful place as the biggest of pen dealers. 


: The Parker Pen Company 


JANESVILLE, WISCONSIN 
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HE progress of General Stil- 
di well’s Chinese and American 
forces through Upper Burma, last 
month, was watched with interest 
by jewelers and all others who 
know and love precious stones. 

“Jade Center Won by Burma 
Allies,” the New York Times head- 
lined on page one, and “In the Land 
of Jade” was the title of an edi- 
torial in the same newspaper a few 
days later. The Mogaung subdivi- 
sion of the Myitkyina district— 
jungleland 120 miles inside Burma 
from India, through which the 
American general pushed—is the 
world’s only commercial source of 
jadeite. 

The mineral is recovered from 
rounded boulders and also from 
solid rock, by several hundred 
people of the Katshin tribe, who sell 
on the spot to Chinese dealers. Each 
piece is “mawed.” This means that 
an inch-square “window” is ground 
and polished to reveal the inner 
color, which may be emerald-green, 
mauve, red, duller green, white, or 
variously mottled. Most jadeite is 
carved and absorbed by the public 
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in China, to which more than 100 
tons were exported each year before 
the war by sea from Burma, not 
counting quantities taken over the 
land frontier. 

Not far south of Burma’s jade- 
producing region is the famed Mogok 
ruby tract, source of the finest 
pigeon-blood gems. If all goes well, 
and the Allies regain Mogok, only 
one other major gem area will be 
left the Japs in that part of the 
world—the zircon fields of Indo- 
China. 
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HIS ditty should strike a sym- 

pathetic chord in the heart of 
any jeweler or watchmaker who's 
had this kind of customer—and that 
probably covers every jeweler and 
watchmaker in the country. We 
found it displayed in the window of 
Bramley & Co., Inc., in White Plains, 
N. Y. Don’t stop us if you’ve heard 
it before. 


He bought the cheapest watch in stock, 
Regardless of its worth, 

And started out to time the stars 

The planets and the earth. 


Joe's been popular since he fixed the bugler’s alarm clock 
to ring at I! A. M. 
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He carried it without a chain 

And dropped it on the floor; 

He quite forgot to wind it 

A dozen times or more. 

He loaned it to the babe at play, 

Who slammed it against the wall, 

Then to the jeweler he complained, 
“It wouldnt run at all.” 


He waded in the creek one day 
And filled the works with water ; 
He left it in the sun until 

It couldn’t have been hotter. 


He carried it for years without 

A bit of oil or cleaning, 

Then wondered why the minute hand 
Had an erratic leaning. 

He made his own repairs at times 
With hatpin, wrench or tweezers, 
Blaspheming all the while against 
Those blooming factory geezers. 


He moved the regulator, too, 
With neither rhyme nor reason 
And kept wp his experiments 
In every clime and season. 


He broke the jewels and snapped the staf 
Then one day brought it back, 

And left it with the jeweler, 

To be hung upon the rack 

Along with countless others 

Which had also come to grief. 

He sighed as he released it 

With a feeling of relief. 
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HEN Princess “Lilybet” came 

of age last April, she re- 
ceived several valuable birthstone 
gifts from the Royal Family—a 
diamond wrist watch and diamond- 
set clip-brooches. 

The April gems were modestly 
set in keeping with the family’s pat- 
tern for the 18-year-old princess, 
who someday will rule Great Britain 
and its Dominions. 

A birthday surprise came from 
the Grenadier Guards of which the 
Princess is a colonel. She had worn 
the regimental crest, which resem- 
bles a flaming pineapple bomb, em- 
broidered in gold on the front of 
her hat. The Guards had this crest 
made into a brooch, set with dia- 
monds and rubies. 


HIS being circus weather, why 
not stage a “Jewelry Circus”—a 
greatest show-window on earth—like 
the promotion used recently by 
Hartley’s of Miami, Fla.? 
“Animals of every known species! 
Some from unclassified species! See 
them all today in Hartley’s Circus!” 
said radio spots, building an audi- 
ence for lapel pin and other costume 
jewelry animals, done in gold, silver, 
porcelain, plastic, alligator and 
snake. 
The circus was a big hit, partly 
because of its whimsical build-up. 
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HY GO out of your way looking for 
postwar profits? 


It’s easy to get a big share. Simply by plan- 
ning now to feature the silverplate your cus- 
tomers are waiting to bwy—1847 Rogers Bros.! 


Women everywhere love the sterling-like 
craftsmanship that goes into 1847 Rogers 
Bros.’ patterns—Adoration, First Love, and 
Eternally Yours. Many women have already 
made up their minds to own one of these 


loO47 ROGE 


—— 
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distinctive designs, after the war. 
In the meantime, we're not letting them 
forget. 


1847 Rogers Bros.’ advertising to your 
customers in 1944 will be more than 
three times greater than in 1942! 


Month after month, we’re “on the air” and 
in Life Magazine—reminding your custom- 


ers that 1847 Rogers Bros. will be back 
again, after Victory! 


BROS. 


Ors MERI DEK, ECO RR. 
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Here’s How to Sell Vietory! 


HIS month the nation’s 5th War Loan Drive takes 

place—and you, Mr. Retail Jeweler, have a quota to 
beat. Uncle Sam asks you and your fellow retailers to 
sell one and a half billion dollars worth of War Bonds! 
That’s not too much to ask, is it, out of a national quota 
of 16 billion? 


It should be easy—you have plenty of time (the drive 
lasts from June 12 until July 8)—and the U. S. Trea- 
sury has arranged, through your local. War Finance 
Committee, to supply you with all sorts of sales aids. 

You can get posters and banners for your store, and 
advertising mats, to boost the 5th War Loan Drive in 
your newspaper advertising, by contacting the retail 
chairman of your local War Finance Committee. Addi- 
tional mats can be obtained from your newspaper. 

The Government has asked you to put 10 per cent 
of your advertising budget during the drive into War 
Bond promotions—through newspapers, radio, or co- 
operative schemes for street displays. 


Each of your employees is asked to better his record 
in the last drive—this time the individual employee’s 
sales quota is $300 in Bonds. When all your employees 
meet that quota; you’re entitled to hang a special “Retail 
Award” banner in your store. 

Each retail employee who makes the $300 mark—or 
betters it—gets a parchment paper citation, inscribed 
with his name, from the Treasury Department. (These 
also are ordered through your local War Finance Com- 
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mittee.) If you really want to make a hit with your 
employees, try awarding a red, white and blue “campaign 
ribbon” to each one who makes his quota. 

Just in case you've never sold War Bonds before 
but want to do your part to make this 5th War Loan 
Drive a success, here’s how you go about becoming an 
issuing agent: 

If you can guarantee to sell 250 series “E” War 
Bonds, get in touch with your nearest Federal Reserve 
Bank for authorization as an issuing agent. If you 
think this minimum is a little steep, you can still sell 
War Bonds, by making arrangements with your local 
bank to become a “sub-agent.” 

Official slogan for this drive is “Back the Attack— 
Buy More Than Before.” And this time retailers have 
an additional responsibility—they must not only buy, 
but sell, more than before! 


It’s the 5th War Lean 
and you’re asked to sell 


over a billion in War Bonds 
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Lord's advertising formula: To three columns by 7 inches of 
white space, add one scratchboard drawing, one catchy head- 
line and short, buy-appeal copy, hand set in staggered lines. 
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Mix More Ideas with Your Ink 


This modest chain of credit jewelry stores in the motor capital 
finds that their “neighborhood” trade is eagerly responsive 
te smart, trim, imaginative advertising with a “Fifth Avenue” tone 


ETROIT’S retailers are riding the crest of the war 

worker prosperity wave. Newspaper display ad- 
vertising figures have hit the ceilings imposed by severe 
newsprint shortages. Particularly in the merchandising 
of jewelry, many stores, never before advertisers, are 
doing as gaudy and splashy job as it is possible to do. 
Typical of this sort of jewelry promotions are the dis- 
jointed, varying-sized, jumbled-copy, multi-item adver- 
tisements which cram as many pieces of merchandise 
into the sorely limited space, as it is possible. 

But outstanding in the opposite direction are the pro- 
motions of several Detroit jewelry stores. And one such 
is the conservative campaign undertaken by a modest 
chain of three neighborhood stores, whose bid for patron- 
age is a wide selection of quality merchandise, honestly 
represented and sold at the lowest prices compatible 
with sound business operation. 

Fred Gottfurcht’s Lord’s Jewelry stores are rapidly 
attaining wide recognition by virtue of their clean, trim 
promotions. 

In July, 1943, this problem was faced: How to design 
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advertisements which would suggest to the buying public 
the kind of store Lord’s were, their way of doing busi- 
ness, and their quality of merchandise. The newspaper 
campaign was set to augment the use of car cards and 
radio spot announcements which already had been used. 


THE WOMEN'S SLANT 


Both Lord’s and its advertising agency—the W. B. 
Doner Co., of Detroit—started out with the thought that 
women spend most of the country’s retail dollars; so 
they decided to confine their ads to the women’s pages of 
Detroit’s three metropolitan dailies. 

The “sacrifice of general-interest readers” proved no 
sacrifice at all, because the ads are so distinctive and 
attractive that even the casual page flipper pauses to 
note them, regardless of their place in the newspaper. 

At the outset, a uniform size was established—three 
columns by seven inches. In these times of tightening 
space restrictions, the uniformity of size has proven 4 
boon, since newspaper display advertising departments 
can count on a standard set of dimensions and can handle 
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Right—One of the three Lord's jewelry 
stores, situated in local trading areas some 
distance from the downtown center. Lord's 
at present are near the top as advertising 
space-buyers among the city's jewelry stores. 


them more easily than sizes that vary with each inser- 
tion. 

Hand-set stagger type was selected for the care in 
presentation and elegance it conveys. Readability was 
another prime consideration. Then, too, it enhances the 
generosity of the white space which is an integral part 
of every Lord’s ad. 

Art work was a singularly important choice. No 
manufacturer’s mats were to be used; it was decided that 
line illustrations using the scratchboard technic would be 
adopted. Each item was especially drawn from the 
original merchandise. Novel background treatments as 
well as unusual positions and interpretations character- 
ize the art work. As a result, art costs for Lord’s ads 
are somewhat higher than the conventional figure, but 
only one illustration is used in an advertisement and so 
the expense is not great. 

The distinctive qualities of the finished products more 
than compensate for any other additional costs of pro- 
duction. 


"CREDIT" MENTIONED IN ONE LINE 


The only méntion of credit in Lord’s ads comes at the 
close of the copy paragraph with the single sentence, 
“Extended charge accounts, of course.” 

There, in brief, is the newspaper campaign which in a 
short time has built substantial business increases and 
inestimable good will for the stores. The two ads weekly 
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which were the original plan, have been stepped up to 
six each week and the advertising pace has never slack- 
ened. Nor has the agency accelerated its pace at the 
usual flood periods in the jewelry trade in June, April 
and the pre-Christmas months: One of the chief ele- 
ments in the success of the campaign is that it is planned 
on a year-round basis. 

Through this campaign, Lord’s, whose stores are lo- 


cated in the definitely local neighborhoods in the Grand 


River Oakman section, the Gratiot Seven Mile Road sec- 
tion and in Dearborn at Michigan and Scheafer Road, 
are vying for second place among Detroit jewelry adver- 
tisers. They compete with firms established many times 
the 12 years Lord’s has been in business. 

Many letters come unsolicited to Mr. Gottfurcht from 
manufacturers who express appreciation for the “glorifi- 
cation” of their merchandise in Lord’s advertising. 
Logical corollaries of such letters are the gratitude and 
good will of these suppliers. 

So closely is the store’s integrity identified with the 
quality of its advertising, that a considerable volume of 
mail orders follows those days when ads are run in the 
newspaper which enjoys wide upstate circulation. One 
ad, for example, brought more than 20 mail order sales 
on a costume pin selling at $40. Such merchandise, 
sold sight unseen, makes the sales all the more remark- 


able. 
(Please turn to page 152) 
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“Full damages are granted plaintiff, in addition to costs." Defendant is a 
sadder and wiser man; perhaps he's getting his legal education the hard way. 


Got a Legal Problem? 





by LEO T. PARKER, 
Member of the Ohio Bar 


URING recent months higher courts, in different 

localities, have rendered many important decisions, 
each of which involves some distinctive feature of pe- 
culiar law informative to jewelers. Knowledge of these 
modern decisions will enable readers to avoid expensive 
litigations. Also, in event of unavoidable suits these 
hereinafter cited new cases may be advantageously util- 
ized to win favorable verdicts. 


TRADE-MARK RIGHTS 


Modern higher courts consistently hold that the owner 
of an established trade-name is entitled to an injunction 
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The Answer May Be Here 


against another’s use of a name so similar in general 
appearance that it is likely to confuse and deceive the 
public and result in substantial loss or injury to such 
owner. This law always is applicable although an in- 
fringing party uses his own name. In determining these 
questions of law the court will look to the identity or 
similarity of the names and the character of business 
conducted by the respective parties; the extent of the 
confusion which may be, created or apprehended and 
whether the similarity of names is such as to mislead a 
person using ordinary care and discrimination. 
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For illustration, in Kay Jewelry Co. of Chattanooga 
y. Morris, 171 S. W. (2nd) 410, reported April, 1943, 
it was shown that the Kay Jewelry Co. does a national 
usiness under its name. The name was adopted because 
i was short and catchy and not because it bore any 
resemblance to the family name of the owners of the 
business. This company has extensively advertised by 
radio and newspaper advertisements. These advertise- 
ments featured the slogan, “It’s O. K. to Owe Kay,” its 
business consisting, in the main, of installment sales of 
moderately-priced jewelry. 

A man named Ray Barrett cpened a competitive busi- 
ness on the opposite side of the street in the city and 
about one and one-half blocks away from the Kay Jew- 
ery Co.’s business. The competitor selected the name 
of Ray Jewelry Co. partly because he had gone by that 
name and partly because it was short and catchy and 
easily remembered by the public. 

The Kay Jewelry Co. sued the Ray Jewelry Co. and 
asked the court to grant an injunction to stop use of 
the name, Ray Jewelry Co. Mr. Barrett argued that 
since his first name was “Ray” that he had a legal right 
to use it in his business. However, the higher court 
granted the injunction and said: 

“Unfair competition, deception of the public and detri- 
ment to complainant’s (Kay Jewelry Co.’s) business are, 
in the absence of fraud or intentional wrong, the con- 
trolling considerations. . . . The excuse assigned that 
‘Ray’ was chosen because one of the partners was known 
by that name is not convincing. An injunction should 
issue restraining the defendant (Ray Jewelry Co.) from 
using-the name ‘Ray’ in connection with its Chattanooga 
business unless accompanied by a differentiating term.” 


WHAT IS PERMANENT EMPLOYMENT? 


Modern higher courts hold that a “permanent employ- 
ment,” as used in a contract for employment, means 
steady employment, or a steady job, but for an indefinite 
period. 

For example, in Malever v. Kay Jewelry Co., 25 S. E. 
(2nd) 436, reported July, 1943, it was shown that a 
salesman sued a jewelry company for damages. During 
the trial he testified that on Dec. 1 he received a tele- 
gram from the jewelry company offering him “a regular 
permanent job” at $50 a week as salesman in its new store, 
but that soon after taking the position the salesman was 
discharged. The higher court refused to allow damages 
and said that an agreement by an employer to give a 
“regular permanent job” to an employee is nothing more 
than an indefinite general hiring terminable in good faith 
at will of either party. 


FAIR TRADE AND COMPLIANCE 


In all litigations involving alleged violation of fair 
trade laws, the courts endeavor to look through obscurity 


and determine whether the “letter” of, the law was 
violated. 

For illustration, the People v. Less Store, 143 Pac. 
(2nd) 762, reported January, 1944, it was shown that a 
state law prohibits selling merchandise at retail below 
cost “for the purpose of injuring competitors or destroy- 
ing competition,” and prohibits “loss leaders” when it 
“diverts trade from or otherwise injures competitors.” 

A suit was filed against a company whose officials de- 
fended their acts and admitted that some such sales were 
below either their invoices or replacement cost, and some 
such sales were below such cost plus their cost of doing 
business. They contended that such sales were made in 
a good faith attempt to meet the legal prices of their 
competitors, and that in many instances the sale of “loss 
leaders” were made to meet competition, and were used 
as a valid form of advertising. 

Notwithstanding these arguments the lower court held 
the company guilty of violating the law. 


BULK SALES LAW 

Almost all states have enacted the Bulk Sales Law 
which requires‘a purchaser of a jewelry or other store to 
obtain the names and addresses of all creditors of the 
seller. The dominant purpose of the Bulk Sales Law is 
to protect creditors from illegal transfers. Failure of a 
purchaser of a store to comply with the law renders him 
personally liable for debts owed by the seller of the store. 

For example, in Southwestern Corp. v. Robbins, 172 
S. W. (2nd) 485, reported July, 1943, it was shown 
that a seller filed suit against the purchaser of a store 
who failed to comply with the law and obtain a sworn 
list of all creditors of the seller of the store. 

In holding the purchaser personally liable to the vari- 
ous creditors of the seller of the store, the higher court 
said that failure of the purchaser to comply with the 
Bulk Sales Law fixes his liability as that of a receiver. 


LIABLE FOR ACTS OF AGENT 


No modern rule of law is better settled than: One who 
appoints a person as his agent cannot escape liability for 
the agent’s acts, unless he notifies third persons of the 
termination of the agency relationship. 

For example, in Baum v. Rice Co., 157 S. W. (2nd) 
767, reported February, 1943, it was shown that a seller 
of merchandise sued a man named Baum who had sold 
his business to his manager, who later purchased mer- 
chandise from the seller on Baum’s account. 

Baum refused to pay the bill because he no longer 
owned the business. However, the higher court held 
Baum liable for full payment because he had failed to 
notify various sellers that he no longer owned the store. 

Modern higher courts consistently hold that in a prose- 
cution for false advertising evidence of jewelry and de- 

(Please turn to page 174) 


Court battles may be costly in time, money and adverse publicity. 


Recent jewelers’ litigation, reviewed here by an attorney-at-law, 


brings a number of principles to light—se that you, fore-warned 


and fore-armed, may avoid legal entanglement, or win your action 


FOR JUNE, 1944 
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Spotlight on oq. 
gagement ting; 
and weddin 
rings, in this blue. 
and-white " 
Meets Girl" dis. 
play for June, 


The art of window display has made great strides in recent times; 


instead of centering attention on the props, it focuses customers’ eyes 


on merehandise: here are three professionally-planned themes 


“Fight by His 
Side" is the stir- 
ring theme of 
this dramatic 
War Bond win- 
dow, anchored to 
the Fifth War 
Loan drive, from 
June 12 to July 8. 
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You Prize New, Different Goods; 
Why Not Fresh, Varied Displays? 


6M T’S new . it’s different!’ We seek this in 

| the merchandise we buy . . Wwe say it with 
pride about the merchandise we offer for sale. That 
quality of “difference”—the uniqueness that sets a piece 
of jewelry or silverware apart from the average—we 
recognize not only as desirable, but as essential for suc- 
cessful merchandising. 

We do not always apply this principle to our sales 
promotions. Many jewelers are apt to label as “im- 
practical” a display or advertising idea which is a de- 
parture from “the way we have been doing it.” No 
jeweler would consider offering his customers the same 
designs in jewelry or novelties year after year, but 
many continue to offer this new merchandise in the 
same conventional manner year after year. 


THEY "BUY" DISPLAYS, TOO 

Because of public demand, new and progressive trends 
in merchandise are welcomed, but since public demand 
does not extend to the displays themselves they are not 
always given adequate consideration. In a sense, cus- 
tomers do “buy” window displays as well as merchan- 
dise, for their patronage is given to those stores which 
attract their favor and attention by imaginative presen- 
tation of the merchandise. 


by VIRGINIA DIXON 


Ruby, birthstone for July, in 
a sentimental association with 
deep red roses, painted on 
the background or cut from 
decorative paper or fabric. 


FOR JUNE, 1944 





There are reasons—and.good ones—for the “new” 
and “different” in present-day display. Just what is 
new and different? What distinguishes good present- 
day display from that of 25 or even 15 or 5 years ago? 

First, it is the consideration of the merchandise as 
of primary importance. There was a tendency in the 
past to regard display as a form of decorative art, and 
backgrounds and fixtures were considered to have im- 
portance in and of themselves. Just as decorative art 
progressed to functionalism, so display discarded un- 
related elements and concentrated on the merchandise. 

The new display is well designed. The selection of 
decorative accessories and their arrangement conforms 
to proven principles: of visual emphasis. It has been 
learned that in windows, as in merchandise, good design 
pays dividends. 

There is no necessity, of course, to toss away practical 
methods in order to get an imaginative and dynamic 
showing of merchandise. Seen through the customer’s 
eyes, the window is an opportunity for salesmanship as 
well as a visual inventory of stock. 

Although the wedding season now seems to be expand- 
ing into a year-long event, June still has a slight edge 


(Please turn to page 150) 
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ANY good jewelry stores have discovered that 
de luxe handbags are a definite factor in satis- 
fying the desires of their patrons for the fine things 
that they expect to find at a good jeweler’s, as well as 
being excellent mediums of stimulating store traffic. 








The experiences of three retail jewelers in the Los 
Angeles area, who have long specialized in those hand- 
bags not usually found in the regular run of department 
and other stores, are illuminating. 

Parr Bros., in Huntington Park, several years ago 
found a decidedly favorable reaction to their fine 
handbag department, an interest which has steadily 
increased as more and more found it desirable to own 
a really nice bag. 

From this industrial town of Huntington Park a visit 
to Beverly Hills, a shopping center patronized mainly 
by the well-to-do, finds the retail jewelry store of White 
& Co., has always specialized in elegant bags. These 
bags, especially designed for them by Hobé, include a 
wide variety, ranging from the dressy evening and 





dinner bags to many smart items in the currently Pop- 
ular alligator for street wear. 

Then, these facts from William Jackson who has hag 
charge of the handbag section at Brock & Co.’s dowp. 
town Los Angeles store are timely: “Fine handbags 
will readily sell in the better jewelry stores provides 
those stores will specialize on exclusive kinds, 

“Handbags of this character have a far more impor. 
tant phase in the jeweler’s relation with his patrons 
than in just making additional sales of from $50 ty 
$200. The possession of a fine handbag is a source of 
pride to every woman, and the memory that a certajp 
fine bag came from ‘So-and-So’s’ store is a great 
builder of good will. 

“Since handbags are not seasonal merchandise, byt 
readily salable each day in the year, they have a cop. 
stant and continuing value in bringing a steady flow of 
patrons to one’s establishment. 

“In today’s world of needs, women predominate, 
Down in her heart, every woman wants a superlatiye 

(Please turn to page 152) . 


Every Woman Wants 
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--.a superlative handbag 


brown calfskin bag, one 


of the most popular types 
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Helen Woods models a rich 








By BERTIE NICHOLS, 
Foshion Editor, NBC, Hollywood 


Berle Wallace shows an excellent 
example of a dressy antelope bag— 
definitely a luxury item that appeals 


to patrons of good jewelry stores 


Berle Wallace (left, above) has a red alligator bag, 
which serves to accent clothes of almost any color, 
Shirley Mitchell’s bag is natural ostrich, 
an uncommon leather highly prized for its softness 





All handbags shown are Argentine imports by 
H. C. Marxmiller, Los Angeles. Photos posed 
by Berle Wallace of the Gilmore Furlough Fun 
show, Shirley Mitchell of Fibber McGee & Molly, 
Janet Waldo of One Man's Family, Helen 
Woods of Those We Love, all NBC features. 


Janet Waldo’s natural lagarto lizard can be 
worn with suits or dresses of any color. 
Added interest is given to this bag 


by the wide array of colored linings available 


FOR JUNE, 1944 
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ERIC A. JOHNSTON 
Author of "America Unlimited" 


N my private capacity as an employer as well as in 
my more recent capacity as an official spokesman 
for organized business, I have frequently taken part in 
conferences between representatives of management and 
labor. Sometimes the meetings were only the prelude 
to industrial warfare. Other times they ended in amica- 
ble adjustment. But I have noted one significant fact. 
The problems which led to strikes, lockouts, bitter- 
ness and violence were not necessarily larger or more 
difficult of solution than those which were settled 
peacefully. On occasion, indeed, they were even smaller 
and should have been more amenable to compromise. 
The question of war or peace, in other words, did not 
depend primarily on the magnitude of the problem under 
consideration. It depended more often on the character 
of the negotiators and the spirit they brought to the 
conference room. Where they all began with a clear- 
headed willingness to seek out and acknowledge areas 
of agreement, peace and amity were attainable. Where 
they began by exclusive emphasis on the matters under 
immediate dispute, war seemed inevitable. 

There are dangerous years ahead of us, with multi- 
tudinous unsolved problems, divergent interests and al- 
most insuperable difficulties. We shall meet their chal- 
lenge only if we grasp at the outset that all Americans 
—whether in management, labor, agriculture or govern- 
ment—fundamentally desire the same thing. A recent 
national survey showed that 95 per cefit of the American 
people want to keep creative, competitive capitalism. 
They all want to preserve our unsullied democratic 
institutions, our superior levels of existence, our free 
economic life. 

Each of these groups has a stake in the American 
system. What we need is the spirit that will bring them 
together with unity of purpose. We must understand 
that we will all go up together to higher levels of well- 
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Let’s Decide First 
Where We Agree 


This procedure almost invariably succeeds 
im politics, economies or labor relations. 
**I know, because for many years, I have 
tried it and seen it work’’—Jehnston 


by ERIC A. JOHNSTON, President, 
United States Chamber of Commerce 


being or we will all go down separately into our re 
spective sorts of bankruptcy. 

Management, in this spirit of unity, must understand 
that labor unions are here to stay; that we must have 
lower and lower profit per unit and bigger and bigger 
volume of sales; that high wages are important if based 
on a correspondingly high level of production; that 
monopoly is a sissy way of doing business; that the 
umbrella of monopoly is only held up over the heads of 
those who are frightened—frightened by their own in- 
efficiency. 

Labor, in this spirit of unity, must remove any acts 
or policies which restrict or retard production. Labor 
organization must be more free, more democratic, more 
socially minded. Labor must clean its own house of 
those abuses which have crept into some of its organiza- 
tions. 

Agriculture must recognize the necessity for con 
stantly lowered costs and greater efficiency; that an 
economy of scarcity is an economy of ruin; that a pros- 
perous management and labor are essential to absorb 
the production of the farm. 

Government must understand that you don’t increase 
wealth power by taking a dollar from somebody and 
handing it to somebody else; that the individual should 
be stimulated to his greatest productive capacity; that 
there should be revision of tax laws to stimulate the in 
vestment of risk capital to give jobs to men; that we 
must haye the maximum amount of private enterprise 
and the minimum amount of government regulation con- 
sistent with our complicated modern economy society. 

This type of unity—this type of cooperation—be- 
tween the four elements of our society will mean that 
we are on the threshold of America’s greatest develop- 
ment; that the things we have seen in the past are only 
the prelude to the things we will see in the future. 
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MEET .. . Mishel Piastro (right), conductor, and Frank 
Knight, announcer, for the Longines radio concert broadcasts. 






-” 
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Derm ITELY rising in public appreciation and esteem are the 
presentations from the “Longines Concert Hall” of the Longines 
Symphonette with Mishel Piastro as conductor, and outstanding 
guest artists such as Joseph Schuster, great cello virtuoso. You 
are cordially invited to enjoy these unique radio concerts. Your 
local newspaper will give you the station and time of broadcast. 


You will enjoy Mr. Schuster’s performance of the famous 
“Cello Concerto” by Haydn and other great compositions. Soon 
to be heard, also, is the delightful “Introduction and Rondo Capric- 
cio” by Saint Saens which is played with tremendous feeling and 
consummate technique by Mishel Piastro, world-famous violinist. 
The Longines concerts give our listeners the truly great music of 


.all lands which, one might say, like Longines Watches, have won 


the affection and respect of the whole world. 


LONGINES-WITTNAUER WATCH CO., INC. NEW YORK, MONTREAL 


THE WORLD'S MOST HONORED WATCH 


presents “THE WORLD'S MOST HONORED MUSIC’ 








FOR JUNE, 1944 
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Alert, Human-Appeal Quality 
Needed in Jewelers’ Promotions 


That’s the key of De Beer’s continent-wide effort to stimulate 
imterest in diamonds, agency executive explains in talk 
te international conference of the American Gem Society 


by GEORGE D. SKINNER 
Of N. W. Ayer & Son, Inc. 


_ jewelers have a story to tell that the public is 
eager, greedy to hear. People are using ear-trum- 
pets to hear what you have to tell them. And the ques- 
tion is only: How are you going to do it? 

From a promotional point of view, that means you’ve 
got a natural. The interest is already there, just wait- 
ing for you to play on it. All you have to do is to turn 
the interest which already exists into the right channels. 

Advertising is one way to tell your story. Publicity 
is another. Merchandising methods are still another. 
To get the best results, all your different methods for 
making an impression on the public must be co-ordinated 
into a single well integrated plan of campaign. 

Take the De Beers campaign as an illustration. We’re 
running full-color advertisements in which the theme 
is the symbolism of the diamond engagement ring. The 
keynote of each advertiseme”t is set by the art work, 
which is in the form of two series of paintings, one of 
engaged girls, one of historic American churches. The 
point of the church pictures, of course, is to identify 
the engagement diamond with the sanctity of marriage. 
In each advertisement there is a short paragraph in 
smaller type telling what industrial diamonds are doing 
in war production and showing their relation to gem 
diamonds. And there are cuts of half-carat, carat, and 
two-carat diamonds with characteristic current price 
ranges and a short paragraph listing the qualities which 
go to determine value in a diamond and advising pros- 
pective purchasers to put themselves in the hands of 
reputable jewelers and trust to their expert knowledge 
as the best assurance of good value for the money they 
pay. In our publicity you will find exactly the same 
elements. Our chief stress is on the engagement diamond 
and the symbolic significance of diamonds. In addition 
we feature the role of industrial diamonds in the war. 
Finally, we put out a great deal of informative material 
to help prospective customers to buy intelligently and 
to direct them to reliable jewelers. 

We did not lay out that plan of campaign just by 
sitting down around a table and saying, “Well, let’s do 
this, and that might be a good thing to do, too.” Before 
N. W. Ayer & Son began the De Beers campaign in 1939, 


118 





we made a nationwide trade survey and consumer 
vey by scientific methods carried out by the best expe 
available—a survey along the lines with which you ay 
familiar in the Gallup polls and the Fortune surveys. Mr 
Nobody could decide intelligently what to tell thei 
public about diamonds until it was first known what the}. 
public already thought about them. Why do people want 
diamonds? What makes them interested in diamonds? 
What do they dislike about them? What competes with 
diamonds? Who sells them, and how? Who buys them? 
We could spend all afternoon analyzing the results of| 
that survey and the more recent evidences of current, 
trends of attitude. The one thing that stood out most 
cléarly—and still stands out—is that in selling diamonds 
you are chiefly selling sentiment, especially the sentiment 
that attaches to the recognized symbol of an engage- 
ment to marry. Clearly our main job is to strengthen 
in every possible way the tradition of the engagement 
diamond. That set the key for the campaign. ‘ 
When the United States entered the war, there was 
naturally and properly a strong general feeling of antag- 
onism toward anything that could be interpreted as the 
promotion of luxury during wartime. There was a two 
fold answer to that. First, the inevitable separations of 
wartime gave greater importance than ever to the symbol 
of the pledge to marry. Both to the boy going overseas 
and to the girl he leaves behind, the diamond that marks 
their engagement has an even more poignant meaning 
than when they can see each other every day in peace. 
The engagement diamond is no more a luxury than the 
wedding ring is. Second, it was important to tell the 
public how diamonds are actually helping to win the 
war. From a public relations point of view, industrial 
diamonds have done more to build good will for the 
jewelers than you have any idea unless you have been 
in contact with newspaper people all over the country. 
That rough sketch of our campaign, which is in yout 
own field, is offered as an illustration of two points— 
first, that advertising is not just making a big noise about 
your product; it’s making the right sort of noise for the 
right people to hear; and second, that all parts of the 
(Please turn to page 146) 
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RONSON & REDSKIN* 


‘FLINTS’ 
The distinctive “REDSKIN” 
coating is a guarantee of high 
quality, extra-length, tempered 
hardness, showers of sure-fire 
sparks, freedom from powdering. 


3 in an envelope. Retail 10¢. Counter display card 
holds 24 envelopes of ‘flints’ or 18 of ‘flints’ and 6 
of wicks, Also packed in Glass Vials (40, 100 and 
200 ‘flints') especially for Servicemen going over- 
seas. Also in slide-drawer, safe-deposit “Five- 
Flinter.” Retail 15¢. Counter display board holds 
24 “Five-Flinters.” 


RONSONOL FUEL 


Lights instantly, lasts longer and 
burns with a clean, steady flame. 
Pleasingly scented, too. In de- 
mand wherever lighters are used. 
Four filvid ounces in bottle, Retail 25¢. 


RONSON WICKS 


High-absorption, extra-length. 
Scientifically made for full capil- 
lary action—light quickly and 
burn evenly. 

1 wick, with Inserter, in envelope. Retail 10¢. Self- 


selling display card holds 24 envelopes of wicks. 


RONSON SERVICER 


A convenient kit of all necessary 
Accessories to keep a lighter in 
first-class working order for a 
long time. 


Contains one 4-oz.. bottle of RONSONOL, three 
extra-length RONSON* REDSKIN ‘Flints’; RONSON 
Wick with Inserter; RONSON Spark Wheel Clean- 
ing Brush; general instruction book. Retail 50¢ 
complete. 


AVOID INFERIOR IMITATIONS 


FOR JUNE, 1944 


Let RONSON@REDSKIN Guide 
You to the Profit Trail with 


Ronson Lighter Accessories 


With more lighters now in use than ever before, the demand 
for ‘Flints’, Wicks and Fuel is terrific; yet in these trying times 
you have the opportunity of offering an increasing number of 
lighter owners a complete line of the finest lighter accessories 
made—nationally advertised builders of traffic, profits and 
goodwill—RONSON*REDSKIN Accessories for all lighters. 
It’s like finding gold in them thar hills! 


Just stock and display this famous line of RONSON*REDSKIN 
‘Flints’, Fuel and Wicks for ALL cigarette lighters and “let 
RONSON*REDSKIN do the rest.” He’ll guide you to the 
Ronson profit trail by guiding customers into your store. 


War-time production necessitates that orders for RONSON Accessories 
be placed in advance. Mail yours today or write for complete informa- 
tion. Art Metal Works, Inc., Newark 2, N. J. 

*Trade Mark Registered 





"PRESS... i's ba 
RELEASE...i’s out! 


e 





NATIONALLY ADVERTISED IN LIFE, SATURDAY EVENING POST, COLLIER’S, 
ESQUIRE, CLICK, OUR ARMY, OUR NAVY, U. S. COAST GUARD, LEATHERNECK, efc. 


Make Your Dollars Fight. .. Buy War Bonds 
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FIVE STEPS TO NORMALCY 


ITH the final assault mounting from all sides against Nazi-held Europe, these are 
Times That Try Men’s Souls. From the blood bath, men of good will may work out a 
better world. 

We, on the home front, are far from the dirt and death of battle fields — but. each of us has 
someone in the midst of the fury; to each of us the struggle is personal, and the hope is real for 
something truer and finer afterwards. Besides doing all within our power as civilians, directly 
or indirectly, to help towards victory, we—as jewelers—can dedicate our businesses to sounder 
principles, now and henceforth, as good merchants and good citizens. 

“Five Steps to Normalcy,” the allegorical drawing on this page, suggests some things jewelers 
can do to make their business places better parts of a better world. Study each of these stairs. 
Search your conscience. Perhaps you and your store already have taken some of the steps that are 
shown; on the other hand, maybe we’ve left out aflight or two of ascent. Anyhow, designate your 
own “set of steps” and start climbing for your own peace of mind and your own well-being. 

le’re indebted to Charles Mealy of the Forstner Chain Corp. for the idea of this picture. 


S&esesEesz= 
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Wadsworth is heavily engaged in many- 
sided war work. But our steady produc- 
tion of Military Watch Cases and our 
constant designing of the precious metal 
cases for the future are preserving the 
ant of fine watch case development. 


FOR JUNE, 1944 





... the watch and case 


When watch movement and case are 
joined, they become one in the mind 
of your customer who thinks of the 
watch you sell him as a unit—one item, 
not two. 

But that watch may not perform.as it 
should—perhaps because the case does 
not give the movement the protection 
it deserves. 

Should this happen, your customer is 
apt to blame the maker of the watch 


A message to the makers 


and sellers of fine watches 









movement, if it bears a well-known name 
—or the jeweler, who recommended the 
watch. Either way, good will—the most 
precious asset of your trade, is lost. 

That is why fine watchmakers and 
jewelers of high standing appreciate 
Wadsworth cases. 

It is true that Wadsworth watch case 
design helps sell a watch. But even more 
important, Wadsworth casemaking skill 
helps keep your customers satisfied: 


WADSWORTH 
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Louis Chambre, for five years attached to the 
French embassy, returned to the U. S. in 1930 to 
head the Balloffet Co. in this country, and became 
a U. S. citizen in 1936. He has served the Govern- 
ment as a consultant on diamond dies. On May 4, 
his firm won the Army-Navy "E" for war production. 


by LOUIS CHAMBRE, vice-president and general manager 
Balloffet Dies & Nozzle Co., Inc. 


[AMOND dies about the size of the head of a 
common pin take about 72 hours of work—and the 
need for them threatened to hamstring the war effort. 

They are used to draw the wire for electrical and 
radio equipment that is essential in operating planes, 
tanks, ships, jeeps, guns and other war material. Before 
‘the Nazi occupation of France in 1940, the United States 
imported about 85 per cent of its dies in the larger sizes 
and for the finest sizes it depended entirely on imports 
from abroad. 

It is not the sort of industry which can be created 
over-night. In our plant near Lyon, we considered two 
years the minimum period for the training of a com- 
petent fine die worker. Yet, in 1940, the United States 
was faced with the necessity of building up a new die 
industry in the midst of a war before existing supplies 
could be exhausted. The job was done, and the United 
States is now producing enough dies to meet its own 
needs in the smaller sizes, as well as in the larger. 

For full appreciation of the nature of this accom- 
plishment, it is necessary to understand what is involved 
in the manufacture of diamond dies. 


TYPE OF DIAMONDS 


The requirements for diamonds suitable for use in 
dies are more exacting than those for diamonds to be 
used in most kinds of diamond tools. 

The first requirement is that the stone must have a 
clear center. A carbon spot or flaw of any kind in the 
line through which the diamond is to be drilled will 
make the stone unsatisfactory for use as a die. 
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How Diamonds — 
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Help Us Win 


Part IV--Diamond Dies 


This is what you see under the microscope when you 
look through the "window" of a diamond die 00 
inch in diameter. The flaring upper part of the 
funnel-shaped opening is the primary cone. The 
spout of the funnel is the secondary cone, and the 
narrowest part at the very tip is the bearing. The 
wider flare at the bottom is the back opening. The 
streak of light up through the bearing and the 
secondary cone is a reflection from the high mirror 
like finish on the walls of this minute channel, 


In the second place, round compact stones of sound 
structure are preferred. The rounded shape gives us a 
much as possible of the necessary “wall” and has the 
required thickness for a properly shaped contour and 
bearing, which is quite necessary for longer life. 

In the third place, certain considerations are given t 
color. There is some disagreement among manufac 
turers on this point, but our own experience is that 
dark brown stones have a tendency to develop flaws a 
they are drilled. Good African grays of a rounded 
shape are generally the most desirable stones, but sine 
the war we also use some stones which gem wholesalets 
would regard as cuttable in order to get what we need 
for dies. Brazilian stones were likewise generally if 
favor before the war but they are practically unobtaitt 
able at present. The stones which we use range if 
size from one-sixth carat to two carats in the rough. 

The size of the finished die is commonly expressed 
in terms of the diameter of the hole through which the 

(Please turn to page 180) 
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“MEW ENGLAND CHURCH GY GERNARD LAMOTTE. PAINTED FOR THE OF SEERS COLLECTION 


From Hill and Vale and City Street 


Listen, the bells sing unafraid a song of love and spring and many marriages— triumphant over 
winter, weariness, and war. Up village church and great cathedral aisles young couples pace the slow, 
traditional footsteps of their forebears with a glorious new vision of the future in their eyes. The memory of her 
wedding service in her own church is the young bride’s greatest assurance to carry into that future. Her first, most 
precious talisman the engagement diamond that has held the shining promise of the years ahead set in its 


crystal depths since time began. . . . De Beers Consolidated Mines, Ltd., and Associated Companies. 


Facts About Diamonds: These are 
average current prices for unmounted 
quality diamonds, including federal tax. 
(The exact weights shown occur in- 
frequently.) Size alone does not deter- 
mine diamond values. Color, cutting 
brilliance and clarity have an equally 
important bearing. You should have a 
trusted jeweler’s best advice at all times 
when buying diamonds. 


mn. WwW. AYER @SOn 
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& © $1650 to $2750 


Industrial Diamonds —a key priority 
for high-speed war production—come 
from the same mines as gem stones. Mil- 
lions of carats are used in United States 
industries today. The occasional gem 
diamonds found them help de- 
fray production costs for all these fierce 
little “fighting” diamonds. Thus, there 
are no restrictions on the sale of dia- 
gems. 














Brazil Gem Hues Often Heat-Altered 


by FREDERICK H. POUGH, Ph.D. 


Curator,of Geology and. Mineralogy, 
American Museum of Natural History 


EW people, even in the trade, realize the extent of 

the practice of color alteration in gem stones or the 
amount it is used in Brazil. As a matter of fact, all 
Brazilian lapidaries are not familiar with the practices 
of the more experienced cutters, and jewelry store own- 
ers in Brazil seem not to know that the colors of some 
gems may be the result of treatment. Clerks were inter- 
viewed who tried to say that Rio Grande do Sul “topaz” 
was a natural color—even in Rio Grande do Sul. 

Color changing of gem stones and color intensification 
has been common practice for many years. It is an 
interesting ethical problem to draw the line between 
legitimate treatment and changes which might come 
under the class of faking. Some dealers object to blue 
zircons, on the ground that all are heat treated by 
Siamese lapidaries and that their hue is not a natural 
one. Others say that the stone is natural and since this 
treatment makes them far more attractive than the orig- 
inal brown, it is a very justifiable improvement of the 
stone. It is certainly true that you cannot make a beau- 
tiful gem like a blue zircon out of any material; it must 
be flawless natural brown zircon to begin with, and since 
not all stones change and since not all changed stones 
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How some Brazilis 
lapidaries improy 
nature's handiws 
by heating cer 
aquamarines, g¢ 
beryls, morga 
tourmalines gp 
other gems to beth 
their color, 
treat one or moreg 
stones at a time, in 
hard glass test tub 


















have the same fine blue color, an extra fine blue zircon if 
therefore, a very desirable thing. Nature supplies 
material, just as it supplies the rough of any gem, 
its advocates could say that zircon requires only om 
more step in the preparation for the market. 


CHANGE IS USUALLY PERMANENT 


This step, heat treatment, is common practice on 4 
number of stones that many jewelers do not suspect, in 
addition to the well-known shift of amethyst to “topaz” 
(not precious topaz but a misnomer for topaz-quartz or 
citrine). Since the change is usually permanent and 
since it does not notably weaken the stone it would seem 
that such treatment was not objectionable and should 
not be considered in the same class as the bluing of off- 
color diamonds or the backing of pale stones with colored 
foil. The writer, however, would hate to be asked to 
draw a line between legitimate and illegitimate gem 
treatment. Why, for instance, should heat treatment be 
thought all right but exception taken to radium or x-ray 
treatment? Actually, diamonds so treated are very 
interesting and the writer has no objection to stones 
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Cinis diamond set in our jewelry is cut in our own 


modern Cutting Factory 


Specialists in the cutting of Square and Emerald Cut Diamonds 


0 i 


Diamond Cutters 
64 WEST 48th STREET NEW YORK 19. N.Y 
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A sand-filied crankcase, fired from below, is the primitive furnace 


used in Southern Brazil to transform amethyst into citrine; 


Dr. Pough describes this and other color alteration technics 


in this article, the fourth based on his recent journey to Brazil 


treated in any way, so long as no fraud is perpetrated 
and the gem is sold’ for ‘exactly what it is. 

The most important of the heat-treated Brazilian gems 
is, of course, citrine quartz. That can be classed into 
two types, the heated smoky quartz and the heated 
amethysts. There are also a few natural citrines which 
are unheated, notably those of Anapolis in Goiaz. At 
first glance it might seem that a terminological differen- 
tiation might be made between the heated amethysts 
and the heated smoky quartz, but further consideration 
makes it seem impractical. Greater familiarity with the 
sources, after Brazil becomes better known, might cause 
a revision of this opinion, but today it appears that hues 
that are completely gradational exist in the two types 
of stones. The Brazilian distinction between “topaz” 
and citrine is a reflection of this unconsidered first 
glance, though even the Rio dealers admit that their 
classification as citrine or “topaz” is a little arbitrary. 
Hence, though citrine is a poor term for a rich orange 
quartz gemstone, we shall use that until something bet- 
ter is generally accepted. 


AMETHYST TO CITRINE—IN A CRANKCASE 


Brazilian heat treatment is a far cry from the electric 
furnace laboratory technique that one might expect in 
the United States or pre-war Germany. The crudest 
operation of all seems to be that used in the treat- 
ment of the Rio Grande do Sul amethysts, according to 
accounts. It is effective, however, judging by the results, 
and igjrapid and inexpensive. The treatment takes place 
right Jat the mine, so the stones are altered even before 
they?reach the trading centers of the interior. Of course, 
citrine-quality stones which reach the capitals as ame- 
thyst can be treated later just as well, and improperly 
burned stones are sometimes reheated by the lapidaries. 

The Rio Grande do Sul occurrences were described in 
the previous article. The amethyst usually occurs in 
crusts of relatively small crystals which show only the 
terminations, and hence are known as “points.” Since 
only one point can be used in a gem, for the points 
come apart into separate crystals fairly easily, they are 
broken up and sorted at the mine. Interference faces 
rather than prism faces mark the lower end of these 
amethyst points, for they have grown against other 


crystals, and their shape as separated individuals is that - 


of tapering pegs with a crystal termination. Stones 
with brown streaks, or stones of a quality which will 
burn well are selected for treatment. Since prices of 
amethyst and citrine are quite comparable it is: not a 
matter of selecting one or another quality for the change. 


However, it should be remembered that not all amethysts — 


can be burned and that localities differ.in the degree of 
heating required, the length of the treatment and the 
resultant color. Only experience can be used as a guide 
for these factors. 
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The amethysts to be burned are selected from ae 
loose crystals. A number of points are then picked op 
and a wire loop with a long wire rod attached to they 
The lot is then ready for the burning. The most appro ed 
method seems to involve the use of an old auto 
crankcase, which is placed in a built-up fireplace ang 
lined with a layer of sand. The individual points ap 
then set in this sand bed, with an occasional point ip 
one of the wire loops scattered through the others. This 
layer is then covered all over with sand in turn with the 
wires projecting, and a fire kindled under the receptacle, 
This fire is kept burning for an hour or two, and so 
maintained to heat the crankcase evenly under all its 
surface. When the crystals are considered to have about 
reached the proper temperature, one is withdrawn 
by a wire rod and loop and examined for its color. As 
the crystals first bleach out and darken up properly 
only upon cooling, this stage of the process calls for 
experience and good judgment. When, after successive 
withdrawals, they are considered to be just the right 
color, the fire is removed and the sand bed with its 
crystals is allowed to cool off. This system is practical, 
for it permits gauging of the proper amount of heating 
easily, a period which differs with the intensity of the 
fire, the size of the points and the locality, to name only 
a few of the variables, and at the same time it insures” 
an even cooling period without the sudden changes im 
temperature and strains that might result if the crystals 
were not embedded in such an insulating medium. 


result. of this mine treatment of the stones on the te 4 


minology is unfortunate, for naturally many of 
traders are totally ignorant of the antecedents of thi 
stones in which they deal and they are not to be greatly 
blamed if they do not know that all of the Rio Grande 
do Sul citrine is heat treated. 


OTHER STONES HEATED AFTER CUTTING 


With these exceptions of the amethyst and smoky” 
quartz, the heat treatment of other Brazilian gems is” 
done only after the stones are cut, and then on a small 


scale. The heating of gem stones places a great strain 
on the stone, and slight flaws are likely to extend them- 
selves and may even cause a complete rupture of the 
crystal. Since most stones have some fissures which 
are avoided or removed in the cutting, it is much safer 
to cut the stone first and heat it afterwards. Then, 
stones with small cracks can be omitted from the treat- 


ment and only the flawless ones subjected to the flame. J” 
_ The better-informed lapidaries do their own heating, but) 


many cutters are ignorant of the possibilities and do n¢ 

attempt it. Those who practice the art often reap ext 

profits by it, because they purchase off-color or dark 

material at the price such rough usually commands, an 

then improve the grade so that they can make a good 

mark-up in reselling. It is surprising that this is sti 
(Please turn to page 142) 
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HE Elizabethan period (1558-1603), with the defeat of the Spanish Armada and the flower- 

ing of such literary geniuses as Shakespeare, Spenser and Bacon, was among the most pros- 
perous and glorious times in British history. Jewels were a passion with Elizabeth the Queen, and 
the custom of exchanging personal ornaments at New Year’s Day reached enormous proportions. 
Here Sol P. Kaufman, widely known jewel designer, with studios at 562 Fifth Ave., New York, 
translates some of the most popular themes of Elizabethan jewelry into today’s mood. Note espe- 
cially the sunburst effect of diamonds mounted on spears of gold, used in several of these designs ; 
the thistle leaf, and the Gothic key. The cypher, of two or more entwined letters, also dates from 
the time of Good Queen Bess. 


128 THE JEWELERS’ CIRCULAR-KEYSTONE 








In the days of good Dueen Bess, bejewelled ladies 


of the court. danced to the slow music of the pavane 

and took their places in stately pageants. Then, as now, jewels 
were the mark of fashion; then, as now, diamonds 

were the favored choice. For diamonds, for all precious, 


semi-precious and synthetic stones, be sure always to consult 


STONE HEADQUARTERS & 610 FIFTH AVE. NEW YORK 20 
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Ivs true, Nature does endow a lovely woman with inherent beauty 5 
... but it’s equally true that the perfect expression of that 
beauty requires the deft application of human skill and 
artistry .. . and so it is with a fine diamond. 
Precise mathematical planning, based on scientific knowledge and 
experience, is the keynote of successful diamond cutting. 
. In Baumgold Diamonds all 58 facets are cut at geometrically 
perfect angles, expertly calculated to assure maximum 


brilliance and beauty for each individual stone. 





Patiently, with unswerving determination, Baumgold master 


diamond cutters carry on their long tradition of perfection. 


. ° . . e. 
Their pre-eminence in this field was not born . . . it was made. 
j J 
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BUY WAR BONDS 


BAUMGOLD BIROS v wwe. 


62 West 27th Fhreclt + Mew York Crly 


AFFILIATES: Diamond Tvol Research Co., manufacturing diamond tools for vital war industries. 
Quartz Products Co. of New York, manufacturing highly important parts for war communications. 
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a 
Pencil and notebook accompanied Carl Adams to the public 
library. He came away with enough high-interest “copy” for-¢ 
series of interesting diamond advertisements; some shown here, 


His Ads Tell Diamond Lore 


“Brilliance”? or “investment” aren’t half the story of diamonds. 
says Jeweler Adams, whose advertising campaign is built 
around intriguing bits of diamonds’ history and legendry 


by E. J. SHEPARD 
HE selling power of “romance’’ is well known to 
every professional writer of printed or spoken 
advertising. Romance brings the imagination into play, 
with its appeal to the public’s interest in far-off places, 
strange peoples, the great men and women of history, 
and legendary beliefs and characters. In one way or 
another the advertising profession seeks to sell the 
“romance” of everything from pineapple juice to electric 
locomotives. | 

‘But take diamonds. There’s a commodity that’s a 
perfect natural for the “romance” approach in adver- 
tising, what with its comet-like trail of love, passion, 
intrigue and superstition through nearly 20 centuries. 

This sort of reasoning motivates the two-column, 
four-inch series of diamond advertisements used by Carl 
Adams, who operates a modest-sized jewelry business 
in Pomona, Calif., and who says “When you advertise 
diamonds, advertise more than just a brilliant stone, 
or an engagement ring, or a good investment.” 

Searching through many volumes in the library, Mr. 
Adams unearthed a large number of odd and interesting 
stories about diamonds which he uses in his advertising 
to tell people that when they buy a diamond they are 
buying a jewel rich in romance and legend. 

He schedules three ads a week under the heading, 
“Diamond Cuttings,” each with an illustration of a 
diamond ring. Below the body copy and beside his 
signature are three or four lines of type about his stock, 
with ‘prices. 

“The first authenticated reference to the diamond 
was toward the end of the Augustah period, about 14 
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we 
A. D., when Manilius spoke of the stone as Adam , 
meaning subduing,” reads one advertisement. “It wa 
believed that fire and water had no effect’ on the stone™ 
and that its hardness was so great that not only would 
it break into fragments the hammer with which it was) 
struck, but would also splinter the anvil on which it 
was laid.” ; 

Then followed this legend: “In the earliest times they 
diamond was used largely as a spell against plagues, 
and the more alarming activities of nature. Applied® 
externally to the body it was held to be an antidote tom 
poisons and a cure for enchantments and insanity. Great 
virtue was attached to it as a preservative from light 
ning and pestilence.” 

Another advertisement tells that, ‘Taken internally,® 
the diamond was thought to be a violent poison. Celliniy® 
an Italian sculptor, tells how an enemy attempted toy 
have him poisoned by bribing an apothecary to mix” 
ground diamond in his salad. He was saved from death — 
by the apothecary substituting ground beryl.” 

If one wonders how long women have worn diamonds, 
the question is answered in this copy, ““The custom of 
wearing diamonds as a personal adornment was not 
introduced in Europe until 1430. Agnes Sorel, a lady of 
the French court,.is given credit for the innovation. 
Following her leadership, fashionable women throughout 
the continent created a demand for diamonds, starting 4 
boom in the Indian mines.” 

One of the oddest superstitions which Adams discov- 
ered is from the “Travels” of Sir John Mandeville. © 

(Please turn to page 154) 
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Though separated by thousands of miles thet 
shining Keepsake on her finger will keep distant 
hearts together .. the symbol of love ever- 
lasting—and happiness to come. 


Keepsake 


DIAMOND RINGS 








DEALER'S NAME 


Authorized Keepsoke Jeweler 





OW NICE to know that 
your engagement diamond is 
so fine in quality and so ex- 


Jor Always 


, “My Keepsake . i 
istered Keepsake Diamond ay an gad Se 


Rings have maintained tradi- rr stars shining bright . the 
tionally high standards of aerate Ring — Ae ar ane 
quality through six decades. 

Come in and see the new 

matched sets .. . in a wide 

range of prices. 


DEALER’S NAME 


quisitely lovely. Genuine Reg- 





PLYMOUTH Set 135.00 DEALER'S NAME DIAMOND ENGAGEMENT 


RING 
Authorized Keepsoke Jeweler Engogement Ring 125.00 


Authorized Keepsoke Jeweler 


Y ao) a ae: 


. 


A complete series of newspaper advertising 
mats is available without charge to Authorized 7 
Keepsake Jewelers . . . advertising that builds GENUINE REGISTERED 
prestige and sales. This is but one part of the 

complete Keepsake Merchandising system } \ ak [ 
which includes radio programs and transcrip- | 

tions, window displays, direct mail pieces, bus . DIAMOND RINGS 


cards and many other selling helps. Write for 
full details. ees —~ 
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OHNSTON & CO. Inc 


Waldorf Astoria 
New York City 


“This envelope system has reduced our detail by half, eliminated misunder- 


standings, complaints and claims, and 


given us complete and accurate 


permanent records," says Roy W. Johnston, Waldorf-Astoria retail jeweler. 


Here’s a Foolproof System 
For Keeping Track of Repairs 


«. by ROY W. JOHNSTON 


OST of those of us in the jewelry business who 
have attained the responsibilities of management 
have had long experience in management detail. 

That experience is highly valuable yet it has its dis- 
advantage, too, in the possibility of ‘static habits” that 
are steadfastly maintained because “we always did it 
that way.” In my opinion, a good manager can possess 
no greater virtue than that of giving his respectful at- 
tention to, and analysis of, employees’ suggestions for 
improvement. 

I have in mind a simplified method for the handling of 
repairs and special order work which we instituted in 
our retail store in the last few months and which was 
suggested by one of our staff. 

At first I hesitated to adopt it, because we had seemed 
to sail so smoothly under our old system that I was 
reluctant to change and incur added stationery and other 
costs. But since the idea has been in operation, I’ve 
wondered how we ever handled this particular detail in 
any other way, and I enthusiastically recommend it to 
each and every retail shop. 
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Briefly, the plan has to, do with the recording an 
‘handling of customers’ repair jobs or special orders 
But first let me illustrate the form, so that you may” 
refer to it as it is being discussed. It is reproduced—_ 
just a little smaller than actual size—at the top of this 
page. The actual form is eight inches wide by four 
inches deep. 

Attached to this form, and directly under the large 
coupon at the right, is a manila envelope in which the 
article is placed when it is sent to the repair shop. On 
the face of the envelope is a similar form, but with | 





the name and address of the customer, and the spaces — 
for the delivery instructions, the promised and actual ~ 
delivery dates, the name of the repair shop, the cost, and ~ 
the price charged the customer omitted. 

A piece of carbon paper on which these same spaces 
are blocked out is inserted between the upper sheet 
and the envelope, and when an article is brought in for 
repair, the form (except the notations at the bottom) ~ 
is filled out in the customer’s presence. Thus an ezact : 

(Please turn to page 156) 
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THE WORLD'S FINEST 


33E 4=6«14K $35.00 
wool ’ 233ER 14K 6 Genuine Rubies, Sapphires or Emeraids $75.00 
Gem Cultured Pearls, from the South Seas—Today’s rare OER ak 2 Sencton Babies, Sapghiees, or Rnavetey Tas 


K 14 Genuine Rubies 


Jewels of Fashion—enhanced by beautiful, artistic mount- 40 ik Engine turned disc 
ing of 14K gold—some set with genuine Rubies, Sapphires, “(4K yaisie’ pesei Ring 
14K 7 Pearl Engagement Ring 


° . ° . . . * 307 
Emeralds and Diamonds. Available in limited quantities. 309 14K 9 Pearl Wedding Ring 
- rices eystone 


IMPERIAL PEARL SYNDICATE 


5 N. Wabash Ave. 607 Fifth Avenue 607 S. Hill St. 
Chicago 2, Illinois New York 17, N. Y. Los Angeles 14, Calif. 
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by A. K. SEEMANN, Engineer, 
Linde Air Products Co. 


An address before the American Gem Society International 
Conference, New York, April 28 


HE development and perfection of American-made 

synthetic crystals represents one of the important 
achievements brought about by the insistent necessity 
of a world at war. At the time the war began our curi- 
osity in the creation of synthetic crystals in the oxy- 
hydrogen furnace was purely academic. But it was quite 
natural for us to be interested in them, for a major 
-_portion of the research in our business has been devoted 
to reactions conducted at very high and very low tem- 
peratures—our high-temperature work being more spe- 
cifically concerned with the oxy-acetylene flame. 

We had not progressed very far in our experiments 
with synthetic crystals before the Government—aware 
of a grave shortage of jewel bearings and -jewel-bearing 
materials—asked if we would endeavor to speed up our 
experimental program in order to produce synthetic 
corundum in sufficient quantity and quality to supply a 
fabricating industry which was about to be established. 
Our answer to this challenge was a 16 months’ inten- 
sive research program, the first tangible result of which 
was the opening of a boule plant in April, 1942. [See 
page 60, J.C.-K. for November, 1942, for the first pub- 
lished story of Linde’s earlier experiments with synthetic 
corundum.] Very fortunately, fabricating facilities were 
completed at about the same time, so that the industry 
has been furnished with an uninterrupted supply of the 
necessary raw material. 

The manufaeture of synthetic corundum of jowel 
bearing quality is quite different from any other process 
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Synthetic Crystals Now 
Miade in Rod Form 


Each of the synthetic sapphire, ruby and 
rods (left) is a single crystal. Rods are 
sawed to make rowndels for jewel bearings. 1, : 
standard 200 carat boule (below) require: . 
eral sawings and centerless grinding for 
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Boules are produced in an oxygen hydrogen fur- 
nace of this type. The furnace has been partly 
opened for this unusually interesting photograph. 


with which we are. familiar. Most manufacturing proc 
esses lend themselves to precise scientific contrel, but, 
while certain steps in the manufacture of synthetic sap 
phire can be so controlled, much of the task is an att 
acquired only after cqnsiderable experience. Our early 
experiments were most disheartening. We assumed that 
our troubles could be wholly traced to improper boule 
furnace technique, but found that this was only a patt 
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Atlas jewels are formed to a great, lustrous depth, and pre- 
cision ground and polished by the methods and machines 
of the diamond cutters. @ Made in America, they have won 
the recognition of the manufacturers of the finest jewelry 


as the world’s standard of excellence. 


Manufacturers! Write for samples 


ATLAS MANUFACTURING CO. 


MANUFACTURERS OF GLASS, PLASTIC, PORCELAIN, METAL SPECIALTIES 
19 West 24th Street WAtkins 9-3634-5-6 New York 10, N.Y. 






FOR JUNE, 1944 ; : 137 





Silents narsbiincin cid saree donidcie, Stee eae te 


A LENT TRAN AER AFF MS ick NaF 


age 

















Importers 
of 


Diamonds. 


SIZES 


and 


SHAPES 


Memorandum Selections Upon Request 


























Also 


Fine Diamond Jewelry 
occasionally purchased 
at Sacrificed prices. 


WHT EAN - PROTHEERS 


Diamond Importers & Cutlercs 


i WES? 261 St... Ni. C. ERYANI9-O1D 4 


























of the story. 

It was necessary to conduct an entirely separate e 
search program on the manufacture of alumina in op, 
to provide a source of material pure enough to mam 
facture large water-clear corundum boules. It naty 
would be assumed that chemically pure grades of 
mina would be of sufficient purity for our purpose, by 
it was found’that even unbelievably small traces of ¢ 


“tain impurities could not be tolerated. 


In retrospect, it is rather easy to review the many 
ficulties which were encountered in these early ia . 
their solution then required precious time and extrag 
nary effort. We knew, however, that synthetic corundy 
crystals, both clear and ruby, had been manufacture 
Europe for many years, and it was a challenge tol 
ability to compress into a matter of months the m 
of this skill. Unavailability of skilled European art 
forced us to rely solely on our own ingenuity. But 
job was completed, and we have evidence that it 
well done in the award of the Army-Navy “E”. e 

Most of the sapphire jewel bearings that have 
made in this country have been manufactured from ae | 
clear corundum. Suitable corundum boules must be 
homogeneous, of proper crystallographic orientation, and 
free from harmful bubbles, feathers, or other inclusions, 
They should have a minimum of the tiny gas bubbles 
which are seen in synthetic crystals only under a micto- 
scope. Preferably, they should be cylindrical in shape 
in order to yield a maximum number of finished jewels, 
The specifications for boule are necessarily rigid because 
internal defects may not be revealed until final polishing 
of the finished jewel. A brief description of the process 
whereby both corundum and spinel crystals are grown 
will furnish an insight into a few of the manufacturing 
difficulties. 

In 1902 Verneuil announced the process which bears 
his name, and which is commonly used to grow corundum 
and spinel crystals in an oxyhydrogen furnace. Oxygen 
and hydrogen are fed into an inverted burner, the oxygen 
stream carrying finely divided alumina, which fuses while 
passing through the flame, and collects on a pedestal 
beneath the burner nozzle. The fused particles of alu- 
mina coalesce to form a tiny crystal, and through proper 
technique this is made to grow in the form of a cylinder 
approximately 34 inch in diameter and 2 or 3 inches im 
length. The alumina powder is fed into the burner in 
small increments, since this is necessary for the growth 
of a clear, homogeneous crystal. 


Corundum melts at 8,750 degrees Fahrenheit, and the 
temperature range in which it is necessary to conduct 
deposition is very limited. The particle size of the 
powder greatly influences the success of the process and 
we are now using a powder with a particle size of less 
than one-tenth of a micron. It is difficult to appreciate 
the minute size of these particles, unless you realize 
that, when magnified 50,000 diameters, the image is 
about the size of the head of a pin. A penny magnified 
50,000 times would be over 3,000 feet in diameter. 

Corundum crystallizes in the hexagonal system, and 
one expert has aptly characterized hexagonal crystals 
as “a perfect example of an imperfect crystal.” One 
of the important objects of our synthetic crystal program 
has been to grow a single, homogeneous crystal. But 
having attained this objective, it was found necessary to 
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. go a step further and study the crystals themselves. Our 


physicists and spectroscopists with the aid of such in- 
struments as the electron microscope and the X-ray have 
discovered valuable information regarding crystal orien- 
tation, which makes it possible for us to furnish ma- 
terial that enables the fabricator to produce superior 
articles with a minimum of waste. 

The average corundum boules which we currently 
produce are about 200 carats in size, and we have grown 
single crystals as large as 550 carats. Experimentally, 
we have produced spinel boules in excess of 1400 carats. 

As you can well appreciate,»the .entire..production..of 
sapphire at the present time finds its way under alloca- 
tion into military articles, the major portion of which 
are jewel bearings. In order to furnish material suit- 
able for its end uses, we studied the fabrication of jewel 
bearings from sapphire boule and observed that it took 
a considerable amount of labor and -consumed signifi- 
cant amounts of diamond and of sapphire itself to com- 
plete the slittthg operations, which produce the roundel 
or blank from which the several types of bearings are 
made. Believing it to be our responsibility to furnish 
material in its most useful form, we experimented .and 
have sticceeded in producing long, slender crystals known 
as corundum rod, which, when sliced, furnishes the 
blanks without the several intermediary steps necessary 
when working with the boule form. At the moment we 
are creating additional production facilities so that the 
jewel-bearing manufacturers can take advantage of this 
improved form of material. One or two plants are now 
fabricating their entire production from corundum rod. 


We realize that the principal interest of this go 
lies in synthetic crystals that may be fashioned } 
jewel stones suitable for adornment. Except fo | 
ruby, which is in small demand as an industrial mated | 
all of the industrial applications specify wate 
corundum. We have, therefore, devoted very little time 
to the production of colored varieties suitable for jp 
elry. At the moment we have experimentally p viel 
ruby in a variety of shades, several of which are og 
sidered suitable for jewelry purposes. At such time 
corundum is removed from mandatory allocation, y 
will -be’in ‘a position to furnish ruby boule to the ge 
cutting or lapidary trade. Me 

We have compared our production with synthetic ‘ 
of European origin and find it to be of equal qu iby 
It is our present opinion that the American market wi 
consume a sizable quantity of synthetic rubies which ay 
of American origin and manufacture. We have alg 
experimented briefly with blue spinel and have succeeded 
in producing a variety of shades. When conditions pe 
mit, we expect to offer this material to the American, 
jewel cutters and are prepared to consider other syn 
thetic crystals, such as the aquamarine. 3 

We wish especially to direct your attention to the 
fact that we are raw material suppliers, and that 
several synthetic crystals which we produce will be 
to the fabricating industry, whether it be the jewel- 
ing manufacturer or the lapidary. We believe that 
durability, beauty, and perfection of our synthetic 
tals are in themselves definitely attractive features, 
which make them useful industrially as well as in the 











CUTTERS OF 
Lamontts 


2 WEST 46th STREET, NEW YORK 19,N.Y. 


704 MARKET STREET, SAN FRANCISCO 2, CALIFORNIA 


THE JEWELERS’ CiRCULAR-KEYSTOM 























into 
; Cndusihg links 
= ere 
it in | < 
: MODERN]. 
Wwe — , 
7 T* DESIGN 
uty +! € ¢ Z 
are 
ils 
ied 
a 
can 
e 
the 
the 
old 
x 3 
& PENDANTS 
x BROOCHES tod 
” BRACELETS By ae 
; EARRINGS | 
: _LOCKETS 
RINGS - 
‘LINK BUTTONS 
te 











Somers -Ernst Eo., Ine. 


MANUFACTURERS 


Ome a 7. 


DIAMOND IMPORTERS | 
42 WEST 48th STREET NEW YORK 19, N.Y. 





BUY MORE WAR BONDS 
For Jung, 1944 141 








jewelry field. 

We do not wish to pose as gem experts, but we are 
reliably informed that the ordinary jeweler using a 
loupe might find it difficult to distinguish between a 
synthetic ruby and a first-quality natural ruby. We are 
further informed that among the telltale marks are the 
imperfections found in the natural stone; in other 
words, the perfection so seldom found in natural ruby is 
usually present in the synthetic product. 

One fact should not be overlooked—many thousands 
of European-made synthetic rubies have already been 
marketed in this country and our product is just about 
the same in appearance and quality. Therefore, the 
problem is not a new one, but one which likely has al- 
ready occupied the attention of those interested in the 
jewel industry. We may then rely upon the known tests 
that have already been developed and used in the past 
to differentiate between the natural and synthetic prod- 
uct. 

These facts are mentioned not to initiate a contro- 
versy but rather to be carefully considered by this 
group, so that the unsuspecting purchaser will not pay 
for a natural ruby and obtain a synthetic crystal. Al- 
ready a certain amount of misinformation has sprung 
up in various sections of the country, and we should 
appreciate receiving the suggestions of this society rela- 
tive to the corrective and educational measures to be 
used for properly informing the industry and the public. 

In conclusion, we would be remiss if we did not men- 
tion with sincere appreciation the constructive and 
helpful interest that Mr. Shipley, and other members of 
the American Gem Society and the Gemological Insti- 


tute, have shown in our synthetic crystals. Your publ. 
cations, Gems and Gemology and Guilds, as well as your 
textbooks and other literature have also been extremely 
helpful. ‘ 


BRAZIL GEMS OFTEN HEAT-TREATED 
(From page 126) 


possible; one would think that everyone would be fami}. 
iar with the practice, but it may be that those who hay 
never done it are loath to attempt something new, and 
leave it to the others. 

Even the best-informed lapidaries heat their stones 
by primitive methods and rely upon their experi. 
ence and familiarity with the rough for best results, 
Usually one, or two, or half a dozen, stones of about 
the same size are placed in a hard glass test tube ang 
the opening closed with a wad of cotton. They are then 
gently heated, with shaking and turning to make the 
temperature rise uniform over the stones, and when the 
color is about right, allowed to cool off. Some attain 


. the desirable color while still hot, others only as they 


cool. Experience is the only guide and no information 
seems available on the temperatures attained, only that 
they are rather low and well below red heat. The cotton 
wad prevents air currents and the setting up of stresses 
from temperature variation within the stone. 


IMPROVING AQUAMARINE'S BLUENESS 

The list of stones which may be treated is extensive 
and includes Brazil’s most important colored gem, the 
Many aquamarines have a distinct green- 


aquamarine. 
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ish cast, though a clear blue is the most desirable and 
some rich, pure blues are found in nature. But man has 
found that many of the greenish aquamarines can be 
made blue by the application of a little heat, apparently 
removing a yellow cast and leaving the blue tinge un- 
affected. Experts claim that they can tell a heat-treated 
stone and differentiate it from one which is naturally 
blue, but the writer felt that the distinction was a pretty 
fine one. It is also said that the heated stones are a 
little more brittle than the unheated; only experience 
with many and definitely identifiable stones could prove 
or disprove this statement. It is said that not all green- 
ish aquamarines can be heated and so changed; that 
may be true but the whole subject is one which requires 
review and scientific control; perhaps some day that can 
be done. 

The removal of a yellow cast is probably the explana- 
tion of the color change less frequently given to morgan- 
ite, the rose variety of beryl. Most Brazilian morganite 
is very pale and has a brownish pink color. It is so 
cheap as a cut stone that it is hardly worth while treat- 
ing it; consequently few treated stones are seen. How- 
ever, the improvement is marked and the new color, 
though paler, is far more attractive than that of the un- 
treated stones. All of the Brazilian morganites seem 
to be susceptible to this treatment; any which find their 
way to the New York market still unheated can undoubt- 
edly be changed here. 


GOLDEN BERYL—MADE BLUE 


A little-known color change shown the writer by the 
proprietor of the Victoria Lapidary in Bello Horizonte, 


I 


Cat. 


Oi By 00 2. and Yihe 


[mporters und Cutters of Precious and Semi-Precious Stones 


18 WEST gst STREET 


who claims to be the first native-born Brazilian cutter, 


Sr. Octavio Machado, is that whieh can be induced 
the heating of golden beryl. 
pale blue by heat; whether all golden beryl responds j 
the same way would have to be determined by expe 
mentation, but it is certainly true of the Minas sto, 

with which Sr. Machado made his demonstration. 


Best known of all color changing in Brazilian stg 4 


is the famous pinking of topaz, but that seems to hay 
fallen into disuse. 


expensive, and the ease with which it cleaves makes 
hehting somewhat hazardous. 
is sufficiently in demand to make its sale easy, and, he 

the risk involved in heating is not worth the smal 
increase in stone value which might result. 
ago pinked topazes were widely sold, but had a colore 
foil backing to intensify the color. Since this type of 

setting has gone out of style, only really deep stong 
become sufficiently dark in color to be salable, but the 


are equally salable as they are, so there is no incentiyy 
to take the risk of heating. Some naturally pink stong 
are found, and these grade down to rich red browns 


oranges and yellows, often in a single crystal. 
Green tourmalines are very often heated, though 


other colors do not seem to require it, or to change * 
Rubellites in particular, are bad 


any desirable way. 
flawed and hence would be extremely risky stones’ 


manipulate, even if any good results were. to be expegted 
However, green tourmalines are relatively abundant ¢ f 
cheap, but are often too dark to have gem value.. Heneg 
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In Spite of Manufacturing Restrictions 


ILLUSTRATED: 


32935 Exquisite diamond and ruby clip in 
a unique floral design. 206 round and ba- 
guette diamonds of fine quality, 30 round 
and pear shaped genuine oriental pigeon 
blood rubies. 

. » $4000.00 Keystone. 
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skillful lapidaries, who know their business, cai 
up lots of dark tourmaline at very low prices and 
them up to an attractive shade of green by heati 
all green tourmalines seem to respond; and junta ay 
the other stones we find that experience and familian| 
with the rough are the most important factors, Jer, 
too, no information is available about the tempera iia 
attained, other than that they seem to be low and t be 
applied for a brief period. This heating is more i 
than any of the others however. Often dark 9 
stones remain too dark for maximum beauty even af 
the heating; such rough has little value. B 
Considering the importance of heat treatment “t 
stones, it is surprising that the so little scientific d ! 
is available and that the primitive methods applic 
the field, should be so universal through the world 
so effective. A series of experiments under con 
conditions for varying periods, temperatures and atmos 
pheres would surely give some very interesting info; . 
tion and be likely to indicate additional possibilities 
treatment that the present uncontrolled practices leap 
unsuspected. 2 
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APPEAL NEEDED IN JEWELERS' PROMOTIONS 
(From page 118) 


whole promotion need to be carefully co- -ordinated,_ 

Take that first point for a minute. The wrong 60 
of advertising or publicity can backfire just like the, 
model-T Ford that used to break your wrist when yu 
tried to crank it... . 

There is some jewelry advertising that is very unde 
sirable. The American Gem Society fights it at ever 
chance and we are with you in that fight. I know thi 
none of that sort of advertising comes. from any of, you 
members. But advertising and other forms of promotioy) 
work to your disadvantage when what you do or domi 
do makes you suffer by comparison with what your cot 
petitors do. 

You're talking now about a continent-wide campaig 
to promote recognition of the term Registered Jewele 
and of the work of the American Gem Society. I sub 
mit that you can’t build up the Registered Jeweler unle 
you first build up the jeweler. 

Let’s be honest about it. Diamonds and other article 
of the jeweler’s stock in trade are being sold increasing 
by department stores rather than by the fine old-lim 
long-established jewelry stores because the departme 
stores do a better job of promotion and merchandising 
How much will it mean to the public to read about 
istered Jewelers if the public prefers to buy jew 
in department stores? One answer to that might 1 
of course, to get Registered Jewelers into depar 
stores, but, unless I am mistaken, that is not what yt 
are trying to accomplish. As I understand it, you 
trying to make the term Registered Jeweler represe 
the very advantages that jewelers name as the best re 
sons for buying precious stones in a good jewelry st 
rather than anywhere else. 

I don’t believe you can win the public interest ju 
by proving the superior technical knowledge of the Reg 
istered Jeweler. 

Last year a group of department stores organi 
a diamond display. They had a diamond cutter wé 
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Because of conditions over 
which we have no control we 
are not able to guarantee deliv- 
ery of all models of ALTON 
watches. However, all ALTON 
watch orders will receive our bent attention, 
and we will supply whatever possible. 





We urge our customers and friends to be 
patient with us during this uncertain period, 
until we are again able to fill all orders com- 
pletely and promptly as in years gone by. 


W. & G. DIAMOND RINGS AND SETS 





Matched set in 14K. yellow gold. Matched set in 14K. yellow gold. 
Solitaire has two side diamonds and Solitaire has two side diamonds and 
.25 Carat center diamond. Wedding .15 Carat center diamond. Wedding 


ring has five fine diamonds. ring has five fine diamonds. 
Grade Grade Grade Grade 
A ae A AA 
D858—Set—Retail Ay 00 $261.90 D870—Set—Retail 7 50 $175.50 
Keystone Price 89.60 209.40 Keystone Prise ... 126.00 140.40 
D859—Solitaire— D871—Solitaire— ‘ 
bapa w ces 184.50 209.40 .. Sarr 105.00 123.00 
Keystone Price ... 157.60 165.80 Keystone Price ... 84.00 98.00 
D860—Wedding Ring D872—Wedding Ring 
—Rétaij ........ “Mie 54.00 EE ina'o% ex's: p-09.08 54.60 
Keystone Price .... .... 43.20 Keystone Price .... .... 43.00 


Prices and quality of W. & G. Diamond 
Rings and Sets are the same as in 1943— 
no advance in price, no reduction in quality. 


SEND FOR THE W&G DIAMOND CATALOGUE 
FOR READY REFERENCE 


Weksler & Goodman. Ine. 


Acvsatone, ™ at 
. Watch ¢ uses 
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> South ; 
WW alvash Ave. \ y) 














| wide recognition for the Registered Jeweler. 





ing at his wheel and the visitors to the store watched 
him and asked questions. They had an exhibit showj 
the whole process of designing and manufacturing 3 
diamond wristwatch. They had big, well designed bloy. 
ups of photographs stressing the symbolism of diamonds 
and their part in the war. They had a display of indyy. 
trial diamond tools and of rough gem diamonds ang 
industrial rough. They made up an American 
several inches wide, all in diamonds, and rounded thy 
show off with a display of fairly large diamond pieces— 
necklaces, bracelets, and so on. They advertised th 
exhibit in the newspapers, invited the press to see it, 
put out special news stories. And they drew crowds, 
On one occasion they had to close the doors of one of 
their stores and send for a special detail of police 
handle the crowds outside who couldn’t get in. And they 
boosted their sales of diamonds far beyond what evep 
they had hoped for. 

It is not the size of the department store that makes 
that sort of promotion possible. One of the big diamond 
wholesalers here in New York put together a somewhat 
similar type of diamond show and made it available 
to retail jewelers. Some used it successfully because 
they gave it plenty of imaginative and energetic effort, 
But not many. We could tell about that, too, from the 
newspaper clippings we got. 

The advertising of most retail jewelers is as fa 
behind that of the department stores as their other types 
of promotion. And again it’s not because of the greater 
size of the department stores or the greater amount of 
space they take in the papers. It’s rather in the alert, 
lively, imaginative, human-appeal quality of the adver 
tising. 

That brings me to the second point I named—the 
co-ordination of all parts of a promotional scheme, 
You're talking about an American Gem Society campaign 
to gain recognition for the term Registered Jeweler and 
I’m suggesting that an essential part of that plan is ® 
increase recognition for the jeweler himself—which & 
the job of each store, not of the Society. It seems # 
me that these two lines of advertising ought to be & 
ordinated as carefully as possible. The individual store 
will want to support the Society campaign in their own 
local advertising, and to do that effectively their ows 
advertising needs to have the strongest sort of appedh 

That is one place where we can perhaps be of dirét 
help. We send photographs all the time to jewelen 
who request them for use in their own ads. We hai 
supplied suggestions for single ads and for series am 
in some cases have supplied some material that was usd 
in the advertising copy. We do this as a part of 0 
public relations work for De Beers. Naturally we 7 
not undertake to handle your advertising for you, DB 
we are very glad to help in the ways I have suggested 

Fundamentally your objectives are very closely idem 
tified with our own, and it takes promotion of all kin 
to achieve them. But in the whole field of retail mé 
chandise there is hardly a product that has for the publi 
the thrill and the glamor of gems. If we tell our stom 
with the imagination and ingenuity it deserves, the publif 
is with us. And if we keep on telling it, always wit 
freshness and always with a genuine human appeal—tha 
is the road to prosperity for the jeweler and to continen® 
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Confidence . eee 


is implicit self-reliance in one's own strength, ability and power of judge- 
ment. 


The success of this organization has been built on confidence . . . con- 
fidence in our power of judgement to select jewelry and allied merchandise 
to jewelry store needs at all times, and reliance in our ability to main- 
tain quality standards that win respect for customers. 


In these days you need an organization of this kind, with nearly 80 years of 
successful experience in supplying jewelers with jewelry store merchandise. 
You can intrust your orders for every requirement to us, confident that if 
the merchandise is available we can supply. 


BENJ. ALLEN & CO., INC. 


FOR EFFICIENT SERVICE AT ALL TIMES 


Silversmiths Bldg. 
10 South Wabash Avenue CHICAGO 3, ILLINOIS 
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WHY NOT FRESH, VARIED DISPLAYS? 
(From page 113) 


on the other 11 months in bridal preference, so we in- 
clude a wedding ring display in this month’s sugges- 
tions. Silhouettes of boy and girl, cut from dark paper 
are mounted on a large heart-shaped cut-out for the 
background. Smaller hearts cut from heavy paper or 
cardboard can be mounted over your regular ring pads 
to display wedding and.engagement rings. White’ arrows 
cut from cardboard are mounted behind the hearts. 

Ribbons extend from the ring pads to a hand form 
on which is ‘shown one of your choicest ring sets. The 
hand also holds the display card reading—‘“With this 
ring. . A small nosegay bouquet tied with ribbon is 
attached to the heart, another appears on the silhouette 
figure and others are scattered with small single flowers 
across the background itself. To avoid a “Valentine” 
effect, the color scheme should be blue and white rather 
than pink or red. Silhouettes could be cut from dark 
blue paper and mounted on .a white heart. Small hearts 
could be blue and white, and the nosegay white flowers 
with pale blue ribbon. Background should be in two 
shades of blue or blue and white. 

The 5th War Loan drive begins June 12 and extends 
through July 8. The Treasury Department has par- 
ticularly stressed the importance of effective window 
displays in retail stores in putting over their drive. One 
of the official slogans “Fight By His Side” has been 
used as the basis for the display suggestion shown here. 
Large cut-outs of soldiers are used against the back- 





ground . 
detail. 


Stripes of red paper ribbon éxtend diagonally acrog. 
the white background. Other stripes extending hori. 
zontally but at an acute angle are continued from the 
stripes on the wall, directly to the plate glass where they 
can be attached with gummed tape. The rest of re: 
background and floor of the window are covered in dark 
blue paper or fabric. Stars cut from white cardboard 
carry the five denominations of war bonds. The Copy, 
“Fight By His Side—With Bonds,” is lettered on th 
red stripes which extend across the window. 


. . one in silhouette, the other done in sketchy 


Rubies, of course, are featured in the July birthstone 
display. Their rich deep color is accented by comparison 
with deep red roses which may be painted on the’back- 
ground or cut from decorative paper or fabric. Wall- 
paper and drapery materials frequently carry lovely roge 
designs, in large enough pattern so that:they could be 
cut out and pasted on the background. The copy is 
shown in a locket made from illustration board cut in 
ovals and framed with a thin wood or cardboard frame 
painted dark red. The side reads: ““Ruby—Birthstone 
for July—A truly precious gift and emblem of true 
love and happiness.” On the other side the following 
quotation might be lettered: “July gives her fortune, 
love and fame, If amulet of rubies bear her name.” A 
silk cord is attached to the locket. The rings are shown 
on simple column elevations. Background and elevations 
for this display should be white and’pale gray or two 
shades of gray. : 
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Be A LIMITED SUPPLY OF 
the QING CASES ann DISPLAYS 
hey IS NOW AVAILABLE IN THE ITEMS 
S SHOWN IN THIS AD 
_ PLACE YOUR ORDERS NOW 
PY, RING DISPLAYS for WINDOW 
the or SHOWCASE 
No. 819 Size 6%"x 
one 444”. -Outside frame 
on covered with imitation 
ry saddle leather stamped 
with a gold line 
ill. around top edge. Ring 
ose block covered tur- 
be quoise-green crepe 
! velvet with champagne 
18 bengaline trim. Easel 
in set in so display can 





be used flat or on a slant. Blocked for 8 men’s 
rings or 14 ladies’. 
ne Minimum order three ................ each $1.10 


@ © © 


ba Ne. 846 Size 2” x 2%”. Ring block covered with 





as turquoise crepe velvet with champagne bengaline 
0 in ring slot. Base covered with imitation saddle 
leather. Blocked for ladies’ or men’s rings. Mini- 
mun Order Six, per GOZeEN.......r.ccccccsvce $4.00 





"WAttention Jewelers! 








ENGAGEMENT and WEDDING 
RING. CASES 


No. 6616 Half size 
ring case. Holds 20 
pairs of rings. Cov- 
ered blue imitation 
leather. Lined blue 
crepe velvet. Cham- 
pagne bentatins 
trim, each ...$5.50 


No. 6616G — same 
as above but block- 
ed to hold set com- 
binations of a 
lady’s and a man’s 
ring, each ...$5.50 


LADIES’ 
RING CASE 


No. 6622 Half size 
ring case. Holds 36 
ladies’ rings on slant. 
Case covered maroon 
imitation leather. 
Lined with fine qual- 
ity maroon velvet. 
Trim of champagne 
bengaline and red silk 
cord, each ...... $5.00 


RUECKERT MFG. CO. 


69 SPRAGUE ST. PROVIDENCE 7, R. I. 
Serving the Jeweler Since 1890 























MARCASITE EARRINGS 


in Sterling Silver 








No. 37, $6.00 per pr. 


No. 38, $6.75 per pr. 


Genuine hand set Marcasite earrings in 
Sterling Silver — executed in beautiful 
designs with an exceptionally fine fin- 
ish—titted with sturdy screw backs. 
Made by expert craftsmen 
Large stock on hand 


Order now for prompt delivery 


DAVID SCHURIN CO. 


Novelty Jewelry 
NEW YORK 7, N. Y, 





§ MAIDEN LANE 














3 eee 





For June, 1944 


WATCH STRAPS 


ALLIGATOR 
OSTRICH 
LIZARD 
BOAR 
CALF 
PIG 


Prompt Deliveries 


JACK KREUTER COMPANY 


516 FIFTH. AVENUE 
NEW YORK 18, N. Y. 
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MIX MORE IDEAS WITH YOUR INK 
(From page 109) 


Plans are laid well in advance for the series. For 
example, this. month the August ads have already been 
completed so that merchandise can be allotted properly 
to the three stores. Planning ahead is likewise essential 
because of the time necessary for the art preparation 
and production. 

Goods to be featured in the advertisements are se- 
lected on the basis of availability and saleability. Only 
regularly-stocked items are advertised, but that includes 
a wide variety in a wide price range. A $1.95 smoke set 
is advertised in precisely the. same style as a $750 
diamond. 

The campaign has given impetus to a well-formulated 
plan for post-war expansion, firmly grounded on the basis 
of the kind of job Lord’s knows it can do.. The promo- 
tion has brought into its neighborhood stores men like 
the bank president who recently made a substantial pur- 
chase at the Grand River store, proudly remarking that 
the neighborhood could pride itself on being able to sup- 
port stores like Lord’s. 

~ EVERY WOMAN WANTS A FINE HANDBAG 
(From page 114) 


handbag, so the opportunity for doing a fairly good 
volume is excellent. One thing jewelers must realize: 
a successful handbag operation calls for close mer- 
chandising. This is due to the style element involved, 
as well as to the possible deterioration of the bag itself. 


“Mark-ups should be in keeping with the fact that 
this merchandise turns relatively fast, while “Maik. 
downs on pieces which are shop-worn or which haye 
lost their full style value should be drastic and Prompt, 
There should be no waiting to see if the piece woul 
possibly move at the regular price ‘sometime,’ ” 

So much for the merchandising angles. Now let's see 
what Hollywood has on its collective fashion ming ® 
the bag subject. 

Military. demands for all kinds of leathers for yy 
purposes in this country have not handicapped Dam 
Fashion but have made manufacturers more resourcefyl | : 
all of which means that women are finding themselyy 
as purse proud as ever. 

The importer is now coming into his own due to th 
leather restrictions in our own country. Marxmille 
who specializes in Argentine imports, finds that co 
an excellent source of supply for alligator, lizard, ant. 
lope and calfskin bags of fine quality. 

Modern and ever-changing styling keeps the Holly. 
wood glamour girls intrigued and constantly looking 
for the more ingenious designs such as the canteen, 
shaped shoulder bag whose bag strap makes a belt and 
which Harriet Hilliard, of NBC’s Red Skelton shoy, 
prizes among her own accessory belongings. Another 
version of the over-the-shoulder bag was paraded by 
Margo, well-known Mexican actress, when she appeared 
recently as a guest star at Hollywood’s Radio City, } 
was a strapped cylinder bag in brown and white checkel} — 
wool to complement her matching wool suit, while 
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Manufacturing Jewelers 
336 Mulberry Street 
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Member of American Gem Society 


CHURCH & COMPANY 


Newark 2, N. J. 
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A.C. BecKEN € Go. 


ESTABLISHED 1887 


P.O. BOX I CHICAGO 90, ILLINOIS 











"BUY FROM BECKEN — AND GET THE BEST" 





FOR JUNE, 1944 
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THREE "NATURALS ' A.C. BECKEN CO., BOX I, CHICAGO 90 
NO. J333. A REGULAR $31.50 RETAIL VALUE especially . PLEASE SEND AT YOUR SPECIAL PRICE OF $13.50 
priced at $13.50 less 2% cash discount for three assorted : oop cha semen: 
popular pastel color musical powder boxes. Finest quality |8-note : 
vocal SWISS movements. TWO large 5!/4 inch SPUN : ASSORTMENTS OF 3 POWDER BOXES 
METAL and ONE high gloss enamelled wood boxes. Soft powder S JEWELER'S NAME ..............-. 0s eesceeeerceeeseeee 
puffs and large loose powder spaces. Each .assortment includes ; SRR bc. tits. ch i on EA ee 
two metal and one wood box as illustrated. GONG hi vuh dle s dae de whdeien STATE 86 Gas. 
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No. 8/3 Ster. S. (Ex. Heavy)...... $17.60 


No. 8/1 Ster. S. (Heavy)......... $10.80 
No. 8/2 Ster. S. (Heavy)......... $12.20 
ee Sasa ew sss ee $ 9.90 
No. 24/4209 Ster. S.............. $11.70 


ALL PRICES KEYSTONE. (No cash dis.) 
GEORGE PHILLIPS & COMPANY 


Scranton 3,Penna. =~ - 
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Frances Langford of the Bob Hope program, turned 
up at studio rehearsal with a shopping bag—half suede 
and half striped wool—an ideal accessory in these days 
of “tote your 6wn”—to match a tailored suit comprised 
of suede front and striped wool back. 

Ben R. Brody has in his collection a huge faille 
which is designed for air travel and will take care of 
all the weight allowed.’ It is slung over the shoulder ang 
its black background is spotted with gaily colored 

Patches embroidered with the names of the Allies: 
China,“‘Russia, Britain and the United States. It js 
designed with extra-large pockets for those elusive oddg, 
and ends that a woman.is forever migplacing. 

The modern trend in high-grade handbags is toward 
practical utility as well as*fashion and eye appeal. The 
jeweler will find that the most profitable items are those 
in which the two factors are combined. 





WASHABLE WHITE COATS FOR SUMMER 


Since a large part of the jeweler’s life is “merchap- 
dising showmanship” his personal appearance in all sea- 
sons has a strong, direct effect on his business. But 
there’s no reason to be uncomfortable during hot 
weather by wearing coats, according to Emmett Ruth 
of Ruth & Son Jewelry Co., Montgomery, Ala. 

With the advent of hot weather, all sales personnel 
of the Ruth store wear washable white coats of cotton: 
crash material,, They are loosely-fitted, comfortable and 
cool. “What’s more they make an excellent impression 
on the customer,’ Mr. Ruth smiled. “At first we felt a 
bit strange in this costume, but found it soon attracted 
so much attention that other jewelers in our city 
adoped it.” ; 

The coats are similar to those worn by hotel clerks or 
hospital attendants, easily washable, and light. Enough 
of them have been purchased by the Ruth store to allow 
for a new clean coat each morning for each employee, 
The immaculate white adds a sense of coolness to the 
interior of the store, and Mr. Ruth has had customers 
tell him that his store was. identified to them only as 
“that place where everybody wears a white uniform 
coat.” 


HIS ADS TELL DIAMOND LORE 
(From page 182) 

“Nevertheless it befalleth often-time that the good dia- 
mond loseth his virtue by sin, and for incontinence of 
him that beareth it, and then it is needful to make it to 
recover his virtue again, or else it is of little value.” 

Adams found dozens of these odd and interesting 
stories which he uses, and which create wide interest 
in his advertising. Customers have told him that they 
have followed the entire series. - 

“Science has proved that the diamond is not crystal- 
lized in the earth by thunderbolts, as once believed," 
he says. “‘Nor is it possible to cause a sleeping woman 
to reveal the secrets of her heart by placing a diamond 
upon her forehead; or to protect oneself from the assault 
of wild animals by wearing one of the jewels. But these 
once-believed superstitions and legends make good ad- 
vertising copy and have proved to be a stimulant to the 
sale of diamonds.” 


THE JEWELERS’ CIRCULAR-KEYSTONE 








ress-up Your Silent Salesman With These Attractive Displays 


Genuine Maple—Natural Finish—Removable Pads—covered in Rich Vel vet. 
many other colors at no extra cost. 
1 L Ladies’ Single : 4 peubie apne 4 a. 5 A Five Rings 
é po rw og "es 9 A Tray 6” x9” ...... 
5 Five Rings a 10 C Bracelet or Watch 
Many Other Styles Available—Prompt Deliveries 


WILLIAM KORN Designer and Manufacturer of Jewelry Displays 30 WEST 47th STREET, NEW YORK 19, N. Y. 
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RACINE Watches 


Tested by 
World’s 
Leading 
Laboratory 


RACINE WATCHES are 


equipped with 


@ 15 Jewel Gallet Movement 
@ Nivarox Hair Springs 
® Glacidur Metal Balances 





IMPORTANT 


Since uncontrollable conditions 
make it impossible to meet the de- 
mand for Racine watches we ask that 
dealers be patient until a more nor- 
mal situation permits our usual 
service to customers. 


JULES TRACIVE & COMPAVY 


20 WEST tith STREET, NEW YORK. 19, N, Y. 





SYSTEM FOR KEEPING TRACK OF REPAIRS 
(From page 134) 


copy of the instructions is simultaneously writte, 
the envelope in which the article is then placeg ui 
sent to the shop. Thus, there can never be any ere 
in transmitting the instructions. 

The large coupon at the right is-then torn of and] 
placed in the file as a permanent record. The center 
coupon is given to the customer as his receipt, ang the 
one at the left accompanies the envelope to the repair 
shop. The shop signs it as a receipt for the article 

Under this system, every article is positively accounts 
for at all times and in the event of loss or damage 
responsibility can be positively fixed. 

When the completed job returns from the shop, th 
office copy is removed from the “in work” file, the coy 
entered in code, and the job put in the hold drawer » 
marked for mailing as the case may be. This office 
then becomes a “sales slip,” either cash or charge, an 
all accomplished with a single writing operation. 

Compare the simplicity, the saving of effort and th 
complete security of this method, with the system pr 
viously in use. Formerly when a jewelry repair wa 
accepted from a customer, all the following essential 
operations had to be performed separately: writing og 
name, address, and instructions; writing out envelop 
or order to shop; making out a receipt for the customer; 
making out a receipt for the shop to sign when it received 
the goods. 





’ The efficiency and the elimination of the possibility 
of error under the new method, are obvious. Still a» 
other benefit is the elimination of liability on the part 
of the store in connection with repair jobs. Note thi 
on the customers’ receipt coupon are stamped the words, 
“Jewelry left for repairs or alteration is accepted onl 
at owner’s risk.” In the last six months alone, this ha 
saved us a $1,700 claim from an insurance company it 
a dase where stone breakage occurred in the course of 
repair. The insurance company with whom the owner 
had insured the article reimbursed her for the damag 
and then started proceedings against us to recover th 
money they had paid out. But because we could shor 
this proof that work was accepted only at the custor 
er’s risk they were forced to drop their action again 
us. 

The idea was originally adopted as a system for har 
dling jewelry repairs, but we soon decided that it coull 
be used for watch repairs as well. 

Then we found that the many sales over the counter 
which.had engraving details could be handled advantage 
ously on this same job envelope. So, through this proces 
of evolution, it eventually was adopted as a recordim 
instrument for every customer transaction. On the out 
right sale, the envelope becomes a perfect containd 
for the article that awaits delivery on mailing, andi 
it’s an .over-the-counter sale, the envelope is simp 
destroyed. 

The adoption of this envelope system has redutt 
our detail by half, eliminated misunderstandings will 
customers and complaints and claims, and given ® 
complete and accurate permanent records that are ¥ 
ful in many ways. We can recommend it unhesitatingl) 
to every jeweler. 
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JEWELERS : 


Sell Schools, Clubs, Hospitals, Lodges, etc. 
Samples loaned. Write for illustrated folder. 
Thousands of designs. Ask for special folder on 
Service Star Pins, Rings, etc. Also Rings for 
Army, Navy, Air Corps, Marine, Coast Guard, 
etc. Mfrs. for over 30 years. 


METAL ARTS CO., Inc. 
740 Portland Ave., Rochester 5, N. Y. 
































Opportunity 


to DIAMOND BUYERS 


As one of the world’s largest buyers of Dia- 
monds and diamond jewelry direct from the 
public we are in a position to save you con- 
siderable money on your diamond purchases. 


Heretofore we sold our diamond jewelry to 
the New York manufacturing and wholesale 
trade. We have now decided to establish 
nationwide distribution. 


We carry in stock a large variety of mounted 
second-hand jewelry. 


We solicit inquiries from responsible jewel- 
ers who wish to effect substantial savings 
through cash purchases. 


EMPIRE DIAMOND APPRAISING Co. 


EMPIRE STATE BUILDING 
New York 1, N. Y. 











Matched Sets 
Spray Pins and Earrings 
| Gold Plate on Sterling 


Various Colored Stones —- Attractively Boxed’ 
For Immediate Delivery 


Jewelry illustrated approximately 
three-quarters of actual size 


Net prices quoted include both pin and earrings 


LOUIS PERLOFFE 


737 WALNUT ST. PHILADELPHIA, PA. 
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. 11th year of its activities. 





Typical of fashion shots posed for women's pages 
and roto sections, this JIPB photo shows a detach- 
able square gold watch suspended by a snake- 
chain from a bow pin of gold set with topaz, small 
rubies and diamonds; also bow earrings in gold 
plated silver, set with colored stones and rhinestones. 


HE Jewelry Industry Publicity Board has under- 
taken an all-out job for the entire industry and, as 
many of the readers of this publication know, is in the 
It has also embarked on a 
fund-raising campaign, in the past year, for the purpose 
of expending its activities in the post-war period. 
Unfortunately, though, there are still many retail 
jewelers who have not yet subscribed to this program 
and are not members of the Publicity Board. Perhaps 
this is because, to a great many men and women in the 
industry, the purpose and the accomplishments of the 
Board are unknown, despite all that has been said and 


written, and printed about it. The purpose of this ar- - 


ticle therefore is to explain again what the Board is, 
what it does, and why every jeweler in America should 
contribute to its work. 

The purpose of the Industry Publicity effort is to in- 
terest the consumer in jewelry, watches and silver—and 
to this end all of its efforts are directed. The channels 


for this publicity are newspapers, magazines of all’ 


types, trade publications, radio, movies and newsreels. 
National periodicals of every sort are furnished with 
jewels, silver, watches, photographs of them and articles 
and news features about them for use in their reading 
pages. 

Schools, clubs and industrial plants are reached 
through their publications. Home economics state de- 
partments and the specialized rural publications, as well 
as the standard country newspapers are all furnished 
with photographs and releases. All of the news picture 
services are given jewelry features from time to time. 
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“When the war’s over, you'll have 
competition such as never before; 
that’s why we must keep alive 

the desire to buy and own jewelry” $ 


ay 
by JUNE HAMILTON RHODES 
e 


onli 


Contacts are maintained with important national adver 
tisers in every field, so that when they photograph one, 
of those beautiful models as an illustration for an ad al 
will be appropriately jeweled. 


Newspaper features include stories on colored gem 
stones, diamonds, platinum, silver and gold. Radio Te 
leases feature the glamor, the magic, the lure of precious. 
stones. More than 600 broadcasting stations receive < 
use our material. Gifts throughout the year are feat 
and all special occasions are highlighted. 

Watches for all occasions, rings—wedding, engage 
ment, class and fraternity—have always been featured, 
Now we are accenting service rings and the double i 
for marriages. 

Table settings and hollowware are dramatized by. 
beautiful photographs for women’s pages. Silver tea ser 
vices for movies and advertising copy are photographed 
by our office. A series of special articles and radio re 
leases on entertaining in the home takes up the dignity, 
beauty and elegance of silver. Right now, for instance, 
we are centering: attention on table settings for the new 
post-war housing projects, stressing the importance of 
silver for interior decoration as well. as for service. * 

Wedding customs—the origin of the wedding ring= 
the story of the double ring service and why it is populat_ 
now, is another of our currently featured topics. We are” 
telling the story of the different types of service rings 
and their significance. 

We are on the alert, for new trends—the vogue for 


coe 


gold jewelry may be traced to our efforts. The return of 


(Please turn to page 178) 
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“More Brides ate,asking for MODERN VICTORIAN than any other pattern”. . . so 


say Jewelers fron® all sections of the country. We regret that today’s supply must 

fall so far short of the demand. It is twice as hard to turn away business as it 

is to solicit it. You Jewelers know it, your sales people know it — and Lunt Silver- 

smiths know it! However, there’s a war to be won... and. many of the orders 

for MODERN VICTORIAN which you are unable to fill today are mot lost. For such 

is the decided preference for this design that many a bride will accept no second choice, * 
and there is being built up a future business which appointed LUNT distributors may 


happily look forward to as definitely theirs, after Victory. 


GREENFIELD » MASSACHUSETTS 








Leriing of Lesting Oped Vast 


FOR JUNE, 1944 
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stackfreed. A device for equalizing 
motive power in a timepiece, used 
prior to the introduction of the 
fuzee for watches about 1525. A 
roller on a short spring applied 
pressure to a cam on the main- 
' spring arbor shaped so that the 
fully wound spring’s power was op- 
posed by the stackfreed spring 
‘power, and gradually, vice-versa, 
the stackfreed adding to the main- 
spring power after the latter was 
about half run down. See FUZEE. 
staff. A pivoted shaft, or arbor; but 
specifically the arbor on which is 
mounted the balance of a watch 
or other timepiece. 
stagstone. A mythical Grecian stone, 
supposedly found in the brain of a 
stag. It was said to prevent bald- 
ness. 
stained agate. Agate which has been 
artificially colored, either by soak- 
ing in aniline dyes or in some other 
solution which brings about a 
coloration which makes the band- 
ing more pronounced. The so-called 
Swiss lapis is another stained 
stone, as are the blue, green and 
black chalcedonies. 
stainless steel. Steel containing 
chromium, which is comparatively 
non-oxidizable; used for watch 
cases, cutlery, etc.; not used for 
watch and clock parts nor springs, 
because not hardenable by heating 
and quenching. See STEEL. 
stake. 1. Block of metal with holes 
in it of various sizes, used on bench 
for supporting work 
during punching oper- 
ations. 2. Small an- 
vils, held in bench 
vice, for various spe- 
cial purposes in ho- 
rology, jewelry and 
watch-case work. 
staking tool or set. A 
set of punches for 
various uses in ho- 
rology, with a stand 
to support punches vertically over 
a die-plate with holes of assorted 
sizes, and a set of stumps to aug- 
ment the die-plate; mainly used 
for riveting work. 
stamping. 1. Producing quantities of 
similar pieces of work by striking 
the material into form' in dies in 
power-driven presses; or, in some 
smaller jewelry shops, in foot-oper- 
ated die presses. 2. Impressing 
lettering or decorations on leather, 
with heated metal die or type, with 





Staking 
Tool 
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or without gold-leaf in the imprint. 
38. Marking articles made of pre- 
cious metals, to indicate quality of 
metal. See HALL MARKS. 

standard clock. See REGULATOR. 

standard time. The time used by 
agreement for regulating civil af- 
fairs in each of practically all 
countries in the world. It is based 
upon sidereal time determinations 
made in national astronomical ob- 
servatories, which are translated 
into mean solar time of the local 
meridians of the observatories. 
This local time, however, would be 
different at points east or west of 
each other, making such confusion 
for travelers, or in communica- 
tions otherwise, that in 1884 an in- 
ternational congress was held at 
Washington, where what is known 
as “standard time” was adopted. 
As far as the U. S. A. is con- 
cerned, the agreement was made to 
recognize four zones, east to west, 
each of these to have uniform time 
within its area, and to have a dif- 
ference of exactly one hour be- 
tween any zone and a zone adja- 
cent to it. The zones are named 
Eastern Time, Central Time, Moun- 
tain Time and Pacific Time. East- 
ern Standard Time is 5 hours 
slower than Greenwich (England) 
Civil Time; Central Time, 1 hour 
slower than Eastern; Mountain, 1 
hour slower than Central; Pacific, 
1 hour slower than Mountain Time. 
See DAYLIGHT SAVING TIME; TIME. 

standing cup and cover. A ceremonial 
wine cup of good size 
and splendor, used in 
medieval and Renais- 
sance days. They were 
tall with a stem and 
richly decorated. 
Many had a human 
figure standing on the 
cover. 


standing salt. A large 
cylindrical salt with a 
cover, used in the sev- 
enteenth century. It 
held the place of 
honor on the table. It 
was succeedetl by the 
trencher salt. Standing 

stantienite. A black fos- Cup 
sil resin, known as black amber. 
Name derived from Stantien, of 
Stantien & Becker, a pioneer firm 
in the mining of amber in East 
Prussia, when the industry was 
first placed on an organized basis. 








star. In gem terminology, a rayed 4 


figure with any number of arms, 
most commonly 4 or 6, seen in 
cabochon-cut translucent stones, 
See STAR SAPPHIRE, etc. 


star agate. A variety of agate with : 
star-shaped figures. oe 


star cut. A complicated brilliant form q 








of cutting with 154 facets used on © 


colored stones. 

star cut of Caire. A blocky 73 facet 
form of brilliant, developed from 
the briolette, in an attempt to re- 
tain as much weight as possible, 
without reducing the brilliance, 

star facets. The small three-sided 
facets flanking the table in a bril- 
liant. Same as half facets. 

Star of Africa. The largest cut dia- 
mond in the world, a pendeloque 
or drop brilliant cut from the Cul- 
linan, weighing 530.2 carats. It is 
one of the British Crown Jewels 
and is set in the head of the King’s 
Royal -Scepter. Named by King 
George V. 

Star of Egypt. A 106.75 carat Brazil- 
ian diamond which appeared on the 
London market in 1939. Said to 


have been discovered about 1850, it 


was acquired by the Khedive of 
Egypt, and at that time was oval 
in shape and weighed about 250 
carats. 

Star of Este. A small, but very per- 
fect Indian diamond, weighing 25% 
carats. It belonged to the Grand 
Duke Franz Ferdinand of Austria- 
Este. 

Star of India. The largest star 
sapphire in the world, in the Mor- 
gan gem collection of the Ameri- 
can Museum of Natural History, 
New York. It weighs 563.35 carats, 
is remarkably clean and flawless 
with a fine sharp star, and is light 
blue in color. 

Star of Minas. A large 172% carat 
diamond found at Coromandel, 
Minas Geraes, Brazil, shortly be- 
fore the discovery of the Presidente 
Vargas. 


Star of South Africa. The first large- — 


sized African diamond, which was 
found in the Vaal River diggings 


by a native and acquired by S. Van ~ 4 
Niekirk in 1869. It weighed 838% ~ 
carats and was cut into a 47.7 _ 


carat pear-shaped brilliant and sold 
to the Countess of Dudley. Also 
known as the Dudley diamond. 
Star of the South. The largest Brazil- 
ian diamond. recovered before 1938. 
It was found in Bagagem, Minas 


THE JEWELERS’ CIRCULAR-KEYSTONE 











SE a. ae 








us YEARS AGO Andrew Jackson was President 
ofthis country and Jabez Gorham was president 
ifa “Jewelry and Spoon” shop in Providence, 
located but a stone’s throw from the first Baptist 
Church built in America. 


Selling was simpler back in 1831. Jabez would 


the Parker House and show Boston’s high-hatted 
jewelers his wares. Thus did he found the firm 


which was later to become “America’s Leading 


| Silversmiths,” famous for: its master-craftsmen. 


When Queen Victoria was crowned, Gorham 


OORT AM 


PROVIDENCE 7 « RHODE ISLAND 
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tuff his valise with hand-made spoons; travel to’ 


Se 


LAnericas Leading Silversmiths Since 1834 





WERE CONTEMPORARY PRESIDENTS 


Sterling was already famous, and by the year of 
the Philadelphia Centennial Gorham had the 
largest sterling silver business in the world... 
still true, for Gorham Sterling, through four gen- 
erations, has concededly been the classic gift to 
every bride of good family. | 

And justification for that discerning choice 
grows still more evident through the years. Foday, 
Gorham is carrying on its tradition of fine silver, 
and promises to maintain its continuity and serve 
the brides of the next century as faithfully as it 


has served those of the last. © 
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A JEWELERS' DICTIONARY 
(From page 160) 


Geraes in 1853 and weighed 261.88 
carats. It was cut into a perfect 
colorless brilliant of 128.8 carats 
and sold to the Gaekwar of Baroda. 

starlite. A fanciful name coined by 
Dr. G. F. Kunz for the blued zir- 
cons of French Indo-China. 

starolite. A confusing trade name for 
an asteriated pale rose quartz with 
a colored back, in imitation of a 
star sapphire or ruby. 

star ruby. A cabochon-cut ruby which 
shows a six-rayed star when illu- 
minated by a point source of light. 
It is caused by innumerable paral- 
lel tubes or rod-like inclusions, 
oriented parallel to the six sides 
of the original crystals. Reflections 
from the sides of these inclusions 
cause the light streaks which make 
the arms of the star. 


star sapphire. A blue to gray or 
fancy-colored stone 


showing asterism like 
that described above. 
Just as transparent 
sapphires may come 
in any color, so may 
star sapphires; 
though fine fancy 
hues in this class of stone seem to 
be rare. 

star stone. Any gem showing aster- 
ism. Also applied to a petrified 
wood with clear portions through 
which the gold backing may be 
seen, recalling a star-flecked sky; 
an old German term, little used to- 
day. 

start lever. In a chronograph watch 
mechanism, the arm that transfers 
power from crown-and-stem to the 
pawl that operates the star wheel 
for starting the sweep-seconds 
hand from zero. 

star topaz. Misnomer for yellow star 
sapphire. ‘ 

start-stop-and-flyback. See CHRONO- 
GRAPH; SPORT WATCH; TIMER. 

star wheel. 1. In complicated watches, 
and calendar clocks, a star-shaped 
wheel under dial, carrying a hand 
on dial, with pawl or clickwork to 
move and hold the wheel a space 
at a time, to indicate calendar or 
time divisions, to operate timer me- 
chanism, etc. 2. In stop-work, the 
wheel with notches in which en- 
gage the finger on the part that 
is fastened to the barrel arbor. 

static poise. The condition a watch 
balance is in after it has been 
poised, and as tested on a poising 
tool; differentiated from the condi- 
tions under which a balance runs in 
a watch when it is subject to action 
of centrifugal force. See DYNAMIC 
POISE, 

stator. In the motor of an electric 
clock, the field-part that does not 
move; differentiated from the ro- 
tor, which including its shaft does 
move in the runinng of the motor. 

See ELECTRIC CLOCKS; ROTOR. 





Star Sapphire 
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staurolite (stor’o-lite). A brown 
hydrous iron aluminum silicate, 
rarely found in crystals with any 
clarity. It crystallizes in the or- 
thorhombic system, frequently in 
intergrown twins which make a 
perfect cross. Its principle use is 
as a good luck charm in this form. 
See FAIRY STONE; CROSS STONE. 
H., 7-734, S.G., 3.4-3.8; R.L, 1.74. 
Many of the crosses sold as jewelry 
pieces have had the surfaces ground 
down; they are no longer in quite 
the shape in which they were first 
found. Some imitations have also 
been seen on the market; they are 
far softer than the genuine mate- 
rial and can easily be distin- 
guished with a knife. 

stay-spring. See LOCK-SPRING. 

steady pins. Short metal pins for de- 
termining the position of a part 
held fast to another part by a 
screw; for example, the steady pins 
in the base of a balance cock fit 
closely into holes in the movement 
plate, preventing side-play; the 
screw then only needs hold the 
parts together; it could not by it- 
self assure exact oppositeness of 
the two sets of balance jewels when 
the watch is reassembled each 
time, but the steady pins do that. 

steady-rest. A lathe attachment, ad- 
justably bolted to bed, with metal 
fingers to set against a very long 
piece of work in the lathe, to pre- 
vent its bending or buckling under 
pressure of the cutting tool. 

steak set. Usually a two piece carv- 
ing set, often with hollow silver or 
silver plated handles and stainless 
steel blade and tines. Knife is about 
10% inches long; the blade six 
inches. Fork is about nine inches 
long. See CARVING SET. 2. A ser- 





Steak Set 


vice for individual use, consisting 
of knife about 5% inches long with 
stainless steel blade and a small 
hollow-handled fork with steel 
tines. 

stealite. Chiastolite. 

steeple clock. 1. A church tower clock. 
2. A design for shelf-clock cases 
made by Elias Ingraham of Bristol, 
Conn., shortly before 1840, with 
corner columns topped by long 
pyramidal finials, the design named 
by him “Sharp Gothic;” widely 
copied by other makers; clocks so 
cased became popularly known as 
“steeple clocks.” 

steeple cup. A standing cup with a 
steeple surmouting cover. See 
STEINHEILITE; IOLITE. 

stem bridge. A steel spring, in some 
high-grade European watches with 

pushpiece setting, that holds the 

stem in place in use. 


stem-wind. Class of watches in which 
the mainspring is wound by turn. 
ing a crown on the stem, which 
passes through the pendant of the 
case; in England called “keyless”. 
differentiated from key-wing 
watches in which a detachable key 
is applied to a square on barrel. 
arbor to wind them. 

step. One of the shouldered faces on 
a snail in striking work, on which 
a pin or finger falls to govern the 
number of strokes on bell or gong. 

step-chuck. 1. A chuck for wateh. 
makers’ lathe, with a shallow re. 
cess on the face around the hole: 
otherwise the same as ordinary 
split or wire-chuck; for holdj 
jewel settings while turning, bur. 
nishing, etc. See STEPPING DEvicg, 
2. One of a set of chucks with 
shouldered recesses to hold wheels 
or discs in watchmakers’ lathe; 
also called WHEEL CHUCK. 

step cut. A type of cutting widely 
used on colored gems, with long 
parallel facets, called 
steps, arranged par- 
allel to the girdle. 6 


The number of facets 


on the bottom is in- : 
determinate, on the a 
crown there are usu- 





ally two or three’ 
rows. On the pa- Cat 
vilion, elongated 


stones commonly have an extra 
pair of facets on the sides. The 
corners are frequently truncated 
by a single facet which is, in turn, 
cut off by the second row of large 
facets. A more octagonal stone 
will usually have the complete 
series of corner facets, in place of 
the single one of the elongated 
stones. 

Stephen’s stone. A _ spotted agate, 
small red spots evenly distributed 
over a white or gray ground mass, 
giving the whole a rosy tone. 

stepping device. An accessory to the 
watchmakers’ lathe, with which 
ordinary split chucks can be used 
in place of special jeweling 
chucks. A plunger passing through 
the lathe spindle holds a flat-faced 
plug inside the chuck hole; the face 
of the plug supports a jewel set- 
ting to run true when tightened in 
the chuck, for turning or burnish- 
ing operations. There is a set of 
plugs of assorted diameters, for all 
sizes of work. 


sterling. 1. As applied to silver, the 
term denotes an alloy of 925/1000th - 
parts, or 92% per cent, pure silver 
within the tolerances permitted by 
the National Stamping Act. The 
remaining 75/1000ths, or 7% per 
cent, is usually’ copper, though 
other metals are sometimes used. 
2. A term used to denote money 
of standard weight or quality, and 
hence with the general meaning of 
approved excellence. The word has 





been generally derived from the’ 


“Easterlings,” the North German 
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When. story of “Modern Silver with the Beauty of 
Old Masterpieces” is your sales-story, told to the millions 
who read LIFE. All are potential customers, for everyone 
wants to give and to own the finest silver money can buy. 

The whole aim of this story is to create and sustain desire 
for Watson Sterling . . . and direct it to your store. In this 
way, you are assured of immediate profit, and the founda- 
tion is laid for multiplied profits when war ends. 

To this end, Watson is continuing to supply you with 
popular patterns to the full extent of our present ability. 
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ddlé one finds 
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= charm at its ¢ rnootty * Here's Ameri. 
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FOLD Masteapieces | 


Although sterling production is necessarily restricted, your 
orders are being handled under an equitable allotment 
plan so that you can start your customers with at least small 
amounts of fine silver now. 

Later, when we can fill your orders as completely as you 
would like, more Watson national advertising will help 
you cash in on the backlog of business that the Watson 
sales-story is storing up today! The Watson Company 
864 Watson Park, Attleboro, Massachusetts. 


*Although 3,754,346 copies of LIFE are sold each 
week, it is estimated that it is read by 22,000,000. 
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A JEWELERS' DICTIONARY 
(From page 162) 


merchants who settled and formed 
a guild in London during the thir- 
teenth century, and whose coins 
were of uniform weight and excel- 
lence. The word, however, had 
been used at least as early as 1180. 
The “sterling” was a coin, the silver 
penny, 240 of which went to the 
“pound sterling” of silver of 5,760 
grains, 925 fine, described in a 
statute of Edward I. 

Stewart diamond. At the time of its 
discovery in 1872, the faintly yel- 
lowish 288% carat crystal was the 
largest that had been found in 
South Africa. It was cut into a 
brilliant weighing 188 carats. 

stewartite. A variety of crystallized 
carbon (diamond) forming irregu- 
lar black masses resembling coke, 
with a lower specific gravity (3.47) 
than diamond. 

stick. The wooden holder, about six 
inches long, to which the softer 
stones are cemented for cutting 
and polishing into gems. Facet 
angles are kept uniform by placing 
the end of the stick in a notched 
spindle or wooden plate, while the 
stone is pressed against the lap. 

stippling. A variety of work com- 
prised in the art of engraving, in 
which the design is formed of a 
series of pricks made with a steel 
punch. 

stirrup. 1. Loop of wire on which 
the pendulum hangs by a hook at 
the top of a rod, used in some 
cheap modern clocks, and in old 
European clocks. 2. Part support- 
ing jars in mercurial compensating 
pendulums. 

stock. Holder for screw-threading 
die, with handles, for operating the 
die by hand. 

stock drill. See PUMP-DRILL. 

stock-plate. Pieces of solid or lami- 
nated metals used in jewelry work, 
in sheet or plate form, as fur- 
nished by manufacturers. 

Stolberg diamonds. Rock crystal 
from a porphyry at Stolberg, in the 
Harz Mountains. 

stone. 1. Gemol. Any substance (ex- 
cept pearl), which because of its 
color, luster or brilliance shows to 
advantage when polished and 
mounted in jewelry or other orna- 
mental objects. Most stones of 
natural origin are mineral, but ex- 
ceptions include coral (animal) and 
amber and jet (vegetable.) Natu- 
ral stones are classed as either 
PRECIOUS STONES or SEMI-PRECIOUS 
STONES, which see. Substitutes for 
natural stones include SYNTHETICS 
and IMITATIONS; the latter may be 
one naturally-occurring substance 
treated to resemble another, or it 
may be glass or plastic. 2. Horol. 
One of the pallets in a lever escape- 
ment, See L STONE; R STONE, 

stone gauge. One of various devices 
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for measuring the dimensions of 
diamonds or 
other gem- 
stones, and also, 
from the mea- 
surements, com- 
puting weight. 
Types include 
the caliper, 
slide, microme- 
ter, stencil and 
dial, the latter 
automatically Leveridge Gauge 
estimating the (Dial Type) 
weight. ‘ 

stones. A diamond mine classification 
term for whole crystals, as com- 
pared with cleavage, macles, and 
rejection. 

stone-setting chuck. A chuck for 
watchmakers’ lathe with socket 
and screw for holding a pronged 
stone-setting for jewelry work, 
for turning a seat in the setting to 
fit a stone. 

stop watch. See CHRONOGRAPH; RAT- 
TRAPANTE; SPORT WATCH; TIMER. 

stop-work. 1. Mechanism occasion- 
ally applied to spring-driven 
clocks, and often to high-grade 
European-made going-barrel 
watches, for eliminating the excess 
of power given by the mainspring 
when almost fully wound up, and 
the weakness of power when the 
mainspring is almost run down. A 
steel disc fastened to an elonga- 
tion of one of the barrel arbor 
pivots has a finger projecting from 
its edge, that engages at each turn 
in one of the notches in a star- 
wheel that is thus caused to turn 
on a shoulder-screw on the cover 
of the barrel. After (usually) 5 
turns in all have been made, the 
star wheel presents a tooth of a 
form that the finger-piece cannot 
pass, which stops the further run- 
ning down of the mainspring in 
one direction, or of its winding up 
in the opposite direction; thus 
making available for driving the 
train, only the portion of the main- 
spring that delivers the most uni- 
form power. 2. In timepieces with 
a fuzee, a lever that is gradually 
raised by the chain as it rises as 
wound on the fuzee; when winding 
has been completed, the end of the 
lever abuts against a finger on the 
fuzee top, preventing over-wind- 
ing. See FUZEE. 

storkstone. A mythical luminous 
stone, supposedly presented by 
storks to their benefactors. 

straight-line escapement. Design of 
lever escapement in which the cen- 
ters of balance, pallets and escape 
wheel are all planted in the same 
straight line. See RIGHT-ANGLE 
ESCAPEMENT, 

straits stones. Term given to poor 
quality diamonds from Borneo, cut 
in Martapoera by primitive 
methods. 

strap work. A form of decoration or 
ornament simulating interlaced 


bands, made by chasing or enow 
ing on silver. Sometimes 
formed by applying a metal] } 
in strips and crossed to fg 
lace-like pattern. ’ 
strass. A transparent highly refm, 
tive flint glass with a high Jp 
content used to imitate diamoy 
or colored stones. PASTE . 
AMAUSE are synonymous, ] 
1.58-1.68; H., ca. 5; S.G., 3.15 
The colorless diamond imitata 
strass is at the upper end of thes 
figures. 
strawberry pearls. 
roque pearls. 
streak. The mark made by a mi ner; 
on a piece of unglazed white ¢ 
it actually shows the color of f 
powdered mineral. Considerah 
used in mineralogy, it has little jj 
portance in the gem field, in 
most gem minerals are harder th 
the tile. Hematite gives g 
streak and is thus easily @ 
tinguished from composition iy 
tions. % 
strike-silent hand. Hand on dp 
dial that can be moved as indig; 
on dial to operate mechanism ¢ 
will silence striking, or resume 
at will. ‘g 
striking. In electroplating, deposi 
a preliminary hard thin coat 
metal on the work, by using dilut 
solution, as a binder between { 
surface of the article and the re 
lar plating that follows by us 
the regular solution. : ae 
stripping. 1. An operation in 
jewel setting; after the stone i 
burnished into the rough s 
the metal of the exposed side @ of 
setting is turned with a polish 
graver, to show as a polished s 
from the top of setting down tot 
surface of the stone. 2. In ek 
troplating, a process the reversé 
plating, in which metal previout 
plated on an article is removed 
electrolysis. See ELECTROPLATE 

Stuart Range. An Australian @ 
locality, the site of the Coberpe 
field. The opal of this region of 
resembles the White Cliffs 
with a colorless to milky grot 
color, but is sometimes grayer. ” 
is commonly used in opal came 

Stuart sapphire. One of the Bri 
Crown jewels, now set in the t 
of the Imperial state crown. 
fine blue stone is 1% inches 
and 1 inch wide. 

Stubs’ gauge. 1. A system for m 
suring the diameters of round 
drill rod, ete., used in horold 
also called Birmingham gauge. ” 
Steel plate with holes of grad 
diameters according to “St 
gauge” sizes, for measuring 
or wire. 

stud, hairspring. A block of met 
pinned to outer end of hairspri 
with friction-pivot or screw | 
‘fasten spring to balance cock of 
watch. ; 

(Continued next month) 
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raditional and authentic 
designs by master silversmiths 
have characterized “Sterling 
by Whiting” for more than one 
hundred years . . . still lend 
lustre to this famous name. 
Superb craftsmanship has am- 


ply justified long acceptance 


ee ee eo 


by discriminating hostesses... 


extensive current advertising 





in carefully selected media is 
playing an important part in 
broadening its appeal. 


VICTORIA 


FRAN K M WHITING GOMPANY 
Cottdduedtted wend Séocramitts Sewee 0 


DIVISION OF THE ELLMORE SILVER COMPANY +» MERIDEN + CONN. 
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‘Sr « minute, © 


ONLY A MINUTE... to decide my whole life. 


I've had a feeling Hal would ask mie to marry 
him. Maybe that’s why I wore my special per- 
fume. Somehow, though, a girl never really is 
prepared when the moment comes. 


Not that it's my first proposal. (Dreadful 
of me to think of such a thing, at a time like 
this.) There was Bill, gentle and unexciting... 
and Tom, who eloped with my cousin three 
days after | said no...and Roy, who got down 
on one knee and clowned... 

But I didn’t feel like this about any of them. 

Hal's different. | knew he would be, the 
first time ] saw him, dancing with that blonde 
Leonard girl. I'd never liked her much. 

She tried not to introduce him, but I out- 
maneuvered her. And when the evening was 
over, Hal took me home. 





Uf have bo answer 


It’s been fun ever since... whenever Hal’s 
ship is in. Finding out little things: that Hal 


‘likes blue... that I'm a whiz at soufflés. Big 


things: that we'd both rather own a little of 
the best than a lot of something not so fine. 


I'm glad I started our set of International 
Sterling, just in case. It’s all the dowry I have 
.«- but it’s one I can be really proud of. 


Hal and J are sentimentalists about things 
like “family silver’’. . . not just because it’s the 
first important lifetime possession ... but be- 
cause of the character it gives a home. 


And though I won't be setting out our ster 
ling in any vine-covered cottage, for awhile, 
even a corner room at a Mrs. Somebody's will 
have a little of the right feeling. 

But first—I have a word... the one he’s 
waiting for... to say to Hal. 





INTERNATIONAL is working full speed om 


war production and making less sterling, soyout” 


jeweler may not have all the pieces you want 


But no American complains about shore 
ages. He knows that until victory is wom, 
bullets are more important than butter knives 


So buy more War Bonds with your money... ; 


earmark some of them for International Sterling 


after the war. International gives you the lifetimt 


satisfaction of knowing... 


— that your sterling was made by the world§ i 


foremost silver house... 


—that your pattern was designed by Inter 


national craftsmen whose predecessors wert ” 





eo 





creating spoons of coin silver 100 Years 2g0un 


— that pieces created by these craftsmen have 


been exhibited in leading art museums, 


Copyright 1944, International Silver 
























BALL TRACES DIAMOND PRICE RISE 


> Since 1939, the price of rough diamonds has been 
mereased 70 per cent and further increases are in the 
nfing, Sydney H. Ball, of Rogers, Mayer & Ball, New 
York mining engineers, declared in a paper read April 
» before the American Gem Society’s conference in 
nhattan. 

“Since the war began,” he continued, “melee has 
pled or quadrupled in price; one-quarter-cut sizes 
doubled and one-carat stones almost doubled; the 
in larger sizes is smaller, since this market is 
restricted. A good one-carat stone is now worth 
650 to $1000, and super-fine qualities even more. 
fancies may be worth $3000 to $4000 a carat. 

' “Gem stones have never been higher. After the war, 
ith the re-establishment of the Belgian and Dutch 
sutting industries, the price of melee must crash. That 
uf one-carat or larger diamonds may well hold, since 
the amount of fine rough available will be small and the 
cost of cutting such rough will be high. 


| “There are now in the world about 10,000 cutters, 


one-third the prewar number but capable of supplying 
an adequate quantity of cut, were it not for strikes and 
lockouts. The present fantastically high wage scale will, 
in the post-war period, doom some of the new cutting 
‘centers. Palestine, with 3000 employees, is the principal 
‘eutter of melee and our own country and South Africa 
with, respectively, 1800 and 550 employees, of large. 
'Those industries, together with the smaller centers— 
Brazil, Great Britain, Cuba, Porto Rico, Canada, India 
and Borneo—must compete after the war with the cheap 








cutting costs, thanks to a reasonable wage scale, of Bel- 
gium and Holland. 

“Due to the war, figures of production must be largely 
estimates, but the world’s production in 1943 was about 
8,200,000 carats, of which only some 1,200,000 carats 


were gem material, small and large. The production was 


but 63 per cent of that of 1940, war having not only 
reduced the staff at the mines, but also the supplies of 
equipment and material essential to maximym production. 

“The Belgian Congo, as has been the case for a num- 
ber of years, was by far the leading producer as to 
weight and also led as to value. The value of the dia- 
monds produced by the various members of the British 
Empire, however, exceeded the latter figure. No pipe 
mines were operated in 1941 and 1942, but on Sept. 1, 
1943, DeBeers reopened the Dutoitspan mine, account- 
ing for 1 per cent of the year’s production, the rest 
coming from alluvial mines. The production of the 
Belgian Congo and the Brazilian mines and that of the 
South African diggings decreased as compared to cor- 
responding figures in 1942, while that of South-West 
Africa increased somewhat. 

“We hear blurbs these days by irresponsible ‘author- 
ities’ that all we need to do is to develop the South 
African diamond deposits and be independent of Africa. 
The Brazilian fields have been known for over 220 
years, those of British Guiana for over 50 years, and 
those of Venezuela for over 20 years. Last year, not- 
withstanding this, the three together accounted for only 
4 per cent of the world’s production and 21/) per cent 
of its consumption.” 
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Two ways to a Woman’s Heart 


There are two good reasons why International Sterling 
has a topmost place in the hearts and minds of your 


1. Ads like the one opposite, from our top-ranking cam- 
paign in LIFE. Many, many more women read these ads 
than read the average magazine ad. And as for “sell” .. . 
just read the ad yourself and see what you think. 


2. International’s popular radio show, Silver Theatre .. . 
featuring Hollywood’s big box-office stars. Tune it in 
yourself: Sundays, 6:00 P. M., EWT, CBS. 


INTERNATIONAL SILVER CO., Meriden, Conn. 
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@ Crafts Inc., Providence, presents com- 


pacts and cigarette cases, topped with @ From a group of 
choice of three woods impressed in clear graceful "Ballerina" 
plastic; magnolia sides; push buttons. spray pins, in gold- 
Compoct has puff and sifter. $2.50 each. plated sterling set with 


rhinestones or moon- 
stones, retailing at $9 
to $15. From Jay Kel 
Jewelry Co., 307 Fifth 
Ave., New York 16, N. Y. 





@ “Star Blooms" is what R. N. Jor- 
dan & Co., 17 Custom House Street, 
Providence, call this series of pins for 
hair, bags, lapels and hats, made of 
unbreakable plastic in six shades. $1. 





@ Sterling silver rose clip, pictured 
about half actual size, enameled in 
white and green and set with rhine- 
stones, $59.50. Matching earrings, 
$15. Nettie Rosenstein, 680 Fifth 
Avenue, New York City, New York. 





@ Sterling “Whither Thou Goest" pin 
by Walter Lampl, 608 Fifth Ave., New 
York, has a compass point adjustable to 
any point around the globe. Heart bal- 
anced on other end follows the direction 
set by the compass, $10.50; earrings, $3.50 





@ "Sweet-Hearts"— 
a dainty Harman 
17-jewel watch hung 
from a heart-shaped 
two - picture locket 
pin, with heart- 


@ Seventeen - inch 
strand of simulated 
pearls, fitted with a 








@ "United Nations Coin 
Jewelry," consisting of gen- 
uine coins of our allies, 
made up into bracelets, 
dangle pins and earrings, 
at $1.50 to $6. Distributed 
by Richard Polumbaum Co., 
630 Fifth Ave., New York. 
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shaped earrings to 
match —.at $39.50 
retail. Gold filled. 
Harman Watch Co., 
22 W. 48th St., N. Y. 








sterling silver clasp, 
offered by Alpha- 
Craft Co., 303 Fifth 
Ave., New York 16, 
N. Y., to retail at $7. 
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non-rationed ... at 


Quaker Silver 


“a 











Meee fc 


| creative ability... * 





Tue War has actually served as a 
stimulus to our imagination. Ways to 
conserve precious silver, so that we 
could operate within the ceiling of sup- 
. ply had to be devised. Designing, 
cr aftsmanship +e.» which also considers the shortage of * 
vital manpower, is expressed in items 
of rare simplicity and beauty. The 
challenge of the war tempo to crafts- 


r} 
| men whose artistic talents were not 
compatible with “RUSH” on an otr- 








der, has spurred our organization to 

greater achievement. The distinctive 

i ‘ Sterling hollowware which we are thus * 
appreciation eee enabled to produce and deliver in ra- 
tioned quantities, has earned the ap- 
preciation of our customers for beauty 
of design, excellence of craftsmanship 

and quality of finish. 


| 


| 
| 














Quaker SILVER (o. 


North Attleboro Viassachusetts 
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@ A 17-jewel Era movement is mounted in 
this 14 karat yellow gold case, set with four 
round diamonds. The crystal is heavy curved 
rock crystal. $105 retail. From the Era Watch 
Co., Ltd., 48 W. 48th St.. New York 19. 


@ Enameled plastic orchid spray, for an 
effective corsage, is available in white, 
green, or orchid shades. Immediate deliv- 
ery, to retail at $6. They're offered by 
Cathay Crafts, 225 Fifth Ave., New York. 
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@ Full-blown roses, 
in pink or yellow 
gold-plated sterling 
with choice of cen- 
ter stones, this 
matched set of pin 
and earrings retails 
at $19. Louis Per- 
loff, 737 Walnut St., 
Philadelphia, Penna. 


@ Smart, modern bracelet of 
sterling silver plated with ois 
or yellow gold, with choice. 
imitation rubies, emeralds 
sapphires, to retail at $95) 
Zegorav; 225 Fifth Ave., N. ¥. 


Ff 


@ High-style “Lady Vanity" compacts, in 
top-grade reptile of natural and a wide 
range of pastel tints, offered at $16.50 to 
$24 a dozen wholesale by Warner Products, 
6365 Selma Ave., Hollywood 28, Calif. 


@ Clever use of gold-dipps 
wire makes these earrings 
fashion note. Stocked in 
jewel tones at $6 a pair 
Hattie Carnegie, 7I!l F 
Ave., New York. 


@ Palladium links make up this striking, 
tailored bracelet, which retails at $75. 
Available from the designer, Nadja Buckley, 
once Countess Ostrovska, 72! 5th Ave., N. Y. 








Presenting one pin and earring* typical of the 


beauty, exclusiveness and value of our new Fall 


line which we invite you to see at our showrooms 





or when our sales representatives call. 


‘This set nationally advertised in Charm for July 1944. Other exclusive Jewelry by Jordan 


featured consistently in Mademoiselle, Vogue, Glamour, Harper's Bazaar and Town & Country 


((Aq™-™-— eer 


Am JORDAN | 


Factory, 17 Custom House St., Providence, R. |. 


«rooms: © NEW YORK « 303 5th Ave. © LOS ANGELES - 707 South Hill St. © CHICAGO - 36 South State St.. North American Bidi 
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American Gem Society—Kenneth I. Van Cott, 60 Court St., Binghamton, N. Y., Inter- 
national Committee chairman; Wilijam H. Schwanke, 331 E. Wisconsin Ave., 
Milwaukee. 

American Jeweled Watch Manufacturers Association—C. M. Kendig, Hamilton Watch 
Co., Lancaster, Pa. 

American Jewelers’ Protective Association—Walter N. Kahn, 608 Fifth Ave., New 
York; Bert Young, 608 Fifth Ave., New York. 

American Nationa? Retail Jewelers’ Association—Charles J. yoy 705 Main 8t., 
Hartford, Conn.; Charles T. Evans, 22 W. 48th St., New York. 

es ie — = Watch Assemblers Association—Roland Gsell, 15 W. 37th St., New 

York; Louis A. Schwob, 22 W. 48th St., New York. 

Brotherhood of Traveling Jewelers—Daniel Price, 20 W. 47th St., 
Archer L. Chapin, 18 Park Rd., Maplewood, N. J. 

Canadian Jewelers’ Association—Cecil B. Strachan, Fort William, Can.; Norman J. 
Leach, 73 Richmond St., Toronto, Can. 

Clock Manufacturers Association of America—Edward Ingraham, 894 N. Main St., 
Bristol, Conn.; A. Dale Mitchell, 120 Broadway, New York. 

Educational Jewelry Manufacturers’ Association—A. ©. Packer, 17 John St., New 
York; John H. Mahoney, 1600 Clinton Ave., Rochester, N. Y. 

Gemological Institute of America—Fdward Wigglesworth. 69 Newbury St., Boston; 
Percy K. Loud, 1500 Woodward Ave., Detroit, Mich. 
Horological Institute of America—Frank D. Urie, Elgin, Ill.; 

National Bureau of Standards, Washington, D. C. 

Jewelers’ Board of Trade—Royal S. Gregg, 118 Richmond St., Providence, R. I.; 
Horace M. Peck, Turks Head Building, Providence, R. I. 

Maas” touts Alliance—Walter Eitelbach, 608 5th Ave., New York; Bert Young, 

5th Ave., New York. 

FE Vigilance Committee—G. H. at 
Sigmund Cohn, 44 Gold St., New York. 


New York; 


Ralph E. Gould, 


82 Fulton St., New York; 


STATE 


The names given in each case are those of the president and secretary. 


Alabama Retail Jewelers’ Association—Robert Bromberg, 218 N. 20th St., Birming- 
ham; F. W. Anderson, 1917 2nd Ave., Birmingham. 


Arizona Retail Jewelers’ Association—Thomas W. Chauncey, 206 E. Washington 
St., Phoenix; Harold Hauseman, Daniels St., Phoenix, 

Arkansas Retail Jewelers’ Association—Hoyt T. Purvis. Jonesboro: Jasper L. King. 
clarksville. 


ee. gt ng Association of—John J. Nooyen, 1427 8rd St., 
B. Schorsch, 5335 10th Ave., Los Angeles. 
ea Ser Jewelers’ Association—Chris Christensen, 2390 Mission. St., San 
Francisco; William Erb, 109 Stevenson St., San Francisco, 
Colorado Masterwatchmakers—Wolff C. Hansen, Oxford Hotel, 
Hewitt, Denver. 
Colorado Retail Jewelers’ Association—No officers. 
Connecticut Horolegical Association—Charles S. Stowe, 735 Asylum Ave., Hartford: 
Emanuel Seibel, 437 Logan St., Bridgeport. 
Connecticut Retail Jewelers’ Association—Sturman F. Dyson, 54 Main St., New 
Britain; Edmund Talbot, 972 Chapel St., New Haven. 
Florida Retail Jewelers’ Association—Wiliam Putnam, Tallahassee; Lester W. 
Moon, Tallahassee. 
Georgia Retail Jewelers’ Association—Walter R. Thomas, 2 Edgewood Ave., N. E., 
Atlanta; Miss Lillian C. Harclerode, Box 635, Atlanta 
Hoosier Jewelers Travelers Club—Fritz Fromm, 5939 Guilford Ave., Indianapolis, 
Ind.; H. R. Haerr, Gruen Watch Co., Cincinnati, Ohio. 
tdaho, Horologieal Association of—Charles Braun, 434 State St., Weiser, Idaho. 
Mlinols Masterwatehmakers Assoclation—S. G. Brolin, 7939 Colfax Ave., Chicago; 
H. W. Johnson, Room 312, Heyworth building. 
ilinois Retail Jewelers’ Association—Charles D: Jacobs, West Frankfort; Henry T. 
Mortenson, 2735 W. North Ave., Chicago. 
Indiana Retail Jewelers’ Association—Officers to be elected. 
indiana Watchmakers Association—Frank A. Kruetz, Valparaiso; Thomas E. Cook, 
Indianapolis. 
towa, Horolegical Association of—N. B. Fn ya 120 No. Linden &t., 
Dilges, 1706 8rd Ave., So.; Fort Dod 
lowa —. Jewelers’ Association—H. 0. ~ eS Newton; Wallace G. Boyson, 
213 3rd Ave., S. E., Cedar Rapids. 
Kansas Hororogical Axsociation—P. E. Loomis, 519 Main St., Newton; Norman Osborm, 
110 No. Topeka, Wichita. 
—- Pag Jewelers’ Association—V. C. Meador, Hutchinson; W. B. Brasfield, 
. Topeka St., Wichita. 
«jain jes Jewelers’ Association—Nolte Cc. Ament, 447 Fourth Ave., Louisville, 
Perey B. Stith, 329 Guthrie St., Loujsville. 
Louisiana Retail Jewelers Association—Louis J. Bernard, 108 Baronne St., New 
Orleans; Samuel Goldberg, 161 Third St., Baton Rouge. 
Maine Retail Jewelers’ Association—Everett B. Coffin, 503 Congress St., 
Matson Tinker, 521 Congress St., Portland. 
Maryland-Delaware-District of Columbia Jewelers’ Association—Sidney J. Ross, 7 W. 
Lexington St., Baltimore; Harry Groll, 7th & Shipley Sts., Wilmington, Del. 
—— Horological Association—Winifred D. Hebert, 1112 Main St., Worcester; 
W. H. Bright, Waltham. 
Massachusetts and Rhode Island Retajl Jewelers’ Desoctation—-Hareld Partridge, 
22 B. Beacon St., Boston; John Peterson, Needh 
Michigan Retail Jewelers’ re gg 9 gina L. Chak, “Alma; Howard Doxtader, 
210 E. Grand River Ave., Lansin 
Michigan peg Aetitailinedoady Thompson, Mt. Pleasant; 
137 Liberty St., N. E. Grand Rapids. 
Minnessota Master Watchmakers Association—R. S. 
Gaskall, 961 Ashland Ave., St. Paul. 
Minnesota Retail Jewelers’ Asseciation—S. P. Elam, Austin; Morton A. Sauer, 
404 Nicollet Ave., Minneapolis. 
Missouri Horological Association—Clem Wolf, 826 Olive St., St. Louis; Joseph E. 
Obmenn, 213 Victoria Bidg., St. Louis 
Missouri Retail Jewelers’ Association—Harry Carter, \ oan Station Bldg., Kansas 
City; Fred Sands, Dierks Bldg.. Kansas Cit 
Nebraska Horological Association—Cotey W. Chase, pid 4th Ave., Holdrege; Frank 
Nosker, 4418 Chicago, Omaha. 


Santa Monica: 


Denver; E. M. 


Lamont; T. O. 


Portlana; 


Stanley Gaver, 


Paffrath, Willmar; C. W. 


Directory of Trade Associations 


NATIONAL 


The names given in each case are those of the president and secretary. 


eee | me Allied Trades Association—W. Waters Schwab, 216 E. 45th st, Ne 


Jewelry ll poniine-¥. Waters Shoe, 216 E. 45th St., 
L. Sperling, 20 W. 47th St., New Y ork. 

oe: Ba aug Publicity Board—John Hall, 9 Rockefeller Plaza, ‘ 

liam D. McNeil, 366 5th Ave., New York. New Yau; 
eaabe ered Manufacturers’ Association—Adolf Jaeger, 141 Garrat Ave., Prov). 
dence, R. I.; George Benker, 75 Eagle St., Providence, R. 

Metal Findings Manufacturers’ Association—Frank A. Ward, Jr., see Exchange &,, 
Pawtucket, R. 1.; J T. Murray, 151 Exchange St., Pawtucket, 

mestenet enon of Credit Jewelers—B. G. Bathe. Rudolph wand all 

Y.; William Wagner, 545 5th Ave., New York. 
notional —— of Watch & Clock Collectors—Robert ee. Jr., Bryn Mawr, 
; L. D. Stalleup, 1813 Beechwood Ave., Nashville, Tenn. 

sationes ‘Gift and Art te ad Underberg, 225 Fifth Ave.; George p. 
Little, 220 Fifth Ave., New York. 

National Wholesale Jewelers’ Association—Harold | Alberts; I. Alberts’ Sons, Boston; 
George A. Fernley, 505 Arch St., Philadelphia, Pa, 

New England Manufacturing Jewelers’ & Silversmiths’ Association—Fred A. Bullock, 
7 Beverly St., Providence, R. I.; Ex. Sec. Edward Otis, Biltmore Hotel, 
Providence, R 

Precious oe Dealers Association—Leopold Nathan, 610 5th Ave.; Isidor Lassner 
10 47th St., New York. : 

Sterling Ghcmecete Guild of America—Roy Wilcox, International Silver (Co, 
Meriden, Conn.; Alexander Vincent, 551 5th Ave., New York. 

United Horological Association of America—Col. William H. Bright, Waltham, Mass; 
Orville R. Hagans, 226 16th St., Denver, Colo. 
United Diamond Manufacturers Associgtion—Frank Pals, 

Kipnis, 580 5th Ave., New York. 


New York; Heng 


71 Nassau St.: Joseph 


ees Retail Jewelers’ Assoeiation—Oscar C. Homann, Omaha; Charles J. Stiastny, 
020 O St., Lincoln 

New siiatine Retail Sewelane’ Association— eee A. Noury, 824 Elm &., 
Manchester; Mrs. Addie Fiske Goodell, Eppin 

New Jersey Horological Association—Harry Van ming 1197 Springfield Ave., Irving- 
ton; Charles Soemer, 29 Oakland ST eract, Newark 

New Jersey Retail Jewelers’ Association—L. J. Rad, 639 Dorgetiline Ave., West New 
York; William Schoppy, 1440 Atlantic Ave., Atlantic City. 

New Mexico Horoloicgal Association—L, W. Graham, 723 W. Roma, Albuquerque; 
8. Bell, 723 So. Walter St., Albuguergue. 

New Mexico Retail Jewelers’ Assoclation—Bernard Spitz, 76% San Francisco St., 
Santa Fe.; Hugh M. Huff, Roswell. 

New York and New Jersey, Associated Credit Jewelers—M. S. Abelson, 855 Broad &t., 
Newark; William Wagner, 545 5th Ave., New York. 

New York State Horological Association—John DeVogel, 20 So. Pearl, Albany; Fred 
C. Nhare, 1534 South Ave.. Syracuse. 

New York State Retail Jewelers’ Association—Frederic W. Roedel, 255 Genesee 8t., 
Utica, N. Y.; E. Lathrop Sunderlin, 76 East Ave., Rochester. 

North Carolina Retail Jewelers’ Association—Z. A. Perkinson, High Point; Emest 
Neiman, 109 Fayetteville St., Raleigh. 

North aa Retail Jewelers’ Assoclation—C. A. Bonham, Bismarck; Iver Larson, 

andan. 

Ohio Retail Jewelers’ Association—H. ee McCague, 1305 Euclid Ave.; Hugh N. 

Beattie, 1117 Euclid Ave., Cleveland 


Ohio Watchmakers Association—L. W. Sealeanerion, 245 So. High St., Columbus; 
Frank Foelger, 31 E. 4th St., Cincinnati. 
Oklahoma Horological Association—P. D. Se 104 No. 8rd St.. Ponca City: 


Mark Taylor. 1705 No. Park. Shawn 

— Retail Jewelers’ Rinuiiiilie “Gated J. Sloan, 20 E. 4th St, 
. L. Kelley, Weatherford. 

siveton’ " Masterwatchmakers Association of—Jack Peare, La Grande; Harold Sabre. 


Tulsa; z 





1636 8S. E. Miller, 
ates.“ oa Jewelers’ Assoclation—Rene Bloch, 511 8. W. Broadway, Portlano, f 
ward N. Weinbaum, 8245 W. 5th Ave., and. > 
resiuaalatl Horological Association of—Herman Pedrick, 1218 Chestnut St. 3 : 
Philadelphia; J. P. Sommer, 1524 Beaver Ave., N. S. Pittsburgh. , 
Pennsylvania Retail Jewelers’ io, ~ tigi R. Rogalsky, Bradford; Frank ©. 
Bayer, 17 E. Market St., York 
Pennsylvania, Retail Jewelers’ Association of Western—John C. Grau, 1734 Carson 
St., Pittsburgh; Carl Cuda, 430 Market St., Pittsburgh. 


Rhode ees Watchmakers Association—Joseph H. Coutu, 49 Olneyville Sa., Prori- 
den 


South iain Retail Jewelers’ Association—J. B. Sylvan, Jr., 1500 Main Street, — 
Columbia; R. J. Ortmann, 251 King St., Charleston. ‘ 

South Dakota Retail Jewelers’ Association—Carl R. Damuth, Redfield, acting secretary. — 

Tennessee Retall Jewelers’ Association—C. C. Breese, Franklin; D. Monroe Meeks, ; 
Dyersburg. } 

Tennessee Watchmakers and Jewelers Assoclatlion—George R. Harding, 805 Market ~ 
Street, Chattanooga; L. D. Stallcup, 1813 Beechwood Ave., Nashville. 

Texas Retail Jewelers’ Association—B. L. Turner, 621 Leopard St., Corpus Christi; 
H. E. Dill, 402 Stewart Bldg., Dallas. 

Vermont Retail Jewelers’ Association—L. J. Bell, Bell & Houston, Barre; A. Earl 
Wilson, Springfiela. 

Virginia Retail Jewelers’ Associatien—Charles W. Bowen, 817 Main St., 
Frank L. Moose, 207 So. Henry -St., Roanoke. 

Washington State Retail Jewelers’ Association—Louis H. Burnett, 
Tacoma; W. J. Hindley, Lloyd Bujlding, Seattle. 

West Virginia Retail Jewelers’ Association—Floyd R. FYazee, 814 Market St.. 
Parkersburg; P. K. Stanford, Elkins. 

beacage- > Be Retail Jewelers’ Association—Ray Treiber, Appleton; A. W. Anderson, 

ah, 


Lynchburg, 


924 Broadway, | 


Wisconsin Watchmakers Assoclation—C. B. Langendorf, Milwaukee; B. W. Heald, 
339 N. 85 St., Milwaukee. 





SECRETARIES, PLEASE NOTIFY US OF INACCURACIES OR CHANGES, SO THIS LIST MAY BE ALWAYS UP-TO-DATE 
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Harley could tell you some mighty 


} nice things about me. 


Like, for instance, how Oneida 


7 Ltd. considers ME just about tops 


4 in customers. 











That’s why Oneida Ltd. began to 
court my kind of girlin Cosmopolitan 
way back in 1926. And they’re still 


- Fat it today! 


Harley says I’m a natural! 
And he oughta know, cause he’s 
Sales Manager of Oneida Ltd. 


I’m that typical Cosmopolitan 
reader you’ve been hearing about. 





FOR JUNE, 1944 


"Hey! Howd you ike 
like Harley Noyes does 7” 


I’m under 35. (The majority of 
Cosmopolitan readers is under 35!) 
I’m the mother of two children. And 
such children! 


What’s more... 


I like to live well. You know... 
nice home, good food . . . nicely 
served. I love to entertain—and 
frankly, my friends think I do it 
rather well. 

So you see, nice silver is awfully 
important to me. 

What’s still more—I’ve got more 
money than most people—so I can 
afford to own the things I like. 


osmopolitan 


GREAT WRITING MAKES GREAT READING! 


ti 


to know me 





And I like Cosmopolitan! Because 
Cosmopolitan is planned to attract 
us young ones. With those wonder- 
ful stories by people who know how 
to write. 
Well? 

Honest... where’re you going to find 
a better prospect than me? 





Cosmopolitan Readers are YOUNG! 


Always have had— 
A they have now—ang 
San @xpect them te 
it in the future! 
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GOT A LEGAL PROBLEM? 
(From page 111) 
‘ 
scriptive tags displayed in a store window is valid, 
regardless of whether the evidence was obtained by un- 
lawful search and seizure. 

For illustration, in People v. Rich Jewelers, Inc., 51 
N. E. (2nd) 690, reported December, 1943, it was shown 
that an inspector of Weights and Measures of the 
Department of Markets of the City of New York, accom- 
panied by another employee of the Department, entered 
a store operated by the Rich Jewelers, and asked to be 
shown a ring which was displayed in the store window 
with a tag attached stating: “1 Ct. Perfect Diamond— 
Platinum Setting, $265.” She was assured by the sales- 
man that the diamond in the ring was a perfect one-carat 
stone and that the price had been reduced from $350 “‘to 
stimulate business.” Believing, or at least suspecting, 
that the diamond weighed less than one carat and was 
imperfect, the inspector insisted on retaining the ring 
and the tag, promising to return the ring if upon exam- 
ination it met the description upon the tag. Her right 
to retain the ring and tag was immediately challenged by 
the president and manager of the jewelry corporation, 
but the inspector refused to give up either the ring or 
the tag. 

The inspector filed a charge against the jewelry com- 
pany with violation of the state law known as “Publish- 
ing a misleading advertisement.” 

During the trial the jewelry company’s lawyer did 






not dispute that the ring was imperfect and that. it 
weighed less than a carat. He produced evidence jp. 
tended to show that the tag, intended for a perfect, one. 
carat diamond, had been attached by innocent mistake 
to an inferior smaller stone. - Also, the jewelry com. 
pany’s lawyer contended that the seizure of the ring 
and tag was unlawful. However, the higher court cop. 
victed the jewelry company of false advertising ang 
said: 

“We conclude that the objection to the introduction 
of the evidence was properly overruled, regardless of 
whether or not the evidence was obtained unlawfully,” 

The importance of this modern decision is that fo, 
many years in the past the courts held that no one could 
be prosecuted on evidence obtained illegally. 


MANAGER'S CONTRACT VALID 


Modern higher courts hold that general managers are 
general agents of their employers and may make valid 
contracts pertaining to the employer's business. 

For illustration, in Perry v. Kimberly Jewelry Co,, 
23 S. E. (2nd) 471, it was shown that a person named 
Perry entered into a written contract with Kimberly 
Jewelry Co. to render certain services as an artistic 
advertiser and efficiency expert for the sum of $50 a 
month for a period of 12 months. The contract was 
signed by the president of the jewelry corporation. 

Perry served for 12 months and the jewelry company 
refused to pay him on the grounds that the contract was 
void. During the trial, the president testified that he 
had no authority from the company to sign the contract, 




















course. 


future dividends. 


sy SMITH 


ee of our loveliest patterns, Edward VII and Fiddle 


Thread, are still available —in curtailed quantity, of 


The demand for these exquisitely wrought pieces now 
and in normal times has proven their popularity. Either 
is a joy to own — a possession to be proud of. 


Many new sets have been modestly started by cus- 
tomers who have had our attractive illustrated folders 
to look over at leisure. Present decisions will pay you 


Send today for an ample supply of 
folders to give all your prospects. 


SILVERSMITHS FOR OVER HALF A GENTURY 






210) 0) 8 3 
THREAD 
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havea 


nS agh 


store to sell? 


WE 


have bought 
hundreds? 


Shou 


SPECIALISTS IN BUYING 
GJEWELRY STORES AND STOCKS FOR CASH 





Always a reliable offer, usually the highest. 18 Province St., Boston - CAPitol 1728 
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and that in so doing he was acting for himself personally 
and not for the corporation. However, he admitted that 
he was the president and the general manager of the cor- 
poration. Therefore, the higher court held the corpora- 
tion liable to pay Perry $600 for the 12 months period, 
saying: 

“It is conclusively shown by the evidence that the ser- 
vices the plaintiff (Perry) was hired to perform under 
the contract were the ordinary and usual services per- 
taining to the business of the corporation, and as the 
general manager thereof would necessarily have author- 
ity to bargain for.” 


SALESMAN'S TRUNK STOLEN 


Modern higher courts uphold the law that a baggage 
check is prima facie evidence that the baggage it repre- 
sents has been delivered to the issuing company by the 
person to whom the check was delivered, but where the 
evidence affirmatively shows that delivery of the baggage 
was not made to the company or its authorized agent, no 
liability attaches where the baggage is lost. However, a 
hotel company whose agent negligently caused the loss 
may be liable. 

For instance, in Shiman v. Nebraska Co., 9 N. W. 
(2nd) 807, reported July, 1943, it was shown that a jew- 
elry traveling salesman always checked his trunk as bag- 
gage on his railroad tickets without revealing or declar- 
ing that it contained a valuable collection of jewelry. 
During his stays in the various cities where he called upon 
his customers, he kept the trunk and its contents in his 
hotel room without advising the hotel management of its 





contents or value. After completing his calls on 
customers, the salesman returned to his hotel and gi. 
rected a uniformed porter of the hotel to make a Pullman 
reservation for him on a night train to Denver. : 
thereafter he telephoned the porter’s desk to send 

one to his room for his trunk. A different unifo 
porter went to his room, gave him a baggage check of th 
Railway Express Agency, for transportation of # 
trunk from the hotel to the Union Station. The po 
then took the trunk to the first floor of the hotel and le 
it on the loading platform. The evidence was that 
trunk had been left on the loading dock unguarded whi 
waiting for the Railway Express Agency ‘truck to eal) | 
for it. The stolen jewelry was valued at $46,000, for 
which amount the salesman’s employer sued the exp 
company and the hotel. It is important to know 

the higher court held the express company not liable 
indicated that the hotel would be held liable if negligence 
of its porter resulted in the theft. The courtsaid: ~~ 
“The use of the baggage check by the hotel po 
under the circumstances shown is. insufficient to sus 

a finding that the trunk came into possession of the 
way Express Agency as an unconditional delivery to if 
for immediate transportation. .. . As to the defendant 
hotel company, the situation is altogether different.” 


PURCHASER LOSES RIGHTS 


In the leading case of Bridges, 51 Ga. App. 128, 179 
S. E. 861, 862, the court held that a purchaser forfeits” 
his right to prove that merchandise does not conform 
with the terms of a written guarantee, if he fails to 
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White, gold, azure and lilac—an enchanting dinner table 
set with golden-hued Dirilyte, gold-decorated Minton china, 
and gold-banded crystal, on azure cloth, with lilac bouquet. 


olden-hued 














Che Public Speaks: 


“[’'m the proud possessor of some 
English china, with a gold design. I 


want some Dirilyte to go with it.” 


When the public speaks, the alert dealer is quick 
to listen. We think you’d be interested in the 
many comments we receive from future Dirilyte 
customers. The above excerpt is typical. People 
want Dirilyte because it is different, glamorous, 
yet of a quality that chimes with their finest china 
and crystal. They want this golden-hued flatware 
because it’s ideal with gold-decorated glass or’ 
dishes, because its beauty goes hand-in-hand with 
durability, because it’s scratch-resistant and solid, 
with nothing to wear off. Dirilyte costs no more 
than good plate. It presents a shining prospect 
for postwar tables, and for your postwar business. 
To prepare for it, write to: 


AMERICAN ART ALLOYS INC., Kokomo, Ind. 
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ERA WATCH Cou 
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“Era Watches on Time the World Over”’ 
ARTHUR BAUER U. S. Representative. - 48 West 48th Street, New York, 19, N. Y. 








Watchmaking Instructor Needed 


==> A new Horological College is to be established on the Pacific 
Coast. A well qualified man is needed as instructor in this school. 


=< A high standard two-year horological course will be developed. 
One immediate objective of the school will be to train disabled 
service men. 


==> This is an exceptional opportunity for a man with a thorough 
knowledge of the science of watchmaking. 

==j> Primary requirements ate a pleasing personality and sound 
knowledge of the theory and practical application of watchmak- 
ing. Preference will be given applicants under 45 with a high 
school education or better. Give details of your experience and 
education in your letter. All correspondence will be treated 
with strict confidence. 


Address replies to 


DR. H. A. SOTZIN 


Director of Industrial Arts 











San Jose State College, San Jose, California 
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Exq uisitely fashioned watches we AC 
claimed by. enthuslastic Jewelers i. 
worn proudly by ditcriminititig peo- 

ple: i. . recognized for eer flawless 


cuslity ... appearance... Sand es: 
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LADY MARLIN 
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comply with the exact terms and conditions stated in the 
contract. i 

This contract of sale Sdbtained a clause to the effet 
that the purchaser agreed to notify the seller within fig 
days after being dissatisfied with the merchandise, 

It is important to know. that this higher .court hej 
that failure of the purchaser to strictly conform ‘with 
these various provisions automatically relieved the selle | 
from his obligation to conform with the terms of is 
guarantee. « : 


SEVERAL AGREEMENTS: ARE ONE 


Very frequently a buyer: and seller may enter into 
contract which specifies the. quantity and quality of j jew. 
elry; the date or dates for delivery; and thes | 
price. Later a separate purchase order relating to th 
same merchandise may be given by the buyer to the 
seller. 

It is important to know that when two different cop. 
tracts are enteréd into between the same parties concern. 
ing the same merchandise, they may be regarded bys 
court as one contract. 

For illustration, Bed v. Fullon, 12 N. W. (2nd) 396, 
reported December, 1943, it was shown that on Feb, 54 
buyer and seller entered into a written contract by the 
terms of whiehthe seller agreed to furnish to the pur 
chaser and the latter agreed to purchase from the seller 
his requirements of diamonds at the fair market“price 
prevailing in the city of Detroit, Mich., at the time the 
purchaser would place each purchase order. The com 
tract provided further that the seller would set the dix 
monds securely at such times and in such quantities a 
the purchaser shall direct. On Feb. 16, or 11 days after 
the contract, the purchaser ordered various diamonds and 
legal controversy developed between the buyer and 
seller. The higher court held that irrespective of the 
clauses in the various orders placed by the purchaser, 
each party was bound by the terms of the original 
contract. 






































WHY THE JEWELRY PUBLICITY BOARD? 
(From page 158) 






the French cuff and cuff links was another achievement 
of the Publicity Board. Now we must be on the alert t 
see that men who return from war dress up again, weat 
dinner clothes, evening clothes and that with their com 
ventional business suits they wear shirts with Frend 
cuffs—and cuff links. Tie pins, collar pins and bel 
buckles—pocket watches and chains must all again kt 
worn by men. 
We know that the feminine trend in women’s fashiont 
will be continued for a long time to come—women wil 
dress to please men, not women. Men like colors, frills 
ribbons, flowers, anything that makes a woman mot 
feminine. They like to see women wearing jewels—and 
they like to wear jewelry themselves if they are certail 
it is a fashion. The Publicity Board sees to it that it # 
the fashion. And it all helps to sell more jewelry for y¢ 
To keep you constantly up to date on what we alt 
doing in your behalf, we will, from this time on, throu gh 
the courtesy and cooperation of this publication, submb 
periodical reports to the jewelry industry. 
We know that right now you don’t need any help 
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| 
with Attention! Jewelry Manufacturers Only! 
eller 
r 14K WATCH CASE SHELLS 
a Now | Completely | 
2 Available Assembled | 
the | | 
| > ? 7 
con S-51 S-52 S-53 S-54 | 
- | 
ve For 5 and 544 Ligne Movements | 
- NATIONAL FINDINGS COMPANY | 
the Manufacturers of Jewelry Findings 
id MUrray Hill 2-3498 © 216 EAST 45th ST. *©. NEW YORK 17, N. Y. | 
the | 
i] Pe», 
the . | 
| All Your Insurance Needs | 
- * | 
Covered by a Single Policy | 
| 
“|| That's Jewelers’ Block Insurance . . . | 
’ It protects you against burglary, theft, Save yourself insurance worries by covering 
ch hold-ups, window smashing, pennyweighting, ALL RISKS with this one simple complete 
: fire, smoke and water damage, loss in transit, patiay. 5 
. For details consult any of our agents any- 
Ti and covers anything you may have on memo, where in the United States, or your own 
4 as well as your own goods. broker. 


4/ St. Paul Fire & Marine Insurance Co. 


1] "N. Y. OFFICE HOME OFFICE PACIFIC DEPT. 

:| WM. F. BOYLAN, Mgr. I11 West Fifth St. E. B. BARRY, Mgr. | 
107 WILLIAM ST. ST. PAUL 2, MINN. MILLS BUILDING | 
- NEW YORK 7, N. Y. SAN FRANCISCO 4, CALIF. 
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E-xoutsrrELy beautiful” best describes the 
jewelry that bears the Hand Made trade mark. 
Beauty of design—craftsmanship—finish. Beauty 
that appeals to the discriminating purchaser—that 
sustains the “pride-of-possession” attitude that en- 
hances your reputation as the seller. 


Ask your Wholesaler for “Hand Made”—when you 
want exquisite Sprays — Earrings — Bracelets, in 
sterling, gold plated. 


Illustrated: Spray 1058; Earrings 1058-1 


hand made 


JEWELRY COMpany 


86 PAGE STREET PROVIDENCE, R. I 


Philadelphia Office: 137 South 8th Street 











order to sell—all you need is more merchandi 
when the war is over you will have competition Such 4s 
you never faced before. That is why we must Continge 
now as well as in the post-war period, to keep alive iy 
the minds and hearts of the public the desire to buy and 
own good jewelry. Fine jewelry—jewels that expres 
the beauty of personal adornment, all women should en 
joy. Many of the men and women who have their first 
big pay checks need guidance, they need stimulation ayj 
they need to be inspired to buy jewelry. In a norma 
market, there will be a great many new ideas that wil 
entice the dollars, and we must be ready with a program 
and action for the post-war period which no man cap 
foretell with any degree of accuracy. 

It’s for your benefit—you are the one who will cash 
in on it—will you help to pay its cost? 


HOW DIAMONDS HELP US WIN 
(From page 122 


wire is drawn. Diamond dies now being manufactured 
in this country range in size from .080 inch down t 
.0006 inch. In France, before the war, they were made 
down to .00039 inch. Since the most difficult problem 
has been the production of the finer sizes, a brief de 
scription of the manufacture of one of the small dies 
may be in order. 


HOW TO DRILL A HOLE IN A DIAMOND 


There are seven steps in the process. 

(1) Lapping. The stone is first flattened by cutting 
two tables, one on the top and one on the bottom. These 
must be exactly parallel. Our own practice is to cut 
these planes so that the thickness of the stone between 
them is from .045 to .050 inch, although some manufac 
turers prefer a die up to .075 inch in thickness. Ap 
other plane is then cut on the side between these two 
faces and perpendicular to them to serve as a window 
through which the progress in the drilling of the hole 
can be inspected. . 

(2) Spotting. A small cone-shaped hole is cut in 
center of one of the tables by placing the diamond if 
a lathe and cutting it with a splint (or small, sharp pie 
of diamond) held in a pair of pliers, by hand. 

(3) Primary cone. The diamond is drilled on ay 
tical machine by a sharp steel needle revolving i 
mixture of diamond dust and olive oil. The small 
sion made by hand in the “spotting” process is for 
purpose of creating a depression in which the dia 
dust mixture can be held while the needle spins aroun 
it. This primary cone is drilled to about the middle @ 
the stone. 

(4) Secondary cone. This second drilling process 
carries the hole about .0004 inch past the middle of the 
stone. Each of these two drilling operations requite 
about ten hours. 

(5) The bearing. This final drilling operation # 
what gives the size of the die. As done on a Frenth 
type drilling machine, this carries the hole from .00 
to .002 inch deeper, a process which takes about # 
hours. Then the die is reversed and the hole is openél 
from the back. This,again is done by hand with# 
splint, not a needle. It is an operation requiring the 
utmost skill to break through this tiny opening of a few 
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‘|| Thinking About Retiring? 
3 inking About netiring: 
Clk 
: WE WILL BUY YOUR BUSINESS INTACT FOR SPOT CASH 
Tal 
will THIS IS your opportunity to sell your store, lock stock and barrel and be free 
7 from all worries. We are investing capital to expand our organization and are 
% interested in buying going businesses for additional outlets. SPOT CASH 
ash AWAITS YOU upon acceptance of our offer which will be a fair and just one. 
SIXTY-FOUR YEARS of reliability as one of the east's teading jewelers is your 
assurance you can deal with the utmost confidence. Names of firms recently 
purchased will be readily furnished who will attest to the fairness and integrity 
a of our dealings. Ask your bank for reference. 
i WRITE—WIRE—PHONE MARKET 3-2987 Ask for Mr. Busch or Mr. Sargent. 
L . a ala. a 
ia CHESO S. 
S Ost Sal N >) 
MAIN OFFICE 
ng 875 BROAD ST., NEWARK 2, N. J. 
se 
ut 
en 
Sd ° e o ° 
An Innovation in Ear-Clip Findings 





SERRE OE nen ae ey AP Dp 


A new Ear-Clip finding that will expedite 
your manufacturing problems in producing 
the complete Earring— 


ConsoLciDATED REFINING Co. 


Refiners of Precious Metals 


34 West 47th Street New York 19, N. Y. 
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YOU SERVE WHEN YOU 


buy old gold from public 


BECAUSE - 


obsolete jewelry contains muha 
essential to the war effort. It 
represents idle dollars that can 
be put. to.work. 


Encourdge people to bring their 
discarded: jewelry to you for 
valuation. That always builds 
profitable business for you. 


For prompt returns—always 


SHIP YOUR OLD GOLD TO 


ia. oe... an J. 


OEE LB. 


efals 
MANUFACTURERS 


WASHINGTON STREET, CHICAGO = 


cg gy 
REFINERS 


oo. & 





a week to ten days. 





ten-thousandths of an inch so accurately as to meet th 
shaft drilled in the previous operations. 

(6) Polishing. After the hole has been drilled, the 
walls of the tiny shaft must be polished to a mirror-like 
finish without, enlarging the size of the opening. Ty, 
is done with very fine diamond dust and a needle, Up 
to this point, from 72 to 75 hours havé been cui 

(7) Mounting: fhe diamond is finally encased in, 
brass mounting which varies in size according to th 
type of machine on which it is to be used. 

The methods used in the manufacture of larger sizes 
of diamond dies are similar with slight variations, (, 
the larger sizes, the diamond is frequently encased in , 
steel nib first, then drilled and mounted in a bray 
mounting after polishing. The cutting of tables and the 
window is not necessary because the progress and qual. 
ity of the drilling can be checked by gauges or inspep. 
tion of the hole with a loupe. A die of .010 inch oy 
be finished in about 24 hours. The very large dies 
those of .064-inch diameter or larger, may take longer, 
however, because of the high finish which is demande 
today on the inside of the die. This often requires fron 





The requirements for die manufacture change with 
the development of industrial methods. In the produc. 
tion of molybdenum wire of .002 to .003-inch diam. 
eter, by a former method of cold drawing, as much a 
15,000 meters of wire could be drawn through a dis 
mond before it had to be rebored to a larger size. To. 
day by new methods of drawing the metal hot they ar 
producing as much as 80,000 to 100,000 meters before 
resizing the die, although poundage will vary greatly 
according to many factors too numerous to mention here, 


WHAT OF THE FUTURE? 


The question is constantly asked, Will America hold 
its new die industry after the war? No one can pre 
dict with accuracy. It seems to me.probable that we 
shall.hold the manufacture of the larger size dies here 
Whether we shall be able to retain the business in th 
sizes smaller than .002 will probably depend upon nt 
ability to develop methods which will permit us to com 
pete with the lower production costs in France. ~ 

The training of American workers able to prod 
satisfactory dies within the space of these war = 
has been a remarkable example of ingenuity. and 
ability. It is true that a good pre-war worker in F 
knew how to make a die, whereas most of the, reeently: 
trained Americans know only how to do 4 sing 
operation. Nonetheless, they have been able to leat 
well enough and work together well enough to accom 
plish the results needed. 

Experiments are being made with new types of mr 
chinery and new methods. The future of the mant 
facture of small dies in this country may well depeni 
on the results of these experiments and the Americat 
ability to produce more per man-hour while maintain 
ing high standards of quality. 





; 
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Have you Ever thought of a guest book for the young 
folks? Let them spell out their names, addressej 
ages and birthdays—they’ll love writing in the book ant 
you'll enjoy using it for any mailing program you maj 
institute. 
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NASSAU DISTRIBUTING CO., INC. 


LASTS A LIFETIME 


64-66 NASSAU STREET 





CE eT ITM un LL MLLLEL MTL CULO 


HIGHLY PRECISIONED 


MASTER KEY-OPENER 


Quickly Opens ALL Waterproof Wrist Watches 





wu UE 


BIGGEST AND TIMELIEST ITEM TO HIT 
THE JEWELERS MARKET. THIS IS THE 
ANSWER TO YOUR PROBLEM. 


The overwhelming response from jewelers 
and watchmakers has been most gratifying. 


Have you ordered yours yet—if not—order 
yours today. 


YOU SHOULD NOT BE WITHOUT ONE 


Our KEY OPENER is a highly PRECISIONED in- 
strument made of case-hardened steel. Each compon- 
ent part is masterfully constructed and does the job 
intended for it in am easy manner. Do not confuse 
‘our KEY OPENER with others now on the market. 
Ours is simple—-just a twist of the wrist and—presto. 
—the case is open. You can now repair all water- 
proof watches with our PRECISIONED MASTER 
KEY OPENER. 


NEW YORK 7, N. Y. 


su Luunuroneaeeuonnteyrvotneteevpneeanotea bite nuit enaeregeo een ULDAMAN LALO Adee ete cacennen cacao career 
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Oldest and Newest 
in Wedding Rings 






*The Lord watch between 
me and thee when we are 
absent one from the other. 
(OLD TESTAMENT) 


Mizpah wedding rings are the most beau- 
tiful tangible expressions of all the 
sacred sentiments and emotions of mar- 
riage. Their appeal is universal. 


They may be sold singly or in mated 
designs for the bride and groom. 


MIZPAH wedding rings sell at SIGHT. 
They are a 1944 MUST for alert jewel- 
ers everywhere. Guaranteed 14K gold. 


Write for prices and terms on illustrated 
designs made by Master Craftsmen. 


Copyright 1944, Mizpah Jewelry Guild 


Mizpal JEWELRY GUILD 


Showrooms—J. De Luca, Inc. (Est. 1909) 
76 WEST 35rnH ST., NEW YORK, N. Y. (Wisconsin 7-3934) 
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ORIGINAL COST 
$2,750.00, 


WILL SELL LOT FOR $750.00 


2—5 Ft. Hand carved American solid walnut cases with 
disappearing back door, with spring lock. There are 
five tiers of tray space. © 

3—4 Ft. Hand carved American solid walnut cases with 
disappearing back door, with spring lock. There are 
four tiers of drawers. 

Cases have overall depth of 22/2”. 


There are between 60 to 75 trays which fit in the 
cases. 


UULGASUELENSBNULLLSLULAAULLLEEULLAgLQUONnbUGuanaUOnee.UUduanegnudtatenddaeeenagagusdganUugtgennsanuitisngu4sdaunnonyeveeeausgeanesnnasanucteeoenven vo eerveUueeegteeteeveeevG tt 1444 ALOU ROUGE 


Drosten 


JEWELRY COMPANY 
NINTH & LOCUST 


St. LOUIS, Mo. 





































FOR HONEST RETURNS 
IN 















A STANDARD OF ACcuURAcy|0 


SWEEPS SINCE 1886|” 
FILINGS 2 aa 
SCRAP 


GOLD PLATINUM 
JOSEPH B. COOPER & SON Cohetsea’s business right now is the manufacture | Yo 


of fine clock movements for war. But when peace 
gas comes, we will be able to furnish you quickly with " 
42 pale the fine old Chelsea models you remember go | “ 


well—and some interesting new ones, too. 





BUY for 
Sth WAR LOAN A 
BONDS the 


CHELSEA CLOCK COMPANY 


340 EVERETT AVE., CHELSEA 50, MASSACHUSETTS 
a 














































The Leaders... Today and Tomorrow! After taking stock you undoubtedly will 


Samson find odds and ends in st 
CARD TABLES STERLING SILVER ||, 


Sam son ite FLATWARE & HOLLOWWARE : 





STREAMLITE LUGGAGE in either new, used, inactive or obsolete th 
Strong Enough To Stand On patterns 
We are in the market to pay you. h 


We’re continuing to create a demand strong 
enough to build your future on! 

This year’s big advertising schedule is run- 
ning in these top-ranking magazines: 


CASH : 


for any amount you have on hand. 




















ee Send them to us for our offer. 
7 
ane We will pay express charges both ways, ' 
sues e 
. f 
tare 2 if necessary 
(4 Issues) References: Jewelers Board of Trade 
ek —. ] 
ssues : 
NATIONAL GEOGRAPHIC JULIUS GOODMAN a SON é 
(4 Issues) 77 Madison Ave. 
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Denver > SHWAYDER BROS., INC. - Detroit 







Memphis. Tennessee 
Julius Goodman Joseph A. Goodman 
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IDEAS... 
———————————————————— 


pp-AND-ENDs-ITIs? Sure cure! Altman’s “Clear- 
0 ance Corner.” This New York store knows that 

e are searching for things that ‘will do” and are 
therefore glad to get the odd things that formerly were 
dificult to move. So put all your theses-and-thoses of 

sets, china, etc., in one place and watch them melt 
away, welcomed by cook paying customers ! ° 

. 

“Arg YOU WATCHING out for “Watches for the Red 
Army”? In March, 19 Providence, R. I., jewelers 
teamed up in the best-planned promotion so far held 
for this worthy cause. If other cities would like to go 
and do likewise, Harry R. Gerber, chairman of the 
American Jewelers Committee, 103 Park Avenue, New 
York 17, will supply proofs of the Providence co-opera- 
tive ad series as well as posters, radio scripts and other 


collection helps. 
* * * 


IncLUDE ALL KINDS of gifts for Father in your window 
for June 18 entitled, “Gimmicks and Gadgets for His 
Den or Office,” and then over at one side dramatize a 
showing of Bonds with the card, “But, remember, here’s 
the best gift of all!” ‘ 

ee of “@ 

For sotH suLty 4, Independence Day, and June 14, 
Flag Day, why not display your pins in patriotic colors 
with this message, ‘““Red, White and Blue . . . and you”? 

* + 

It’s A SMALL TOUCH but it lends dignity and prestige 
toastore. Some jewelers have cast in small gold numer- 
als a tiny bar for the front of the window right at the 
floor level. All that’s on the bar—the year the store 
started up and today’s such as 1881-1944. 

* + * 

BusiNEss’ WORST PHRASE—are your salespeople offen- 
ders? Do they excuse everything with, ‘“There’s a war 
on, you know”? Some executives have requested their 
staffs never to use that expression but to explain why 
the store fails to have or do what’s requested. 

* + & 

No MATTER WHAT ELSE you do with your windows, 
here’s a good shocker. Frame a white background with 
the one word on it in black—‘Flash!” Below it have a 
smaller card saying, “This is new.” Beside it you'll 
need, of course, several samples of whatever it is you 
are boasting about. 

* * *# 
“Jewetry Trape-1ns” . . . Gimbel’s does it again. 
This New York store has just inaugurated a new service 
whereby customers are invited to “walk in with an old- 
fashioned lavaliere, walk out with a modern cocktail 
watch; walk in with an out-of-date diamond ring, walk 
out with an up-to-date sapphire; walk in with a neck- 





lace you loathe, walk out with a necklace you love.” 
The store points’ out that in most cases “your trade won't 


even involve a penny’s additional outlay.” 
*+* + 


Circus comine to town? Make a little “big top” for 
your window and set your glass animals so they appear 
to be walking into it. 


FOR JUNE, 1944 
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They turned the crank and a 


Dennioon 
Tag came out 


Your firm may have bought Dennison 
Jewelers’ Tags in the 1850’s. If so, the tags 
came from this machine . . . the original 
Dennison model. 

In the hundred years that Dennison has 
been selling boxes, cases, tags and other 
findings to the trade, constant study of the 
jewelers’ specialized needs has led to a rapid 
increase in the number and variety of 
products in its line. 

Right now the specialized needs of ord- 


‘mance and medical supply departments 


come first. For who would deny the impor- 
tance of detonator trays . . . or of boxes for 
surgical knives, sutures and drug ampoules . 
sent overseas? 


ZC 

















FRAMINGHAM, MASS. 
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NOTICE OF SALE 


Walter Eitelbach & Co., Inc., a New York 
corporation, 58.12% of whose capital stock 
has been vested by the Alien Property Cus- 
todian, heretofore engaged in the distribution 
of natural oriental pearls and other miscel- 
laneous jewelry, invites bids for the pur- 
chase of its remaining stock in trade to be 
sold in eight lots as follows: 





LOT NO. 1—One diamond and pearl tiara - 155 diamonds - 


(approx. wt.—11.55 cts.) and#9. natural orien- 
tal pearls (approx — set in 
platinum mounting. be. rik 
LOT NO. 2—10 natural oriental pearl Sr vlaces, 9 with 
platinum clasp set with diamonds and 1 without 
clasp (approx. pearl wt.~T776.00 grains). 7 
platinum necklace clasps set with diamonds. 


LOT NO. 3—169 natural oriental necklace pearls and 1 
natural American pearl, drilled (approx. wt.— 
887.08 grains). 


LOT NO. 4—1 natural oriental necklace pearl, drilled, creme 


rose color (approx. wt.—38.84 grains). 


LOT NO. 5—25 natural oriental pearl scarf pins, gold stick 
pin (approx. pearl wt.—154.92 grains). 


LOT NO. 6—84 natural oriental button pearls (approx. wt. 
199.68 grains.) 8 sets of natural oriental pearl 
studs with yellow: gold mounting, 3 studs to a 
set (approx. wt.—65.96 grains). 8 sets of na- 
tural oriental pearl studs with yellow gold 
mounting, 2 studs to a set (approx. wt.—42.96 
grains). 


LOT NO. 7—1 natural oriental pear-shaped pearl, partly 
drilled, platinum top set with 13 round dia- 
monds (approx. wt.—80.44 grains). 


LOT NO. 8—Miscellaneous jewelry consisting of: 3 natural 
button pearl rings, platinum setting with dia- 
monds (approx. pearl wt.—48.20 grains). 3 
platinum ring mountings set with diamonds, 
2 platinum wedding bands, 1 pair pearl ear- 
ring mountings, 1 pendant cord, 60 small dia- 
monds (approx. wt.—3.74 cts.) and 26 emer- 
alds and emerald beads (approx. wt. — 
9.65 cts). 


The property offered for sale may be inspected 
at the Office of Alien Property Custodian, 120 Broad- 
way, New York 5, N. Y., by appointment only, be- 
tween the hours of 10:00 and 12:00 A. M. and 1:00 
to 5:00 P. M. on weekdays, excepting Saturdays, 
between May 19, and June 12, 1944, inclusive, for 
arranging appointment; telephone COrtlandt 7-8603, 
Mr. Alfred L. Sivins. The sale will be held under 
the supervision of the Office of Alien Property Cus- 
todian, 120 Broadway, New York 5, N. Y., and the 
necessary forms for submitting bids and a statement 
of the terms and conditions of the sale may be ob- 
tained from the office upon request. 


All bids must be submitted on or before 11:00 
A. M., June 14, 1944, at which time bids will be 
opened publicly. 


WALTER EITELBACH & CO., INC. 
ALFRED L. SIVINS, PRESIDENT 





Can You Help Me? 


My Display Problem k 





by VIRGINIA DIXON 


Readers’ questions about window and inside-store 
will be answered in this department each month by Miss 
ginia Dizon, one of America’s topnotch display experts 4 
talents have been brought to a focus on the jewelry 
Miss Dizon is already well known to JC-K readers @ 
author of many stand-out articles on jewelry store 


ERVICE MEN—Where can I obtain small fig 
of service men and women for display use? (C,/M) 


Answer—The L. A. Darling Co., Bronson, 
has sculptured figurines representing all branche 
the fighting services. These figures are 24 inches hig 
and may be purchased singly or in sets of nine, 


LATE HANGERS—We have some particular 
attractive plates which I should like to disply 
hanging on the wall in our gift department. When 
can I obtain plate hangers for them? (O. L.) 


Answer—There may be other sources, but Der 
nison’s, 411 Fifth Ave., New York 16, has good looki 
stand-hangers of wood for 40 cents each. It also ha 
metal plate hangers for both small plates and large 
platters for 25 cents and 50 cents each. 


ARINE PROPS—We would like some anchor 
and life preservers and other nautical accessoriés 
for our summer windows. Can you give us sources fit 


these? (J. C.) 


Answer—Modern Displays, 1212 G St., N. W. 
Washington 5, have large plaster anchor and life buoys 
—the anchor 26 inches, the lifebuoy, 23 inches. The 
Reyburn Mfg. Co., Philadelphia 32, have anchors, life 
buoys and ship isteonh of processed heavy display 
material, die-cut. James A. Cole, 235 Fourth Ave., New 
York 8, has papier mache anchors, life preservers and 
shells. These average 24 inches to 31 inches in heighk 
He also carries cotton rope, cork floats, fishnet aml 
preserved coral fans and sea feathers. : 


ACKGROUND PANELS—We have an ° 
window and plan covered panels for its back 
Where can we get suitable designs for the window back- 
ground? Also, where can we get felt-covered stands 
to hold two to three dozen earrings? (L.S.) } 


Answer—If the background panels are to be semi 
permanent, cover them with fabric of natural color and 
conventional design. If they are to be changed fe 
quently, use display paper or wall paper. For tht 
papers, James A. Cole Co., 235 4th Ave., New York # 
Coy-Disbrow & Co., 686 Gieunnieh St., ‘New York ? 
and Bulkley, Deine & Co., 295 Madison Ave., 
York 17, can refer you to their jobbers in your loc 
For earring stands, we would suggest velvet-cove | 
ones obtainable from Wolfsheim & Sachs, 20 W. 
St., New York. 





THE JEWELERS’ CIRCULAR-KEYST0 J 











PRICED FOR PROMOTION 
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PBY FLYING BOAT 6, af 
i eereents 


9.00 DOZ. 

















GENERAL SHERMAN TANK 
9.00 DOZ. 


SOLDIER 
6.75 DOZ 


ANTI-AIRCRAFT GUN 
9.00 DOZ. 


STATUE OF LIBERTY 2 
6.75 DOZ. BLOCK BUSTER —Zih 
6.75 DOZ. Zs 
B-19 BOMBER 
9.00 DOZ. i 
, SAILOR ‘) 


6.75 DOZ. 
yy 


MACHINE GUN 
6.75 DOZ. 


VOGUE MANUFACTURING CO. 


OF CALIFORNIA 


Charm Bracelet Chains . Designers and Manufacturers | 
6.75 and 12.00 doz. ae of 


| Fashion Jewelry 
219 W. 7TH STREET - LOS ANGELES 14, CALIF. 
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Fine china birds in a 
variety of colors and 
trimmed with hand- 
made china florals. 
Wholesale price 
range from $3 to 
$10. Beth Weissman, 
49 West 23rd Street, 
New York City, N. Y. 


Spode dessert plate on the 
Jewel shape. The line of 
blue is washed in on the 
rim. The ag dots in the 
t 
Strawberry spice sachets raced vedlleg a ' Re 
of red velveteen with with | R 
hand-embroidered sco 484 bas dean 
green leaves and a st ry eee 
, Apel stock a opelan 
flexible stem. Individ- Thompson, Inc., 206 Fifth 


ually packed as_illus- 
trated, $7.20 per dozen Avenue, New York, M.'s 


wholesale. Clarice Un- 
ger, 225 Fifth Avenue, 
New York City, N. Y. 


Pig banks, flower 
holders and solid figures 
in highly glazed ceram- © 
ies are in stock for 
Decorative fruit trees in natural f é pairks a 
colors are available for immediate . for $35. The Burthorts 
delivery at $15 a doz. Pears, 225 Fifth Avenue: 1m 
apples, oranges and lemons. From a 
Janis-Tarter, Greeman, 225 Fifth 
Avenue, New York City, N. Y. 


Handsome combina- 
tions of wood and 
crystal for casual en- 
tertaining. Cocktail 
set $4.50; cigarette 
set, $9; coaster set, 
$3.75 wholesale. 
From J. Walter 
Green, 225 Fifth 
Ave., New York City. 
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Never before has a leather 
item had so great... so 
dramatic a sales appeal! 


-FOTO-MIRO; 


*Reg. U.S. Pat. Off. 


cue eller: 


ey 
Wace 


ae 


ah 


FOTO-MIRO is a beautiful genu- 
ine leather photo-frame made 
with a 20-guage steel mirror in 
the center that will deflect even 
45 caliber bullets shot at an 
angle, bayonets and shrapnel. 4 . . 
Designed to fit all uniform breast Ps 
kets. It may save service- , Rc novse=--- 
men’s lives! 


FOTO-MIRO holds two pictures 
up to 3/4” x 4/4”, and the steel 
mirror is one of the serviceman's 
great needs for shaving and per- 
sonal care. 


Priced to the trade at $14.40 per doz. 
(made to retail at $2.00) 

To help you sell, we supply a beautiful 

counter display card with each unit order. 











Note: This is not strictly a military item. Packed in 
Behind each mirror is an acetate window. self-mailing 
For civilian sales the steel mirror can be box for shipment 

ly removed ... result? ... a beau- overseas without 
tiful three picture photo-frame. special permission, 


Mothers, wives and sweethearts prefer the best. 
Deluxe model available in fine goatskin leather 


at $36.00 per dozen (made to retail at $5.00). 


vb. 


Not orders . . . but re-orders from Wanamaker, 
Bloomingdale, Willoughby, Hartley and hundreds of 
stores from coast to coast are proof of the consistent 
consumer demand for FOTO-MIRO. 





NATIONALLY ADVERTISED 


tf th Cwenue Onder Your Supply “/eday! 


*PATENT PENDING 





ose mn a ean BI we a Rb Steyr pi ost etonar 


WORTHINGTON FIFTH AVENUE, INC. 


Destquers aud Creators of 71 Fifth Ave., New York 3, N. Y. 


Please send at once.........doz. Foto-Miros @ $14.40 per doz. 
pide, doz. Deluxe Foto-Miros @ $36.00 per doi 


BILLFOLDS @®@ CIGARETTE CASES ® News 


PHOTO FRAMES e WRITING CASES 
TRAVELING CASES Ld UTILITY KITS 


7| FIFTH AVENUE NEW YORK 3, N. Y. 









New Giftwares 
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From famous Rookwood Potteries, a bowl, flower vase 
and bud vase in superb quality porcelain. Collection 
includes decorated pieces as well as the illustrated glazed 
line. Bolender & Co., Merchandise Mart, Chicago. 


¥ 


at 


























Hardwood combinations of cherry and maple 
walnut are beautifully hand polished to reveal the 
quality of the grain. Prices range from $21 1» 
$37.50 a doz. Mollie Boynton, 225 5th Ave., N, Y, 


Barnyard group of ceramic creamers feature bril- 
liant underglaze colors. The illustrated items are 
equally attractive as planters or shelf ornaments. 
A large assortment is available for prompt delivery 
from A. H. Dorman, 225 5th Ave., New York. 


. 


Crystal mirror wall 
cabinet for figurines 
is available individ- 
ually boxed and 
packed six to a car- 
ton. Immediate ship- 
ment from the Gott- 
schalk Sales Co., 225 
5th Ave., New York. 


Fashion experts have styled 
these attractive bags featuring 
felt and summer fabrics in white 
or colors with hand-crochet trim. . 
From $45 to $75 a dozen. Write 
for a $50 assortment to Fanny 
Morse, 225 Sth Ave., N. Y. 








"Sailor," '"Cardplay- 
er'' and “Tory,” 
three American- 


made toby jugs are 













7%," high and hand | 
decorated in full 

colors. In stock for S 
immediate delivery, : 
$3.75 each wholesale. J. 
Fornari Craftware, G 






225 Sth Ave., N.-Y. 



















































EASTERN MANUFACTURERS 
und 
_ IMPORTERS EXHIBIT, Inc. 


S.CraiG PRESTON ..... President 

J.LEo GroGan . . . . Vice President 

Grorce F. Lirrie . Managing Director 
220 Fifth Avenue, New York 
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HIS man has just missed his train. He’s been left behind and 
so will you be if you miss the Chicago Gift Show, the great 
midwest market for discriminating, wide-awake buyers with 
fingers on the pulse of next season’s Gift trade. Without waste of 
time and energy you can choose from a wide range of merchan- 
dise displayed by more than 300 exhibitors—tops in their re- 
spective lines. 

Ten days in which to make your selection from merchandise per- 
sonifying tomorrow’s trend in Gifts. | 


DON’T MISS THIS SHOW 
Start off on the right track 











CHICAGO 
GIFT SHOW 


Yuly 31 thru 4ougust 10 
PALMER HOUSE 























HOW HIGH ARE U. S. TARIFFS? 


Cut diamonds, upon which the U. S. imposes a tariff 
of 10 per cent, are among the comparatively few com- 
modities for which the U. S. duty is higher than the 
world average, it is revealed in a study made public re- 
cently by the American Tariff League. 

“A number of. statements have been made recently,” 
League Secretary Bertrand W. Hall said, “which have 
given rise to the popular misconception that American 
tariffs are higher than most other countries. These state- 
ments are apparently based on a widespread lack of in- 
formation on the subject—a lack which the League’s 
report, a thoroughly objective one, should help to 
correct.” 

Of.19 countries studied, United States tariffs rank 
seventh from the bottom, the report: showed. The United 
Kingdom, popularly imagined a free trade nation, is 
ninth from the bottom—two above this country. Com- 
parative averages (taking the United States as 100) are 
as follows: ; 


syp 
Switzerland 
United Kingdom 
Argentina 
United States 
Japan 


Comparisons were based on import duties charged 
against a theoretical ship’s cargo made up of 170 com- 
modities, divided into 10 groups. Figures were for 1937, 
last full year before World War II for which statistics 
were obtainable. The Soviet Union was omitted because 
it operates under a closed economy and the necessary 
data were not available. 

America’s 10 per cent tariff on cut, unmounted dia- 
monds is at the top among world tariffs for this com- 
modity, equaled only by Japan’s tariff among those of 
the 19 countries studied. 

The following table shows duties charged in 1937 in 
U. S. dollars and cents on one carat of diamonds, valued 
at $83: 

Argentine Republic 


Belgium 
Brazil * 


Netherlands 

Spain 

Sweden 

Switzerland 

Turkey 

United Kingdom 

Average of the 18 countries 
United States 


Entitled “How High Are United States Tariffs” 
study was three years in the making. With tables « 
appendices, it runs to 65 pages. Commenting op | 
thoroughness of the work, Mr. Hall said: q 

“The utmost care was exercised in determining a 
representative cargo. Commodities were selected on | 
basis of their consumption in the United States. Amour 
and prices of commodities were based on the total qua 
tities and value of each in the combined exports andj 
ports of both the United States and the Unj 
Kingdom.” 4 

The result, Mr. Hall continued, showed clearly 1 
this country was far from the top in the matter of ¢ 
iffs. In half the categories studied—food, fuels, metal 
building materials and chemicals—the United States; 
in the bottom six. ; 

The American Tariff League is a non-partisan, fag 
finding organization founded in 1885, Mr. Hall declarg 
“to carry on continuous research into all the facts 
forces brought into play in trade between the nation 
and to make these facts available in an educational effg 
designed to provide a better understanding of the effe 
of these forces on the prosperity of American labe 
agriculture and industry.” | 


HERE'S FATHER'S DAY THE YEAR AROUND | 


The war-time market, with its constant officer pr 
motions and changes of station for military personn 
has made Father’s Day merchandise actually yeg 
round items at the Ruth & Son Jewelry Co., Montgoy 
ery, Ala. 4 

“We have more or less created this market for ou 
selves,” Emmett Ruth, store manager, explained. “Wi 
found early in the war that it is the policy of Army ag 
Navy officers to give each other gifts on promotior 
changes of station, or new assignments—and that th 
families of officers in the service likewise send gifts fo 
the same purpose. By placing emphasis on our masg 
line gifts section, and playing it up heavily at all time 
this merchandise has become a steady source of income; 

One large wall case in the Ruth store is labeled “Gift 
for Men” and has a patriotic motif to attract wives ami 
children of service officers. In the shelving levels a 
shown plaques, desk sets, desk identification 
holders, clocks, wooden pipe racks, files, etc., and | 
large variety of masculine gifts which fit both office an 
military service demands. Mr. Ruth has been careft 
to choose the largest part of the stock from amor 
non-essential materials. Thus the inventory can } 
kept up, and there is always something to offer. 

Service plaques for the wall and identifying sign 
for the desk are among the most popular items, as : 
desk tobacco sets, humidors, pen and pencil holders, at 
the like. Prices are kept from $5 to $15 for most mer 
chandise, within the average person’s reach. Sales 
people show the case to all customers who mention oli 
cers in service, and there are several on the books. wh 
have purchased four to six gifts since the beginning ¢ 
the war. 


Prices of scatter pins by Dalsheim Accessories, 38 
5th Ave., New York, shown on page 158 last month 
should have been $2 for large and medium sizes; > 
small size. Earrings, $2 a pair. 
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New and Saleable! 


(1) Haitien Chapelet Necklaces 


—beautiful natural Grey or assorted 
Summer Pastel colors. 60 Inch rope or 
4 Strand Tie Design with rich silk cord. 


$7.20 Dozen 


Genuine Hand Carved Beautiful 
Imported New Guinea Wood 


—three striking numbers in six clever 
designs—artistic birds hand decorated 
and unusual comic animals. 


(2) Wood Ear Bobs to match Bar Pins 
~ ner single pins. Carded in 
pairs. 


$7.20 Per Dozen Pair 
(3) Single Pins—Jewelry carded. 
$3.60 Dozen 


(4) Bar Pins. Two identical figures on 
handsome Wood Bar. Carded. 


$7.20 Per Dozen 


(5) ADORABLE MINIATURE 
BABY FIGURINES 


By a noted sculptress—extremely life- 
like—handsomely finished in a new com- 
position—2% inches Tall—Six designs as 
pictured. Packed 2 each to dozen. 


$3.60 Per Dozen 
Send for leaflet describing our ANTILLES 


PEARLS—a new shell number that is really 
beautiful. ' 


GIFT CENTER, 225 Sth AVE., WY. C. 
FANNY MORSE, Representative 
NEW ENGLAND 


GREEN MOUNTAIN STUDIOS, INC. 
WHITE RIVER JUNCTION, VERMONT 


* 
ST. LOUIS 
FAIRWAY MFG. CO., 3708 GRAVOIS AVE. (16) 


* 
MINNEAPOLIS 
G. |. DOBBIN & CO., 27 NORTH 6th ST. (3) 
* 


PHILADELPHIA 
RITA NOVELTY CO., 519 MARKET ST. (6) 


* 
DENVER 
H. H. TAMMEN CO., COR. 17th & LARIMER STS. (17) 





%, e ® 
a cenet sees” 
Be a %ee 


PLEASE ORDER FROM YOUR NEAREST JOBBER FOR SPEEDY RELIABLE SERVICE 


MERCHANDISE MART — CHICAGO 
FRED A. LONG, Rm. 1524, Representative 


MILWAUKEE 
THEO. LEUBUSHER & CO., 617 NORTH 2nd ST. (3) 


* 

SAN FRANCISCO 
AMERICAN CATHAY TRADING CO. 
268 MARKET STREET (11) 

* 


LOS ANGELES 
SAM B. ARCHER, 3035 & 3023 SO. GRAND AVE. (7) 


* 
NEW YORK 
R. C. WHITTINGHILL & CO., 225 5th AVE. 


* 
NEW ORLEANS 
MORRIS LEVENSON, 209 GODCHAUX BLDG. (16) 


ME TROPICAL TRADER ME 


AND MANUFACTURER 


1 CHICK POWELL COMPANY sano aoveitissan 836 S.W. 1st St., Miami 36, Fla. 
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JEWELER’S FINDINGS 
SPRING BARS 


Double Flange, Double Shoul- 
der, regular and female. Large 
quantities in stock. 


SPRING RINGS 


Yellow gold filled and Sterling 
Silver. 


JEWELRY ITEMS 
NECK CHAINS 


Gold filled and Sterling Silver. 
In 18, 20, 22 and 24 inch. 


IDENTIFICATION 
CHAINS 


Fast selling soldier’s and 
sailor’s identification chains 
and bracelets. 


COMPACTS 


New and modern, in round and 
square designs. Small and 
pal sizes in steel, leather and 
wood. 


ANKLETS 


Gold filled and Sterling Silver. 


HEART SHAPED 
LOCKETS 


Bver-Popular. Comes in beau- 
tifully trimmed Gift Boxes. 
Gold filled on Sterling Silver. 
Mother-of-Pearl on front. 








AVAILABLE FOR 
IMMEDIATE DELIVERY! 


We have on hand, available for immediate delivery, ample stocks of 
High Quality, Low Priced Jewelry Items with instant sales appeal. Check 
over these items and order your supply now. Satisfaction Guaranteed. stitute of Technology, Weatherford, Okla. The Manure 





MATERIALS AND SUPPLIES in general are entirely up-to-date, an example of w 


* American Balance Staffs for “fast” or “odd-beat” trains as used in very sm 
* American and Swiss Balance Jewels bracelet watches nowadays. There are 190 pages, @ 
* Roller and Cap Jewels more than 40 full-page plates and smaller illustratio 










NEW MANUAL FOR WATCHMAKERS 


A Practical Course in Horology, Harold C. Kelly, Southwestern 
Peoria, Ill. $2.75, postpaid, from Book Department, The Jewgy | Y; 


































PEARLS Circular-Keystone, 100 E. 42nd St., New York 17, N. Y, mT 

ae ead 7 Serée strands, REMARKABLY comprehensive selection of suk| Y 
jects is included in this new book by Mr. Kelly, 

CROSSES whose “Modern Methods in Watch Adjusting” appears) 





ees. teed Contate in small about ten years ago, and proved a very helpful Prac. 
tical treatise. The material in this latest work is 
RINGS ranged in three parts: (1) “General Principles”; 


10K and 14K gold in baby’s “ : Bike 98 “ : : 
and children’s ieee. Practical Repairing”; and (3) Adjusting.” JU 


these heads, there are 16 chapters; and at the ends | 
LEATHER BILLFOLD nearly all of the chapters are lists of questions 
gy Bog om aR yang ag Re problems based on the text-matter; certainly a 
and men. ful feature, as the questions are chosen with good jug 
LEATHER RATION ment, involving the more essential points, and 
BOOK HOLDERS clearly stated. 


hs enkeieil Weesbbedete obni- Indeed, the book throughout shows.that the a i 
et, See en ee has,a gift for clarity in using the written word; t 

important in a book covering so many topics in s¢ 
COSTUME JEWELRY tively little page-space; and while the work obviously 
AND RINGS could not be and does not claim to be a detailed treatig 
poner aon gg tne hyp = gaat on its subject, its evident aim to be a well-organizel 

practical manual in outline of a big subject has bee 
RING BOXES admirably accomplished. There is a good bibliography, 
sag Ban oe Se listing books obtainable today, for the help of thos 

wishing to make further studies; and a glossary of im 
RING TRAYS portant terms used in horology. 





Se ee A nice touch of sentiment is a poem, “Time,” § 
WATCH BOXES Laurens L. Simpson, “written to accompany the 
Paper and’ Plastic in modern of a watch,’ which appears before the preface. 
design. 


descriptive matter on watches and the book’s contei 


is the, inclusion of wheel-teeth and pinion-leaves 











* Swiss Staffs and Stems with excellent typography and very attractive, strong 

* American Stems and Sleeves binding. —Joun J. Bowman. 

* American and Swiss Hands 

* Findings—all popular kinds EVERTS HITCHES DIAMOND SHOW TO BONDS — 

* Leather Straps, also attachments for Solid The Arthur A. Everts Co., retail jewelry firm of Dak 
Lug Type Watches las, Tex., recently pushed a diamond promotion with4 

* Cements, Oils, Solders new angle. 

° L&R, and Zenith cleaning solution 2 Basis of the diamond promotion was—War Bonds! 

* Refills for all Assts. of Newall and Bestfit The money paid for every diamond bought during 
Systems Everts’ diamond week would be used to help swell Dak 

las’ Fifth War Loan Drive quota, the Everts firm at 
ORDER STATIONERY AND PRICE LIST vertised. 


FREE ON REQUEST! 


SATISFACTION 





lehin omrert 


ROOMS 401-402, 


To help draw buyers, Everts put on a “Million Dollat 
Diamond War Loan Drive Exhibit.”” The exhibit cor 
GUARANTEED sisted of several diamonds weighing more than 50 caralé 
each, rough diamonds as they come from the mine, and 
a display showing how industrial diamonds help to wi 
the war. : 























Women now hold one out of every three war jobs i 
the United States, but: the number must be increased 
says OWI. 


WHOLESALE JEWELERS 





5 N. WABASH, CHICAGO 2, ILL. 
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Announcing — 


PRE-SEASON 
MARKET 


WEEK 











A Coriliak Woks 


awaits you in the 225 Fifth Avenue Build- 
ing—America’s Gift & Art Center—where 
literally hundreds and hundreds of lines 





will be shown. Here, in comfort, without 
hustle or bustle, new items for the Fall 
Season will be displayed. 


BUY GOODS 
for 
PROFIT 


BUY BONDS 


for 


VICTORY 





225 FIFTH AVENUE NEW YORK 10, N. Y. 
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ENRICH YOUR GIFT DEPARTMENT WITH 
BETHWOOD GIFTS AND ACCESSORIES 


Hand painted accessories on delicate milk glass in 
white, petal pink and soft blue. Candy boxes—vases— 
cornucopias—baskets—perfume sets with trays to match 
—cigarette boxes. Some lamps are still available. 


Katherine Zipper, 
Rose & Bertha Glebard 712 So. Olive St., 
1298 Mdse. Mart, Chicago, Ill. Los Angeles, Calif. 


—And many other outstanding gifts by 


Creators & Manufacturers 


f Gift 
BETH WEISSMAN 4. yo ost So Ne vork 

































BOTANY PRINTS, reproductions of old landscapes, 

etc., are used in developing an unusual line of wood 

Bookends, Card or Cigarette Boxes and Match Covers. 
Pastel colors or Ivory—fine crackle finish. 


SSS IRE SE LETTS ET OU Ee $3.00 Pr. 

SN 5) <3 25 cut cave GK tase wie's 58S $2.45-$3.00 Ea. 

ANS 5. cs Nios s Seeec eb avepees $4.80 Dz. 
Phone 225 FIFTH AVENUE 


AT TWENTY-SIXTH STREET 


NEW YORK CITY 


Murray Hill 5-1636 


Spode cueisea carne 


(BONE CHINA) 
Spode advertising and Spode literature 
help you to sell Spode dinnerware. 


Sole Agents and Wholesale Distributors 
COPELAND & THOMPSON, INC., 206 Fifth Ave., NewYork 








STRENGTHENING OUR FRIENDSHIP 
AND GOOD WILL. 


ON YOUR NEXT BUYING TRIP VISIT OUR PLEASANT 
SHOWROOM AND SEE OUR DISPLAY OF MERCHAN- 
DISE FOR IMMEDIATE DELIVERY. 


LUCITE DRESSER SETS, MEN’S LEATHER DRESSING 
CASES, LEATHER BILLFOLDS, STERLING SILVER 
HOLLOW-WARE, CUTLERY, GLASSWARE, AND GIFT 
NOVELTIES. 






TANZ & GURWITT 


253 5TH AVENUE, NEW YORK l16, N. Y. 
WHOLESALE DISTRIBUTORS 
Tet. LEXINGTON 2-7574 




















WALLETS 
Featuring: Fine quality ALLIGATOR—ENGLISH 
MOROCCO — CALFSKIN — SADDLE LEATHER 
and PIGSKIN with and without multi-passes. 


CIGARETTE CASES—KEY CASES—WRITING CASES 
BILLFOLDS FOR NAVY — FITTED DRESSING CASES 


GUARDIAN 
Leather & Novelty Co. 


358 Fifth Avenue 


Tel.: WIsconsin 7-1267 New York 1, N. Y. | 












THE JEWELERS’ CIRCULAR-KEYS 




























ATTENTION: 


MANUFACTURING JEWELERS 
CENTRIFUGAL CASTING SHOPS 


Important Features! 
_ INCREASED PRODUCTION 


Tremendous timesaver—No rubber bands. 


». REJECTS REDUCED 
- No fins—No steps—Uniform accuracy. 

» ADJUSTABLE 

Adjustment for molds of different thicknesses up to 
one inch. Fine adjustment for individual molds. 


| EASY TO OPERATE 


A flick of the lever and the mold is securely in place. 










er MOLD 


Includes arm sup- 






HOLDER plied for "Perfec- 
a for tion" Machine 
4 an be at- 
nr = to 
other ma- 

} Assures Equal chines (round 
Pressure on bar). We will 
Every Part of attach it if 
Mold you send us 
PATENT your machine. 
PENDING Additional 
charge $1.00. 


$12.50 F.0.B. N. Y. City 
| ALEXANDER SAUNDERS 


Centrifugal Casting Machines 
Equipment and Supplies 
(Suce. to J. Goebel & Co.) Est. 1865 


95 BEDFORD STREET, NEW YORK 14, N. Y. 
Send for Price List 








“THE PATHWAY TO SUCCESS” 









WATCHWORK STONE SETTING 
JEWELRY ENGRAVING 
BRADLEY POLYTECHNIC INSTITUTE 

SCHOOL OF HOROLOGY 
Peoria, Il. 















Dept C. 











* 
NYE’S Fou Great 
AMERICAN OILS 


There’s a stability to Nye Oil quality that 
is more than the result of laboratory safe- 
guards. It comes from the ‘“‘human equa- 
tion,’’ for only our most skilled employees 
are entrusted with its processing. Two 
have been with Nye for 60 years, others 
ranging from 25 years up. They take great 
pride in the product; have seen it become 
the preferred oil for all watches, clocks 
and delicate precision instruments. If you 
are not a Nye user, next time ask your 
materials supplier for 
Nye Oil—and you'll see 
a difference. 


EST. 1044 
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BETTER VALUES 


HEART SHAPE LOCKETS 


Per dozen 
‘Hand Engraved G.P. on silver—bow top $27.00 
Hand Engraved G.P. on silver—i/20th 12K neckchain 30.00 
Hand Engraved 1/20 12K with chain $33.00 to 42.00 


Hand Engraved |/20th 12K with chain diamond set / 54.00 


Large Engraved 1/20th 12K with chain diamond set. 60.00 
Genuine diamond in large size hand engraved 

cross all |/20th 12K 54.00 
Gold plate on sterling stone set spray pins $42.00 to 54.00 
Gold plate on sterling earrings (carded) 6.00 to 15.00 
1/20th 12Kt. on sterling earrings 12.00 to 30.00 
Ident bracelet—Gold Filled 49.50 to 120.00 
10K gold star service pin on sterling, safety catch 15.00 


Watch Straps - Novelty Pins - Bracelets - Coil Pins - 
Safety Catches - All Military Emblems 


ALL ITEMS IN DISPLAY BOX 


Send for Latest Lists 


H. L. HIRSH & CO. 


183 Eddy St. Providence, R. I. 








GEMS AND GEM MATERIALS 


By EDWARD H. KRAUS and CHESTER B. SLAWSON 


This book describes practically every commercially 
important gem and gem material, classifies the 
material according to various properties, includes 
tables of comparative gem and gem material 
characteristics and presents available information 
on manufactured gems. Written by two outstand- 


ing authorities. Profusely illustrated. 


Price $3.00 Postpaid 


THE JEWELERS’ CIRCULAR-KEYSTONE 


100 East 42nd Street, New York 17, N. Y. 











HONOR ROLL PLAQUES 


A War-Time Active Money-Maker_ - 
These distinctive Honor Rolls are cast in @ 
non-critical substitute for Bronze, they 
like Bronze. Low trade prices allow good te. 


-TESTIMONIALS: 
Send for illustrated literature. 


UNITED STATES BRONZE SIGN CO., INC. 
“BRONZE TABLET HEADQUARTERS” 








570 Broadway New York (2, N. Y. 
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A Welcome to Our Friends ___ 


From - - - 


| 
| OUR NEW DOWNTOWN SHOWROOM 


| 
The Most Beautiful 
Office of its kind 


in America 





MAKE 
THIS OFFICE YOUR 
HEADQUARTERS 
WHEN YOU COME TO 
CHICAGO 


y from the Corridor 


Views from 
Inside 


| 
THIS SHOWROOM IS FOR YOU! 


Lodated at 58 East Washington - - - - - 1225 Garland Bldg 


From the gleaming plate glass entrance to the gaily draped 
windows opposite, where you can gaze far out across restless 
Lake Michigan, this showroom is unique in its field. With 
its deep-piled carpet, cool green walls that accent the atmos- 
phere of cheery friendliness, and softly shadowed ceiling 
that seems to change color with the varying light. You'll 
find a sleek leather sofa flanked by two reading lamps for 
your convenience, and matching leather cushioned chairs that 
extend a silent invitation to relax in quiet contentment. Or, 
if you feel like dashing off a note to the home folks, you 
can settle down at the walnut writing desk . . . desk sets, 
ink, and stationery are provided. For your business dis- 
cussions, conference chairs and table are stationed behind 
the mirrored pillar in the illustration above. 


WHEN YOU'RE IN CHICAGO - - - 


Come in to visit, relax, and enjoy your trip. See an 
artistic array of C. & E. Marshall’s complete line of 
products . . . within walking distance of the down- 
town hotels. And if you have time, be sure to visit 
our main office and factory at 1445 Jackson Boulevard. 


C. &E. MARSHALL CO. 


Largest and Foremost Supply House in the World 
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inall Shops' Exemptions 
ightened to Eliminate 
es Under Order M-199 


“The War Production Board on 
May 15 amended Silver Conserva- 
tion Order M-199 tg plug a loop- 
hole through which impressive 
amounts of silver had been con- 
sumed by “hand tool” manufac- 
turers, who had mushroomed in 


both numbers and output. 

The original order exempted from the 
§0 per cent restriction those firms or 
ata using hand tools in the manu- 

re of jewelry, such as the Indians 
of the Southwest—but the exemption was 
so attractive that many new firms 
popped into being, using hand tools to 
at least some extent. 


HERE'S WHO GOT SILVER 


Sizable proportions of newly - mined 
domestic silver (only kind of ‘silver 
available, because the, War Production 
Board has refused to release Treasury 
silver for use in manufacturing silver- 
ware and jewelry) were thus diverted 
to “smart operators” while the rest of 
the industry continued at the rate of 
half 1941 or 1942. 

Silver supply, meanwhile, became so 
tight that on May 3 Handy & Harman, 
pointing to a recent drop in production 
caused by manpower shortage at the 
mines, said: 

“All indications are that the rate of 
production is now less than the amount 
needed to fill manufacturers’ quotas. 
We are already feeling the pinch and 
unless the situation improves soon, it is 
going to be impossible for us to meet 
all requirements.” 

Evidently, WPB acted to “improve 
the situation soon” by its sweeping re- 
vision of the Silver Conservation Order 
In mid-May. The amendments, among 
other things, limit the number of “hand 
tool” manufacturets entitled to exemp- 
tion from the 50 per cent limitation and 
also severely limit the amount of metal 
they can use. 





MUST MAKE ENTIRE ARTICLE 


1) A hand tool manufacturer can 
manufacture and sell only silver products 
the silver parts of which, including find- 
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hange in WPB Order Cracks Down 
“Hand-Made” Silver Jewelry 
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CALIFORNIA JEWELERS WILL GIVE 10 OF THESE 


se 





A "Mercy Squadron” of ten ambulance planes like this Douglas C-47 is the goal in War 

Bond sales these officers of the California Retail Jewelers Association have set for California 

jewelers to buy in May. Left to right, back row: S. E. Edises, Stockton, vice-president; George 

Finley, Compton, past president; Herman Siegel, Los Angeles, director; Chris Christenson, 

San Francisco, president. Front row, William G. Stedman, Fullerton, vice-president; L. A. 

Morgan, War Finance Committee, U. S. Treasury; Mrs. William Erb, and William Erb, San 
Francisco, secretary. 





ings, he has made completely. The or- 
der adds: “Performing all of the pro- 
cessing operations from the primary raw 
material form to the finished product in 
his own plant, using hand tools ex- 
clusively at each and every stage of the 
processing.” Raw material forms are 
ingots, bars, rods, sheets, wires, and 
strips—but not blanks. 

2) To get consideration henceforth as 
a “hand tool” manufacturer the shop 
must have been operated as such during 
at least six months of 1943. 

Most of the firms, targets of the new 
order, were not running six months of 
last year—and so are eliminated unless 
they successfully appeal to WPB. 

8) Firms that manage to qualify under 
the foregoing now have an annual quota 
of either 2000 ounces or the number of 
ounces of domestic silver they bought 
last year for making restricted articles 
by hand tools, whichever amount is 
smaller. This rigid quota is on a quar- 
terly basis. Heretofore there was no 
limit on the quantity of silver hand tool 
manufacturers could use. 





Concerns owned, controlled or financed 
by the same person or substantially the 
same person or persons will be con- 
sidered a single manufacturer, entitled 
to a single quota. This provision will 
mean only one quota for a group who 
set up six “firms” on one floor of one 
building, in apparent hope of obtaining 
as many separate quotas. 


NO TOLL WORK 

4)Hand-tool manufacturers are no 
longer allowed to process silver for 
others under toll agreements, or to have 
any manufacturing operations on their 
own products performed by others under 
toll agreement. Toll operations in process 
may be completed, however, before July 
1, 

The exemption covering small manu- 
facturers who were in business in 1941, 
whose receipts that year did not -ex- 
ceed $25,000, and who employs no more 
than five people, except clerical, all 
either over 50 years old or physically un- 
able to do ordinary factory labor, is 

(Please turn to page 229) 
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AGS Members Meet for Conference in New York 


———. 


Hear Niemeyer Say OPA 
Must Be Shown Tax Rule 
Hurts Jewelers’ Trade 


Jewelers from all over the U. S. 
and Canada met at the Waldorf- 
Astoria in New York April 28 and 
29 to 1) hear about the latest de- 
velopments in gemology techniques, 
2) plan for postwar, 3) get a 
surprise. The occasion was the an- 
nual conference of the American 


Gem Society. 

The surprise came when G. H. Nie- 
meyer, chairman of the Jewelers Vigilance 
Committee marched in with some bad 
news about OPA’s ruling that the 
amount of the excise tax on jewelry 
sales must be shown. 

Mr. Niemeyer had just returned from 
Washington and an_ interview’ with 
Chester Bowles, OPA chief. Bowles’ at- 
titude about removing the OPA rulins 
on stating the tax, Mr. Niemeyer said, 
was that “restrictions can’t be lifted.” 

“Mr. Bowles knew nothing about the 
regulation,’ Mr. Niemeyer said, “and 
when I explained what a fool thing it 
was he said ‘Yes, we’ve plenty of them. 

Mr. Niemeyer said he had then told 
Bowles that the ruling would restrict 
business; answered Mr. Bowles: “When 
it does, come and tell me.” 

About the blackmarket, Mr. Nie- 
meyer had this to say: 

“WPB and OPA said they can’t do 
anything about violations of ceilings or 

(Please turn to page 229) 


Next “Sight” Delayed; 
Belgians Rumored Wary 


For some reason the diamond “sight” 
scheduled by the Diamond Trading Com- 
pany for April 27 was postponed until 
May 4, and, according to importers here, 
will be the last until mid-August. 

Uncertainty over the market effects of 
D-day was the No. 1 reason suggested 
for the halt in sights. 

Lawrence Bodenheimer, New York 
diamond importer, talking in April at 
the Massachusetts-Rhode Island RJA 
convention, said: 

“A large share of rough used for small 
goods comes from the Belgian Congo. 
The Belgians who control this area are 
most anxious to rebuild and retain the 
diamond polishing industry for Antwerp 
and Belgium. 

“Fearful lest the polishing of melee in 
Palestine and elsewhere become an in- 
dustry too large or too well-intrenched 
the managers of the Belgian Congo have 
designated their intention to diminish the 
marketing of this rough most drastically. 
so that the business of diamond polishing 
may be rebuilt in Belgium after the War 
with the least difficulty and no well-es- 
tablished competition. 

“With a reduced visible supply, is 
there any wonder that prices are fan- 
tastically discounting the approaching 
scarcity? It is all so reminiscent of the 
days of Cecil Rhodes and the develop- 
ment of South Africa.along with the dia- 
mond business and power politics.” 
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PLAQUE HONORS THE SHIPLEYS' ACCOMPLISHMENTS 





At AGS conference. Top, Robert M.. Shipley, father of U. S. gemology, accepts a’ brom 

plaque from Percy K. Loud as John S. Kennard, Edward F, Herschede’ and Percy)K. low 

look on. Center, Dr. Edward Wigglesworth chats with A. K. Seeman, who described corundin 

production. Below: Kenneth |. Van Cott, chairman of AGS international committee; Leos 

Voght, chairman of GIA board of governors; G. H. Niemeyer, chairman of Jewelers Vigilont 
Committee, and Mr. Herschede. Guilds photos. 





Vigilance Committee Cites Reasons Why Government 
Should Limit Imports of Silver Articles from Mexico 


The Jewelers Vigilance Committee has 
asked the War Production Board, the 
Tariff Commission, the Customs Bureau 
and the Federal Trade Commission to 
regulate the importation of silverware, 
jewelry and novelties from Mexico on 
the following grounds: 

1) A 18-fold increase in Mexican 
consumption of silver for the arts— 
present rate of 6.5 million ounces a 
year, against % million previously—in 
spite of Mexico’s promise “to limit the 
use of silver in the arts in Mexico to the 
same extent that it is restricted here.” 

2) American and Mexican capital is 
being invested in mechanical equipment, 
replacing the former native handicrafts. 

3) Mexico has no quality standards 





for ‘silver articles, which at the dirt 
tion of the Customs Bureau are stampél 
“Silver” even though they assay 
800, 700, 600 or even 333 fine. This coh 
fuses the American public, which # 
sumes that “Silver” is synonymous wil 
sterling. 

4) Held to half the silver they usél 
in 1941 or 1942, American manufét 
turers shouldn’t have to face the comm 
petition of “merchandise of quest 
able quality imported without res 
tion or the threat of heavily increas 
mechanized production made at mit 
lower cost.” 

The Committee asked the Governmel) 
agencies to restrict silver imports fr 

(Please turn to page 229) 
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Open Doors in Spite of Curbs 
On Jewelry Items and Silverware 


‘Helping along the present boom in 
jewelry sales, the following new stores 
ed their doors within recent months. 
y are: Miller's Jewelers, 119 S. 
Tryon St., Charlotte, N. C.; Smith 
Jewelry Co., 401 Kresge building, Des 








's jewelry store in Melbourne, Fla.—one of several new stores opened recently .. . 


Moines, Iowa; Maglietta jewelry store, 
22 W. Chestnut St., Washington, Pa; 
Mackey’s jewelry store, Washington 
Ave., Melbourne, Fla. 

Howard’s Jeweler’s Gifts, 2717 Lee 
St., Greenville, Tex.; Sterner & Maier, 322 
13th St., Titusville, Pa.; The Marquee, 
Excelsior, Minn.; Saks Jewelry, 118 
State St., Sharon, Pa.. 





Small Boy Finds Shiny Pebble in an Empty Lot—Turns Up 
34.5 Carat Diamond, 2nd Largest Ever Found in U. S. 


A 10-year-old boy and his father were 
pitching horseshoes in a vacant lot in 
Peterstown, W. Va. 

Suddenly a horseshoe clanked against 
something in the earth. The boy, curi- 
ous, dug around in the dirt, uncovered a 
glassy stone about % of an inch in di- 
ameter. “See,” he said jokingly, “I have 
found a diamond!” 

That, was in 1928. The boy, “Punch” 
Jones \(his dignity name is William P. 
Jones), kept the stone in his room along 
with all the other stuff boys of that age 
collect—as a curio, he said. But he 
started reading up on diamonds, just out 
of curiosity. He found that his stone 
answered to some of the tests. 

On May 5 of last year he sent his stone 
to R. J. Holden, professor of geology at 
the Virginia Polytechnic Institute. On 
June 10, 1943, Dr. Holden wrote back— 
told him that his “curio” was an honest- 
to-gosh diamond, and the second largest 
diamond ever found in the U. S.! The 
stone weighs almost 34.5 carats. 
Historically speaking, the stone rates 
high on several counts.. 1) It is the first 
diamond ever found in West Virginia. 
[Peterstown is on the border. of Vir- 
ginla, where two. diamonds have been 
found, one the 23-carat Dewey diamond. ] 
2) It is the largest diamond ever found 
in the eastern U. S. 8) It is the second 


- largest stone ever found in the U. S.— 


the Arkansas diamond weighed 40.22 
carats in the rough, but has been cut, 
leaving the “Punch”. Jones diamond the 
largest chunk of U. S. “ice” still in one 
Plece. 4) It is the largest alluvial stone 
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Above, the "Punch" 
Jones diamond enlarged 
2.3 times. At right; its 
real size. Note surface 
markings, probably from 
contact with other stones in stream bed. 


discovered in this country. The Arkan- 
sas diamond was from a pipe. 

As for the stone’s value: According 
to the various experts who have looked it 
over, it appears to be of a fairly good 
color, but a surface skin and surface 
markings, they say, prevent drawing the 
line any closer. One scientist who has 
examined it says it may possibly have a 
crack, but he can’t say for certain. It 
has a small, dark inclusion near the 
surface, not very deep. None ventured 
to put a dollar value on the stone. At one 
time the Joneses, father and son, were 

(Please turn to page 212) 





100 Firms Still Waiting for Watch Repair Parts 


~NEW JEWELRY STORES OPEN IN SEVERAL STATES | Parts Not Yet Shipped 


By Swiss; Deal May Be 
Off for the Time Being 


In spite of the optimistic announce- 
ments in March that 31 different 
types of parts urgently needed for 
the repair of Swiss watches would 
soon be shipped in considerable vol- 
ume to this country, the “famine” in 
materials continued unabated as this 


issue went to press. 

None of the importers, checked by 
JC-K, had received any parts under the 
reported U. S.-Swiss understanding. Sev- 
eral firms who are in daily communica- 
tion with their Swiss offices said that 
none had even been shipped, and declared 
that the U. S. legation at Berne was 
“requiring additional papers.” 

About 100 concerns, it was learned, 
have been assigned quotas from the War 
Production Board, based in the case of 
older firms upon their imports of parts 
during 1936-37-38; and these quotas are 
reported to have been validated by the 
legation. 

One source close to the situation de- 
clared that the negotiations for parts, 
conducted between this country and 
Switzerland, had collapsed at least for a 
time “because certain concessions would 
have benefited a third party [Germany] 
to a greater extent than the watch re- 
pair parts would have helped the U. S.” 
This informant admitted that the diffi- 
culties might since have been patched up. 

State Department officials, queried in 
late May, said that the agreement was 
still in effect. This bore out the view 
of several importers that it is quite usual 
for three or more months time to elapse 
between the placing of an order in 
Switzerland and the arrival of goods 
here, and that there was no reason to 
doubt that Swiss watch parts would be 
arriving before long, subject of course 
to war developments. 


NACJ Directors to Meet 
June 5 to Approve Plan 
For Regional Meetings 


The directors of the National Associa- 
tion of Credit Jewelers will meet im 
Chicago on June 5 to decide on the pro- 
posed plan for holding a series: of re- 
gional meetings of NACJ members 
around the country in place of a na- 
tional convention and trade show. 

Response to the plan has been highly 
favorable, says NACJ executive secre- 
tary William Wagner, and as many as 
20 individual meetings may be held. 

(NACJ President B. G. Rudolph an- 
nounced the cancelation of convention 
plans in a letter April 18, and declared 
that NACJ was arranging a series of re- 
gional meetings. See your May Jewet- 
ERS’ CrrcuLarR-KEYSTONE. ) 

If the plan is approved by the direc- 
tors, Mr. Wagner said, regional meet- 
ings will be scheduled one after the 
other, wherever there is a demand. The 
meetings will be an “integral part” of 
the annual business meeting, Mr. Wag- - 
ner said. 
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All Quiet on the Swiss Watch Blackmarket Fron 


d. 








OPA Says About 12 Firms 
Settled Out of Court; 
Dealers Are "in Line" 


The blackmarket in Swiss watches 
has now faded out to an oyster white, 
according to both Office of Price Ad- 
ministration officials and well- 


informed spokesmen in the trade. 

During the past two or three months 
OPA hasn’t brought charges against any 
watch dealers—last fall and winter OPA 
was raking them into court by the bar- 
relfull. Now, says an OPA spokesman, 
“Conditions are not bad at all—people 
are pretty well in line.” 

[Just as JC-K went to press OPA 
got a temporary court restraining order 
against S. H. Pomerance Co., Inc., and 
Compania Exim of Mexico City, restrain- 
ing them from selling over ceilings. OPA 
said the complaint “came from Cali- 
fornia.” | 

Here’s what an OPAman says has 
been going on for the past three months. 

Quite a number of watch dealers have 
come to OPA voluntarily to “discuss the 
matter.” Out of 50 or 60 importers and 
wholesalers the OPAster said have been 
interviewed, so far about 12 have ad- 
mitted to selling at over their proper 
maximum prices. These have quietly 
settled with OPA by paying damages. 

OPA won’t disclose the names of the 
offenders; gives this as a reason—the 
checks for damages must all be approved 
by Washington. Before that can be done, 
the OPA official said, the New York 
office must spot-check the books of these 
dealers, see that the information volun- 
teered by them and OPA’s own findings 
agree. Then OPA must send a report 
to Washington. Queried on how long 
this spot-checking takes, the official said 
he couldn’t give an estimate—that it 
depended on the size of the job, on the 
amount of work to be done in other 
fields, and so on and so on. 

According to a trade informant, the 
great bulk of violations now are purely 
technical ones resulting from misunder- 
standings or ignorance, and the excess 
charges amount to only about 25 cents 
or 50 cents a watch. OPA’s present 
volicy with these offenders seems to be 
to give them a chance to make up for 
the violation and be generally “coopera- 
tive.” 


WHAT HAPPENS? 


It is understood that dealing with the 
importers against whom OPA previously 
obtained injunctions OPA does about as 
follows: 

OPA asks for an affidavit covering 
these points: 1) the amount of business 
the dealer did from April 1, 1943 to 
April 1, 1944, 2) the exact method by 
which’'the dealer figured his maximum 
prices and the prices he arrived at, 3) 
if the price arrived at was over the 
proper ceiling, how much was it over? 
Then the dealer nays the amount of the 
overcharge to OPA in liquidated dam- 
ages, and if a check by OPA shows the 
amount to be correct, the case is “closed.” 

It is also understood that the New 
York office has had instructions from 
Washington to get the watch cases set- 
tled up as quickly as possible. 
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Two Recuttings of the Jonker No. 1 Are Revealed; 
Liberator Yields Three Superb Emerald-Cut Gems 





The Liberator diamond—left, as nature made it, an oval of 155 carats, and, to the right 
fashioned into three perfect emerald-shape gems valued at up to $5000 a carat, 


Hitherto unpublished information 
about two famed diamonds was disclosed 
last month by Harry Winston, their 
owner. 

The No. 1 Jonker—originally weighing 
142.9 carats—has been recut twice with 
a loss of 17144 carats, since it was fash- 
ioned in 1936 from the great 726 carat- 
chunk of rough found two years before 
by Jacobus Jonker, the South American 
prospector who died last month. Mr. 
Winston stated: 

“A tiny flaw was discovered on one 
corner, and in addition its shape was 
too flat and narrow. Accordingly, it 
was recut to 129.62 carats, trimmed to 
perfect proportions. Many months later, 
a slight scratch mysteriously and un- 
explainedly appeared on its surface. 

“Presumably, only another diamond 
could have caused the mar, and it must 
have come about through too much han- 
dling when it was exhibited all over the 





| 
| 
| 





country. Repolishing removed the ser 
and reduced the weight to 125.65, 
is its present status. Flawless and prige 
less, it is mounted in platinum and gq 
as the imposing centerpiece in a necklage 
of baguettes.” 

Mr. Winston has put no price upon 
it, as it is not for sale. It is insured, 
however, for more than $1,000,000 and 
Mr. Winston hopes that eventually it 
may be purchased for an American 
museum. 

Ten of the 12 Jonker gems have been 
sold, all of them emerald-cut and of 
various weights ranging from 40 carats 
down to 5.35. Four are in the hands 
of royalty abroad and six belong to pri- 
vate owners in the United States. The 
12th stone, a 16-carat double-pointed 
marquise, remains in Mr. Winston’s pri- 
vate collection. 

The Liberator, 155-carat Venezuelan 

(Please turn to page 229) 
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OFFICERS OF NEW ENGLAND JEWELERS' GROUP 
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Elected to office in the Massachusetts and Rhode Island Retail Jewelers Association at the 


group's 29th annual convention held at the Parker House in Boston on April 26 were, left to 
right, standing: Harold Partridge, Trefry & Partridge, Boston, president; Robert A. Abbott, 


Wood-Abott Co., Lowell, Mass., vice-president. 


Left to right, seated: John H. Peterson, 


Needham, Mass., secretary; Frederic W. Bird, E. B. Horn Co., Boston, treasurer; Cyrus J 
Gidley, New Bedford, Mass., vice-president. The convention had the largest attendance if 
the association's history—more than 200 attended the annual banquet. 
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TRI-STATE OFFICERS ELECTED MAY 8 








Loft to right: Sidney J. Ross, Kay Jewelry Co., Baltimore, president; Samuel T. Schwartz, 

Washington, D. C.; vice-president; S. Judson Mealy, Baltimore, retiring president; Melvin 

Levitt, Levitt Jewelry Co., Wilmington, Del., vice-president; David Lakein, Lakein Jewelry 
Co., Baltimore. treasurer. Not shown is secretary Harry Groll, of Delaware. 





Advance Showings by 200 Firms at 225 Fifth Ave. 
Will Launch Autumn 1944 Giftwares Buying Season 


The 200 giftwares firms who are mem- 
bers of the 225 Fifth Ave. Association 
will start off the summer and fall buy- 
ing seasons with a “Pre-Season Market 
Week,” designed to take care of an an- 
ticipated early buying rush this year. 
Dates are June 19 through 23. 

Gift firms will exhibit for the first 
time their new items for the fall season, 
and china and glass, antiques, pictures, 
stationery, and toys will be on show as 
well as the latest in regular giftware 
lines. The Buyers Lounge, room 727 of 
the Brunswick building, 225 Fifth ave., 
New York City, will act as receptionist 
and host to visiting buyers. 

Gift shows in New York, Philadelphia, 
Chicago, and Boston will be held as in 
previous years under the direction of 
George F. Little Management, Inc. The 
Philadelphia, New York and Boston 
shows will be sponsored by the National 
Gift & Art Association. The Phila- 
delphia show has been scheduled to avoid 
week-end travel and hotel congestion. 
For the New York show, located at the 
Hotel New Yorker and the Hotel Penn- 
sylvania, the air-conditioned ballrooms 
of the Pennsylvania will be used for dis- 
Plays in‘ place of the roof garden. 

Dallas, St. Louis, and Kansas City 
will have shows sponsored by the Squth- 
western Merchandise Exhibitors and 
under the direction of Fred Sands. The 
Allied Gift and Jewelry Show will hold 
a fall show in Dallas and a second show 
in Denver. : 

Following is a list of the gift shows 
scheduled : 

May 29 — San Francisco Gift Show, 
Whitcomb hotel, San Fran- 
cisco. 


June 5- 8—Philadelphia Gift Show, 
Adelphia hotel, Philadel- 
hia. 

11-15—Pennsylvania Gift Show, 
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William Penn hotel, Pitts- 
burgh. 

11-20—California Gift & Art Show, 
Merchandise Mart and Bilt- 
more hotel, Los Angeles. 

12-16—Parker House Gift Show, 
Parker House, Boston. 

19-23—-Pre-Season Market Week, 
225 Fifth Ave., New York 
City. 

2- 6—Detroit Gift Show, 
Statler, Detroit. 

3- 6—-Southeastern Homewares & 
Gift Show, City Auditorium, 
Atlanta. 

3- 7—Allied Gift & Jewelry Show, 
Adolphus hotel, Dallas. 

3- 7—Dallas Gift Show, Hotel 
Baker, Dallas. 

16-20—Ohio State Gift Show, Hotel 
Deshler-Wallick, Columbus. 

17-21—Denver Gift & Jewelry 
Show, Hotel Albany, Den- 
ver. 

23-27—-Kansas City Gift Show, Phil- 
lips and Muehlebach hotels, 
Kansas City. 
24-29—-Western Merchandise Mart, 
San Francisco. 
July 31-Aug. 12—Merchandise M ar t 
Show, Chicago. 
Aug. 10-31—Chicago Gift Show, Palmer 
House, Chicago. 
20-24—St. Louis Gift Show, Hotel 
Statler, St. Louis. 
28-Sept. 1—New York Gift 
Show, Hotels New Yorker 
and Pennsylvania, N ew 
York City. 
Sept. 11-14—Boston Gift Show, Hotel 
Statler, Boston. 


July 


Back the Attack—sell War Bonds! 





Say: “How about tacking a War 


Bond -on your bill?” 


Hotel | 


7 





Silver Stamping ‘CS’ Becomes Effective Aug. 15 


Provides for Markings 
Of "Sterling" or "Coin"; 
Hits Mexican Imports 


With state. stamping laws differ- 
ing in their provisions and with the 
National Stamping Act in need of 
overhauling, the new Commercial 
Standard CS118-44 — promulgated 
May 15 by the National Bureau of 
Standards and effective for new pro- 
duction from Aug. 15—provides a 
Government - backed, modern, uni- 
form code for the marking of silver 


jewelry and novelties. 

In effect, the new “CS”extends provi- 
sions of the New York Penal Law, which - 
has been copied in several other states 
and has_' been’ observed, generally, 
throughout the industry for many years. 


NO ABBREVIATIONS 


No article can be marked “sterling,” 
“sterling silver,” “silver” or “solid silver” 
unless 925/1000ths parts of the metal, 
purporting to be or having the appear- 
ance of silver, of which the article is 
made, is pure silver. Similarly, no arti- 
cle may be marked “coin” or “coin sil- 
ver” unless 900/1000ths parts are pure 
silver. Neither “sterling” nor “coin” 
may be abbreviated; neither shall be ap- 
plied to a silver-plated article, and no 
more than one quality mark may be used 
on one article. 


SOUTH OF THE BORDER... 


Chiefly hit by these provisos after Aug. 
15 will be foreign imports of silver jew- 
elry and novelties, other than flatware, 
hollowware and toilet-ware, which are 
not covered by the Commercial Standard. 
As told elsewhere in this issue, consider- 
able silver imports from Mexico and 
South America are marked “silver,” 
though their fineness is often less than 
900. Such articles henceforth shall not 
be entitled to any designation as pre- 
cious metal. 

The Commercial Standard lists exemp- 
tions not to be included in an assay for 
quality (these were told on page 169 of 
JC-K’s March number); provides that 
the manufacturer’s or the seller’s trade- 
mark must be applied near the quality 
mark, and that numerals or other indi- 
cations of the class, pattern, type or 
style of the article may be applied, pro- 
vided they are not incorporated with the 
quality marks or placed so as to mislead 
or deceive. 

Copies of CS118-44 may be obtained 
from the Superintendent of Documents, 
Washington 25, D. C. 


ee 











For the Memo Pad 


June 
NWJA, Hotel New Yorker, New York 
City, June 1-2. 


August 
ANRJA, Waldorf-Astoria, New York 
City, week of Aug. 21. 
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Union Securities Corp. Buys Control of Waltham 


Offers Other Holders 
Same Prices Per Share 
Paid for Dumaine Stock 


In one of the biggest financial 
deals that have taken place in the 
jewelry industry in many years, 
ownership of the Waltham Watch 
Co. has changed hands. 


Negotiations which have been going on 
for some time between Waltham’s presi- 
dent F. C. Dumaine, who was the prin- 
cipal owner of Waltham stock, and the 
Union Securities Corp., New York, who 
is the purchaser, finally arrived at a 
mutually satisfactory price per share, 
and Mr. Dumaine agreed to sell his 
holdings, but with the stipulation that the 
same offer must be extended to all other 
‘stockholders. It is understood that sev- 
eral holders of substantial blocks also 
indicated their approval of the price and 
arrangements. 

A letter was mailed by the Union Se- 
curities Corp., on May 22 to all stock- 
holders of record offering to buy all or 
any part of their stock at the agreed 
price. 

It was stated that the offer would hold 
good for 30 days, or until the close of 
business on June 21, but with the pro- 
viso that the Union Securities Corp. re- 
serves the privelege of withdrawing it 
at any time after 15 days by giving no- 
tice to that effect. 

Stocks of the Waltham Watch Co. are 
divided into four classes which are listed 
below, with the number of shares out- 
standing, and the price which the Union 
Securities Corp., is offering for each. All 


classes are voting stock, each share 
carrying one vote: 

Shares Price 

Out- per 

Classes of stock standing Share 
7 Per Cent Prior 

Preference 3,766.3 $1021, 

6 Per Cent Preferred 33,842.85 15 

Class A Common 25,000 70 

Class B Common 41,868.75 11 


All stock is to be paid for in full 
within 48 hours after properly endorsed 
certificates have been received by the 








State Street Trust Co. in Boston, which 
has been named as receiving agent in 
the transaction. 

A little arithmetic, therefore, . shows 
that the total purchase price involved, 
if all present owners elect to sell, will 
amount to $5,234,753. (The stock is car- 
ried on the books of the Waltham Watch 
Co. at the total valuation of $4,366,821.) 

Waltham’s annual statement, issued 
May 18, 1944, shows current assets of 
$6,301,586.91 against current liabilities 
of $1,810,124.87. Total assets are $9,- 
137,236.15 with reserves and surplus to- 
taling $2,856,570.65. Net profit for the 
year ending Jan. 1, 1944, was $597,727.43, 








after taxes but without allowance fo 
possible renegotiation of Government 
contracts. MY 

What plans the Union Securities Cop, 
has in mind as to the future oper 
of Waltham, they declined to state 
the present time, but a spokesman fo 
Union authorized the statement that the 
purchase was not being made on a spe. 
ulative basis or for the purpose of 
stock offering. 







Apparently it is the intention that cop. ° 


trol shall be strongly held with a viey 
to making and keeping Waltham an ip- 
creasingly important factor in the watch 
industry. 








“No Special Deferments for Younger Watch Repairers,” 
Says Selective Service, in Refusing Plea from UHA 


In April the United Horological 
Association addressed a plea to 
Gen. Lewis B. Hershey, head of the 
Selective Service. UHA’s request— 
stop drafting watchmakers, as there 
is already a serious shortage of men 
to keep the clocks and watches of 


essential civilians ticking on time. 

Late last month came Selective Ser- 
vice’s answer, in a letter signed by Lt. 
Col. Walter Mendelsohn. The answer— 
no special consideration for watchmakers 
except possibly some men in older age 
brackets. 

In his letter to General Hershey, 
UHA secretary Orville R. Hagans 
pointed out that the 30,000 watchmakers 
now left in civilian service have about 
50 repairs a week—and, said Mr. Hagans, 
it just can’t be done. The 30,000 are 
trying to do the work that 50,000 did 
before the war, Mr. Hagans said. About 
20,000 have either been drafted or gone 
into war work, he asserted. 

“Therefore,” said Mr. Hagans, “we 
implore [that Selective Service] refrain 
from further drafting of watchmakers in 
order to protect the most vital part of 
the war effort.” 

Read Lt. Col. 
answer: 

“The urgent needs of the armed forces 
make it necessary that occupational de- 


Walter Mendelsohn’s 





“One Show a Year" Idea Gains Favor Among Exhibitors; 
First Is Planned as Soon as Conditions Are Practicable 


Carrying out the program of action 
adopted at their meeting of Feb. 28 
(page 165 of JC-K for March), the 
Jewelry & Allied Trades Association is 
preceding vigorously with the work of 
signing up fellow exhibitors for the “one 
show a year” plan. 

The association has gone on record 
as being firmly and unalterably opposed 
to the holding of any jewelry merchan- 
dise exhibition whatever for the dura- 
tion of the war, and with equal vigor 
insists that one such exhibit a year is 
all that should be held thereafter. 

In order to avoid the recurrent threat 
of being periodically faced with a Ge- 
mand to support two separate rétailer- 
sponsored shows a year, the Jewelry & 
Allied Trades Association has voted thit 
after the war, it will stage its own an- 
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nual merchandise exhibit which all re- 
tail jewelers, regardless of association 
affiliations (or lack of them), shall be 
invited to attend, and that in order to 
provide the preliminary funds for or- 
ganizing the first show and the accom- 
panying attractions, each member shall 
at once pay into the treasury a sum 
equal to his expenditure for space at 
either the 1940 or 1941 jointly-sponsored 
shows, whichever is the larger. Ninety 
per cent of all money so paid shall be 
held intact toward payment of that 
member’s space at the first show. 
First step was to sign up the members 
of the board of direetors and others of 
the large users of exhibit space, and 
obtain their checks. Twenty-five of the 
biggest exhibitors have already pledged 
(Please turn to page 229) 





fermertts be drastically restricted. ‘ 

“On Feb. 26 the President issued 
memorandum in which he stated that the. 
nation’s manpower pull has been dan- 
gerously depleted by liberal deferments 
and I am convinced that in this respect 
we have been overly-lenient, particular- 
ly in regard to the younger men. 

“The overage men, the physically dis- 
qualified, the returned soldiers and the 
women of the nation must be used more 
effectively to replace the able-bodied 
men in critical industry and agriculture, 

“Under the circumstances it is not 
possible to give special consideration to 
the deferment of registrants employed 
in your industry. 

“Local boards are aware of the con- 
tribution your industry is making to the 
war effort and we hope that some 
trants in the older age brackets may be 
considered for occupational deferment.” 





Retail Sales Drop 12 Per Cent 
In April—Month of Higher Tax 


What effect will the 20 per cent tax 
have on jewelry sales? It’s too early to 
say definitely, though many experienced 
merchants believe the public will soon 
forget about it and buy freely so long 
as it has spendable dollars. 

But during April the doubled tax rate 
was firmly fixed in jewelry buyers’ con- 
sciousness—so much so that retail jew- 
elers’ sales volume dropped 12 per cent 
below April 1943. This was the first 
month since September 1942 that jew- 
elers had not bettered their figures for 
the same month 12 months back. 

April’s dip was 37 per cent under 
March when sales burst 63 per cent 
ahead of the same month a year ago 4s 
people rushed to buy before April 1 





Maiden Lane Outing 


The Maiden Lane Outing Club will 
hold its annual outing this year at Sem- 
ler’s at Grant City, Staten Island. Co- 
chairmen are Harry Blasi and Dave 
Weinberg. 

The affair is limited to members, and 
tickets will be $3.75. This year there 
will be an outing luncheon, but no dinnet 
or show afterward. 





About 300 cases of watches and watch 
movements—gross weight 15 tons—will 
be discharged from the Swiss Master 
Elias Kulukundis, due late in May. 
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two-thirds of the $350,000 industry goal, 
were made at the annual dinner launch- 
ing the jewelry industry’s drive of the 
United Jewish Appeal at the Essex | 
House, New York, May 11. 

More than 400 of New York’s leading 
jewelers were present at the affair which 
was part of the nation-wide effort be- 
ing made by the United Jewish Appeal 
to raise $32 million for overseas rescue 
and relief, aid to Palestine, and the re- 
habilitation of refugees in the United 
States. 

Among the speakers were Arde 

Bulova, of the Bulova Watch Co., chair- 
man of the drive in the jewelry division, 
and Ben Lazrus, of the Benrus Watch 
Co, chairman of the dinner committee. 
“Our 1944 campaign must have twice 
the success of last year’s,’ Mr. Bulova 
declared, in part, “because the need of 
the Jews overseas is that much greater 
than in 1943. Then, at least, our people 
in the satellite countries—Hungary, 
Rumania—downtrodden as they were, 
and though they lived in the shadow of 
Nazi tyranny, did not share the horrors 
of mass deportation, mass torture, and 
mass execution of their fellows in 
Occupied Europe. But now all the Jews 
of Europe—save those escaping to neu- 
tral Sweden, Switzerland, Spain, Portu- 
gal, and Turkey, where they receive our 
aid—are directly under Hitler’s maniac 
control, and are threatened with total 
extinction unless help reaches them at 
once.” 
Mr. Lazrus declared: “It fills me with 
humility to think that we, the members 
of one industry in one city of the United 
States, can, by meeting in a hotel in 
New York, affect the destinies of men, 
women, and children on the other side of 
the world. Humility—and at the same 
time pride that the jewelry industry has 
turned out in such large numbers to- 
night, even more than in the past, for 
the cause that means salvation for the 
Jewish people.” 





Three Big Diamonds Recovered 
At Dutoitspan During February 


Three large diamonds were picked up 
in the Dutoitspan mine, Kimberley, dur- 





ing February, all reported bye-water in 
color, octahedron in shape and pure. 
They weighed 23434 carats, 300 carats 
and 126 carats. The natives who re- 
covered them and handed them over to 








Left to right: Charles Wolf, Jacob Schaeffer, Oscar M. Lazrus, 

Benjamin Eichberg, Aaron Sverdlik, Harry Hershfeld, guest speaker, 

Arde Bulova, Ben Lazrus, Alexander E. Arnstein, Milton Weill, Isidore 
Lipschutz, and Samuel Epstein. 


Pledges totaling $260,000—more than ——— 








the overseers were “suitably rewarded.” 


FOR JUNE, 1944 


§260 Thousand Pledged at Jewish Appeal Dinner 
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These and other jewelry industry members present at the Essex 

House dinner gave more than two-thirds of the industry's quota 

for the United Jewish Appeal drive. Contributions totaled $260,000. 
The industry's quota is $350,000. 
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e manufacture a complete line of ladies’ narrow 
_ wedding rings, mens’ wedding rings, cocktail mount- 
ings also complete with diamonds. Ladies’ and mens 
stone rings. Selection sent on memo to rated 
jewelers. - : fx, Pas 
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HW 185 — $21.00 
14K Yellow Gold 
Pink or Comb. 








D BF $150.00 a 
14K Yel. Gold & Pallad. . ie $112.00 4 
8 Dia., 8 Gen. Rubies 14K Yel. & White Gold 14 
10 Diamonds 


Matched mounting and 
wedding ring sets. Also 
diamond mountings in gold 
and palladium to take from 
05 to 2 karat stones. 





- _ BPNT — $71.00 ; 
14K Yel. Gold, 7 Dia. ae 


In Stock for Immediate Delivery * 


DAVID SARKIN .. 


Manufacturers Wholesalers 


93 Nassau St., N. Y. 7, N. Y. 
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YOU CAN'T MISS 


ON THESE ITEMS 





_ Dependable ''before-the-war"’ 
quality items your customers will 
go for in a big way. Priced for 
excellent mark-ups. 











Cavalier 
sterling silver 
and gold 
decorated 
buckles with 
assorted 
shields for 


monograms. 





12.00 to 18.00 per doz. 


FOR REASONABLE 
DELIVERY DATE 


BRAXTON BELTS 


America's Fin- 
est GENUINE 
LEATHER Belt. 
The ONLY belt 
in the world 
with the pa- 
‘ tented 

. DOUBLE 
COMFORT feature which prevents slid- 


ing and slipping. 
BLACK OR BROWN = 27.00 per doz. 


GENUINE PIGSKIN 33.00 per doz. 























BRACELETS 


GENUINE STER 
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Forget-Me-Not Sweetheart 


For graduation and remembrances, one 
of the most beautiful on the market. 


Heavy-weight sterling 24.00 per doz. 
1/20 yellow gold-filled 48.00 per doz. 





Ax 


QUEEN CITY BUCKLE MFG. CO. 











A program of broadened and inten- 
sified activities for the Horological In- 
stitute of America was unanimously 
agreed upon at the annual meeting of 
the Institute’s Executive Committee in 
New York City, at the New York Cham- 
ber of Commerce, on Monday, May 15. 

Recognizing the nation’s need for a 
greatly increased number of competent 
watch repairers and the equally great 
need to raise standards of ability and 
workmanship of many watchmakers who 
are already practising, the Institute 
proposes to work toward bringing about 
improvements. 

Steps in the program are: 

1) Provide adequate and up-to-date 
printed literature on horology from both 
theoretical and practical standpoints. 
The list of proposed publications in- 
cludes a series of monthly technical 
bulletins and digests, and a new and 
up-to-date complete text book of watch- 
making, covering all the latest develop- 
ments in the field; all these will be made 
available to present members of the 
HIA, and to new ones as they join the 
organization. 


‘PUBLICATIONS COMMITTEE 


A competent editor is to be engaged 
to handle the securing and preparation 
of manuscripts and the various other 
mechanical and technical details. He 
will operate under the supervision of a 
Publications committee, headed by past- 
president Howard L. Beehler. 

2) A Certification Committee of highly 
skilled technical men and practical men 
of long experience whose judgment and 
integrity can be relied upon, will be se- 
lected from HIA membership. It will 
be the function of this committee to in- 
vestigate and pass upon the qualifica- 
tions of schools teaching watchmaking, 
and issue certificates to those which meet 
standards set up by the HIA and the 
Certification Committee. The purpose is 
to help insure that training of future 
watchmakers will be in the hands of 
competent instructors and to discourage 
the activities of the type of school which 
provides only slipshod and inadequate 
training. 


TESTS FOR WATCHMAKERS 


3) Continuation of the present prac- 
tice of examining watchmakers and issu- 
ing individual certificates to those who 
prove themselves proficient in both prac- 
tical and written tests. This activity, of 
course, is not a new one, having been 
carried on by the HIA ever since its in- 
ception 22 years ago. 

Finally, the Institute plans to conduct 
an employment service which will work 
with the U. S. Employment Bureau in 
bringing together employers and em- 
ployees in the field of watchmaking so 
as to help assure the employing watch- 
maker or jeweler of obtaining competent 
help and equally to assure the capable 
man of finding satisfactory employment. 

To carry on these activities, additional 





The M.- Kaliski Jewelry Co. of Mon- 
roe, La., has moved to new quarters at 
820 DeSiard St. Manager is F. M. Gold- 
smith. 


Back the Attack—sell War Bonds! 


HIA Plans to Expand Educational Work; 
To Sponsor Veterans’ Training Program 
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funds will be needed and HIA wij] en. WP 
deavor to obtain from watch manufae. Jet 
turers, watch importers and others, a 
tributions which will be placed jp 4 
separate fund. Only one contributig, | 
from any one source is to be asked § advis 
as it is expected that with the increased tion 
activity of the Institute and the greaty | 8 
benefits that it will hereafter offer 4 | 2 
members, it will ultimately become ep. talke 
tirely self-supporting. Meanwhile jt jp | J 
felt that since the reputation of ey, plati 
brand of watch on the market is in th ast 
hands of the repair men of the coun eo 
it is definitely to the interest of wateh t 
suppliers to support the work which the “s 
HIA proposes. at 
1944-45 OFFICERS a 
Officers of the Institute for the com. si 
ing year were elected at the meeting | mili 
as follows: president, Frank D. U slig! 
Elgin, Ill.; vice-president, Alfred g } jt | 
Rowe, Indianapolis, Ind.; regional vice } seri 
presidents, Herman Pedrick, Philadel. | sup 
phia, Pa.; Howard Schrantz, Cleveland, | ciou 
Ohio; S. George Cochran, Nashville, | ing 
Tenn.; George J. Wild, Peoria, Il; A 
Stanley A. Pope, San Francisco, Calif, } bla 
treasurer, Edward H. Hufnagel, Mt } tha 
Vernon, N. Y.; secretary, R. E. Gould, the! 
Washington, D. C.; chairman, editorial } 0” 
committee, Howard L. Beehler, Lan. | iste 
caster, Pa.; executive committee, the offi- nee 
cers, and John J. Bowman, Lancaster, anc 
Pa.; Fred G. Gruen, Cincinnati, 0., and | ™ 
Milton Manby, Lancaster, Pa. Si 
sto 
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- N. Y., showroom done in Cali- 
fornian Style, featuring TIMBERTONE 
Oak Veneer. r 
TIMBERTONE Oak Veneer is a t 
wood grain paper... in RELIEF. a 
It produces a smart, genuine- } 
looking wood structure effect 
whose value appears many times 
its actual cost. It’s neutral in s 
tone, luxurious in feeling, the per- ( 
fect foil for jewelry creations. I 
Use for showrooms, windows, t 
store interiors, showcases ... on 
flat or curved surfaces. : 
Send For Samples And Information To 1 
TIMBERTONE |] | 
DECORATIVE CO., INC. 
13 W. 24th St., N. Y. C. 10, N. Y. 
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No Platinum for Jewelry 
Or Repairs in 1944, Says 
wPB Advisory Group 


Jewelers needn’t expect to see any 
um jewelry for a long time—at 
0 for the rest of this year. That’s 
ghat the platinum producers industry 
committee to the War Produc- 

tion Board said at its most recent meet- 


3 platinum industry committee also 
talked over the possibility of allowing 
jewelers to use some platinum to repair 
platinum jewelry, but advised WPB 
st it because of -“platinum’s tight 
ition,” according to WPB. 

The committee deplored trade rumors 
that some platinum would be released 
for the manufacture of jewelry. 

Right now, supplies of platinum and 
military needs are just about even, the 
committee said. Imports have increased 
slightly in the past several months, and 
military requirements have dropped 

tly. Last time the committee met 
it looked like there was going to be a 
serious shortage. Now it appears that 
supply and wartime demand for the pre- 
cious metal will just about balance dur- 
ing the rest of 1944. 

Also under discussion was a possible 
blackmarket in platinum. WPB said 
that the size of such a blackmarket, if 
there is one, is unknown, but that the 
committee members agreed that the ex- 
jstence of one would cut down supplies 
needed by our armed forces considerably 
and also be a possible source of plati- 
num to our enemies. 

At present, the Government has a 
stockpile of platinum, obtained, WPB 
said, by “purchases of platinum from 
sources not available through the regu- 
lar channels of trade.” From time to 
time during the year it will be necessary 
for the Government to release some of 
this stockpile to war industries to pre- 
yent a shortage. Some of this Govern- 
ment-held platinum has been released 
before, but only on an emergency basis. 

WPB said that now platinum will be 
released on the basis of a regular sched- 
ule—manufactures of military or essen- 
tial civilian goods who “are unable to 
secure platinum through the regular 
channels of trade” will apply to WPB 
for allotments from Government stocks, 
WPB said. The industry committee 
members agreed that the minimum quan- 
tity to be released at one time should be 








set at 500 ounces “in order to interfere 
no more than necessary with customary 
channels of distribution.” 





Georgia Jewelers Buy War Bonds, 
Choose Officers at Convention 


Walter R. Thomas, of Atlanta, was 
reelected president of the Georgia Re- 
tail Jewelers Association at the group’s 
annual convention on April 26 at the 
Henry W. Grady hotel in Atlanta. 

Other officers reelected were F. H. 
Schomberg, Columbus, and Alex M. 
Goodman, Macon, vice-presidents; Miss 
Lillian C. Harclerode, Atlanta,  secre- 
tary-treasurer. 

The jewelers subscribed $278,500 in 
War Bonds at a special War Bond 
breakfast before the business session be- 
gan. More than 150 jewelers attended 
the one-day meeting. 





Back the Attack—sell War Bonds! 


FOR JUNE, 1944 










When shipments 
are ready— 


hppa AIR EXPRESS shipments are allowed to lie around waiting 
for end-of-the-day pick-up, you’re throwing away a chance for 

earlier delivery. Ship when ready! Call amr Express the instant 
the label is on. This saves your shipment from running the 
gauntlet of end-of-day congestion at the airport, assures 
earliest possible delivery at destination. Remember: 
when they’re ready — let ’em go! 


A Money-Saving, High-Speed 
Wartime Tool For Every Business 


As a result of increased efficiency developed to meet wartime demands, rates 
have been reduced. Shippers nationwide are now saving an average of more 
than 10% on Air Express charges. And Air Express schedules are based on 
“hours”, not days and weeks — with 3-mile-a-minute service direct to hundreds 


of U.S. cities and scores of foreign countries. 


WRITE TODAY for “Vision Unlimited”— an informative booklet that will 
stimulate the thinking of every executive. Dept. PR-6, Railway Express Agency, 
230 Park Avenue, New York 17, N. Y., or ask for it at any loos office. 


EES 


Gels there FIRST 


Phone RAILWAY EXPRESS AGENCY, AIR EXPRESS DIVISION 
Representing the AIRLINES of the United States 
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IN 


GOLD 


* 


Modern Methods of 
Production have mate- 
rially decreased our 
manufacturing costs 
and we are ab in a 
position to offer our in- 
dividual creations at 


most attractive prices. 


* 


A. J. Casse 


INCORPORATED 
Manufacturing Jewelers 
515 MADISON AVE. 
NEW YORK 


Pacific Coast Representative: — 
Hubert A. Wood, 649 S. Olive St. 
Los Angeles 
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STRANGELY ENOUGH 
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OF ENGLAND, HAD 
A WARDROBE OF 2,000 
ES5ES-- EACH ONE 
ENCRUSTED Witt PRECIOUS 
JEWELS !!... AND WHEN 
SHE DIED, IT WAS WITH HER 
CLOTHES ON-- SHE REFUSED 
TO RELINQUISH HER 
CUMBERSOME FINERY 
EVEN IN DEATH 41 





THe RING, sy REASON OF 
ITS CIRCULAR FORM, SIGNIFIES 


ETERNITY #! 
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UNUSUAL FACT AC 
ADDRESS ALL CONTRIBUTIONS 


CARE OF THE JEWELERS’ CIRCULAR-KEYSTONE... 





L\MONG THE ANCIENT GREEKS IT WAS BELIEVED 
THAT; JASPER WAS A CURE FOR EPILEP 
AMBER AND CORAL WERE CARRIED ON THE 
PERSON AS A CORRECTION FOR EYE AND THROAT 
TROUBLES #1 


ONE DOLLAR WILL BE PAID 
+ FOR EACH INTERESTING OR 
CEPTED FOR THIS COLUMN... 
STRANGELY ENOUGH”-- 





SY--- 
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Non-members of Diamond Cutters 
Organization Meet to Talk Over 
Several Major Trade Problems 

A meeting of the proprietors of dia- 
mond cutting shops which are not mem- 
bers of the United Diamond Manufac- 


turers Association was held at the Hotel 
Edison in New York City the evening 


of May 10. The meeting was called by 


a sponsoring committee from the four 
following diamond cutting houses: Din- 
hofer Corp., 599 Broadway; J. Wachs- 
berg & Son, 660 Fifth Ave.; W. Dattner 
Co., 15 W. 47th St.; Kipnis Diamond 
Cutting Co., 15 W. 46th St. Discussions 
centered around: 

(1) Consideration of the question of 
irregular competition and what is known 
in the trade as “landlordism”—the prac- 
tice on the part of certain building 
owners of equipping space with diamond 
cutting benches and then leasing indi- 
vidual benches to individual cutters to 
run them as one-man enterprises. 

(2) Labor and management problems, 
such as collective bargaining, with a dis- 





cussion of ways and means to secure 





greater stability for both employer and 
employee. 

(3) Consideration of pending legis- 
lation aimed at establishment of a per 
manent diamond cutting industry in the 
United States. 

It was also the thought of the spor 
soring committee that, in. the interests 
of greater unity in the industry, it would 
be desirable for these independent shops 
to join the United Diamond Manufac 
turers Association, which now includes 
the majority of the more important cut 
ting plants, in order to strengthen the 
position of the employing diamond cut 
ters. 


Ohio Gem Students Meet 


Students at the May 16th meeting 
of the Northern Ohio Guild of the 
American Gem Society learned about 
“brilliancy in fashioned gem stones,” the 
group’s study topics for the month. The 
meeting, which was held under the supe™ 
vision of Dr. Donner of Western Re 
serve University, the guild’s study 
leader, was the last until September 
Two members who had attended the 
AGS’s conference in New York City re 
ported on it at the May meeting. 
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POCKET WATCHES—1500 TO MODERN TIMES 
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How would you like to own ‘all these? Besides being an accurate history of the develop- 
ments in watchmaking from about the 6th century to the 20th, some of them are darned 


! Many are delicately enamelled or handpainted. Others are etched and chased in 
gold. At the bottom of the picture—the uncased movements show the development of the 
Howard movement from 1860 to 1900. These watches are part of the collection of Samuel 

P, Epstein, vice-president of the Bulova Watch Co. 





Wisconsin RJA Officers Chosen 
For Another Term at 39th Convention 


All officers were reelected at the 39th 
anual convention of Wisconsin RJA, 
held April 30 and May 1 at the Hotel 
Schroeder in Milwaukee. Attendance 
was the largest in the group’s conven- 
tion history. 

Officers chosen for another term are: 
R, J. Treiber, Appleton, president; R. 
H. Young, La Crosse, vice-president; H. 
F. Stecher, Milwaukee, treasurer; A. W. 
Anderson, Neenah, secretary; W. D. 
Corrigan, Sr., Milwaukee, counsel. 

Directors reelected for the 1944-45 
term are: S. Dalin, West Allis, E. R. 
Fuchs, Milwaukee; R. W. Nelson, Mad- 
ison; H. W. Rank, Milwaukee; J. A. 
Rummele, Manitowoc. 


Discussions centered around post- 
war planning for full production and 
employment. A. L. Zeitung of the In- 
ternational Silver Co. reminded retailers 
that their plans for distribution would 
play a big part in postwar prosperity, 
while Kenneth rtaagensen, head of the 
postwar planning division of the Mil- 
waukee Association of Commerce, de- 
dared that much will depend on the 
Government’s methods of terminating 
wartime contracts. Armin Friedman of 
the American Weekly said that bus- 
iness must work for full employment 
and earnings after the war, because if 
business fails in promoting prosperity 

Government will step in. 

The members agreed to continue 
ir cooperative radio and newspaper 
advertising campaign. 

It was agreed to hold all conven- 
tions in Milwaukee for the duration of 

war. 





Say: “How about tacking a War 
Bond on your bill?” 


FOR JUNE, 1944 





H. A. Parker has purchased the Union 
City, Ind., jewelry store formerly oper- 
ated by Mrs. Charles Schneider. 
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dial 

refinishing 
Military 24-hour dials, 
special designs Name dials; 
whatever your needs may 
be, you can rely upon our 
workmanship and service 





KIRK-RICH 
DIAL CORP. 





LOS ANGELES 
SAN FRANCISCO 

SEATTLE 
PITTSBURGH 


Sw CHICAGO 


DALLAS 








STYLED 


Waepti 


x No. 175 in assorted reptiles, 
natural and colored—matching 
bags and shoes perfectly to create a 
“Coordinated Fashion” . accessory. 


WARNER PRODUCTS, 


HOLLYWOOD e¢ 551 


IN HOLLYWOOD FOR SMART WOMEN EVERYWHERE! 





NEW YOR! 


FIFTH AVENUE, 
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DIAMONDS 
MELEE 
— All Sizes — 
GENUINE . 
WHOLE 
PEARLS 


— All Sizes — 


GENUINE 
RUBIES & 
SAPPHIRES 


Squares, Rounds and 


Fancies 


AMETHYSTS 


TOPAZ 
AQUAMARINES 


AGATES 


Plain or Drilled 





Mail Orders Promptly 
Filled 





Special Attention to 
CUTTING 
DRILLING 


MAX STERN « co. 


Importers 


17-23 John St. New York 
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TO THE EDITOR ..... 
es 


Tropical 24 Karat Club 
Editor, Jewrevers’ CircuLar-KEYSTONE: 


Many of your subscribers will be in- 
terested to know that a jewelers’ 24 
Karat Club has been organized in the 
jungles of New Guinea. Under tall co- 
coanut trees, on a coral beach where we 
see and hear the waves and tides come 
rolling in, we live in a typical thatched- 
roof hut and have a large white sign with 
black letters reading: 

Guinea 24 Karat Crus 
Capt. Leo A. Feldstein, Qm., In- 
diana, Jeweler. 
Capt. Nelson L. Brackin, AUS, 

Alabama, Jeweler. 

Insofar as we know, we are the only 
owners of chain jewelry stores that are 
in the armed forces anywhere and it’s 
most unusual that we two are here in the 
same quarters and on the same duty, 
both as captains in the New Guinea cam- 
paign. Captain Brackin owns over a 
dozen jewelry stores in the Southeast, 
Birmingham, Montgomery, Mobile, Co- 
lumbus, Miami, Pensacola, Jackson, etc. 
Captain Feldstein owns Stuart Jewelry 
Stores in Loganport, Lafayette, Ind., 
and Galesburg, IIll., and for many years 
was an executive with the Kay jewelry 
chain. 

A resolution was passed by the mem- 
bers of the “Guinea 24 Karat Club” 
unanimously asking the Selective Service 
Boards in the U. S. to aid us in securing 
new members from the American civilian 
jewelers in all 48 states. They are in- 
vited to make application through their 
local draft boards for khaki and passage. 
A very warm and very noisy welcome is 
assured on arrival here. 

A membership in this exclusive club is 
assurance that you are free from worries 
of OPA, food ration points, gas coupons, 
or sales taxes—a complete change in 
scenery and isolation is assured. Except 
for ants, insects, mosquitos’ and little 
yellow Japs mixed with jungle mud we 
can guarantee all the comforts of home. 


We will appreciate any letters, news 
items, etc., from our friends in the states. 
We can assure you that we are doing our 
full share on the front to safeguard 
American freedom and the continued ex- 
istence of the American jewelry industry 
in general. 

If any of your subscribers have rela- 
tives in the jewelry industry stationed on 
New Guinea we would welcome their 
looking up the Guinea 24 Karat Club, 
and our APO address may be obtained 
from any of our civilian stores in cities 
mentioned above. 


Gutnea 24 Karat Crus. 
Capt. Nelson L. Brackin, president. 


Capt. Leo A. Feldstein, treasurer and 
Chairman, Membership Committee. 


Are Pencils, Lighters Taxed? 
Editor, Jewerers’ Crcunar-KeystTone: 


On page 151 of the May issue, you 
show an illustration of a sign showing 
the 20 per cent tax. 

In that list you mention fountain pens 
as table, and do not show pencils. Isn’t 
that an error? Aren’t all pencils taxable, 
and fountain pens only when there is a 
wide gold band or a gold cap? 

You also list lighters. Isn’t that item 





tax exempt, except when made of pre. 
cious metal? 

Pear. JEWwEtry Co, 
Detroit, Mich. 

[Fountain pens are not taxable, 
they are made of, or ornamented 
precious metals or imitation thereof, Thy 
gold pen ‘point, band around the cap ty 
keep it from splitting, filler lever an 
clip are all exempted in dete 
whether the article is “ornamented” 
precious metal, because these things ar 
considered functional working parts, 

The regulation with respect to m. 
chanical pencils is the same as for foyp. 
tain pens. Therefore, we should hay 
stated the exemption as in the case of 
fountain pens. 

You are also correct with respect tp 
lighters. However, all the lighters thy 
are on the market—at least all that 
have seen—are made of silver and 9, of 
course, are taxable.—Ed.] 


‘ 


15 Years a Reader 


Editor, Jewe.ers’ Cmcutar-Keystoyg: 


I can truthfully state that I’ve copied 
and made some improvements on map 
other jewelers’ ideas that have been pub. 
lished in Jewexers’ Crmcvuar-Keysroyz, 
I might add that I look forward to m 
ceiving the magazine each month as 4 
jeweler looks forward to recei 
watches at the present time—and have 
been for the past 15 years, ever sinc 
I’ve been connected with the retail jew 
elry business. 

Puiu B. Krauss, 
Karauss Jewelers & Opticians, 
Ambridge, Pa. 


W. Y. Elliott New OCR Chief 


William Yandell Elliott has succeeded 
Arthur D. Whiteside as head of th 
Office of Civilian Requirements of the 
War Production Board. 

Mr. Elliott was at one time on the 
Business Advisory Council of the De. 
partment of Commerce. Since October, 
1942, he has directed WPB’s stockpiling 
and transportation division, and . from 
1925 to 1941 he was on the faculty d 
Harvard. 

Said Mr. Elliott; “At this stage of th 
war, no new civilian programs can 
instituted which might jeopardize th 
urgent war production programs @ 
which the lives of American soldiers ant 
sailors depend. However, some parts @ 
the economy, like railroads, tru 
utilities, basic service industries, re 

arts and items of the most essentid 

ousehold use must stand on the samt 
footing as the less urgent military.” 



















NO “BAIT", PLEASE 


A Richmond jewelry store displa 
watches with a widely-known brati 
name in its window—but when a ¢ 
tomer came in to purchase one, t 
salesman said the watches had been & 
The store owner removed the wate 
from the window after being told thi 
displaying them was “bait” adve 





The John F. Carr jewelry store 
Portsmouth, Ohio has been sold to T 
Allyn, jeweler of Ironton, Ohio, 
Eugene Goldcamp. Mr Goldcamp 
manage the store. 
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( moved its offices to 48 W. 48th St. 


The Pathe Watch Co. has announced 
the removal of its offices to 15 Maiden 
Lane. 

4 New address of Goldberg-Kirschman 
(o, manufacturing jewelry firm, is 501 
Madison Ave. 

(Kaufman & Ruderman Co., Ince., 
wholesaler of costume jewelry, has moved 
to 411 Fifth Ave. 

{The Keystone Jewelry & Mfg. Co. 
has moved from 66 Nassau St. to new 
and larger quarters at 101 Maiden Lane. 
(Rogers Square Deal Jewelers, Inc., 
will open a buying office at 48 W. 48th 
St. room 401, sometime before the 15th 
of this month. 

q The United States Time Corp. will 
open sales offices in the International 
building, 630 Fifth Ave., Rockefeller 
Center, on June 1. 

qSol Carlish and Charles Fain have 
merged their businesses—name of the 
new firm is Carlish & Fain. The whole- 
sale firm specializes in rings. 

4 The Maiden Lane Historical Society 
will hold a complimentary dinner for 
members next fall, it was decided at the 
annual meeting on March 30. 

q The Crescent Watch Co. is a new firm 
with offices at 551 Fifth Ave. Proprietor 
is Joseph Spitz, who was formerly part 
owner of the Pilot Watch Co. 

qLasker & Kaplan, manufacturing 
jewelry firm, has moved from 64 W. 
48th St. to new quarters at 38 W. 48th 
St. The company now has increased 
factory space and more equipment. 

q Theodore L. Lyons, since 1928 sales 
representative for Dreher Bros. & Wider, 
48 W. 48th St., is now recuperating at 
Sea Bright, N. J., from a month’s ill- 
ness. Mr. Lyons was taken ill on the 
road in March, and spent a month in a 
Cincinnati hospital. 

q Jerome Hoenig, for many years with 
Charles Gold & Co., has entered into 
partnership with Ralph Lindsay, manu- 
facturer. The firm of Lindsay & Co. has 
offices at 42 W. 48th St. and will manu- 
facture 14 karat gold bill clips, tie clips, 
earrings, bracelets, etc. 

q Edward Letzler is now representing 
Max Stern & Co., 17 John St., stone, 
diamond, and pearl ‘importers. He will 
represent the firm in New York, New- 
ark, and part of the West. Fred UIl- 
man will continue to cover New York, 
Providence, and part of the West. 

q Mel Bruder has been appointed sales 
representative for S. Korff & Son, manu- 
facturing jewelry firm of Philadelphia, 
and will cover New York City and New 
England for the company, calling on the 
Wholesale trade. Mr. Bruder has opened 
New York offices at 9 Maiden Lane. 
= Kingston Watch Co., new import 
rm at 48 W. 48th St., opened its doors 
with a housewarming last month. A 
buffet luncheon and a portable bar kept 
several hundred guests in a good mood. 
Host and hostess were Samuel and 
Muriel Schecter. 

q Joseph A. Rich, manufacturing jew- 
eler formerly at 62 W. 47th St., has 
moved to larger quarters at 198 Broad- 
way. He has installed new machinery 
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Glaser & Reutlinger, diamond firm, | 














for polishing and has set up a plating 
department for the more efficient manu- 
facture of costume jewelry. 

q Members of the New York retail jew- 
elers associations, under the Executive 
Board of Retail Jewelers Associations 
of Greater New York, met May 21 for 
the last time until September. The group 
discussed postwar plans, OPA, post ex- 
changes, and trade diversion. 

q Samuel Gansberg, wholesale jeweler 
and diamond importer, has moved his 
offices to 15-17 Maiden Lane after 27 
years at 37 Maiden Lane. Name of the 
firm was Gansberg Bros., Inc., until J. 
Gansberg’s death in April, 1942. The 
corporation was then dissolved and 
Samuel Gansberg has continued business 
under his own name. 

4 May 16 was ladies’ night for the New 
York Jewelers Benevolent Association. 
The program was opened with a xylo- 
phone solo by Gabriel Solow. Then the 
audience itself helped put on the rest 
of the show, with prizes going to the 
best performers from the audience. 
NYJBA is cooperating with the Jewelers 
Square Club War Bond drive in connec- 
tion with the 5th War Loan Drive. 

4 How well they had mastered the use 
of gem-testing equipment during the 
1943.44 season was discovered by New 








What's New?... 


If you’ve moved your store to a new 
location, opened a branch store, -re- 
modelled and installed new fixtures, 
celebrated your golden anniversary in 
the jewelry business—or joined the 
Army—we’d like to hear about it. 

JEWELERS’ CrrcuLAR-Keystone wants 
news from you and about you—it’s your 
magazine! So if you have some news 
about yourself and your business, send 
it to: Jeweiers’ Crcurar-Keystone, 100 
E. 42nd St., New York 17, N. Y. 





York gemologists who attended the May 
meeting at J. R. Wood & Sons. Each 
member of the Guild was handed a 
“stumper stone” for identification by 
means of specific gravity, refractive. in- 
dex, dichroism and other tests. Pictures 
were taken for publication in Guilds, 
AGS paper. 

q The Horological Society of New York 
took up the terminology of “waterproof,” 
*‘shockproof,’’ and “non-magnetic” 
watches at its May 1 meeting, held at 
the Proctor Lodge building. Speakers 
were Henry B. Fried, Jean L. Roehrich, 
Jacques LeRoy, Paul Roth, Morris Klein, 
I. Liemer, and Barny Goldstein. 

At the June meeting—which will mark 
the 78th anniversary of this association— 
officers for the coming year will be 
elected. 

q The 24 Karat Club will hold a sum- 
mer outing this year, providing satis- 
factory arrangements can be made for 
the location and transportation, members 
decided at the club’s May meeting. The 
matter was. turned over to vice-president 
Reginald Reichman as chairman. Pre- 
siding at the meeting was president Wal- 
ter Eitelbach. Elected to membership 
were: H. Monroe Larter, Larter & Sons, 
Newark; Gunnar B: Anderson, F. & F. 





ENCRUSTERS 


STONE RINGS ENGRAVED 
@ CRESTS @ DRILLERS 
@COATS-OF-ARMS ®GEM CUTTERS 
@ SCHOOL AND FRATERNAL EMBLEMS 
Estimates furnished witheut obligation 
BRAUNFELD & MEHLMAN 
108 Fulton St. New York, N. ¥. 


FRIEDMAN GEM CO., INC. 


LARGE FINE 
150) 7,04 
AMETHYST 

STAR SAPPHIRES 

7aCcoNs OS eS ae 

CULTURED PEARL NECKLACES 
71-73 Nassau St., New York City 





BEAD SPECIALIST 


All Kinds of Genuine Stone Bead Necklaces 
Earrings — Semi Precious Stones 


Selections on request te responsible 
Necklaces lengthened and restrung 


DOUBRAVA CO. 
12 John St., New York City 











ETERNA WATCH COMPANY 
OF AMERICA, INC. 


MAKERS OF FINE WATCHES 
SINCE 1856 


580 FIFTH AVENUE, NEW YORK 
Telephone BRyant 9-8660-8689 











OMEGA 


1 he Udi d bid j I] rid 
NORMAN M. MORRIS 


RAICH ¢ 





SIMONS BROS. CO. 
THIMBLES 


PHILADELPHIA 





269 So. 9th ST. 














DIAMONDS ALL SIZES 


single-cut from % to 4 pointers, 
swiss-cut and full cut from 5 to 10 
pointers, finest pol- 
ishing from Pales- 
tine. Also sizes from 
10 pointers to 4 carats 
each. For prices please 
phone LOngacre 5-3672, or write 


H. SORIN, 576 Sth Ave., N. Y.19, N.Y. 














“ORIENTA” 
CULTURED PEARLS 
of QUALITY 
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Spring Bars 


Male and Female 


American Set Jewels 


Elgin—Hamilton—Waltham 
Illinois 


Sold wholesale only—write for 
prices and further information. 


CROWN IMPORTING CO. 


116 Nassau St. New York 7, N. Y. 








¥ 


Felco 


COLD OREN PEARLS 


. JACK J.FELSENFELD } 


. 





‘ New 
Some Milady's Jewelry 


by Pereira 


Pat. No. 
185268 





This unique idea in Earrings can be also worn as a ring. 
with various precious stones or in Plain Geld. 


Special Order Work Upon Request 


B. PEREIRA INC. 








22 West 48th St. New York, N. Y. 








Rich Costume JEWELRY 
Executed in beautiful designs 
in Sterling Silver, with an 
exceptionally Fine Gold Finish. 
Showroom: 366—Sth Ave., New York 
JOSEPH A. RICH 


Manufacturing Jeweler 
198 Broadway New York, N. Y. 











PEARLS 
&e ust m. Genuine 


»nta EARRINGS 
WATCHES 


Costume Jewelry 


RAHL 
385 Fifth Ave. @ NEW YORKe MU. 5-5519 
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Felger, Inc., Newark; George N. Cook, 
Edward N. Cook Plate Co., Providence. 
q The Watchmakers Association of New 
Jersey met May 9 at the Essex House 
in Newark to map plans for a school 
of watchmaking in New Jersey. The 
school will be sponsored by the War 
Manpower Commission with the coopera- 
tion of the association. A committee 
will meet with representatives of WMC 
at an early date to plan the training 
course. Said Harry Van Laar, presi- 
dent of the group: “This association has 
been striving for the past six years to 
give young men an opportunity to learn 
this profession by an honest and sincere 
apprenticeship training . . . With this, 
together with a good licensing bill for 
practicing horologists, we will go a long 
way in our plans for the future.” The 
association is now working to have a 
watchmaker licensing bill passed in New 
Jersey. 

UHA’s Washington _ representative, 
R. W. Applegate, will speak at the June 
13 meeting. 





Mabelle Beerman Elected President 
Of Westchester Jewelers’ Group 


Mrs. Mabelle Beerman, long - time 
hard-working secretary of the Westches- 
ter Jewelers Association, was elected to 
the office of president at a meeting of 
the group on May 8. The meeting was 
attended by 60 members. 


MABELLE BEERMAN 
heads Westchester 
jewelers’ group 





Mrs. Beermen, whose jewelry store is 
in Yonkers, N. Y., is known among 
Westchester County jewelers for getting 
things done. Besides serving the West- 
chester Jewelers Association, she is the 
organizer of the Yonkers Jewelers As- 
sociation. 

Mrs. Beerman is active in welfare 
work in her city, and is active in war- 
time activities. She has a son, a.daugh- 
ter, a son-in-law and a sister in the 
Army. 

Other officers elected at the meeting 
are Myer Gordon, White Plains, vice- 
president; -Mrs. Victor Ross, New Ro- 
chelle, secretary; M. Wilson, Scarsdale, 
treasurer. 





New Los Angeles Jewelers’ Club 


The Jewelers Guild of Los An- 
geles has been organized with its 
membership confined to retail jewelers 
in and around Los Angeles. Elected 
officers are A. N. Slavick, president, 
Ben Shapiro, vice-president, and Her- 
man Siegel, secretary-treasurer. 

The club was organize@ to promote 
ethical guidance in the retail jewelry in- 
dustry. While the club is a social organ- 
ization it will cooperate with the Cal- 
ifornia RJA on many of the state organ- 
ization activities. 


Back the Fifth War Loan! 








Want Watches From South 
America? You May Have to 
Pay More Than You Can Charge, 
OPA Warns Jewelers 


With South American watch 
and their agents trying to drum 
trade, OPA last month advised 
and wholesale jewelers who con 
importing watches from new sources at 
higher prices to communicate with 
Office of Price Administration at Wash. 
ington, D. C., for specific price informa. 
tion before ordering. 

Established importers in metropolitan 
centers, for the most part, have re 
to buy watches at inflated prices, OP, 
said, adding: 

“Prices of watches in some foreign 
areas have become highly inflated, J. 
porters who purchase at such inflated 
prices may find that their landed ¢ogts 
for these watches are in excess of the 
prices which can be authorized fo; 
wholesale sales in this country.” 

OPA pointed out that increases jy 
foreign suppliers’ prices after April 99 
1943, are not recognized in establishing 
maximum prices under the Maximum 
Import Price Regulation; that before 
that date, most sellers in countries other 
than Switzerland priced at about the 
same as Swiss levels; and, therefore, 
prices authorized for indirect importers 
are only slightly higher than prices 
authorized for sellers who import di- 
rectly from Switzerland. 

Allowances are made only for such 
additional costs as transportation insur- 
ance, higher duty payments, and a rea- 
sonable foreign seller’s commission. 

(The South American watch trade 
stems mostly from Buenos Aires, where 
a Swiss cargo docks every 10 days or 80, 
Shipments to the U. S. are principally 
by plane, subject to delays because 
watches have zero priority. Like’ the 
U. S., South American countries have 
rigid quotas for the receipt of Swiss 
watches, based on prewar imports.] 

Importers of new model watches were 
reminded to apply to OPA at Washing- 
ton for maximum prices, and retailers 
who are told by WPB to sell watches 
imported by them to the Army Ex 
change Service were directed to apply 
to OPA for prices, unless they have 
already done so. This is because they 
aré considered to be making sales to 
retailers, a special class of purchaser. 





2nd Largest U. S. Diamond Found 
(From page 201) 


offered $1400 plus a new car for th 
diamond, but they refused. 

The diamond is a _ hexoctahedron, 
slightly rounded on some edges. The lot 
in which it was found is near a creek, 
only 50 feet from the town’s main street, 
and about 600 feet from the Virginia 
state border. 

Now on exhibition at the Smithsonian 
Institute in Washington, D. C., the dit 
mond is owned by William P. Jones and 
his father, Grover C. Jones. 

Incidentally, finding the diamond isnt 
the only unusual thing about the Joné 
family. “Punch” Jones is one of B 
brothers, of which he is the oldest—that 
sort of thing can only happen, some 





has figured out, once in 131,072 families 
“Punch” Jones is now in the Army 
is stationed at Ft. Leonard Wood, Mo 
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$5 Million in War Bond Sales Is 5th War Loan Goal 





of Jewelers Square Club; Will Buy 25 Planes for U. S. 


3 





THEY'LL SELL "MORE THAN BEFORE" 


Jewelers Square Club members who will canvass the trade to buy 25 airplanes for Uncle 

In the usual order, top row: George Klinick, Harry Smolin, Sam Dorskey, Louis Cutler, 

Max Wolf, William Ashare, Max Jacobs, Joseph Frier, Harry Bromley, Lloyd Lassner. Center 

tow: "Paddy" Cohen, William Stern, William Furie, Ozzie Resen, Hyman Dubrowin, Morris 

Hoffman, Harry Stepner, Eli Hyman. Bottom row: James Thiese, Robert Mennerich, Dave 
Kay, Irving Broder, Ben Rosenthal, Barney Lessner, Arthur Bergman. 


The Jewelers Square Club, which made 
a record sale of $2 million worth of War 
Bonds in the last War Loan Drive, is 
all set to sell “more than before” in the 
sth War Loan Drive, June 12-July 8. 
This time the group’s goal is $5 million! 
Five million dollars in War Bonds will 
buy 25 planes with which to whack the 
Axis—5 fighters, 5 ambulance planes, 5 
light bombers, 5 heavy bombers and 5 
Flying Fortresses. 


DAVE KAY CHAIRMAN 


Dave Kay is again chairman of the 
sales committee, and committee members 
cover all branches of the industry. The 
Jewelry Crafts Association, the Amer- 
ican Watch Assemblers Association, and 
the Jewelers Benevolent Association are 
among the ‘trade organizations that will 
cooperate fully with the Square Club 
drive, Mr. Kay said. These trade groups 
will address direct appeals to their 
members to support the club’s campaign 
with their Bond purchases. 

“With the whole-hearted cooperation 
of members of the jewelry industry, the 
mark set in the 5th War Loan Drive 
will serve as an inspiration and stimulus 
to other industrial and trade groups in 
subsequent War Loan campaigns,” Mr. 
Kay said. He pointed out that not only 
will unified cooperation sell more War 
Bonds—a good way of speeding up V 
Day—but it will reflect very favorably 
to the credit of the jewelry industry. 


CAN USE CREDIT SLIP 


Members of the trade who wish to 
have their 5th War Loan Drive Bond 
purchases scored to the industry’s credit 
through the Square Club drive may do 
0, Mr. Kay said, by 1) sending a check 
for their Bonds to Dave Kay, 93 Nassau 
St, New York City, or 2) directing 
their bank to credit their Bond pur- 
chases to the Jewelers Square Club drive. 
Mr. Kay requested that industry mem- 
bers who buy Bonds through their banks 
Tequest a credit slip from the bank and 
send it to him immediately, so that rec- 
ords of the drive’s progress can be kept 
up to date. 

At a meeting of the War Bond Drive 
Committee on May 11 in the 24 Karat 
Cub rooms, chairmen of sub-committees 
to cover each branch of the industry 
Were chosen. They are: 

Watches: Morris Hoffman, Max- Jae- 
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obs, Sam Schecter, Max Wolf; diamonds: 
Harry G. Kaufman, Ben Rosenthal; 
manufacturing jewelers: Bill Ashare, 
“Paddy” Cohen, Robert Mennerich; at- 
tachments: Irving Broder, Max Jacobs, 
Dave Kay; precious stones: George Klin- 
nick, David Lassner, Harry Smolin; re- 
tailers: Sam Dorskey, William Furie, 
Murray Masin, Ozzie Resen, Samuel 
Schecter, Harry Stepner, William Stern; 
wholesale-retail, industrial diamonds: 
Louis Cutler, East Side jewelers; Jos. 
Axiler, Samuel Dorskey, Hyman Du- 
browin, Barney Lessner; out of town 
representatives: Jerry Grant; whole- 
salers: Bill Ashare, James Theise; Phil- 
adelphia representative, Norman Rosen. 

Assisting Chairman Dave Kay in the 
direction of the drive are Harry G. 
Kaufman, George J. Klinick, Ben Rosen- 
thal, Harry J. Bromley, Arthur Berg- 
man, Joseph H. Frier, Eli Hyman, Lloyd 
Lassner, Leopold Nathan, Harry Rosen- 
thal, Aaron Sverdlik. 


NACJ Is Now Member of 


American Retail Federation 


The National Association of Credit 
Jewelers has bome affiliated with the 
American Retail Federation, NACJ 
executive-secretary William Wagner has 
announced. NACJ officially became a 
member of the organization, which is 
made up of various retail trade asso- 
ciations, on May lI. 

Said Mr. Wagner: 
of this affiliation will make it possible 
for the NACJ to keep in closer touch 
with all matters that affect retail dis- 
tribution. The American Retail Fed- 
eration’s headquarters are in Washing- 
ton and its staff of trained officials work 
with various government agencies to 
safeguard and promote the interests of 
all retail business. 

“Through its affiliation with the 
American Retail Federation, the NACJ 
will have additional facilities for pre- 
senting the views of the instalment 
jewelry business to government agencics 
whenever that is desirable.” 








Mrs. Mary Huegel has purchased the 
jewelry store of Harry E. Kimber in 
Excelsior Springs, Mo. Alvin Davis, 
watchmaker in the Kimber store, will 
open his own watch repair shop. 








Earrings tn various patterns in 14 KT 
Gréen and Red Gold 

St. Christopher Key—14 Kt in three 
sizes; also Bill Clips, Charms and 
Links to match 

Love Knot Ring—i14 Kt Red and Green 
Gold Combination in four sizes; Har- 
rings, Cuff Links and Studs to match 
Our comprehensive line of 
Gold, Platinum and Enam- 
eled Noveltiea,. 
Vanity, Cigarette and Ca 
Cases are distinctive 
have sales appeal. 


CLIFFORD A. MILLER & CO.., Inc. 
Manufacturers 
64 West 48th Street 
New York 

















GUILLERMO ARROYO TORO 
Casilla 4124 
Santiago, Chile 
Importer —Exporter— Wholesaler watches 
and jewelry; interested in making busi- 
ness connections with American manufac- 
turers. 














“The advantage | 


IMMEDIATE DELIVERY 
(WATCHES saties 2 Gents, ett ice’ 
Also Gents {0 Ligne Wrist Watches with 
Sweephand. Gents 7-15-17 Jewel Waterproof with 


and without Sweephand. Ladies Gold and Gold 
Filled Fob Watches, 7-15-17 Jewels. 


LOUIS VAN ZATSMAN 





MU. 2-9683, MU. 2-946! 





7 West 44th St., N. Y. 18, N. Y. J 











Pacific Coast Wholesale Jeweler, repre- 
senting New York firms, desires additional 
Agencies for exceptionally fine Jewelry 
items of all description. 


L. M. ROSENBAUM 


630 N. E. 23rd Avenue 
Portiand 12, Oregon 














PEARL & BEAD STRINGING 
24 Hour Service 
Genuine & Cultured Pearl Necklaces 
our Specialty 
A Trial Will Convince You 


AMERICAN Beap & Novetty Co. 
71 Nassau St. New York 7, N. Y. 
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DIN HOLES | At Samp: Base, Fighting Froai 














—————— 
q Paul R. Sheddrick, proprietor of a for Uncle Sam. Mr. Hall is now at Camp 
jewelry store in Middletown, Ind., is now Fannin, Tex., and Mr. Nati 
are no Problem when with the Navy and is stationed in Wash- started boot ’ training i the Ua 





i , D.C. His wife will ti th Mariti i 
NIASH WELDING SOLDERS || witness.” | <q Back tn this country and stot ay 


d q David Field, former publisher of the Rhode Island after some time overseas | 4 B 
are use Jewelers’ News-Letter, which he estab- Seaman 1/c Kenneth Neff—he js doing who’ 
SEAMLESS— lished in August, 1942, entered the Navy instrument and watch repair work, While | Bon 
in April as apprentice seaman. He’s doing overseas he got every issue of JCK, 5th 
: hank boot training at Great Lakes Station. says, “sometimes rather late but a 
ideas ea a “ fe p — 4q Robert W. Andrae of the U. S. Army welcome.” iwaye VN 
BENG. WO STOOVSS GITOF Vout is getting all his mail addressed to “‘Cap- 


ing. tain” Andrae now—he was promoted to 
that rank in April. Captain Andrae is 
For PINK, YELLOW or GREEN GOLDS the son of William Andrae, vice-presi- 
dent of the Forstner Chain Corp., Irv- 
ington, N. J. Now stationed with a tank 
battalion at Camp Polk, La., he enlisted 
before Pearl Harbor and received his 
116 Nassou St., New York 7, N. Y. basic training at Fort Knox, Ky. 
. q Corp. James F. Hossley was in Boston 
recently on a furlough and said hello to 
his former associates at D. C. Percival 


MATE MIA TALES | with the Army, William Rushton, re 
can cently wrote that he was sailing through ee 
900 fine the Straits of Gibraltar on his way to 


Italy. ENS. STANLEY E. SI Lice 
Handmade Bracelets. Brooches. q Jacob Mehrlust, manufacturer at 6 W. CHURCH i Flec 
48th St., New York City, has both a son 


and a nephew in the armed forces. His q Stanley E. Church, son of Charles - 

















( harms. Household (,oods 


new patterns. Orders attended nephew, Capt. Jesse P. Mehrlust, is one Church, head of a Ass 

, ‘ : > th f ‘ 

by Air Express: sample as- of the fighting marines that helped take ao i — Church & Co. Newsy 
‘} cam 


J., has recently won a commission a 
ensign in the Coast Guard. He is nop} P* 
stationed at Miami where he is taking 

advanced training at the Submarin fall 
Chaser Training Center, this being th 
third course of special study which En} ~ , 
sign Church has covered since his enlist- 
ment about two years ago. Ens , 
Church has traveled for Church & Co, a7 


sortment S30 and S50. 


Write by Air Mail to 


ENRIQUE KAUFMANN ROOS 


P.O.B. 886, Lima, Peru 

































































“fine English” for several years. ho 
SILVER POLISH —_—- ne 
Tested and approved by leading sitver 4 
Prenat adnak eiiatane Police deienes E. R. Fuchs Reelected as Head 
atest scientific research—Sold In ° ee 
bulk for. tr ail sales, Of Jewelers Fire Insurance Mutual | D 
8 oz. botile 50¢ Keystone Liet. SS is : ledc 
Write for free sample. E. R. Fuchs of Milwaukee was re Fis 
ee a ois Fad Mit Y. PVT. RAYMOND CAPT. JESSE P. elected president of the board of th ty 
= ; MEHRLUST MEHRLUST National Jewelers Mutual Fire Insurf ~ 
ance Co. at the 3lst annual meeting of 
Guadalcanal and Cape Gloucester. He the policy-holders on May 2 at the Hote Per 
REPAIRING of JEWELRY is now home on leave after two and a Shroeder in Milwaukee, Wis. We 
IN ALL ITS BRANCHES half years of active duty in the South Other officers are: Sam Dalin, Wel] 
Also Pacific. Mr. Mehrlust’s son, Pvt. Ray- Allis, vice-president; A. W. Anderson, 
SPECIAL ORDER WORK mond Mehrlust, is now an Army man. Neenah, secretary; H. F. Stecher, Mil me 
ESTABLISHED (910 q Lt. Harvey Hinckel of the Army Air waukee, treasurer; I. W. Anderson§ —- 
M. J. STERN Corps, formerly with the George H. Neenah, assistant secretary. Me 
61 Beckmen St. New York City Newstedt Co., Cincinnati, is recuperating Directors are J. R. Chapman, Osh e 
from injuries received in a recent plane kosh; T. J. Dale, Kenosha; J. P. Hest tail 
accident. He is at Kingston, N. C. Fond du Lec: H. W. Rank. Milwaukee; oP 
q Don S. Hall, assistant director of ad- Mr.’ Fuchs and A. W. Anderton. T 
tit techiidliihn dalieaul vertising of the Gruen Watch Co., and eff 
ee ee Howard L. Nations, publicity director, re sim 
THE NEW W 44 DESK SET resigned early in May to do their bit William Elder Marcus Resigns rr 
yaa ce Hand peg — From JSA Executive Committee ori 
a 7 
ci one ml hl ngage Cash Register Slips Needn't Show | ~ Pleading lack of time to carry on th} — 
STATIONERS SPECIALTY CO. duties involved, William Elder Marcu} [— 
19 West 21st St., New York 10, N. Y. 20 Per Cent Sales Tax Separately has asked to be relieved of his oblige F 
Retailers don’t have to state sepa- tions as a member of the executive com 
rately the 20 per cent jewelry tax on mittee of the Jewelers’ Security Alliant 
cash register sales receipts, the OPA and recently tendered his resignation 
2 C i C q 0 WN T A G S announced last month. Reason—there’s from that body. 
no way of showing the tax on the At this woane on April 27, the - 
resent cash registers. mittee regretfully voted to accept 
CELLULOID—METAL—PARCHMENT - The few jeweloss who use cash Marcus’ decision and instructed Waltet 
Send for Catalog Mlustrating registers are reminded they must still Eitelbach to write him a letter expres® 
Our New Improved Line follow the system of showing the tax ing the regret of the committee. 
18 Crawford St. Nownst. 3. 3 separately on price tags or on a sign No successor to Mr. Marcus has ®§ | 4 
*“_1\ posted in the store, however. yet been named. = 
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Home on furlough are Arnold A. Gor- 
son of Harry Gordon, 726 Sansom 
and Al Rabinowitz, formerly of Ku- 
ein & Rabinowitz. 


‘Brown, Gold Co.’s Blanche Parks, 
who’s been setting records in past War 
Bond drives, expects to be active in the 
sth War Loan Drive too—so prepare to 
buy Bonds! , 

Now with the U. S. armed forces in 
England are M/Sgt. Armand Jacobi, 
formerly associated with Samuel C. 
Weiss, 706 Sansom St., and Herman 
Kornfeld, 719 Sansom St. 
¢ Among Philadelphia jewelers who will 
attend the NWJA convention in New 
York June 1 and 2 are Alex Lopatin, 
198 Sansom St., and Samuel Korff, S. 
Koroff & Son, 900 Chestnut St. 

§/Sgt. Manny Weber of Brown, Gold 
: 110 S. 8th St., has completed sev- 
eral successful bombing missions over 
Italy. Sgt. Philip Schoenfeld, also for- 


— 





Ohio Watchmakers Again Seek Law 
licensing Horologists; Officers 
Elected at May 14 Conference 


Members of the Ohio Watchmakers 
Association met in Columbus on May 
14 and layed plans to launch another 
campaign to. have the Ohio legislature 
pass a watchmakers’ licensing bill. 

Similar efforts in recent years have 
failed, but members expressed the 
opinion that this time the watchmakers 
will be successful. 

A legislative committee of 12 was ap- 
pointed to carry out the association’s 
plans. 

Officers elected for the 1944-45 term 
were: L. W. Heimberger, Columbus, 
president; Rutherford H. Flaxmayer, 
Cincinnati, vice-president; Frank Foeg- 
ler, Cincinnati, secretary-treasurer. 
Directors are: E. G. Schirner, To- 
ledo; H. A. Staiger, Akron; Elmer 
Fisher, Cincinnati; M. C. Rife, Dayton; 
B. F. Cobb, Toledo. 


Pen and Pencil OPA Advisors 
Want’ Standard Prices Stamped 


Stamping proposed dollars-and-cents 
retail ceiling prices somewhere on all 
fountain pens and mechanical pencils 
was advocated by the Fountain Pen & 
Mechanical Pencil Wholesalers & Re- 
tailers Industry Advisory Committee to 
OPA at a recent meeting. 

This would make price control more 
effective, eliminate retail price tags, 
simplify inventory control and reduce 
errors by sales persons, the committee 
members said. They advised wholesale 
prices with historic margins. 











| ELGIN — WALTHAM — HAMILTON 
BULOVA — GRUEN 
REBUILT WATCHES 


o@ the better kind; for the better Jewelers, 
of every description in Swiss and American 
for ladies and gents.—Orders filled promptly. 
We alse carry a full line of watch cases of the 
latest styles in every description at the lowest 
market prices. 
Write for Catalog. 
CENTRAL WATCH MATERIALS & 


SUPPLY CO., INC. 
134 S. 8th St. Phila., Pa. 
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merly with Brown, Gold, is a prisoner 
of war in Germany. 

q Philadelphia’s Allied Jewish Appeal 
drive is expected to reach the $50,000 
mark. On the jewelry committee are 
A. W. Racoosin, as chairman, and 
Joseph Milner, Alex Lopatin, Harry 
Gordon, Samuel Koroff, and Jacob 
Beifeld. 

q Pfc. Jack Schuster is in Hawaii and 
Corp. Herman Locke is somewhere in 
far-off India. Both were connected with 
the House of Milner, 728 Sansom St., 
before Uncle Sam beckoned. Pvt. Irving 
Gaef, another House of Milner employee, 
has recently landed in England. 





5 Million Alarm Clocks 
Scheduled for This Year, 
75 Per Cent for Civilians 


Total alarm clock production for 1944 
as now scheduled by the War Produc- 
tion Board is approximately 5 million 
units. About 75 per cent of these 
clocks, or about 3,750,000, will go to 
civilians. The rest will go to the Army 
and Navy and for export to our allies. 

For example, a sizeable portion of the 
clocks to be exported have been allo- 
cated to Australia. The Foreign Eco- 
nomic Administration and the War Pro- 
duction Board have allowed Australia 
70,500 clocks for this year. Of this 
number, 18,000 had already been shipped 
by mid-March. 

Australia has no alarm clock industry. 
Before the war, and the wartime indus- 
trial boom, there was little need for 
alarm clocks since the cguntry was 
largely agricultural. 

Recently about 4,500 American alarm 
clocks reached South Africa and South 
Africa will be able to obtain about 8,500 
more. 

It is reported that both Australia and 
South Africa had requested 100,000 
alarm clocks each, but were denied be- 
cause of U. S. home shortages. 

Alarm clocks shipped overseas are 
sold only to essential users. 





Thomas G. McMahon Elected Head 
Of Chicago Jewelers Association 
At Annual Meeting on May 18 


At the annual meeting of the Chicago 
Jewelers Association, held at the Palmer 


House on May 18, officers were elected | 


for the coming year. 

They are: Thomas 
Thomas J. Dee & Co., president; Charles 
G. Brown, Stein & Ellbogen Co., vice- 
president; John M. Biggins, Elgin Na- 
tional Watch Co., treasurer. 

Directors are: Hans J. Bagge, J. Mil- 
hening, Inc.; J. K. Marshall, C. & E. 
Marshall Co., David E. Newman; Wil- 
liam T. Smith, International Silver Co.; 
Einar Bagge, Waltham Watch Co.; John 
Friedland, Hart Jewelry Co.; Webb C. 
Ball, Ball Co.; Henry Paulsen, Henry 
Paulsen Co. 

Retiring president R. Schell Hulbert 
presented the jewel of office to the new 
president. 


Plans were made for a golf outing at | 


The Medinah Country Club on June 8. 


«DON’T BUY 


DIAMOND PAPERS OR JEWELERS SUPPLIES 


BUY...— 


WAR BONDS & STAMPS 


Wf you must bey European or Domestic Pagers, 
Waljets, Cotton, Tweezers, ote., them 
ee te tay cen bade ee Caen 


Write for Catalog, Samples, Prices 











G. McMahon, | 
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JOS. B. BECHTEL & CO., INC. 
729 Sansom Street 
PHILADELPHIA, PA. 


WHOLESALE JEWELERS 


WATCHMAKER’S & JEWELER’S 
SUPPLIES 


We have served the trade 
since November 1, 1894 

















BYARD f—. BROGAN 


$06 Sansom Street Philadelphia 











Philadelphia College of Horology 


SCHOOL FOR WATCHMAKERS, 
JEWELERS AND ENGRAVERS 


jBroad and Somerset Streets 
PHILADELPHIA, PA. 











BOWMAN 
Technical School 


for § fer 
Watchmakers 
Engravers, J 
Write for free booklet, 
“Help Yourself to a Better 
JOHN J. BOWMAN, Director 
Bowman Bidg. 


” . 














57 Years’ Serice 
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lf you cant 
go over— 
COME ACROSS 


Fifth War Loan Drive 
June 12 to July 8 


PEWELPEY tr SERS EZ 


BALTIMORE, MD. 


























FOUR POINT POLICY 


1. Taking care of our customers who come 
to our showrooms. 

2. Taking care of special individual orders, 
when possible. 

3. Allocation and shipping of merchandise 
accumulated, in scarce items only. 

4. In fairness to our present customers, no 
new accounts will be opened. 


Make It a Point To 
Visit Our Showrooms 













BALTIMORE-1. MD. 
e Easton Watch \mporters e 






























216 


q Lawrence P. Jackson, jeweler of 
Jackson, Tenn., was recently elected vice- 
president of the Jackson Retail Credit 
Men’s Association. 

q Leo Miller Co. is the new name of the 
Leo Miller jewelry store, 129 Baronne St., 
New Orleans. Mr. Miller has taken his 
son, Leo Miller, Jr., into partnership. 

q J. B. Sylvan, of Sylvan Bros., Colum- 
bia, S. C., has been nominated to repre- 
sent the jewelers on the board of direc- 
tors of the Columbia Merchants’ Asso- 
ciation. 

q Jay Engel, of Jay Engel & Co., whole- 
sale jewelry firm at Baltimore St. and 
Hopkins Pl., Baltimore, spent a week 
recently in Providence buying merchan- 
dise. 

q Arthur Reibetanz, vice-president of 
Hennegan-Bates Co. 301 N. Charles St., 
Baltimore, recently spent a week on a 
very successful buying trip to New 
York. 

q Frank Huthman, of Max Kohner, a 
wholesaler at 21 W. Baltimore St.,; Balti- 
more, is making a trip to New York, 
Attleboro, and other manufacturing cen- 
ters. 

q J. Carroll Monmonier, proprietor of a 
retail store at 1 E. Redwood St., Balti- 
more, has bought out Edgar Brooks, at 
2904 Edmondson Ave., and will operate 
it as a branch unit. Mr. Brooks plans 
to retire. 

q Roberts Credit Jewelers of 402 N. 
Howard St. and 2110 E. Monument St., 
Baltimore, has received from the U. S. 
Treasury Department a certificate of 
merit complimenting them on their re- 





War Damage Insurance Extended 
For an Additional 12 Months 


The War Damage Corp. has announced 
that all WDC war damage insurance pol- 
icies in force on March 381, 1944, are 
automatically extended for an additional 
term of 12 months, and without payment 
of additional premium, beginning with 
the respective date of expiration, accord- 
ing to the National Jewelers Mutual Fire 
Insurance Co. 


No application for renewal is required — 


unless the insured requests a change in 
his policy, the company announced. New 
or additional insurance effective on and 
after April 1, 1944, is to be written at 
the established rules and rates. 

Jewelers carrying such policies issued 
through the National Jewelers Mutual 
Fire Insurance Co. will be advised 30 
days in advance of the expiration date 
as to the new terms, the company said. 
The great majority of WDC policies car- 
ried by jewelers expire on July 1. 





HIS DAILY WORK 


Raymond FE.  Currer, watchmaker 
whose shop is at 9 Congress St. in Roch- 
ester, N. Y., began his business one year 
ago on April 15, and since that time 
has repaired 2000 watches, most of them 
belonging to war workers. Mr. Currier, 
who is only 24 years old, has been at his 
bench every day during the past year, 
including Sundays and holidays, to turn 
out as much work as possible, despite 
the fact that he walks with crutches and 
spent most of his earlier life in hospitals. 


BALTIMORE | 


cent efforts in the War Bond Drive, 
The certificate now hangs framed in one 
of the Roberts stores. 
q Leon Levi, jeweler at 316 W. L 
ton St., Baltimore, created an innovg. 
tion in retail jewelry store policy by gp. 
nouncing Miss Doris Lane to be 
store’s new jewelry gift stylist. 
Originally from the Mid-west, Miss 
Lane worked in Pittsburgh for some 
time and now lives in Baltimore. 
q Sandown & Kendall, wholesale jewelry 
firm of Memphis, Tenn., will move its 
offices to the Exchange building in thy 
near future. The firm has been located 
at 152 Madison Ave. William H. Sap. 
down, partner in the firm, is now 
precision instrument technician with the 
Army Ordnance and is stationed gt 
Camp Bowie, Tex. 
q Roberts Credit Jewelers, with typ 
stores in Baltimore, is tying up diamond 
promotions with an old fashioned elo 
ment. In one of the N. Howard 
stores’ windows, there is a doll-sized 
house with figurines of a boy and girl 
ready to elope. The girl, with a satche 
in her hand, is standing at an open win. 
dow on the second floor. The boy 
bringing a ladder around the corner of 
the house. Both figures are animated, 
4q Members of the Norfolk & Portsmouth 
RJA have agreed to close their stores 
at 1 o’clock every Wednesday afternoon, 
beginning July 12 and continuing through 
August. Aim is to give employees 4 
needed rest during the hot summer 
months. Each of the 380 cooperating 
stores will place an official notice card ip 
its windows to advise its customers of 
the Wednesday early closing. The mem- 
bers also closed their stores all day op 
Memorial Day. 
q Downey & Jones, jewelers, Spring- 
field, Tenn., have a new and better lo- 
cation which was completely renovated 
and redecorated for them. This firm, 
which operates jewelry stores in Lewit 
burg and Lawrenceburg, as well # 
Springfield, recently held a banquet for 
all employees at the Kerr Hotel i 
Lawrenceburg with President -R. 0 








21 WEST 
: BALTIMORE ST. 
BALTIMORE, MD. 


“AN INSTITUTION 
of DEPENDABILITY” 


ESTABLISHED 1885 
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ALBERT S. SMYTH CO. 


WHOLESALE 
DIAMONDS - WATCHES 


®@ JEWELRY @ | 
5 HOPKINS PLACE, BALTIMORE, MD. | 
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Downey as toastmaster. Gifts of War 
Bonds | were made to employees for 
garious gales achievements during the 
t year. : 
¢ Under the heading, “What can a 
‘ewelry store do in war time?” Crider’s 
‘welry stores, Brownsville and Hum- 
poldt, Tenn., carried the following state- 
ment in their advertising in local papers: 
“Has that question ever entered your 
mind? Perhaps it has. There are many 
things it can do. A jewelry store sells 
diamonds. Diamond dust and small par- 
ties left after diamond cutting are 
vital in armament manufacturing. Crafts- 
men, with hands skilled in their work 
for the jewelry stores, are putting that 
skill to effective use in vital war work. 
The gifts that are sold by the jeweler 
not only bring joy and pleasure to lone- 
some, war-weary and _ hardworking 
civilians, but the same gifts help the 
morale of our fighting forces. These are 
a few things that jewelers are doing 
beside urging and promoting the sale 
of War Bonds.” 


—_——_—_—. 


"Rush" for New Diamond Diggings 
Now a Pretty Refined Affair 


There was a modern, streamlined, 
and painless type of “rush” when the 
Sandringham alluvial diggings in the 
Schweizer Reneke district of the Trans- 
vaal in South Africa were opened re- 
cently to individual diggers. The “rush” 
was entirely by ballot—the old type mass 
rush, which was a general free-for-all, is 
now abolished by law. 

Under the new procedure, the only 
persons permitted to take part in the 
ballot were holders of diggers’ certifi- 
cates who had carried on recent diggings 
in that part of the Transvaal, or ex-ser- 
vieemen who had been diggers before 
enlistment. 

On the scheduled day a drawing was 


at Klerksdorp. The licenses of the con- 
tenders were placed in a box—then, 
because the number of claims was to be 
limited to 60, only 60 licenses were 
drawn, one at a time. Each of the 60 
diggers was allowed to stake his claim 
in the order in which his license was 
pulled from the box. All claims had to 
be pegged by the license holder himself— 
no substitutes. And no horses or vehici¢s 
allowed—each digger had to peg his 
claim on foot. 


Changes of Associations’ Address 


The National Association of Watch 
and Clock Collectors, and also the Ten- 
nessee Watchmakers and Jewelers As. 
sociation have a new mailing address. 
L. D. Stallcup, who is the secretary 
of both organizations, asks that all mail 
addressed to either association be sent 
to him at the following address: 1813 
Beechwood Ave., Nashville 4, Tenn. 





H. B. Karshner, formerly of Bellevue, 
Ohio, has become sole owner of the De 
Witt & Karshner jewelry store in 
Port Clinton, Ohio. 
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held in the mining commissioner’s office: 








Walter Eitelbach Not Connected 
With Walter Eitelbach & Co., Inc. 


In order that there may be no misun- 
derstanding on the part of the trade in 
connection with the sale by the Alien 
Property| Custodian of the assets of 
Walter Eitelbach & Co. Inc, Walter 
Eitelbach has issued the following state- 
ment: 

“The corporation titled Walter Eitel- 
bach & Co., Inc., has no connection what- 
ever in either ownership or management 
with the business which I am conducting 
as an individual under my own name and 
which has been my only business for the 
ae ten years. Nor have I had any 

ancial interest in the corporation since 
Nov. 1, 1934, although my name re- 
mained in the corporate title. 

“Ownership of the stock of Walter 
Eitelbach & Co., Inc., was divided amiong 
several persons, the greater part of it 
being in the hands. of the late Ludwig 
Nissen. Upon his death in 1924 owner- 
ship of this stock was passed by Mr. 
Nissen’s will to a charitable foundation 
in Germany by whom it was retained. 

“After several years of the depression, 
it was decided in 1934 to liquidate the 
assets of the corporation, and I agreed 
to act as factor for the company in this 
matter beginning Nov. 1, 1934. Simul- 
taneously I started a new business as an 
individual, and it is this individual busi- 
ness in which I have been engaged ever 
since. 

“Because the orderly liquidation of a 
substantial stock of gems is necessarily 
slow, some of the corporation’s inventory 
still remained on hand at the time of the 
President’s order freezing the property 
of nationals of the Axis and Axis-occu- 
pied countries. This was frozen by that 
order and was taken over by the Alien 
Property Custodian following Pearl 
Harbor. 

“It is this goods which is now being 
offered for sale. It has no connection 
whatever with either the business of 
Walter Eitelbach, or with me, per- 
sonally. 

“I am continuing my own business as 
heretofore under my own _ individual 
name at 608 Fifth Ave. New York, 
where I shall be glad to welcome my 
friends and customers” 





Colorado Watchmakers Convene 
For |-Day Session in Denver 


The Colorado Master Watchmakers 
Association met April 16 in Denver, and 
elected the following officers for 1944-45; 

Wolff C. Hansen, Hansen & Hansen, 
Inc., Denver, president; E. M. Hewitt, 
Denver, vice-president; C. D. Glenn, 
Ernest Peterson jewelry store, Denver, 
secretary-treasurer; Fred Weiss, Gree- 
ley, state trustee. 

Speaking at the convention was R. W. 
Applegate, UHA’s Washington repre- 
sentative. 





The Brackin Jewelry & Optical Co. 
of Birmingham, Ala., has purchased the 
corner building at 4th Ave. and 20th St. 
where its store has been located for 
several years. The building is three-story. 











OUR EIGHT YEARS’ EXPERIENCE 
IN THIS LINE ENABLES US TO 
TURN OUT WORK THAT YOU 
WILL BE PLEASED TO SHOW 


DIAL REFINISHING CO. 
4301 Lemmon Ave., Dallas 4, Texas 


Refinished 
ok Your Expectations 


YOUR CUSTOMER 
SEND US A TRIAL ORDER 
SATISFACTION GUARANTEED 
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REMOVABLE 
SCOTCH PURSE 
The Scotch Purse 
slips out for 
"Solo'' use. Easy 
tO remove — easy 
to replace 
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ENAMELING 
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EMBLEMS and NOVELTIES 
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MANUFACTURERS SUPPLY CO. 
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q The Oriental Glass & Novelty Co. of 
75 Eagle St., Providence, has moved to 
101 Sabin St., that city. 

q Charles Reagan of Reagan, Kipp Co., 
Boston, is now back at work after a 
month’s absence due to illness. 

qT. F. Dunnehy of Milford, Mass., has 
recently returned to work after some 
time in the hospital. 

q Claude P. Cullen, watchmaker of 
Chelsea, Mass, has been ill with pneu- 
monia, but is slowly recovering. 

q Carlton Wallace of Shreve, Crump & 
Low Co., Boston, is regaining his health 
after an illness. 

q Royal J. Gregg, Ostby & Barton Co. 
president of the Jewelers Board of 
Trade, is on a trip to the West Coast. 
q The Ajax Findings Mfg. Corp. of 
North Attleboro has dissolved the cor- 
poration and moved most of the ma- 
chinery to New York. 

q The H. L. Hirsh & Co., 185 Eddy St., 
Providence jewelry manufacturers, have 
shifted their operations to another fac- 
tory in the same building. 

C. H. Singleton Co., Boston, . was 
robbed of $1329 worth of jewelry a few 
weeks ago when the store window was 
broken and display merchandise taken. 
q Richard Patterson has opened a store 
at 182 Main St., Danielson, Conn. Previ- 
ously, he has carried on his business at 
his home. 

q James Lynch, a watchmaker, formerly 
located at 387 Washington St., is now 
working for E. W. Taylor, watch re- 
pairer at Charles St., Waltham. 
q Mr. and Mrs. William Bryant of Ban- 
gor, Me., returned from Florida recently 
and stopped in Boston to visit local dis- 
tributors and place some orders. 
q Daniel Curran has been missed by 
his friends in the Jewelers building 
during his absence because of illness, 
but they are glad to hear that he is im- 
proving. 
q James H. Gorlick of Detroit who has 
been studying with Dr. Edward Wiggles- 
worth at the GIA has now passed his 
examination and become a Certified Gem- 
ologist. 
4 H. Harold Price, assistant treasurer of 
Tilden-Thurber Corp., and Bernard Boas, 
president of the J. A. Foster Co., have 
been reelected directors of the Better 
Business Bureau of Providence. 
q Among the growing list of Providence 
jewelry men working at defense jobs 
are John Montaquila, partner of the 
Progress Jewelry Mfg. Co. and George 
F. Grook, wholesale jeweler. 
4q The employees association of Thomas 
Long Co., Boston, is making plans for 
a store banquet to be held on June 24. 
Leroy Clark, president of the associa- 
tion, has charge of arrangements. 
q Maj. Robert Shipley, Jr., who formerly 
conducted the American Gem Society in 
Boston, and who has been in the service 
about three years, has been sent back 
from England to a military hospital in 
New York. 
5 esos New Hampshire Retail Jewelers 
ssociation will hold its annual outing 
June 29 and 30 at the Farragut House, 
Rye Beach, N. H. Carl Lawton of E. 
H. Saxton Co., Boston, is planning to at- 
tend, as always. 
q Among out of town buyers to visit 
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“Divorce granted —but your husbang _ 
gets the custody of the alarm clock/* sh 
D. C. Percival & Co., Boston, recently 4} 
were: Percival Stafford of Rochester, ¥ re 
H.; A. E. Allie of Dover, N. H.; James | 2! 
Mullen of Fall River Mass.; E. L. Dane | 
of Woonsocket, R. I.; and Mr. and Mrs. stu 
E. U. Ludvigson of Millbury, Mass, a 
q Frank Libbey, manager of Smith-Pat. } qy 
terson Co., Boston, has been ill and jp Ka 
the hospital, but is improving and his G 
store associates look forward to his re- vi 
turn. Another employee absent from her " 
accustomed place is Rachel Clark, of the the 
stationery department. Miss Clark jg het 
also on the mend. 
q Graham W. White and F. R. Bud fai 
long, Jr., stockholders of the White Mfg. 
Co., announce liquidation of that cor . 
poration as of April 29. They announce th 
the formation of a partnership whose ch 
business will be the manufacture and ai 
sale of jewelry under the name of White | 
Mfg. Co. with the main office at 64 Elm on 
St., North Attleboro. th 
q A jewelry store may seem an odd place pe 
to buy a circus ticket, but that is what be 
has been happening in Boston. Tickets, = 
however, in this instance were War 
Bonds, and a number of jewelry stores ai 
cooperated with other retail firms in p 
their sale. They were: A. Stowell Co, sl 
Thomas Long Co.; Washington Jewelry rl 
Co.; Kay Jewelry Co. th 
q New students who are coming to Bos- ee 
ton for study at the Institute soon are of 
Mrs. Virginia Hinton, first woman © § y 
G. of Houston, Texas, who will do some g 
advanced work and take a “practical ex- o 
amination” for Gemological Association 
of Great Britain; Ray Faucette of % 
Hennebry Co., Roanoke, Va.; and R 
George Carter Jessop of San Diego, ( 





Calif. 

q The Boston Jewelers Bowling League 
came into the home stretch with Thomas 
Long Co. leading, and E. H. Saxton Co. 
in second place. Samuel Robinson of 
Kennard & Co. was’ leading with the 
highest individual average. Final. 
matches were yet to be played as this 
issue went to press. The annual banquet 
of the league will be held the first week 
in June. 

4 The watch repair situation is generally 
improved in Providence jewelry stores 
with a maximum wait of three or four 
weeks for civilian customers. This com- 
pares with two months or more reported 
earlier in the year. The stores report 
that business is only fair since the 
jewelry tax was increased to 20 per cent. 
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continue to be in comparatively 


= Department has announced 
(ie the Army-Navy production award 
for outstanding record in war produc- 
has been awarded the Gorham Mfg. 
of Providence. At the annual meet- 
ing of stockholders of that company, 
Elliott M. Gordon, vice president in 
charge of production, was added to the 
All other directors and officers 
were reelected. . 
qA number of Boston jewelers went 
to New York City to attend the War- 
conference of the Gemological 
tute and the American Gem Society, 
at the Waldorf-Astoria on April 
98-29, Among them were: John Kennard 
of Kennard & Co., Forest Davidson of 
Thomas Long Co., Samuel Tyack of 
Shreve, Crump & Low Co., Harold Part- 
ridge of Trefry & Partridge, Miss Aly- 
fried Lundborg of Worcester, and Dr. 
Edward Wigglesworth, President of the 
Institute. 
Mrs. Helen Meagher of the Waltham 
Watch Co., Waltham, Mass., has been ap- 
inted to the teaching staff of the Wal- 
tham Watchmaking School. Three new 
students entered the school in April, one 
from Winston, Minn., one from Amery, 
Wis. and another from Nashua, N. H. 
Two more are expected shortly from 
Kansas, one from Abilene and one from 
Gypsum. Several high school students 
from Maine will take up the watch- 
making course as soon as they complete 
their senior year. Walter Kleinlein is 
head instructor. 
qSilverman Brothers, jewelery manu- 
facturing firm of Providence, is re- 
rted to have accomplished a success- 
ful job of shifting to war work without 
the necessity of installing new ma- 
chinery. Insignia, torpedo parts and 
aircraft parts are among the war work 
at the plant. The company is quoted as 
saying that the preciseness demanded in 
the war orders have been of great ex- 
perience to the firm and is expected to 








benefit in the improvement of civilian 
work, 

Payrolls in Rhode Island jewelry and 
silverware plants during April were 5.6 
per cent above the preceding month, but 
slightly below April of last year. 

q The Eastern New England Guild of 
the American Gem Society ended its 
season with one of the liveliest meetings 
of the year on May 11. Attending the 
meeting were: Hayward Macomber of 
Shreve, Crump & Low Co.; Robert Horne 
of Thomas Long Co.; Harold Partridge 





R. H. Bromberg Elected Chairman 
Of Retail Jewelers Research Group 


The Retail Jewelers Research Group 
held its spring meeting at the West- 
chester county club in Rye, N. Y., April 
2% through 26. All of the members at- 
tended the meeting to discuss trade 
problems. 

Officers elected for the coming year 
were Robert H. Bromberg, Bromberg & 
Co, Birmingham, Ala., as chairman; and 
Joseph Jessop, J. Jessop & Sons, San 
Diego, Cal., as Secretary. 

Guest speakers were Mrs. June 
Hamilton Rhodes, publicity counsel for 
the Jewelry Industry Publicity Board, 
and William D. McNeil, executive sece- 
tary of that organization. 

The three-day meeting closed with a 
banquet the evening of April 26. 
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of Trefry & Partridge; Howard Preston 
of Long’s; Jack Reed and Virginia Tobin 
of Shreve’s; Fred Gurney of Brockton; 
J. Harvey Gorden of Worcester; Richard 
Chesley, formerly of Long’s and now on 


a war job at the General Electric Co. | 


in Lynn; Mrs Ella Bird of Peterson’s, 
Needham; Howard Whittum of Long’s; 
John Kennard of Kennard & Co.; Lita 
Soucy of Nathan’s, Fitchburg, and Dr. 
Edward Wigglesworth. There were four 
guests present: George Brock, a jeweler 
fom Los Angeles, Calif., and former 
member of the board of governors of 
the society; Newton Mayall of the Boston 
Mineral Club; Everett Hardy of D. C. 
Percival & Co.; and Mrs. L. H. Bart- 
lett. It was voted to send a letter. of 
sympathy from the Guild to the family 
of Eric Anderson of Knut. H. Ander- 
son Co. Worcester, who died on April 28. 
No further meetings of the guild will be 
held until fall. 





OPA Files Treble Damage Suits 
Against Two R. |. Firms Charged 
With Selling Silver Over Ceiling 


In what was described as the begin- 
ning of a series of actions directed at a 
black market in silver, the Rhode Island 
OPA filed treble damage suits against 
the Manufacturers Salvage Co. of 80 
Clifford St., Providence, and Henry 
Champagne, 208 Park Ave., Cranston, a 
jobber in novelty jewelry. 

The suit against the Manufacturers 
Salvage Co. asked $45,000 while the suit 
against Champagne was for $11,745. 
Manufacturers Salvage is charged with 
selling 350,000 ounces of silver in viola- 
tion of the Price Control Act while 
Champagne is accused of selling and de- 
livering 13,500 ounces of silver above 
ceiling to the extent of $3,915. 





William Wagner Discusses Future 
Of Instalment Selling at Meetings 


William Wagner, executive secretary 


of NACJ, will speak to two different | 


groups this month on the future of the 
instalment business. 

Mr. Wagner will talk to leading instal- 
ment jewelers in and around Philadel- 
phia at a meeting on June 8. The 
meeting is under the sponsorship of Phil- 
adelphia instalment jewelers in coopera- 
tion with the Retail Merchant’s Credit 
Association of Philadelphia. The busi- 
ness session, at which Mr. Wagner will 
speak on the future of instalment sell- 
ing, will be preceded by a dinner at the 
State House restaurant. 

On June 22 Mr. Wagner will speak at 
the annual convention of the New York 
State Association of Small ‘Loan Com- 
panies in Syracuse. His topic will be 
“What of the Instalment Credit Business 
After V Day?” Also scheduled to speak 
on the same subject is M. R. Nifeld, 
professor of economics. 





Donavan & Seamans Co., Los Angeles 
jewelry firm, is 50 years old this year. 
J. G. Donavan, president and founder, 
is still actively connected with the bus- 
iness. Mr Donavan went to California 
on a visit in 1893—liked it so well he 
decided to stay and establish a business. 
Mrs. S. D. Seamans, widow of S. D. 
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JEWELERS CAN BUY 


$50,000.00 WORTH 
OF UNCLE SAM’S 


WAR BONDS 


WITH THE DIVIDENDS 
THEY WILL GET IN 1944 
FROM THE JEWELERS’ 
OWN COMPANY. 


SAVE 40% ON YOUR 
FIRE INSURANCE 
25% ON WIND AND 
EXTENDED COVERAGE 
BY INSURING WITH 


‘@) . 
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A superior polish # 
~ made by silver- 









smiths for jewel- ini- 
ers’ use and resale, mum ‘ a 
REED & BARTON * TAUNTON, MASS. 














~~ geld only direct to Retailers 
WELLS MFG. CO., ATTLEBORO, MASS. 
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Seamans who joined the firm 30 years 


ago, is vice-president. 





GEMOLOGY—DIAMONDS 


The only hae eX course in. gemology, 
the science of gem stones. 

Special courses in diamonds. Courses 
in all jewelers’ merchandise except 
watches. 


GEMOLOGICAL INSTITUTE OF AMERICA, Ins, 
Dept. J-4, 541 8, Alexandria, Los Angeles 5, Calif. 
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Working 
for 
Victory 


Critical metals, steel — brass —nickel 
— lead — cadmium — zinc—etc., have 
gone to war. 


The nation’s labor has followed, de- 
voting their efforts to the production 
of necessary war materials and essen- 
tial civilian goods. 

Let the dollars join in this Home 


Front effort to insure the Victory— 
BUY WAR BONDS. 


F. H. NOBLE & COMPANY 


Manufacturers 
559 W. 59th St., Chicago, Illinois, 








Gold-Silver 
DLATING 


“ASK ABOUT” 


PHODAN IZE 


TRADE MARK REG. U. S PAT. OFF 


Silverware 


REPAIRED & PLATED LIKE NEW 


Swartz & Co. 

















+ q Walter T. Austin, jeweler of Kellogg, 

Idaho, spent some time in Chicago last 
month calling on wholesalers. Mr. Aus- 
tin was making his first trip to Chicago 
and the East in over 30 years. 
q Andrew Strauss, manufacturers’ rep- 
resentative, 29 E. Madison St., recently 
severed his connection with Wilson Mfg. 
Co., Boston, and now represents Leo 
Glass & Co., New York City, manufac- 
turers of fine leather goods and novel- 
ties. 
q The last club night of the Chicago Jew- 
elers Club was held on Thursday night, 
May 9, at the club headquarters in the 
Pittsfield building. There was a large 
attendance of members and guests to 
enjoy the roast beef dinner, refreshments, 
pool, billiards and card games. Next big 
club night is. scheduled for September. 
4q A thief smashed a show window in the 
store of Marks Bros. Jewelers at 146 N. 
State St., on Monday morning, May 8th, 
about 11 o’clock and extracted a tray 
of valuable diamond rings. He ran south 
and into an alley closely followed by men 
from the store and pedestrians, but when 
he moved as if to draw a gun they halted 
and he escaped. 
q G. D. Gustafson and G. P. Larson, 
who have operated a retail jewelry busi- 
ness on the 9th floor of the Heyworth 
building for the past 7 years, are now 
located in suite 1409 of the same building 
in a modern and attractive store. The 
fixtures and wall decorations were de- 
signed by and installed under the direc- 
tion of Kurt Eckdahl, instructor in mod- 
ern art at the Chicago Art Institute. 

q The 17-jewel, waterproof watch offered 

by the Chicago Credit Jewelers Associa- 

tion for the 10 millionth serviceman visit- 
ing the Chicago Service Men’s Center No. 

1 was received by Joseph Lenoir, 20, 

Navy radar man 8rd class, who, as he en- 

tered was greeted by Mrs. Edward J. 

Kelly, wife of the mayor and president 

of the center, who presented’ him with 

the watch. Lenoir’s home is in Balti- 
more. 








q Two well-known jewelers were ated 
in a large Loop real estate deal in Qh. 
cago last month. The L-shaped 

at 3-5 N. Clark and 72-78 Ww, Meu? 
Sts., were sold by the Chicago Title and 
Trust Co., trustees under the Edward ¥ 
Morris trust, to Charles and [eu 
Simon for a reported consideration of 
$450,000. The Simons own and 
several credit jewelry stores under the 
name of Cousins Rar 4 Co., in 
cago, Hammond, Ind., Ft. Wa 

and other cities. yan 
q At the last meeting of the Me 

tan Chicago Chapter of American 
Society, Dr. Robert Garrell, Northweg. 
ern University, reviewed the fo 

of gems from the beginning of time ang 
explained why Brazil is so prolific jp 
the production of gems. Hurbert Fisher 
discussed conditions in Ceylon and India, 
Matt Ponius, Chicago lapidary, algo 
spoke. Hans Bagge discussed conditions 
responsible for the increased diamond 
prices. President H. Paul Juergens, in 
summing up, stated that inflation and 
labor shortages in gem producing coun- 


tries are troublesome factors in the gem | 


market. 

q Because of the generous hearts—and 
open purses—of the jewelers in the 
Mallers building, 50 servicemen visiting 
the Chicago Servicemen’s Center on Eas- 
ter Sunday were able to pick un the 
phone and say “Hello, Mom.” Funds 
given by the Mallers building jewelers 
and collected by Tucker-Lowenthal (Co, 
and Paul Rosenberg, enabled these 50 


‘ boys to place long distance calls home, 


Said one soldier, “Gosh, it’s the wrong 
time of year, but maybe there is a Santa 
Claus.” Said Irwin R. Tucker, chair 
man of the Commissary of the Center, 
“We wish to publicly salute Tucker- 
Lowenthal Co. and Mr. Paul Rosenberg, 
and the jewelers who contributed to the 
fund, for the generosity and true pa- 
triotism expressed through their efforts.” 
4 The team representing Benjamin Allen 
& Co. in the Chicago Jewelers Bowling 
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FEINSTEIN BROS. 
Jobbers in 


WATCH MATERIALS and SUPPLIES 
FEDERAL FINISHED CRYSTALS — OPTICAL GOODS 


5 SOUTH WABASH AVE. - 3 - 


CHICAGO 





Watch and ring boxes 


We have just enlarged our offices and added a new line 
consisting of the following items: 


New and Rebuilt watches, cases and dials 
Watch straps and J. B. watch bands 


Cocktail, baby, wedding and birthstone rings 
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Cocktail cases, with and without diamonds 


Spray and rhinestone pins, compacts, cigarette cases, 
pearls, lockets and crosees 


Vest chains, neck chains, key chains, pens. 


Gucomparable 
Case FEINSTEIN BROS. 


29 E. Madison St. 
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; which lost first place last year 
, small margin, made a safe finish 
A ear with a record of 61 games won 
gpd 28 _ lost. Other teams finished in 
order, C- E. Marshall Co., 50-34; A. C. 
en Co., 43-41; Jewelers Club, 40-44; 
Ball Co., 34-50; Swartchild & Co., 
. High single game went to The 
Co., with 1084 and high three games 
to the Allen team with 2989. Individual 
high three games were won by Walter 
Ferretti, Allen team, with 673 and H. 
| wfiller, of C. & E. Marshall Co., with 
665. The Ball Co. won both honors in 
individual high single games, E. Springer, 
atid A. Bauer, 265. The cash awards 
and trophies, donated by F. H. Noble & 
Co., L. Schaefer, and Williams Jewelry 
Mig. Co., were presented at a dinner 
| sponsored by executives of the different 
| gmpanies and held at the Illinois Ath- 
| Jetic Club on May 4. 


Following the regular monthly dinner 
of the Chicago Credit Jewelers Associa- 
tion at the Standard Club on May 3, 
President Jones reviewed the year’s 
work and called for the report of the 
nominating committee. This committee 
raised the efficient service of all officers 
and urged their acceptance for another 
year of service. Valentine Jones, Jones 
& Baumrucker Co., was reelected presi- 

| dent; honorary president, A. E. New- 
mark, Newmark’s; vice president, Phil 
Martin, the Martin Co.; treasurer; Jo- 
seph Hirtenstein, Federal Jewelers; 
executive secretary, Ben Halpern, Hal- 

m Jewelers. Directors elected to 
serve with the officers are: George Appel, 
Marks Bros.; Virgil Nerad, Frank 
Nerad jewelry “store; Samuel Katzen; 
Norman Kernis, Norman Credit Jew- 
ders; Harry Iglow, Wolf’s Jewelry 
Stores; Lewis Litt, Litt Jewelry Co., and 
William E. Renich, William E. Renich 
Co. The officers will be installed at a 
meeting at the Standard Club on the 
evening of June 7 at which meeting 
Mayor Kelly, State Attorney Courtney 
and municipal judges will be guests. 
Elected to membership were Victor D. 
Siegel, Sher’s. Jewelry, Northwestern 
Jewelers and Publix Jewelry Co. 


| 





Minnesota Horos Elect Officers 


The Minnesota Master Watchmakers 
Association, meeting jointly with the 
Minnesota RJA April 16 and 17 in Min- 
neapolis, elected the following officers for 
the coming year: 

R. S. Paffrath, Willmar, president; W. 
W. Luce, Minneapolis, vice-president; 
Carl Berger, Tracy, treasurer; C. W. 
Gaskell, St. Paul, secretary; and R. C. 
Schenk, St. Paul, national trustee. 

Directors: H. A. Witte, St. Paul; L. 
E, Dewey, Minneapolis; A. B. Peterson, 
Windom; A. W. Skogg, Duluth. 





Arnold G. Hooper, retail jeweler of 
Visalia, Cal., has sold his business to 
Sam A. Janzen of Porterville, Cal. 


. Jacobs, 








WATCH DIALS 


REFINISHED 
MICHIGAN DIAL REFINISHING CO. 


612 METROPOLITAN BLDG. 
DETROIT, MICH. 
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Illinois Retail Jewelers Elect 
At 37th Annual Convention 





Retiring president Harry W. Yaseen with 
some of the unusual and antique watches 
in his collection. Mr. Yaseen's collection 
was exhibited at the Illinois RJA convention. 


Illinois retailers met at the 37th 
annual convention of the Illinois RJA in 
the crystal room of the Hotel Sherman, 
in Chicago, April 23 and 24. 

Officers for the 1944-45 year, elected 
at the two-day session, are Charles D. 
West Frankfort, president; 
Paul W. Becherer, Belleville, and M. C. 
O’Dell, Waukegan, vice-presidents: 
Henry T. Mortensen, Chicago, secre- 
tary-treasurer. 

Elected to the executive committee 
were: Harry W. Yaseen (retiring presi- 
dent), Chicago Heights; Carl E. Lind- 
quist, Rockford; R. M. Martin, Decatur. 

The officers were installed by toast- 
master Claud Wheeler, of Jeweters’ Crr- 
cuLaR-KeystTone, at the annual banquet 
the evening of April 24. 

Among the speakers were Howard D. 
Schaeffer, Elgin National Watch Co.; 
Samuel Bitkower, Wyler Watch Agency; 
Clifford McClane, Benjamin Allen & 
Co.; Irving Jensen, National Jeweler; 
Fdward Endman, Swartchild & Co.; 
Charles T. Evans, ANRJA. 

Edward Falkenhayn, president of the 
Chicago Horological Guild, spoke for a 
watchmaker licensing law in Illinois. It 
was announced that paid membership 
doubled during the past year. 





Cleveland A. Duns Is Honored 


Cleveland A. Dunn, for 43 years vice- 
president and treasure of Graff, Wash- 
bourne & Dunn, Inc., silversmiths, until 
his retirement two years ago, was re- 
cently honored by his home community, 
Scarsdale, N. Y., for his many years of 
civic service. At the town’s annual 
“Elder Statesmen” dinner, Mr. Dunn 
was chosen to have his name engraved 
on the “Scarsdale Bowl,” a silver bowl 
bearing the names of the town’s honored 
citizens. 

Mr. Dunn was active in developing 
the town’s system of non-partisan 
politics—all officials serving without pay. 
He was president for two terms of 
Scarsdale’s Town Club, a civic organ- 
ization. He also helped organize the 
police and fire departments and was ac- 
tive in many other town betterment pro- 
jects. 


Back the Attack—sell War Bonds! 








UNUSUAL OPENING 


One of Chicago’s oldest jewelry 
firms has an immediate opening 
for a man with thorough knowl- 
edge to sell, manage a department, 
assist with buying. Our organiza- 
tion is advised of this advertise- 
ment. Suitable compensation for 
man who can qualify. Permanent 
position. All replies confidential. 
Address 
“CIRCULAR 1347" 
Room 1415 Heyworth Bidg. 
CHICAGO 2, ILL. 








CHAS. ASCHERMAN 
AND COMPANY 


Wholesale Jewelers 


GENTS’ GENUINE HEMATITE 
RINGS $13.75 to $30.00 
503-7 Hippodrome Bidg. 
CLEVELAND 14, OHIO 











ALWAYS USE 
THE NEWALL 
“Finger Print” System 
WHEN SELECTING 
SWISS WATCH. , 


MATERIAL 


Order From 
_ Your Jobber 
THE NEWALL MFG. CO. 
CHICAGO 7, ILLINOIS 

















A ACTION 
“A Na ATTRACTS 

fall 7+) PauLson RevoLvING 
oe RING DISPLAYS 
A Ey 


cCAGO 








37 $0. WABASH AVE CH 


ficme WATCH CO. 
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USED WATCH 
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Good Condition ¥ > x 
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PROMPT SERVICE ALWAYS 


GERWE-BROWN CO. 


Wholesale Jewelers 


CINCINNATI 








WE specialize in special 
order work: Send us your 
specifications. We'll sub- 
mit a design without 
obligation. 


THE SCHUMER BROTHERS CO. 


Manufacturing Jewelers 
5 E. Third St. Cincinnati, Ohio 











DIAMOND-CUTTING 
EXPERT WORK 


FAST SERVICE 


LITWIN & SONS 
114 West 6th Street, Cincinnati, Ohio 








KLEIN BROTHERS 
COMPANY 





WHOLESALE JEWELERS 





ENQUIRER BLDG. CINCINNATI, O. 











Harry Greenwold Co. 


fiouse of 
S WEST ‘th SFREET, CINCINNATI, OHIO 


VIRGIN Diamonds 


! 
Quality and Service 


CELLINICRAFT Jewelry 


{AMILTONS (7 s 


ELGINS @ 
Lines of quality and style that give you pro- 
tected profit. You can recommend these lines 

to your customers with confidence 
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q George Kleier, E. Wagner & Son Co., 
has been elected vice president of the 
West End Business Association. 


q John Bleska, Gerwe-Brown Co., was 
host at the annual spring dance of the 
Veterans of Foreign Wars held June 3 
in Music Hall. 


q Floyd Knight, diamond cutter here, 
is a new member of the Town Criers. He 
is the uncle of Buddy Knight, former 
jeweler here who is now serving in Eng- 
land with the U. S. Air Forces. 


q Frank Rempke, Jr., whose father is 

an employee of the Gerwe-Brown Co., 

visited his family here last month. The 

young man is a lieutenant in the Army 

oo Forces, now stationed at Lincoln, 
eb. 


q Friends of B. A. Litwin, Sr., Litwin 
& Sons, welcomed him back to the city 
last month after he had spent five 
months in Florida. He remained there 
for the extended period this year be- 
cause of poor health but returned feel- 
ing physically fit. 

q Although Al Gebhardt, Litwin & Sons, 
may desire his son to follow in his 
father’s footsteps, the young man seems 
to be making good in another field. He 
is a student in a local high school and 
is setting competition back on their heels 
with his pitching for the baseball team 
there. 


q A large turnout attended a Town 
Criers luncheon party May 2 in Ler- 
man’s. It was arranged by the new 
president, Harry Schwettman, who re- 
ported that he is making plans now for 
possibly holding a celebration later in the 
summer. He will have the assistance of 
Harold Haerr, chairman of the mem- 
bership committee. 


4q The huge silver trophy which was 
purchased recently by Richter & Phillips 
Co. from H. Horwitz Co., Chicago, is 
now on display and attracting con- 
siderable attention at the local firm’s 
showrooms in the Temple Bar building. 
Before being brought here it was dis- 
mantled and cleaned and polished and 
has a “brand-new” appearance. 


q Richard Aukenthaler, Price Hill jew- 
eler, had a pleasant time last month 
when he returned on a visit to William- 
son, W. Va., where Se formerly lived. He 
had conducted a jewelry business there 
about the time of World War 1. While in 
the city he called on many of his old 
friends who he had not seen for a num- 
ber of years. 


q Among delegates from the Cincin- 
nati Watchmakers Guild who attended a 
meeting at Columbus May 14 to discuss 
watchmaker licensing were Frank Foeg- 
ler, Elmer G. Fisher, Herbert F. Hueil, 
Richard Aukenthaler, R. J. Flaxmayer, 
Edward Gries and Harry Flotemersch. 
Mr. Aukenthaler has been appointed 
chairman to arrange an outing for the 
organization to be held later this summer. 


q A number of jewelers were out of the 
city for a time last month either on bus- 
iness or pleasure trips. Carl Benkeser, 
Gerwe-Brown Co, and his wife journeyed 
to Detroit where they witnessed the 
graduation of their son, Robert, at the 
University of Detroit with a master de- 


gree in chemistry. Frank Deprez, g 


Watch Co. and his wife 
York. Edward Herschede, 
schede Co., and his famil 
to New York. 


q The annual outing of the : 

nati Wholesale J so A and — 
facturers Association, which anp 
attracts visitors from various parts of the 
country, will be held this year at Ryl 
Ky., on June 13. Clarence Loeb, who has 
been in charge of arrangements for these 
affairs for about as long as anyone cap 
remember, announces one change in this 
year’s celebration. He pointed out that 
because of food rationing and transport. 
tion restrictions, attendance at the 
nic would be limited to members of the 
association and the Town Criers. In ad. 
dition to swimming, tennis, racing, ete, 
there is a nine-hole golf course. 
q Among the jewelers who declared , 
half-holiday to witness the Opening Day 
baseball game here was Henry Von 
Unruh, who less than two days later 
collapsed and died at his home. He wags 
one of the most popular members of the 
trade here and was past president of 
the National Retail Jewelers Associa. 
tion. Friends who enjoyed the ball game 
with him were George Warner, George 
H. Newstedt Co., Louis Hummel, Jr, 
Fourth St. jeweler; Joseph Dilger, Elmer 
T. Herzog, Covington jeweler; George E, 
Kleier, E. Wagner & Son Co., Howard T, 
Evans, Urbana, O. jeweler; George 
Hook, and Richard Aukenthaler. 


q Fred Swindell, Westclox Co., visited 
here last month and enjoyed a reunion 
with members of the trade. Also in town 
were Jack Keenan and Lowell Halligan, 
representatives of the Hamilton Watch 
Co. Other visitors were Mrs. Melcer, 
Galveston, Texas; Carl Zoellner, Ports- 
mouth, O., here on a buying trip; El 
mer Ziesler, Chillicothe, O., also on a 
buying trip; P.. J. Armeny, Baker & 
Co., Inc.; Mrs. George Tiffany, Xenia, 
O., Max Mosier and Harry Fine, New 
York diamond salesmen; and Thomas R, 
Botts, who returned here to visit his 
family from his job at the factory in the 
East at the Jacques Kreisler Mfg. Corp. 


Visited Ne 
Frank Hep. 
y also Journeyeg 





Mont Livingston has purchased the 
Roy King jewelry store in Superior, 
Neb. Mr. Livingston has been an em 
ployee with the jewelry firm for 2 
years. Roy King, former owner, will con 
tinue his optical business in the store. 














DISTINCTIVE 
JEWELRY 
WATCHES 


DIAMONDS 


THE D. JACOBS SONS CO. 
Wholesale Jewelers 


811-13 RACE STREET 
CINCINNATI 2, OHIO j 
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Mrs. Maud Frank, owner of Frank’s 
ewelers, retailer, 645 Liberty Ave., who 
peen in Florida for the past two 
ths on vacation, is expected to return 
to Pittsburgh around May 24. 
A. S. Kerby, secretary of Hardy & 
ayes Co., Wood St., jewelers, was 
Pittsburgh’s delegate to the National 
t Association meeting held in Mil- 
waukee, beginning May 15, this year. 
. “Ted” Amdur, former salesman 
for J. B. Bernstein Co., 502 Clark build- 
didn’t find too many of his former 
friends and associates around on his re- 
cent furlough visit here. He is now back 
at his station in New Orleans, La. 


The loss of “Bob” Offen, repairman 

with Grau & Huber, 416 Clark building, 
who left Monday, May 15, for the Navy 
and the scheduled departure at an early 
date of Albert Brown for the Army, is 
making it tough for the firm. Replace- 
ments are far from easy. 
4 Past praises from the Treasury De- 
partment and other sources on its fine 
record in previous War Bond drives, 
serve as the inspiration to the Western 
Pennsylvania RJA in its preparations 
for the 5th ‘War Loan Drive, says Her- 
man Hollander, legal counsel for the as- 
sociation. Plans promise that the drive 
will be an “all out” affair—the RJA’s 
own “invasion” in War Bond sales. 


4 Her association with L. Friedman, re- 
ring and engraving, 514-A Clark 
ding, provides practical experience 

for Miss Marie Falkenhagen in her 
studies at Carnegie Tech. She is taking 
the art course there preparatory to a 
complete study of jewery designing. She 
has been employed with Mr. Friedman 
since last October and he doesn’t hesi- 
tate to say that Miss Falkenhagen shows 
great promise in her chosen field. 


q Milo Hert of Robert Liner Co., watch- 
makers, 523 Wood St., has received a 
letter from “Bob” Liner sent from New 
Guinea. Bob has been made battalion 
watchmaker and on his first day at the 
job he had 100 watches dumped in his 
lap and was told to “go to it.” His new 
assignment makes him think with longing 
for Pittsburgh and his Wood St. shop 
for out there, just as it was in Pitts- 
burgh, the customer is always right only 
more so. 

q The persistent efforts for more than 
a year of William O. Smith, director of 
Western Pennsylvania Horological In- 
stitute, to secure legislation in Pennsyl- 
vania for control and protection of stand- 
ards for private technical schools, has 
finally obtained notice. In a letter just 
received from Dr. Paul L. Cressman, 
State Director for Vocational Education, 
Department of Instruction for Pennsyl- 
vania, Mr. Smith was invited to meet 
with Dr. Cressman in the near future 
for the purpose of “participating in 
drafting legislation” for just that pur- 
pose. Mr. Smith says, “Right now we 
have a vital need for such protection for 
Without such control the vast program 
of rehabilitation now under way will 
make it possible for people with nothing 
in mind but participation in the large 
appropriations involved to step in and 
capitalize on the returning soldier. The 
Government, in its program, desires only 
to insure the soldier a future livelihood 
and independence by expert training.” 
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q The pastel portraits of war notables 
displayed by John M. Roberts & Son 
Co., at Wood and Diamond Sts., now 
spotlight a new hero. The astounding 
exploits of Pittsburgh’s famous Congres- 
sional Medal winner for his “one-man 
army” operations in Italy, have won for 
“Commando” Charles Kelly a place in . 
Roberts’ series of Immortals of World 
War II. When his mother asked the War 
Department to grant him a furlough 
which request was promptly granted, the 
hero’s name was quickly put at the top 
of the list on priorities for a portrait 
in order to have it ready for his home- 
coming. When the famous Kelly arrived 
in Pittsburgh, his parade was routed to 
pass the Roberts’ store and his car was 
stopped directly in front. While the band 
played, Kelly arose and his attention was 
called to the picture of himself occupy- 
ing the place of honér in Roberts’ win- 
dow. He seemed greatly impressed with 
the tribute. As soon as the portrait has 
been displayed at various points through- 
out the city it will be presented with the 
compliments of the Roberts firm, to the 
“Commando’s” proud mother. 





Wages, Training Period, Set by Law 
For Apprentices in South African 
Diamond Cutting Industry 


The apprenticeship system of the 
South African diamond cutting industry 
is now under the Apprenticeship Act, 
which prescribes wages and length of 
eapprenticeship in the industry. The pro- 
visions of the act apply to: diamond 
sawing, diamond cutting, and diamond 
polishing, including setting. 

An apprenticeship of five years is 
prescribed, with a wage increase every 
six months. Wages in American dollars, 
at the present rate of exchange of the 
South African pound, would be approxi- 
mately as follows: for the first six 
months, $24 a month; then, during the 
next 10 months periods, increases of 
from about $8 to $12 a month every six 
months up to $120 a month during the 
last six months of apprenticeship. 

It is reported that the Association of 
Master Diamond Cutters has been urg- 
ing the Government to relax the pres- 
ent ratio of apprentices to journeymen 
to facilitate expansion in the industry. 





HIA Adds 3 Certified Watchmakers 
And 2 Junior Watchmakers 


Having passed the necessary exams, 
the following watchmakers have been 
awarded certificates by the examining 
board of the Horological Institute of 
America, it has been announced. 

Certified Watchmakers are: William 
Bryce Bryan, Beckum & Jones, Au- 
gusta, Ga.; Karl Meyer, Gruen Watch 
Co., Cincinanti, Ohio; Richard Tyler 
Wood, William Schweigert Co. Au- 
gusta, Ga. 

Junior Watchmakers are: Mildred 
Fishback, Ragland Clock & Instrument 
Co., Tulsa, Okla.; William Gerald Huff, 
Eugene, Ore. 





Back the Attack—sell War Bonds! 





GRAFNER BROS. 


GENERAL LINE 
VALUE AND ASSORTMENT 
SPECIALIZING 
IN 


DIAMONDS 


818 LIBERTY AVE., PITTSBURGH 








MORRIS GOLDSTOCK 
203 CLARK BLDG., PITTSBURGH, PA. 
WATCH CASES, DIALS, WATCH 
MATERIALS, JEWELRY BOXES, SOLDERS, 
FINDINGS, OPTICAL SUPPLIES 








J. B. BERNSTEIN CO. 
Wholesale Jewelers 
DIAMONDS and MOUNTINGS 


502 Clark Bldg. Pittsburgh, Pa. 











LANDAW BROS. 
Watch Materials and 
Jewelers Supplies 
406-407 Clark Building 
PITTSBURGH, PA. 














Security Alliance Shows Growth 


Memberships in the Jewelers’ Security 
Alliance is growing by leaps and bounds, 
reports Victor A. Lambert, Lambert 
Bros. Jewelers, Inc., chairman of JSA’s 
membership committee. 

More than 1000 new members have 
been admitted the past four months, Mr. 
Lambert stated to a Jeweters’ Cmcu- 
Lar-Keystone reporter, adding that this 
is the largest membership gain that the 
organization has ever enjoyed: in. an 
equal period of time during the entire 61 
years of its history. Memberships are 
still coming in strong, Mr. Lambert con- 
tinued. 

He gave credit for a large part of this 
remarkable showing to. the enthusiastic 
cooperation of several wholesaler and 
manufacturer members who have been 
actively soliciting their retail customers 
to join. Among those who have done 
particularly notable work in this regard 
are: Harold I. Alberts, I. Alberts’ Sons; 
Arthur P. Care, E. W. Reynolds Co.; 
Jacob Davis, Barnett Davis; Leon En- 
gel, J. Engel & Co.; Samuel P. Epstein, 
Bulova Watch Co.; Benj. S. Katz, Gruen 
Watch Co.; Herbert H. Kiger, C. A. 
Kiger. & Co.; F. J. Milhening, J. Mil- 
hening, Inc., and W. Waters Schwab, 
J. R. Wood & Sons. 
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Where to Buy 
AMERICAN 
China and Glass 


mee —_ 


THEODORE HAVILAND 
FINE CHINA DINNERWARE 
MADE IN AMERICA 
All Decorations Are Exclusive 


THEODORE HAVILAND CO., INC. 
26 W. 23rd ST. 1550 MERCHANDISE MART 
NEW YORK CITY CHICAGO, ILL. 




















ASTLETON CHINA 


INCORPORATED L. E. HELLMANN, President 
D. 8. CORCORAN, Vice Pres. 
DE LUXE TABLEWARE 
for the 
FINE CHINA TRADE 
MADE IN AMERICA - MADE OF AMERICA 
212 Fifth Ave., New York, N. Y. 


& 








LENOX CHINA 
SERVICE PLATES 


f 


DINNERWARE 
NOVELTIES 
LENOX Made in America 
LENOX, INC. Trenton, N. J. 








“CARENADE” CRYSTAL 
Stemware, Bowls, Vases, Perfume Bottles, 
and Smoking Accessories 
Send for Mustrated Catalog 


ENRIGHT-LE CARBOULEC, INC. 
160 Fifth Ave. New York 
CHelsea 2-5558 











FINE CRYSTAL ano BENT GLASS 


Giftware of Distinction . . 
NEW KENSINGTON, PA. 


KENSINGTON, INC. 











HAWKES CRYSTAL 
GLASSWARE 
for discriminating 
people—WRITE 
T. G. HAWKES & CO. 


CORNING, N. Y. 
N. Y. Office: 542 Sth Ave. 





OLD WATERFORD 





w he 


MARY RYAN ons 


Yow 











BLENKO 
HAND MADE GLASS 
also 


A wide diversification of smart gift lines and 
ive accessories. 


RUBEL & COMPANY 
225 Fifth Ave. New York 











224 












OBITUARY 


Eric Anperson, K. H. Anderson Co., 
Worcester, Mass., died April 28. He was 
a member of the New England Guild of 
the American Gem Society. 

Jacos L. Arr, 58, wholesale jeweler at 
5 S. Wabash Ave., Chicago, died at his 
home on April 28 after a brief illness. 

Jacos Baxer, 46, of Baker Jewelry & 
Luggage Shop, Lansing, Mich. died 
suddenly on May 1 at his store. He also 


| owned and operated the Howard Jewelry 


store in Lansing. 

Frank S. Boypen, Boyden-Minuth Co., 
Chicago, died April 29, soon after re- 
turning from a trip to California. He 
joined the firm 26 years ago. He created 
most of the Edith Rockefeller McCor- 
mick gem collection. 

Parrick J. Cummines, 77, founder of 
the Jewelry & Cutlery Novelty Co., 
North Attleboro, died Feb. 25. He is 
survived by his widow and also three 
sons, two of whom are in the armed 
service and one Who is operating the 
firm in his brothers’ absence. 

Jui B. Dittrncuam, wife of George 
L. Dillingham, 21 Maiden Lane, New 
York, died at her home in Maywood, 
N. J., on May 2 after a brief illness. 
She was bookkeeper with the firm of N. 
H. White & Co., of which Mr. Dilling- 
ham was a member, until her marriage in 
1926. 

Ferpinanp Hascuxa, head of the re- 
pair department of Tiffany & Co., New 
York, from 1902 until 1936, died May 12. 

SamvueE.t H. Havens, 69, vice-president 
of Henry Kohn & Sons, Hartford, Conn., 
died May 19. 

Wirt1am KasHsoun, 54, Kashbohm 
Bros., 1142 Milwaukee Ave., Chicago, 
and in the retail business in Chicago fof 
40 years, died March 24. 

Louis Lewrrr, of Lewitt Bros. & Co., 
New York, died April 15. 

Grorce F. Mappison, vice - president 
and secretary of the International Silver 
Co., Hamilton, Ontario, died May 17 
after a brief illness. 

Epwarp K. Samson, for 50° years with 
International Silver Co., died suddenly 
at his home in 
Waterbury, Conn., 
on May 5. He was 
“on the job” all 
the day before his 


death. Mr Sam- 
son joined William 
Rogers Mfg. Co. 


in Hartford, Conn., 
in 1894, and in 
1896 joined Rod- 
gers & Bros. in 
Waterbury (fac- 
tory “J” of Inter- 
national). From 
- 1921 to 1942 he rep- 
resented International in New England. 
In 1942 he was put in charge of the main 
sales and display rooms at Meriden, and 
when the war came he went into war 
work as foreman in a department of In- 
ternational making machine gun shell 
parts. 

Cuartes L. WasserMAn, treasurer of 
the Eterna Watch Co. of America, Inc., 
New York, died of a heart attack on 
May 2. A native of Bavaria, he came 
to this country in 1937 as U. S. repre- 
sentative of the Eterna Watch factory 
in Grenchen, Switzerland. When the 
company organized its own sales agency 
in New York in 1939, Mr. Wasserman 
was appointed treasurer. 





Empire State Retail Jewelers Mee} 
For Business Session May 14.15 
At Van Curler in Schenectady 


Members of the New York State RJA 
met May 14 and 15 at the Hotel Vay 
Curler, Schenectady, for their annual 
business conference. 

The program began on Sunday after. 
noon with an informal meeting, followed 
by a dinner Sunday evening. 

Business sessions took place on Mop. 
day morning and afternoon. 

Among the speakers were Dr. Lewis 
A. Wilson, deputy commissioner of edu- 
cation, who talked on a proposed insti. 
tute of retail business management 
Charles J. Michaels, ANRJA president 
Charles T. Evans, ANRJA Secretary, 
and William D. McNeil, secretary of the 
Jewelry Industry Publicity Board, spoke 

Also speaking were Kenneth I. Van 
Cott, Binghamton; Charles P. Coste; 
Rochester; Henry Astor, New York, and 
others. 
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Where to Buy 
IMPORTED 
China and Glass 








EDWARD BOOTE 


35 & 37 West 23rd St., New York, N. Y. 
Tel. Gramercy 5-1605 
ROYAL CROWN DERBY CHINA 
WOOD & SONS DINNER AND 
HOTELWARE 








GIBSON & SONS TEAPOTS 
ROYAL DOULTON 


Knglish Bone China and Earthenware 


THOS. WEBB & SONS 
Hand made English Crystal 


IRISH BELLEEK 
The original prodacti«.n 


WHM..S. PITCAIRN CORPORATION 
212 Fifth Ave. New Vork, N.Y. 











JUSTIN THARAUD, Inc. 
129 Fifth Ave., New York City 


ROYAL ALBERT 
English Bone China 


MYOTT’S 
English Staffordshire Ware 











PAUL A. STRAUB & CO., Ine. 
19 East 26 Street, New York 
Importers of 
China, Glass and Earthenware 


Dinnerware, Art Goods, Giftwares 
Murray Hill 3-5460 








ENGLISH CHINA 


Lustre Ware Pitchers, Toby Jugs, Cigar- 
ette Sets, Teapots, Sugar and Creamers. 


TEDMAN IMPORTING CO. 


225 Fifth Ave. Room 829 New York, N. Y. 


Wedgwood Ware 


Bone Chino Dinnerware, Queensware 
Jasper and Black Basalt 
Trade-Mark WEDGWOOD 


Josiah Wedgwood & Sons, Inc. 














162 Fifth Avenue, New York City 
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The ABC of Wateh Repairing 


Part XI—Finishing the Job. 


by L. D. STALLCUP 


E presume, now, that you have carefully re- 

paired or cleaned the movement to the best of 
your ability, have assembled it, and are satisfied that it 
is ready to be replaced in its case. 

Assure yourself that all the screws have been tight- 
ened firmly, but do not force any of them to the strain- 
ing point of the threads. 

The appearance of the finished job is important. Any 
watchmaker worthy of the name takes personal pride 
and satisfaction in turning out good-looking work. It 
pays well to do so, not only for that reason, but be- 
cause it is actually clean and without mars or finger- 
marks. While the customer may not look at the job 
with a critical eye, a clean job will be easier for you to 


' handle the next time it comes in for repairs. Also, it 


will speak highly in your favor if the watch goes to the 
hands of another repairman. 


Don’t forget that if your fingers have touched any 
place on the plates, steel parts or wheels of your job 
after you have cleaned it, those parts must be buffed 
with a chamois buff moistened with benzine. Even though 
the fingermark is practically unnoticeable when made, 
several months later it may appear as an almost unre- 
movable blemish on a fine surface. 


Handling your assembled movement with tissue, re- 
place it in the case. If it is of the American pocket type 
and the case is worn under the case screw heads to any 
extent, it may be necessary to put a case washer under 
the screw head. There are ready made case washers 
available for this purpose, but they are rather large 
and unsightly if used as they come. If necessary to use 
one, file it or dress it down until it has but a tongue 
extending to bear on the case and that the tongue is no 
longer than necessary. Make the job neat. 


The case should have been cleaned before the mov- 
ment was replaced. If a pocket watch, see that the bow 
is tight in its sockets. If necessary, draw it in a bit with 
your bow pliers. If a bracelet watch, make certain that 
the lugs on the case are firm and that the bracelet or 
band is securely attached. If the crystal does not fit 
well, and has not been replaced, use your needlepoint 
tube of crystal cement to flow a little crystal cement into 
the crevice. Use just enough; too much makes a sloppy 
job. 

After the movement is in the case, recheck the wind- 
ing and setting. And upon closing the case, recheck 
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again; also observe that the hands do not touch the 
crystal. 

After casing, the complete job should be rechecked in 
all positions on your timing machine. Regardless of how 
well the completed job checks on your timing machine, 
do not call it “O. K.” and deliver it at once. The timing 
machine is a useful and almost necessary piece of equip- 
ment in the modern shop. It will tell you the rate of 
your watch at the time you have the watch on test. But 
the timing machine will not assure you that your watch 
will run for any given length of time. Therefore, after 
you are satisfied with its performance on the timing ma- 
chine, keep the watch under observation for at least 
three days before delivering it to the customer. Thus, 
you are doubly sure of its being ready for service. 

If you have sent it out apparently timing satisfactor- 
ily, do not be surprised if the customer returns asking 
that it be “regulated”. Different people have different 
personal habits, and live different personal lives, from 
those who are very active to those who are very quiet. 
The activity, habits and other conditions imposed by 
the wearer, thus, do have -their effect on the average 
rate of the watch, making it often necessary to regulate 
the watch to the individual’s use. 

Time thus spent pays dividends, as the satisfied cus- 
tomer is one of your best assets. This statement, though, 
should not be construed into saying that “the customer 
is always right,” for often he is not. 

If your customer presents a complaint, assure your- 
self whether or not it is justified. If justified, your pro- 
cedure is obvious. But if the complaint is unjustified, 
hear him through patiently. Then, endeavor to explain 
the difficulty clearly and in detail. In most cases, if you 
have a genteel trade, your explanations will suffice. For 
the unruly, chronic complaining type of customer, it is 
sometimes better to let the “fellow around the corner” 
have him, even if you have to refund his money and 
send him on his way, because the skilled craftsman can 
use his time to better advantage than spending it in 
arguing with those who are determined to be dissatisfied. 

Most artisans and craftsmen are often judged by 
their clientele. Try to cultivate the better class. Then 
give them the best you have. 

Also, remember the slogan “A good job is remembered 
long after its cost is forgotten.” 


Appendix 


We hear that “a workman may be judged by his 
tools”. This is the truth in our craft. No respectable 
workman expects to do fine work with poor, worn or 


damaged tools or equipment. 
Keep your bench clean and orderly. Have a place 
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GUARANTEED 


| FINE GOLD and KARAT GOLD 


Strictly Refiners 











Not Manufacturers 


Though Platinum has gone to war with other 
of Jewelry “oo strategic metals, we are happy to offer RUTHO- jf. 
| PALLADIUM for the duration. Sheet or wire. 


-Kastenhuber & Lehrfeld 


21 West 46th Street Tel. BRyant 9-1060 New York 
We solicit your Sweeps—Filings—Scrap Gold and Platinum, Metals 

















Your Old Gold shipments will receive special attention 
BACK THE ATTACK—BUY MORE WAR BONDS 


























ZENITH PRESENTS 


biatdimaker . A) New and Superior 


Wty 


ath Maslews 


FOAM-LESS 
WATERLESS CLEANING 


SOLUTION 


Certified Laboratory Approved 






















Another step to 
Precision Clean Performance 











The WatchMaster Watch-rate Recorder is AT A LESSER COST 
proving invaluable to watchmakers who After extensive research we have been successful in reaching 
are qualifying to purchase them ( for the a formula which we feel is a definite step forward in the foam- 
above purposes) by helping to turn out Teil he Rios, amend: atesemph: Soe Soman 
dependable watch-repair work in less time endorsement of our new product. 

American Time Products QUART 80¢ _ GALLON $2.50 

Generous FREE SAMPLE on request - 
580 Fifth Ave. Ine. New York, N. Y. 








Disribascrs of Wenern Eloceric Wetch-rate Recorders ZENITH CLEANING FLUIDCO.,52Beekman St.,N.Y.7,N.Y. | 
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for everything, and keep everything in its place. Keep 
your tools clean, and in good condition. When such 
things as screw driver blades break, or tweezers become 
damaged, stop right then, and replace or repair them. 
By all means keep your tweezers in good order. Keep 
the jaws of your snipe-nose pliers smooth and true. 
And so on. It will pay to do these things in more ways 
than one. 

While the workman may usually purchase any or all 
of the various tools that he may fancy, those who have 
attended horological schools have learned much about 
tool making. Furthermore, most of the instruction books 
on watchmaking have something useful in them in the 
way of tools and toolmaking. 

Here are a few hints that may be handy to the work- 
man: 

(1) Quite often the workman is called away from his 
bench while he has a balance in his truing calipers. 
Usually one places the calipers containing the balance 
across a box or movement rest; otherwise he must remove 











Fig. 80. Fitting the truing calipers with a pair of “legs” 
saves both time and often a balance pivot as well. 


the balance from the calipers before putting the calipers 
down. The first leaves a bit of uncertainty as to the 
safety of the balance. The second takes time. Fitting 
the calipers with a pair of “legs” as shown in Figure 80, 
allows the workman to set them down on the bench with- 
out removing the balance. This is a real time-saver, and 
often saves a balance pivot, as well. The “legs” are 
just two pieces of threaded brass rod screwed into holes 
drilled and tapped (with a 6x32 A.S.M.E. tap) for 
that purpose. 

Figure 81 shows an easily made handy tool for setting 
roller jewels and pallets. It is simply a brass head 
about 34 inch in diameter into which is screwed the 
metal rod (with handle attached) of an old oiler. If 
the top of the brass head should be shaped as shown, 
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A convenient tool for use in setting roller jewels 
and pallets. 


Fig. 81. 


a balance will rest on it with the roller table uppermost, 
without the balance rim coming into contact with the 
brass head, and thereby getting too much heat. Note 
the hole for the staff. 

The brass head may be warmed in your alcohol lamp, 
then, the tool set on a metal plate on your bench. While 
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the tool is still warm, you may place either your balance 
or your pallet, as the case may be, on it. You will then 
have both hands free to work with the jewel setting to 
be done. 

(3) Many workmen wish they owned an inversion- 
type staking tool, but are unable to obtain one at pres- 
ent. Fig. 82 shows how one workman overcame this 
difficulty. You will see that in this case the anvil has 
been removed from the stake base (a procedure not 
likely to be necessary in all types of stake base) to 


Fig. 82. An_ inversion-type 
staking tool, made from an 
ordinary stake at small cost in 
time or money. All photo- 
graphs on this page by the 
author, L. D. Stallcup. 





allow the punches to pass through and to be placed in 
the inverted position. The sub-base consists of the two 
plates of an old French clock movement. The stake 
base is held in its proper position on the upper plate 
by two dowel pins, and a hole is drilled in the upper 
plate for the passage of the inverted punch. Through 
the plates, the inverted punch may be easily reached 
for removal, too. This outfit is solid and-works well. By 
a similar plan, a workman who has an ordinary stake 
may provide himself with an “inversion” at little or no 
cost. 

(4) If you use a No. 1 solution containing ammonia, 
for your cleaning maclffne, and you run the basket too 
fast in it, it may foam. Your brass work will likely then 
have “freckles”, due to oxidization in the bubbles of 
the foam. Running the basket slower in the No. 1 solu- 
tion will tend to prevent that. If you feel you must 
have the force given by the liquid speeding through the 
crevices of the job, you may speed it up in your first 
rinse. 

One often finds fine lint on his work after he removes 
it from the drying compartment. This is more often 
true when the drying compartment of the machine has 
an open bottom. Many of the hydro-carbons used as 
rinses are sources of static electricity when stirred. Thus, 
the basket and its contents may become charged with 
static electricity, and attract lint when placed in the 
dryer. A heavy piece of linoleum (clean, of course) 
placed under the cleaning machine will usually stop that. 





, NEXT MONTH: TESTING PRECIOUS METALS 


Next month JC-K takes pride in commencing the 
publication of “Testing Precious Metals with the 
Touchstone,” by C. M. Hoke, author of “Refining 
Precious Metal Wastes.” This, the third edition of 
“Testing Precious Metals,’ is thoroughly revised and 
considerably larger than earlier editions. 
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RAHAM WATCH—We found in a drawer of junk 

watches left by former owner of our store, an old 
watch in silver cases, with name “Geo. Graham,’ and 
“London” engraved on upper plate. Someone here says 
this is a rare watch, and that J. P. Morgan paid about 
$1,000 for a Graham watch, as an antique. How can 
we find a buyer? (Question No. 5628.) J. N. 


Answer—lIf your find is a genuine George Graham 
watch, it is rare and very valuable. In fact, a Graham 
watch in good condition, with original parts intact, is a 
worthy prize for the finest collection, and competitive 
bidding for it by several wealthy collectors could pos- 
sibly run its sale-value up into some such figure as you 
mention. But the first matter to determine is whether 
your watch is a genuine Graham piece. George Graham's 
fame, in his own time, was so@reat that thousands of 
watches were sold with his name on, but not made by 
him; counterfeit Graham watches. To tell whether a 
watch is genuine calls for examination by an expert, 
which we could arrange for at the customary fee of $3. 
However, if you would send us clear photographs of 
case and movement, and wax impressions of the marks 
stamped inside the case, from these we might tell if the 
watch is counterfeit, or if possibly genuine; this service 
would cost you nothing, and it would reduce the risk 
of paying a fee only for a disappointing report on your 
watch. 


RUING BALANCE—Is there a way of truing up a 
monometallic balance that is out-of-round? (Ques- 
tion No. 5629.) S. T. 


Answer—If the eccentricity is due to faulty fitting 
of a new staff, it would be difficult to correct it without 
spending more in value of working-time than a new bal- 
ance-assembly would cost. But if it is just that the bal- 
ance-rim is bent out of shape, that may be corrected by 
truing it in calipers, using regular bending-bars, etc. 
Good general instruction in balance-truing is given in 
the book “Practical Balance & Hairspring Work” by 
Kleinlein, postpaid from our book department for 
$3.50. : 
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RAFTING—My son is a student in a watchmak- 

ing school.’ He wrote home that it is optional 
whether he learns drawing, of escapements, etc., and 
asked what he shall do. I thought you could advise 
me. (Question No. 5630.) J. T. 


Answer—Perhaps if you would write to the school, 
and ask their opinion of the value of learning drafting 
of watch mechanism, they would agree with our idea 
that this helps one to understand the principles of action 
of escapements, gearing, etc., rather than being needed 
directly for ability to design these things. The latter 
would be more useful in a watch factory, for creating 
new models of watches, than in the usual. work of re- 
pairing timepieces. So the decision would be about 
whether the additional time required to learn drafting, 
is justified by gaining a clearer understanding of me- 
chanical principles that underlie correct repairing and 
adjusting of watches and clocks; and we believe it would 
be justified. Broader knowledge of theory in any field 
of mechanical work makes for avoidance of mistakes in 
practical work, saving time, and increasing personal 
effic'ency of the workman. 


HRONOMETERS—E x plain why chronometer 
keep time better than watches. Is it only because 
chronometers stay more nearly in one position, instead 


of in all the positions a watch has to run in? (Question 
No. 5681.) J. O. 


Answer—The greater uniformity of position does 
give the marine chronometer some advantage over # 
watch; but the principal reasons for better time-keep- 
ing are (1) the chronometer escapement is more de 
tached than the lever escapement; receiving impulse 
only every other beat, there is less total angular cor 
nection between balance and escape-wheel in action of 
chronometer escapement than in lever escapement, which 
gets an impulse at every beat; and (2) design of 
chronometer (spring-detent) escapement permits rum 
ning without oil, so it suffers no change of rate due to 


thickening of oil; oiling cannot be dispensed with in the 


lever escapement. 
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AGS Members Meet 
(From page 200) 


rket production. They tried to 

yince me that our industry had the 

ibility for policing these orders. 

so, but I can’t see what we can 

t with regard to OPA regulations 

that would accomplish their purposes 
and be fair to the industry.” 

“The Government has no idda as to 
the percentage of violations. I think 
gerybody in the country is violating— 
ers and manufacturers.” 

Mr. Niemeyer then asked for letters 
from the industry, suggesting what the 
JVC could recommend to OPA about 

ing some kind of a price ceiling on 
jewelry merchandise. 


pLACK-OUT FOR "BLUE WHITE" 


Talking over the term “blue white 
diamond,” the members agreed that in- 
discriminate use of the term harms the 
trade—leads the customer to believe that 
oly blue white diamonds are desirable. 
The members passed on to the board of 

yernors a recommendation for a rul- 
ing that the term “blue white” shall 
never be voluntarily used by an AGS 
member. Members agreed only to use 
the term in discussing frankly with a 
customer just what it means, when a 
customer brings up the subject. 

In discussing the GIA’s work with 
the diamolite and colorimeter, Robert 
Shipley, Institute founder, declared that 
in grading about 500 stones for members, 
only one stone fitted the term “blue 


“We’ve had but one stone sent to us 
that was better than colorless,” Mr. 
Shipley said. 

Elected to head the International Com- 
mittee of AGS were: Kenneth I. Van 
Cott, Binghamton, N. Y., chairman; 
Nolte C. Ament, Louisville, Ky., vice- 
chairman; William H. Schwanke, Mil- 
waukee, secretary; Kenneth G. Mappin, 
Montreal, assistant secretary. 

Robert M. Shipley was presented with 
abronze plaque by Percy K. Loud, sec- 
tetary-treasurer of the Institute. The 
plaque was in commemoration of the con- 
tributions of both Mr. and Mrs. Shipley 
to the jewelry industry. 

Among the speakers were A. K. See- 
man, of the Linde Air Products Co.; 
George D. Skinner, N. W. Ayer & Son, 
Inc.; and Sidney H. Ball. Texts of their 
talks will be found on pages 186, 122, 
and 167 of this issue. 

Other speakers were Dr. Edward 
Wigglesworth, Edward L. Greene of the 
National Better Business Bureau; Ken- 
neth I. Van Cott, Nolte C. Ament, Wil- 
liam O. Theis, Percy K. Loud, Leo J. 
Vogt, Robert H. Bromberg, Dr. A. C. 
Hawkins, Edward F. Herschede, Clifford 
I, Josephson, Jr., John S. Kennard, and 
Kenneth G. Mappin. © 


GIA OFFICERS ELECTED 


At the annual meeting of the board of 
fovernors of the Gemological Institute 
of America on April 27, the following 
Were elected: 
Leo J. Vogt, Hess & Culbertson, St. 
Louis, chairman of the board; C. I. 
Josephson, Moline, Ill., vice-chairman; 
Osear C. Homann, C. B. Brown, Omaha, 
Neb., secretary. 

Reelected as president of the corpora- 
tion was Dr. Edward Wigglesworth, 
Boston. Percy K. Loud, Wright, Kay & 
Co, Detroit, was reelected as secretary- 
treasurer of the corporation. 





7 oR June, 1944 





One-Show-a-Year 

(From page 204) 
their support of the movement and made 
their payments in full. 

On May 1 the following letter, signed 
by the association, was sent exhibitors. 

“The enclosed copies of resolutions 
that were acted upon at our meeting on 
Feb. 28 pretty well tell the story of the 
constructive action that your association 
is taking. 

“We will make no effort to influence 
the policies or politics of the two 
national retail jewelers associations. 

“We plan to put into effect the sound 
and economic policy of one show under 
the auspices of the .exhibitors. 

“The first show will be held as soon 
as possible after manufacturing and 
selling conditions in the industry make 
it practicable to exhibit. 

“Effective publicity will build up re- 
tailer interest. All retail jewelers will 
be invited to attend. Facilities will be 
furnished national associations for their 
meetings. Addresses and special talks 
will be made by outstanding speakers 
on national and industrial problems and 
the jeweler. Elaborate entertainment 
will be offered. Under expert direction 
the show will be so outstanding that 
no retailer can afford to miss it. It will 
be comparable to the successful trade 
shows held by the shoe, automotive and 
other retailing industries. And everything 
will be arranged so as not to interfere 
with the main purpose of the show which 
is for you to be able to see and talk 
with as many retailers as possible. 

' You are now asked to further this 
forward step and pay the enclosed bill. 
Thereon you are charged for the space 
vou used at either the New York or 
Chicago joint show, whichever sum was 
higher. This payment will be credited 
against the final cost of such space as 
you may occupy at the Exhibitors’ Show, 
(you may even get a dividend back), 
and please note that not over 10 per 
cent of the total sum collected can be 
used for organization or administrative 
purposes. This is your assurance that the 
show will be well and economically run. 

“Many of the large exhibitors have al- 
ready sent in their checks. Your Board 
has worked hard on this plan, now will 
vou please do your part because in the 
final allotment of space, consideration 
will be given to those who have re- 
mitted promptly.” 

A considerable number of checks has 
already been received together with let- 
ters endorsing the idea and promising 
support. 





Vigilance Committee Cites 

(From page 200) — 
Mexico to “some fair ratio of former 
imvorts” and to require that imports 
stamped “silver” be of sterling fineness. 

In resnonse, W. S. Murphv, chief of 
WPPB’s silver-gold section, said that WPB 
has again asked that Mexico’s use of 
silver be limited to 1942 levels, to con- 
serve silver for the war program. 

The Federal Trade Commission asked 
for evidences of marking misrepresen- 
tation. 

The Treasury Department denied that 
it had directed Mexican manufacturers 
to stamp “silver” and “Mexico” on their 
products, but said it does not recognize 
the validity of the new Commercial 
Standard limiting the term “silver” to 
sterling quality until the CS goes into 
effect Aug. 15. 





Roland Gsell, president of the Amer- 
ican Watch Assemblers Association, took 
issue with the Vigilance Committee pro- 
posal to curtail imports. “Limitation of 
imports by a quota system is an ob- 
jectionable procedure,” Mr. Gsell said; 
“it is more arbitrary than a high tariff 
and permits some importers to have a 
decided advantage over others.” -He 
added hope that the Committee “will 
make no further efforts to reduce com- 
petition by curtailing importation, there- 
by taking on the character of a Pro- 
tective Tariff League.” 

In reply, G. H. Niemeyer, Vigilance 
chairman, said that silver used in the 
arts in Mexico robs American war ma- 
terial manufacturers of the opportunity 
to buy foreign silver at 45 cents an 
ounce and compels them to pay 71.11 
cents an ounce. He denied protective 
tariff intents. 





Two Recuttings 
(From page 202) 


gem which Mr. Winston bought at the 
rate of $1,360 a carat, has been cut 
into three exquisite emerald-shaped 
stones, a 40-carat, an 18.12 carat and 
an 8.92 carat, a total of 67.04 carats for 
a yield of 44 per cent. 

This matchless series was shown for 
the first time at the American Gem So- 
ciety’s conference at the Waldorf-Astoria 
hotel last month, where Daniel Bennett, 
of the Winston organization, said: 

“With a loss of 56 per cent, our actual 
cost of the finished three stones was 
$2,750 per carat, plus the cost of cut- 
ting, cleaving and planning. You can 
then understand why these three large 
fine diamonds bring $3,000, $4,000 and 
even $5,000 per carat.” 





Retailers May Switch Method 
Of Stating Tax, Announces OPA 


A retailer is permitted under OPA, to 
change from a system of including the 
20 per cent excise tux on his sales slips, 
tags, etc. to the method of stating the 
price exclusive of the tax and making a 
separate statement of the tax, the OPA 
told JC-K last month. 

OPA’s statement: “Under Supplemen- 
tary Order 85, the retailer has his choice 
of three methods of stating the tax in his 
advertising, catalogues, and on_ sales 
slips. He may shift from one of these 
methods to the other provided that at 
any one time he follows a uniform prac- 
tice with respect to each commodity 
covered by the order.” 





Changes in WPB Order 
(From page 199) 


tightened by limiting their purchases 
and processing to the same amount of 
silver they processed in 1941. 

The special exemptions for extremely 
small manufacturers are “mutually ex- 
clusive,” the order now states; ie, @ 
shop that buys and uses silver as a@ 
hand-tool manufacturer cannot buy and 
use silver as a 1941-operated shop with 
five or fewer employees, even though it 
can meet the requirements of the latter. 

Dealing in articles made, assembled 
or delivered in violation of the order 
is forbidden. This applies to the sale, 
purchase, delivery or acceptance, if a 
manufacturer, wholesaler, retailer or 
consumer knows or believes that the 
Conservation Order has been violated. 
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Special Notices 


Payable invariably in advance. 


Rates under all headings except 
“Situations Wanted” $1.50 for first 25 
words. Additional words, 5c. a word. 


SITUATION WANTED 75c. for 
first 25 words. Additional word 5c. a 
word. . 


Heavy type, $3.00 for first 25 
words. Additional words, 10c a word. 


Name, address, initials and abbrevi- 
ations count as words, and are charged 
for as part of the advertisement. 


If answers are to be forwarded, 15c. 
extra to cover postage must be en- 


closed. 


Advertising matter addressed to 
Classified advertisers will not be de- 
livered. 


Special notice forms close 13th of 
month. 


Unless the advertiser instructs us to 
publish his name and address, all 
answers will be directed care The 
Jewelers’ Circular-Keystone. 


In answering ads, do not enclose 
original letters: of recommendations, 


send duplicates. 


To avoid unnecessary correspon- 
dence mention your location in the 
advertisement. 


Jewelers’ Circular-Keystone 
100 E. 42nd St., New York 17 








Situations Wanted 


Under this heading, 75c. for first 25 
words, 5c. for each additional word; 
minimum charge, 75c. 








ENAMELER, male, thoroughly versed 
‘all types high grade enameling, seeks 
connection. Write Box “E., 5249,” care 
Jewelers’ Circular-Keystone. 





BOOKKEEPER, thorough knowledge all 
records, desires position of responsi- 
bility and good salary. Address “P., 
5319,” care Jewelers’ Circular-Keystone. 





WATCHMAKER, 43, 29 years’ experience, 
unusually accurate workman, good ap- 
pearance, born U. S. A., desires posi- 
tion with high grade concern; state 
salary offered and hours. Address “D., 
5188,” care Jewelers’ Circular-Keystone. 





RETAIL diamond jewelry salesman for 
cash retail establishment, thoroughly 
experienced; must better $7,500 per 
year. Address “E., 5274,” care Jewel- 
ers’ Circular-Keystone. 





FIRST CLASS watchmaker, jeweler, en- 
graver, salesman; draft exempt; 15 
years’ experience; best references; 
Wisconsin licensed; reply “K., 5280,” 
care Jewelers’ Circular-Keystone. 





IDEAL salesman for active credit jewelry 
store east of Mississippi; fast moving 
man who guarantees highest possible 
results; reference. Address “N., 5264,” 
care Jewelers’ Circular-Keystone. 


SALESMAN, age 30, family man, 4F; 
17 years’ cash and credit experience ; 
now employed, desires change in metro- 
politan New York. Address “F., 5310,” 
care Jewelers’ Circular-Keystone. 








MANAGER, salesman, 20 years’ experi- 
ence in retail jewelry store handling 
high class merchandise; prefer Florida 
or southeast. Address “G., 5312,” care 
Jewelers’ Circular-Keystone. 





BOOKKEEPER young lady, executive 
type, thoroughly experienved, capable 
of assuming full charge of office; ex- 
cellent background. Address “T., 5335,” 
care Jewelers’ Circular-Keystone. 





SALESMAN, retail, with 20 years’ ex- 
perience in jewelry line to act as sales- 
man and manage store; have good con- 
nections with jobbers; A-1 reference. 
Address “K., 5260,’ care Jewelers’ Cir- 
cular-Keystone. 





ENGRAVER, monogram and _ lettering, 
long experience, desires permanent 
position, good pay, time and half over- 
time, double time for Sunday. Address 
“D., 5248,” care Jewelers Circular- 
Keystone. 





SALESMAN desires position with manu- 
facturing concern; will travel; 20 
years’ experience in jewelry line; was 
in jewelry business; A-1 reference. Ad- 
dress “L., 5261,” care Jewelers’ Circu- 
lar-Keystone. 





TOP SALESMAN desires affiliation 
prominent eastern firm operating finer 
retail establishment; weekly salary 
definitely $200; well worth investigat- 
ing; confidential. Address “P., 5286,” 
care Jewelers’ Circular-Keystone. 





SALESMAN _ seeks position reputable 
southern store specializing better class 
merchandise; interested only working 
in unit averaging over $1,000,000; ref- 
erence. Address “M., 5263,” care Jewel- 
ers’ Circular-Keystone. 





YOUNG LADY, bookkeeper, _ stenog- 
rapher, typist; 12 years’ experience; 
full charge; several years with dia- 
mond importer and jobber; personable 
and efficient; references. Address “A., 
5297,” care Jewelers’ Circular-Keystone. 











JEWELER, 40, first class on gold yj 
and repairing, now employed pi 
of the leading ring manutfacturerg j, 
New York, but because of wife’s ‘ 
wishes good steady position iy Ariy, 
Southern California or southwest ir 





dress “A., 5326,” care Jewelers’ « 
lar-Keystone. Cire, 
———_____ 
CREDIT MAN, supervisor of ¢hap 
jewelry stores; thoroughly familiar 
with regulation W, 


t i Soldiers’ and 
Sailers’ Civil Relief Act, N.C. R ma. 
chine and many aspects of excig 
taxes; will handle one or more stores, 
Address “B., 5271,” care Jewelers’ Qi, 
cular-Keystone. ° 





RE 
HIGH CLASS retail diamond jewe 
salesman; thoroughly  experien, 
with a backing of $100,000 diamong 
mounted jewelry, will be consigned on 
memorandum to reputable employer: 
salary and percentage of sales profits 
Address “G., 5275,” care Jewelers’ (jp. 
cular-Keystone. 





Pe 
WATCHMAKER, thoroughly experienced, 
employed with a well known wateh. 
house; has spare time evenings ang 
week ends to handle repairs for 4 
store, or repairs and_ casings for ay 
importer. Address “V., 5336,” cap 
Jewelers’ Circular-Keystone, 








DIAMOND man thorough knowledge of 
loose goods and _ jewelry business: 
buyer on New York and foreign mar. 
ket; recently honorably discharged 
from U. S. army; best references. Ad- 
dress “P., 5328,” care Jewelers’ Circy. 
lar-Keystone. 








DIAMOND MAN, married, experienced 
loose goods, also bunch rings; fines 
references; willing to go anywhere, 
Address “C., 5234,” care Jewelery 
Circular-Keystone. 





STORE ANALYST; outstanding man 
agerial ability; immediate responsi 
bility high grade installment jewelry 
store; minimum salary $15,000; finest 
reference; location immaterial. Address 


Gogo tig eaagea 4 er 5 ea - | saceknavee | ore wae evel 











esting details write “M., 5357,” care 
Jewelers’ Circular-Keystone. 


YOUNG LADY desires position with “G.. 5352.” care Jewelers’ Circular 
pearl jewelry house; expert in pearl Keystone. 
stringing; capable taking complete 
charge; 10 years’ experience; typist. BX 
Address “Q., 5327,” care Jewelers’ Cir- WATCHMAKER experienced in all p 
cular-Keystone. phases of the jewelry business, wishes . 
: ‘ position not a benchwork ; core p 
: salesman an store manager; | 
STORE MANAGER, top administrative preferred from Pennsylvania ‘north\y ” 
ability; years’ successful experience married; Gentile; over draft age; reb § 
te arg go ight he Boma ser erences. Address “S., 5373,” cate : 
qualifies s man for your immediate Jewelers’ Circular-Keystone. 
Pyotr ra gy eae “D., 5307,” care oot if 
ewelers’ rcular-Keystone. 
sy wee MANAGE TALES. several yeals 
office and selling experience; now emg —— 
BOOKKEEPER, secretary, executive ployed; age 37, married, draft exempt} DL 
ability; complete knowledge of watch would consider change to progressivé ' 
importing business and all OPA and company with opportunity for advance 
WPB requirements; desires connection ment; best references as to characte , 
with watch importer. Address “E., and ability. Address “D., 5345,” car | 
5308,” care Jewelers’ Circular-Keystone. Jewelers’ Circular-Keystone. { 
a { 
SALESMAN available reputable west WATCHMAKER, ist class, high t 
coast jewelry store; highest possible man, 41 years of age; married; 
production diamonds, watches; all re- years’ experience on all types @§ | 
plies handled confidentially; for inter- watches and as department managh§ j 
1 
( 





RETAIL jewelry salesman-manager; 39; 


single; 10 years’ experience, cash, 
credit, fully capable take complete 
charge; excellent references; New 


York City or close vicinity; no borax. 
Address “R., 5306,’ care Jewelers’ Cir- 
cular-Keystone. 


YOUNG MAN, 39, single, 10 years re- 
tail jewelry experience as manager, 
salesman, desires position with manu- 
facturer or wholesaler, New York City 





only, as inside department head; ex- - 


cellent references. Address “D., 5301,” 
care Jewelers’ Circular-Keystone. 


WATCHMAKER seeking employment in 
high class shop; excellent workman; 
careful and painstaking; draft exempt; 
more than 25 years’ experience; state 
salary, surroundings and hours in first 
letter. Address “L., 5353,” care Jewel- 
ers’ Circular-Keystone. 












desires permanent connection with high 
class store where quality and propt 
prices are the order; prefer sou 
location. Address “F., 
Jewelers’ Circular-Keystone. 


EXECUTIVE bookkeeper-accountaml 
expert knowledge and experience it 
credits, financing, office ee 
ment and every phase of je 
business; exceptional ability; out 
standing record; seeking respon 
ble position. Address “A., 504% 
care Jewelers’ Circular-Keystone. 


ATTENTION novelty jewelry store 
Capable manager-salesman desi 
connection with store located in 
.vicinity of Miami, Fla.; 40, years ® 
age; good appearance; personable 
will make excellent assistant to owls 
with too many problems and detail 
Address “T., 5294,” care Jewelers’ 
cular-Keystone. 
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rings ONS WANTED—Continued 
: giTUATI ontinu 














. CED watchmaker desires 
re ition; deep south or Florida; 
iveu. {| yould consider high grade trade 
shop connection; consider investing 
Bay, capital in good proposition. 
‘ham Address **O., 5359,” care Jewelers’ 
and Circular-Keystone. 





i 

XCise MAN, 49 years old, American by 
ores | “pirth; over 30 years in jewelry busi- 
Cir. ness; would like to make connections 
with good company traveling southern 
ach states; have connections and good will 
velry f of over 500 southern jewelers; past 


ni ings $15,000 or over yearly; will 
ve onsider anything with present or post- 
d on war possibilities. Address “E., 5346,” 


yer: | care Jewelers’ Circular-Keystone. 


MANUFACTURER’S lines wanted for 
California distribution to jewelry and 
department store trade; commission or 
will buy stock for delivery. Address 
“D., 5273,” care Jewelers’ Circular- 
Keystone. 





SALESMAN, gold ring mountings; very 
strong following with metropolitan and 
eastern jobbers, wishes connection with 
reliable manufacturer on a commission 


basis; excellent references. Address 
“V., 5266," care Jewelers Circular- 
Keystone, 





EXPERIENCED eastern factory repre- 
sentative, Pacific Coast, wants high 
grade gold jewelry, ring, kindred lines, 
commission ; personal interview in Kew 
York City near future; appreciate 
prompt reply. Address “M., 5066,” care 
Jewelers’ Circular-Keystone. 








Cis | NE WATCHMAKER wants top po- 
sition where good work is desired 
cei, | and retail prices will warrant $125 
teh. for 44 hours; privilege of overtime; 
fom New Orleans to east coast 
Florida, along ocean; wire “H., 
cam | 5252,” care Jewelers’ Circular-Key- 
stone. 

opportunity for progressive retail 
frm situated California, Nevada or 
Texas; highly qualified store manager ; 
young, resourceful; long colorful ex- 
perience; please don’t answer unless 
willing to disclose in first letter full 
details and maximum salary offered 
to start; strictly confidential. Address 








7 a “T,, 5320,” care Jewelers’ Circular- 
weed} Keystone. 
sc| WATCHMAKER, age 52, desires 


a change present position, west coast 
preferred; high grade work only 
__} and steady; salary $100; or com- 
anf mission, if enough good work avail- 
nist able; about August Ist. Address 
ely} =“A, S., 5348,” care Jewelers’ Cir- 
net? eular-Keystone. 

Hen 





al} EXECUTIVE; expert knowledge and ex- 
hes perience in production, office manage- 
ment, diamond department and every 





7 phase of casted gold ring manufactur- 
rth: ing; exceptional ability; outstanding; 
reff seeking responsible position in New 
“ae York, Address “S., 5334,” care Jewel- 
ers’ Circular-Keystone. 

eas 

ent 

e DIAMOND and watch salesman, ex- 
wef ecutive ability and experience; as- 
tet’ sociate member American Gem 
uri Society, passed A. G. S. diamond 


grading; age 42 years, 24 years re- 
tail jeweler experience; fine watch- 
maker; interested in position with 
a registered jeweler qualified firm, 
in Florida; others not acceptable; 
wire “F,, 5251,” care Jewelers’ 
Circular-Keystone. 


[=== 
Lines Wanted 


Minimum charge (25 words) $1.50 


Additional words, 5 cents a word 


See 





sR RES ans | 


Sa 55 |_ 





<a 


SALESMAN now selling jewelry and 
silver stores New York and Brooklyn, 
be wants high class additional line. Ad- 
dress “P., 5371,” care Jewelers’ Circu- 

# §6lar-Keystone. 


SALESMAN now selling leather goods 













ADVERTISER, with exceptional follow- 
ing among jobbers and large users on 
the Pacific coast, desires manufacturers 
or importers line; volume and the re- 
tention of post-war business assured. 
Address “K., 5222,” care Jewelers’ Cir- 
cular-Keystone. 





PACIFIC COAST representative desires 
manufacturers or importers line; very 
fine connection among wholesalers and 
larger users, and able to organize and 
maintain important post-war business; 
if you are interested in a volume pro- 
ducer with a businesslike mind, please 
write. Address “P., 5265,” care Jewel- 
ers’ Circular-Keystone. 





POST WAR Latin American business; 
manufacturers’ representative with 
10 years’ continuous experience 
calling on the jewelry trade in the 
West Indies, South and Central 
America, desires additional line 
(other than watch bracelets) on 
commission basis; references, man- 
ufacturers already represented, also 
Jewelers’ Circular-Keystone and 

e American Exporter. Address 
“M., 5244,” care Jewelers’ Circular- 
Keystone. 








Side Lines 


Minimum charge (25 words) $1.50 
Additional words. 5 cents a word 








SALESMAN, any territory outside New 
York City; ladies and gents gold wed- 
ding rings. Address “H., 4977,” care 
Jewelers’ Circular-Keystone. 





SALESMEN wanted to carry a line of 
“Lucite” display stands, for the 
jewelry trade, as side line. Address 
“N., 5285,” care Jewelers’ Circular- 
Keystone. 





SALESMEN calling on department stores 
and jewelry stores; side line of fine 
costume jewelry; also sterling silver 
rosary; all territories open: strictly 
commission basis. Address “P., 5354,” 
care Jewelers’ Circular-Keystone. 





SALESMAN wanted for Pacific coast 
territory to call on the retail jewel- 
ty stores; to carry manufacturer’s 
side line of 10K yellow gold ladies 
fancy and modernistic genuine and 
synthetic stone rings, popular pric- 
ed; liberal commission given; state 





SALESMAN wanted for Pennsylvania, 
‘Ohio and bordering states to call 
on the retail jewelry stores; to carry 
side line of manufacturer’s 10K 
yellow gold ladies fancy. and mod- 
ernistic genuine and synthetic stone 
rings, popular priced; liberal com- 
mission given; state experience and 
references when replying. Address 
“Q., 5322,” care Jewelers’ Circular- 
Keystone. 








Help Wanted 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 


Essential Workers need Release Statements 











POSITION open for watchmaker; no war 
time job; good salary; clean work, we 
pick our repairs; nice city to live in. 
Keebey’s, Inc., Little Rock, Ark. 





WEST VIRGINIA jewelry chain has 
openings for experienced jewelry men; 
attractive propositions. Address “K., 
5318,” care Jewelers’ Circular-Keystone. 





WANTED jewelry repair and_ special 
order men; permanent position.: Chas. 
F. Damm, Inc., 703 Main St., Buffalo, 
x. Y. 





WANTED, first class watchmaker; per- 
manent; draft exempt; good pay. M. 
Cobb, 125 W. Michigan Ave., Jackson, 
Mich. 





WANTED spinner, thoroughly experi- 
enced in fine silver work, for immediate 
employment. Apply Mrs, Roy Boylin, 
1054 Mariposa Ave., Berkeley 7, Calif. 





CAPABLE watchmaker; permanent posi- 
tion; best working conditions; $100 
per week. Nelson Jewelry Co., 408 
Riverside Ave., Spokane, Wash. 





WANTED, first class jewelry repair 
man; permanent position with old 
established jewelry store; top salary. 
Jensen & Jeck Co., Nashville, Tenn. 


EXPERIENCED caster and molder on 
rubber and metal molds-jewelry. I. D. 
Watch Case Co., 121 Varick St., New 
York City. 


IF YOU WANT a position as watch- 
maker, jeweler or optician write to 
Henry Paulson & Co., 37 S. Wabash 
Ave., Chicago, Ill. 


JEWELERS (3) on special order work ; 
full details required in first letter. Ad- 
dress “D., 5331,” care Jewelers’ Circu- 
lar-Keystone. 


MAN WANTED who understands sand 
bobbing and finishing in silver job re- 
pair shop; permanent. Louis J. Meyer, 
Inc., 205 S. 9th St., Philadelphia Pa. 


SILVERSMITH for new and repair work, 
also jeweler for new and repair work; 
permanent positions. Louis J. Meyer, 
Inc., 205 S 9th St., Philadelphia 7, Pa. 


WANTED, first class watchmaker, sum- 
mer season; good pay, pleasant work- 
ing conditions. J. H. Sawyer, Bar 
Harbor, Maine. 


WANTED, one first class diamond setter 
and one first class engraver; state ref- 
erence, age and experience. Salas & 
Company, 413% Fannin, Houston, Tex. 


WATCHMAKER, first class man capable 
of servicing high grade Swiss watches 
for West Virginia’s leading store; per- 
manent position. Charles N. Hancher 





























covering Brooklyn and Long Island, . 
desires good additional line. Address er Senay rece ao tay cae al Co., Wheeling, W. Va. 
., 5872,” care Jewelers’ Circular- viying. uress oy » care 
Keystone. Jewelers’ Circular-Keystone. (Continued on page 232) 








POR JUNE, 1944 





231 








Special Notices 





(Continued from page 231) 








HELP WANTED—Continued 








iteuential Workers need Release Statements 





POLISHERS thoroughly experienced 
sterling jewelry; good pay, plus 
overtime. 16 W. 36th St., Sth floor 
front, New York City. 





ENGRAVER; first class man for fije 
store, one capable of doing monograms 
and fine lettering; permanent position. 
Charles N. Hancher Co., Wheeling, 
W. Va. 





SALESMAN experienced costume jewel- 
ry, wanted for metropolitan New York 
City and vicinity; commission basis. 
Address “J., 5278,” care Jewelers’ Cir- 
cular-Keystone. 





WANTED jeweler for general repairs, 
sizing and stone setting, in aA-1 retail 
store in North Carolina city; fine prop- 
osition: to the right man. Address “A., 
5098,” care Jewelers’ Circular-Keystone. 





WATCHMAKER, first class man, capable 
of servicing high grade Swiss watches 
for West Virginia’s leading store; per- 
manent position. Charles N. Hancher 
Company, Wheeling, W. Va. 





WANTED, two jewelers, one capable 
of setting stones. Gantt Jewelry 
Manufacturing Co., 405-6-7 Abdou 
Bldg., El Paso, Texas 





WANTED first class watchmaker ; perma- 
nent position with old established store ; 
good pay, salary or commission; wire 
our expense; moving expenses paid. 
H. Post & Sons, Decatur, Ill. 


. 

WANTED, jeweler and engraver; also 
stone setter; steady position, good sal- 
ary; firm 72 years in business; store 
air conditioned; wire our expense. H. 
Post & Sons, Decatur, IIl. 


POSITION open for jeweler and en- 
graver; no war time job; good salary: 
clean work, we pick our repairs; nice 
city to live in. Keebey’s, Inc., Little 
Rock, Ark. 


WANTED, watchmakers and combina- 
tion men in well equipped air condi- 
tioned jewelry store; can make as 
much as you want to. Carter Jewelry 
Co., Leesville, La. 


WANTED first class watchmaker; rer- 
manent position ideal conditions; give 
full particulars when applying. M. B. 
Smith, Jeweler, 105 E. Trade S&t., 
Charlotte, N. C. 


WATCHMAKER for West Coast posi- 
tion; permanent; good working condi- 

















tions; state age and experience. Ad- 
dress “E., 2040,” care Jewelers’ Cir- 
cular-Keystone. 





FIRST CLASS watchmaker, an all- 
around man; salary $75 per week; 
position permanent. J. W. Nichols, 
Uniontown, Pa. , 


WATCHMAKER wanted; good salary, 
pleasant surroundings; steady posi- 
tion; Ft. Wayne is a very desirable 
city to live in. Carl W. Rose, 826 §. 
Calhoun, Ft. Wayne 2, Ind. 


WANTED, first class watch repair man 
for benchwork; only good man need 
apply; permanent; name own Wages; 
transportation will be paid. Dunbar 
Jewelers, Yakima, Wash. 


WANTED, clockmaker who can also re- 
pair light jewelry; permanent position 
, with long established firm; write or 
reply in person to Bernard Rainess Co., 
2372 Broadway, New York City. 














Essential Workers need Release Statements 


Essential Workers need Release Statement, 





WANTED, watchmaker, or combination 
man; permanent position, pleasant 
working and living conditions; we have 
jobs open in several of our stores, 
give full information. Goff Jewelry Co., 
Tampa, Fla. 





WANTED, live wire salesmen to sell 
costume jewelry, compacts, kindred 
items; if you are accustomed to large 
earnings, write today; state territory. 
Address “H., 5255,’’ care Jewelers’ Cir- 
cular-Keystone. 





WATCHMAKER, engraver and_e stone 
setter; competent, draft exempt; in 
southern city, daylight shop; salary $75 
weekly; 8 hour day; give references. 
Address “R., 5253,” care Jewelers’ Cir- 
cular-Keystone. 





WANTED, good jeweler, stone setter, 
light special order work; only good 
workman need apply; permanent; name 
your own wages; transportation will 
wr, 8 Dunbar Jewelers, Yakima, 

ash, 





WANTED 10 top flight salesmen in dif- 
ferent sections to introduce fine line of 
parfums made expressly to sell in 
jewelry stores, also lighters and other 
exclusive imports. Address “J., 5259,” 
care Jewelers’ Circular-Keystone. 





ENGRAVER, first class, all around man 
wanted by leading New York specialty 
store; five-day week; two weeks vaca- 


tion with pay; permanent. Address 
“V., 5367,” care Jewelers’ Circular- 
Keystone. 





WATCHMAKER, thoroughly experienced 
on high grade watches; well known 
New York specialty store; five-day 
week; two weeks vacation with pay: 
permanent. Address “W., 5368,” care 
Jewelers’ Circular-Keystone. 





SALESMAN with following in better 
class installment and cash stores to 
carry line of diamond rings, wedding 
rings and mountings in territory out- 
side of New York City. Address “Y., 
row care Jewelers’ Circular-Key- 
stone. 


JEWELER who is able to do some stone 
setting to take charge ,of a_ small 
manufacturing place; man of experi- 
ence and one having a business head. 
Address “Q., 5342,” care Jewelers’ Cir- 
cular-Keystone. 


WANTED, jeweler to do repair work: 
$1.50 per hour; and jewelry polisher 
and finisher $1.10 per hour; by one of 
the largest retail stores in the sonth- 
west. Address “D., 5149,” care Jewelers’ 
Circular-Keystone. 








i 

WATCHMAKER;; experienced; 
nent position with old establiche 
firm; $100 per week; reference, 
required; state when able to start, 
S. Muchnick, 443 State St., Salem, 


Oregon. 





WANTED; jewelry polisher and 
for steady job in small jewelry face 
established 50 years; give referen 
experience and _ salary wanted; 


working conditions. Address « 
5282,” care Jewelers’ Circular-Key. 
stone. 





a 
DESIGNER (female), for jewelry manu. 
facturer, with wide experience in cre. 
ative designing of sterling silver 
gold jewelry; thorough knowledge 0g 
sential of jewelry construction; replies 
held confidential. Address “H., 5277» 
care Jewelers’ Circular-Keystone, 








JEWELER, repair man and engraver, 
$1.90 an hour, time and half oye, 
time, double time for Sundays. Joha 
A. Marshall, 508 Close Bidg., Ty 
ledo, Ohio. 


SALESMEN wanted for outstanding ling 
sterling silver costume jewelry, ping 
earrings, bracelets, for the retail 
jewelry trade; several territories open; 
write fully in confidence ; immediate re. 
ply assured. Address “C., 5246,” care 
Jewelers’ Circular-Keystone. 


WATCHMAKER; permanent position; 
ideal working conditions, establish 
ed 1868; give references, age, ax. 
perience and salary expected in firg 
letter. Geo. E. Taylor, 115 Park 
Ave., Plainfield, N. J. 


WANTED at once, a second watchmaker 
who wishes to complete his training 
under a first class watchmaker; 4 
young man preferred who is out of the 
draft; real good pay to the right per- 
son. Sclove Co., Inc., 125 Summers §t, 
Charleston, W. Va. 


ASSISTANT watchmaker and clock 
repairman, to work with expert re 
pairman; pleasant working and liy. 
ing conditions; town 9,000 popula 
tion, western Pennsylvania. Jordam 
Furniture Store, Punxsutawney, Pa, 

















WANTED, first class watchmaker e& 
perienced in R.R. work and 
Swiss bracelet watches, capable cf tak 
ing charge; not a wartime job, perma 
nent to right man; state salary and 
full information in first letter. At 
dress Capo-Upp, Tucson, Arizona. 





WATCHMAKER, dependable and capa- 
ble; excellent opportunity; pleasant 
working conditions; permanent; state 
age, qualifications and salary expected. 
Address “J., 48321,” care Jewelers’ Cir- 
cular-Keystone. 





WANTED, watchmaker and engraver: 
$75 week guaranteed and all overtime 
you want to make; plen of good 
clean work in nice air conditioned store. 
J. L. Albriton, 418 Bast Capitol, Jack- 
son, , Miss. 


SALESMAN wanted; Busch & Sons, an 
old established firm, offer an excellent 
opportunity to a salesman of initiative 
and interested in progressive advance- 
ment; please write or call for an inter- 
view. usch & Sons, Inc., 875 Broad 
St., Newark, N. J. 


WANTED watchmaker or salesman, 
and second watchwaker; permanent 
position to right person with ability. 
W. G. Spies Company, 115 North 
4th St., Steubenville, Ohio. 


WATCHMAKER, permanent position for 
A-1, experienced in high rs: Ameri- 
th old estnh- 


to Box ‘M., 4889,” care Jewelers’ Cir- 
cular-Keystone. 














SALESMAN wanted; high grade wt 
carry fine line 14K ladies’ and gent 
genuine stone rings, cocktail rings, 
dies’ and men’s solid gold and diamoné 
watches for New England states; als 
for middle west; commission 
Address “S., 5362,” 
Circular-Keystone. 


PERMANENT, high salary position for 
A-1 watchmakers (two) prefe 
middle aged men, draft exempt, mar 
ried; one to take charge of watch I 
pair department; references as to abl 


care Jewelery 





ity and integrity required. Addres 
“T., 5363,” care Jewelers’ Circulal 
Keystone. 





WANTED, material salesman to trav 
for old established mid-westem 
firm; steady position; not war time 
job, with fine chance for advante 
ment. Address “R., 5288,” care 
Jewelers’ Circular-Keystone. 


WANTED, salesman for well known, t® 
tionally advertised line of diamonl 
rings to cover south; man with fo 
lowing who knows southern jeweléet 
preferred; splendid earnings and 
vancement opportunity; write in de 
tail; confidential. Address “T., 5254) 








‘care Jewelers’ Circular-Keystone. 
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HELP WANTED—Continued 
Besential Workers need Release Statements 





=-7 


JEWELER who is able to do repair work 
and do his own setting; $1.25 per 
hour; a very fine place to work and 
plenty of overtime; state experience 
and where in the past employed. Ad- 
ss “F., 5329,” care Jewelers’ Cir- 
cular-Keystone. 


o——— 
WANTED watchmaker, dependable 
and capable; excellent opportunity 
with good working conditions; per- 
manent position and pays good sal- 
ary; write or wire direct, Lee H. 
Hillman, Inc., 612 Wabash Ave., 
Terre Haute, Ind. 








— 

JEWELER, age about 40, who has 

original ideas to assist managing the 

shop; fine opportunity for a capable 
; American; state experience and 


where in the past employed. Address 
“y, 6830," care Jewelers’ Circular- 
Keystone. 








JEWELER to assist foreman, one hav- 
ing had experience in this line; man 
with good background and capable of 
teaching and leading men; this posi- 
tion pays salary and bonus; write in 
detail when answering. Address “E., 
6332," care Jewelers’ Circular-Keystone. 


Al WATCHMAKER needed for rail- 
road work in Ogden, Utah; no sell- 
ing, estimating or delivering, only 
watch repairing; highest, competi- 
tive salary paid; position perma- 
nent. Reply Anderson Jewelry Com- 
pany, 2449 Washington Boulevard, 
Ogden, Utah. 


WANTED: a top jewelry salesman; one 
who will qualify and produce results; 
draft exempt; good salary and com- 
mission or straight commission if de- 
sired; state your full qualifications in 
letter to Ray, Inc., Credit Jewelers, 
Elmira, New York. 














JEWELER; pcrmanent position for 
experienced man to do special order 
and general repairing; excellent 
opportunity with oldest and finest 
store in a dry, healthful climate; 
write or wire I, Rosenzweig & Sons, 
Phoenix, Arizona. 


JEWELER, to take complete charge of 
repair department; ok established 
high grade store in Connecticut; plain 
jewelry; excellent salary and working 
conditions; permanent position; write 
full particulars; inquiries confidential. 
Address “A., 5243,” care Jewelers’ 
Circular-Keystone. 








SALESMAN wanted, eastern states, to 
represent ladies large mounting 
and wedding ring line for retail 
trade; no objections to non-conflict- 
ing lines; commission basis; excel- 
lent opportunity. Address “L., 
5333,” care Jewelers’ Circular-Key- 
stone. 





WATCHMAKER, $100 per week to ca- 
Pable experienced draft exempt man 
desirous of living in Los Angeles, 
Calif.; ideal all year around climate; 
pleasant working and living conditions ; 
steady position; state age and refer- 
ences; all correspondence treated con- 
fidentially. M. Rhein, 827 W. 43rd St., 
Angeles, Calif. 


WATCHMAKER wanted in long estab- 
lished jewelry store on a_ busy 
street; we furnish the space, you 
take all profits; good man should 








— et. ee oe CUT 


make good money; include refer- 
ences with application. Vincent 
Simonelli, 239 Atwells Ave., Provi- 


ce, R. I. 





Essential Workers need Rel s t 





Essential Workers need Release Statements 





JEWELERS, all around repair men; 
light special order work, one who can 
do some setting preferred, but not es- 
sential, $2 per hour for 40 hour week 
to competent men, time and a half for 
overtime; active trade shop in At- 
lanta; give full information in first 
letter. Address “M., 5321,” care Jewel- 
ers’. Circular-Keystone., 





OPENING for a man with experience 
in a factory office; must be capable, 
alert, one who can handle factory 
workers; full knowledge of filling 
orders and taking care of jewelers 


accounts; salary no object. Ad- 
dress “R., 5361,” care Jewelers’ 
Circular-Keystone. 





WANTED, ‘assistant to owner; excellent 
permanent position in modern store in 
Ohio, or man experienced in all phases 
of the retail credit jewelry business; 
$100 per week; must be capable and 
willing to work for advancement; give 
full information in first letter as to 
qualifications, experience and age. Ad- 
dress “P., 5360,” care Jewelers’ Cir- 
cular-Keystone. 


WANTED, jeweler, capable of dia- 
mond setting and all around shop- 
work; permanent position, pleasant 
surroundings, air conditioned shop; 
attractive salary or commission 
basis with plenty of work; must be 
capable; write or wire direct. Lee 
H. Hillman, Inc., 612 Wabash Ave., 
Terre Haute, Ind. 


WATCHMAKER, experienced in R.R. 
work, one looking for a permanent 
place; prefer man with managerial 
ability, able to meet the public and 
sell if necessary; he will have the 
opportunity if he cares to invest in 
business, which is up-to-date, old ¢€s- 
tablished, has always made money, al- 
though it is not necessary for him to 
make investment; salary starts at $80 
per week; for further information ad- 
dress Geo. W. Taylor Co., Inc., Wil- 
liamson, West Virginia. 











JEWELRY buyer, male; New York 
City jobber desires the services of 
capable man; full particulars in 
first letter, also salary desired; es- 
sential workers need release state- 
ments. Address “S., 5325,” care 
Jewelers’ Circular-Keystone. 





UNUSUAL post-war opportunity; one of 
Oregon’s finest jewelry firms has an 
opening for an aggresive all around 
salesman with excellent ability; per- 
manent position in an established firm 
selling diamonds, fine watches, ster- 
ling silver; a successful and- reputable 
store located in heart of major busi- 
ness district, handling jewelry only; 
no kindred items; salary arrangement 
well worth investigating; please state 
age, experience and salary expected in 
first letter. Address “A., 5339,” care 


Jewelers’ Cirgular-Keystone. . 





WATCHMAKER, permanent position 
open with Southwest’s most famous 
reliable firm; pleasant working con- 
ditions in air conditioned store; 
come to America’s most perfect sun- 
shine climate and feel good for- 
ever; essential workers need release 
statements. Address Greenwald & 
Adams, Tucson, Arizona. 





PERMANENT and_ splendid positions 
open for two skillful watchmakers, 
men who can produce quality and not 
quantity; dependable, sober gentlemen 
who can furnish unquestionable refer- 
ences from first class rated jewelers; 
we offer most unusual proposition for 
your services; we now employ two 
very fine gentlemen; our department 
interested in having four watchmak- 
ers year around; investigate; enjoy 
the beach and fine fishing. Shaw’s 
Master Watchmakers, Galveston, 
Texas. 





DIAMOND and watch salesman for 
Tacoma anit of Weisfield & Gold- 
berg, the northwest’s largest and 
most progressive chain of credit 
jewelers; need high class man who 
is interested in post-war possibil- 
ities as well as present opportun- 
ities; you will work in the largest 
and finest air-conditioned jewelry 
store in Tacoma, Washington, the 
buying center for a prosperous 
population of nearly 200,000; sal- 
ary and commission arrangement 
that will insure substantial earn- 
ings to the right man; write, giving 
full details of experience and per- 
sonal particulars including recent 
snapshot; essential workers need re- 
lease statements; write direct to Mr. 
Leonard Goldblatt, Mgr. Weisfield 
& Goldberg, 925 Broadway, Ta- 
coma, Wash. 








For Sale 


Stores, Stocks and Businesses 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





FOR SALE, old established jewelry 
business in southern city of 25,000; 
leading store for 50 years; big army 
camp, fine agricultural section; 
selling account have other stores; 
inventory about $50,000; want .to 
sell as a going business; all clean 
stock; no auctioneers; don’t answer 
unless you mean business and have 
cash to handle. Address “B., 5245,” 
care Jewelers’ Circular-Keystone. 





. 


FOR SALE, old established jewelry and 
optical stand within Los Angeles City 
limits; sell at inventory. Address “B., 
5299,” care Jewelers’ Circular-Key- 
stone. 





FOR SALE, jewelry store in Seattle, 
Wash.; have made all I want; gross 
business 1943 $60,000; net profit 
wn ba cake ee ote busi- 
ness is - S. gov- 
ernment credit; a wonderful credit 
business can be had if wanted; 
stock and fixtures app. $12,000; 
store and work rooms 25 x feet; 
rent less than $100; sell for $20,- 
000; want $10,000 cash balance 
$200 per month; I will work part 
time for some months to acquaint 
new order with business. Address 
“N., 5358,” care Jewelers’ Circular- 
Keystone. 


(Continued on page 234) 
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Special Notices 





(Continued from page 233) 


FOR SALE—Continued 








LONG established, very modern jewelry 
store; new fixtures; doing $100,000 a 
year; all cash; located in south central 
Missouri; inventory about $55,000; no 
old stock; all stock bought at right 
prices ; will sell for $5,000 below inven- 
tory ; auctioneers do not reply. Address 
“E., 5168,” care Jewelers’ Circular- 
Keystone. 








For Sale 


Tools, Equipments, Merchandise 
Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








FOR SALE, about 30 mahogany stacking 
show case trays black velvet lined, 
size 11%” x 11%”, good condition. A. 
Cc. Kingsbury, Gloversville, N. Y. 





40 LB. watchmaker’s foot wheel and 
counter shaft, also bench tools. Edward 
pm Sr., 45 Park St., Montclair, 





JOINTS, pins, catches, sterling of best 
make, all sizes; inquire for quantity 
and price. Bernstein & Sons, 80 Nas- 
sau, New York 7, N. Y. 





GENUINE topaz, aquamarine, amethyst, 
green beryl, single stones, emerald cut, 
2 to 100 carats, a few oval amethysts; 
send for price list and description. 
Verna O. Ward, 55 East Washington 
St., Chicago, Ill. 





FIVE Elgin, Waltham, Illinois or Hamp- 
den 18 size movements for material 
$6.00; three 16, 12 or 0 size $6.00; 
500 imitation stones for repairing 
jewelry $2.00. B. Lowe, Box 311, St. 

uis 1, Mo. 





ONE DOZEN Ingersoll pocket and wrist 
watches, not running, $9.00; 5 Swiss 
wrist watches in white cases, 6%L., 
6%L., 10%L. and baguettes $15.00; 
two gross new watch crystals $3.25. B. 
Lowe, Box 311, St. Louis 1, Mo. 





SEND FOR price list on pocket watch 
material; 25 gross unset balance jewels 
for bracelet watches, 35c per dozen; 
Breg. hair springs $3.00 per doz.; as- 
sorted screws 10c per dozen. J. R. 
ee al 2540 Harriet, Minneapolis 5, 

nn. 





_NEW AND USED wheel cutters; slide 
rests; lathes and attachments; casb 
paid for used watchmakers’ lathes 
and attachments. R. P. “Dick” 
Gallien, 220 W. Sth St., Los An- 
geles. Cal. 


12 AMERICAN movements for parts $12; 
12 Swiss movements for parts $9; mis- 
cellaneous material from watches 
$3.25; Ingersoll watches and miscel- 
laneous parts included for your re- 
pairs; our assortment $5; antique 
movements each 25c. Write for price 
list on better grade movements needing 
some repair. White’s Jewelers Ex- 
change, Room 323, Holland Bldg., 
211 N. 7th St., St Louis, Mo. 


STERLING safety catches $2.00 per 
dozen; ass’d pin stems $3.00 per 
gr.; sterling sisterhooks $1.00 per 
dozen; large sterling sister hooks 
$3.00 per dozen; enclose remittance 
on orders less than $25.00. H. L. 
Hirsh & Co., 183 Eddy St., Provi- 


__denee, R. I. 








JEWELERS! reaa carefully; this is im- 
portant; in stock for immediate de- 
livery watch and jewelry repair books 
and checks; jobbing envelopes with 
attached call checks, all sizes; complete 
stock books for diamonds, watches, 
jewelry; diamond guarantees; daily re- 
port sheets; complete credit forms, 
business stationery; window prited 
cards; if not in stock we will make it. 
Dauer Printing Co., manufacturers, 
headquarters for jewelers; printed sup- 
plies of every description; 31 E. 22nd 
St.. New York 10, N. Y.; estimates 
given; write for samples; a good house 
to get acquainted with; U. S. parcel 
post delivery service, makes us your 
oest _ neighbor. Phones Algonquin 
4-2174-5. 








Business Opportunities 


; Minimum charge (25 words) $1.50 


Additional words. 5 cents a word 








EVERY EFFORT is made by The Jewel- 
ers’ Circular-Keystone to keep its ad- 
vertising columns clean. Advertisers 
under Business Opportunities, ete.. 
must furnish trade references, An- 
nouncements must pass the strict cen- 
sorship requirements of The Jewelers’ 
Circular-K evstone. : 





CASH for diamonds, watches and jewel- 
ry; established 37 years; send surplus 
stock for cash estimate; bank refer- 
ences. Emil Noel, 29 E. Madison St., 
Chicago, Ill. 





GORDON BROTHERS, cash buyers of 
complete jewelry stores and surplus 
stocks; for details see our advertise- 
ment page 175. 





WANTED to buy: jewelry stores, by grow- 
ing jewelry organization; would prefer 
the New England states or Eastern At- 
lantic coast and Southern states; give 
full particulars in the first letter. Ad- 
dress “C., 5101,” care Jewelers’ Circu- 
lar-Keystone. 





HIGHEST cask prices paid for surplus 
or entire stocks and estates of dia- 
monds, watches and jewelry. M. 
Iralson, Suite 402, 209 S. State St., 
Chicago. 





SAMUEL GANSBERG will buy your 
surplus or entire stock and fixtures or 
estates for cash; my direct outlet en- 
ables me to pay you higher prices; 
bank and trade references of the high- 
est character. Write 15-17 Maiden 
Lane, New York. Telephone, Rector 
2-5928. 





OPPORTUNITY for small manufac- 
tuxer of gold jewelry, also better 
silver jewelry, to supply important 
Fifth Avenue firm; will work on 
eash basis and can supply gold 
alloy. Address “C., 5298,” care 
Jewelers’ Circular-Keystone. 





NAT LEHRER will buy ror cash your 
jewelry store complete or any part 
thereof: my direct connections for out- 
let enable me to pay the best prices; 
all communications held confidential ; 
bank. trade references; write or phone, 
132 Hester St. New York City; phone 





Canal 6-8242, night phone Tivoli 2-3715. 








COLMES BROS.; cash buy 
jewelry stores with or without a 
tures; we interview you at Our ex, 

bank and trade f 

Tremont St., ey Mesa" a 


= 

pense in any part of the couy Mini 
Ac 

—_— 





a 


WANTED, established ewe 

50,000 to unlimited potoletie Store, 
ornia preferred, but not neces ‘ 
give all particulars, rental, lease, ip. 
ventory of merchandise and fxt 

franchises, fixtures, gross sales figuea 
for 1935, 1940 and'1943; want forme 
sonal operation; all information oop, 
fidential. Address “C., 5341” ca 
Jewelers’ Circular-Keystone, ° és 





ei 


JEWELER to take over trade shop ig 
Ogden, Utah; opportunity one may 
to net $600 month with guarantee 
support of three largest retail 
stores; must be good diamond 
setter and repair man; no inves. 
ment required; this is genuine uw. 
equalled opportunity now and afte 
war. Write for full details to Ander. 
son Jewelry Co., 2449 Washington 
Blvd., Ogden, Utah. 








JEWELRY stores and stocks bought for 
cash, any size, any amount, anywhere; 
my tremendous outlet and direct con. 
nections enable me to pay you highest 
prices; communicate with me at once_ 
and my representative, or myself, will 
call on you; our offer will amaze you, 
a Rifkin, 81 Bowery, New York 

ty. 





JACK M. WERST will pay you spot 
cash for your surplus or entire 
stock of jewelry, diamonds, estates, 
with or without fixtures; operating 
from Coast to Coast; best refer. 
ences; no deal too large or small; 
act now. Miami Savings Bldg., Day- 
ton, Ohio. 





ARE YOU GOING out of business? | 
can guarantee you the cost of your 
merchandise plus the expense of 
running a sale, with my personally 
conducted auction or flat sale; no 
sale too large or too small; | will 
also pay cash for your entire store 
with or without fixtures; write for 
my proposition, all correspondence 
confidential; best .of reference 
throughout past 30 vears. Herman 
aaa 5 S. Wabash Ave., Chicago, 





WOULD you like to retire from busi 
ness, if you were given a respon 
sible guarantee, that your entire 
stock would be closed out at a net 
profit of at least 80% above the 
actual wholesale cost; our service 
will also dispose of your fixtures, 
good-will, material, accounts, 
lease at a price far beyond your e*% 
pectation; write as for complete 
tails, you will not be obligated by 
so doing; references from many 
jewelers who have used this service 
recently will be sent you along with 
unquestioned bank reference. Write 
at once to McRae & Shaw, Sixth 
Floor, 168 N. Michigan Ave., Chi 
cago, Ill. 


—_ 
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Wanted to Purchase 


um charge (25 words) $1.50 
Additional words, 5 cents a word 








— 
bench and watchmakers tools. 
Lat ig z L. Loether, 409 Smithfield St., 


Pittsburgh, Pa. 





uralife K, K. steel cabinet, 
+ long, 18% inches wide. D. 


1% son, Box 171, Highwood, Ill. 


el 

VING blocks, new or used; state 
—. condition and price. Address 
“c,, 5272,” care Jewelers’ Circular- 


Keystone. 

— 

ED to purchase well located jewel- 

ae nore in town of-10,000 or larger 

in East Texas, Louisiana or Mississippi. 
Box 1311, Alexandria, La. 


a 

TED, % dozen “Lady Hamilton” 
Meeepoors : willing to pay retail price 
plus profit. Write Colonial Jewelry 
Co., 34 W. Main St., Westminster, Md. 














WANT TO BUY jewelry store for cash, 
in small town up to 50,000 population. 
Address “L., 2513,” care Jewelers’ Cir- 
cular-Keystone. - 








WANTED, jeweler’s lathe with chucks, 
etc. (with or without motor) also stak- 
ing tool set, new or used; if used 
state condition; will pay cash. Milton 
Linder, 1216 32nd Ave., Tampa, Fla. 








WANTED, watchmakers’ lathes, attach- 
ments and tools, engraving blocks, roll- 
ing mills, scales, drills, etc.; give full 
details. Ernest Linick, 29 E. Madison 
St. Chicago, Ill. 

COMPLETE SET of fine jewelry fix- 
tures; not interested in just a few 
cases; consider quality; purchase en- 
tire business in order to secure a large 
set of fixtures by October list. Shaw 
Jewelry Co., Galveston, Texas. 








JEWELRY STORE wanted by individual ; 
will pay cash for substantial estab- 
lished business; give particulars re- 
garding inventory, fixtures, etc.; cor- 
respondence confidential. Address “A., 
6059,” care Jewelers’ Circular-Keystone. 





WILL PAY ceiling prices for one set of 
triple gear Oliver hand flat rolls, 
square rolls, ring bender, cutter, oxy- 
gen gauge, or any shop equipment; or 
a complete shop and material; will 
make trip if not too far. Write, wire 
or call. S. W. Hora, Box 436, Mem- 
phis, Tenn. 





INTERESTED in purchasing established, 
reputable jewelry store, doing not less 
than $50,000 annually; will pay cash 


for going business; replies strictly 
confidential; write details. Address 
“B., 5340,” care Jewelers’ Circular- 
Keystone. 


—————————— 
Watch Work, etc., for 
the Trade 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








SPECIALIZING in repairing of chrono- 
phs and fine watches for the trade. 
Gi ot” 22 West 48th St., New York 





a Z 

CLOCKS repaired, all makes, foreign 

and domestic, spring weight and elec- 

tric; prompt service; work guaranteed. 

Gem Clock Service, 1344 W. Division 
St., Chicago 22, Ill. 





EFFICIENT and accurate watch repair 
service, only accounts desiring gvod 
work solicited; all work strictly C.O.D. 
ee 71 Nassau St., New York 





ONLY high grade workmanship, exact- 
ing in detail; service prompt; excellent 
reference backed by 28 years’ experi- 
ence, established 10 years. Schwartz 
Watch Repair Laboratory, 1243 Boyn- 
ton Ave., Bronx, New York. 





FINE watch repairing Swiss and Ameri- 
can watches and all foreign makes 10 
days service $4.50 each. Louis Van 
Zatsman, 7 W. 44th St., New York 18. 
Mu 2-9883, Mu 2-9461. 





SWISS-AMERICAN' watches repaired 
for trade; fine work assured; prompt 
service for out-of-town stores; for fur- 
ther information address 
New York, care Jewelers’ 
Keystone. 


Circular- 





EXCEPTIONALLY fine watch repairing ; 
only a trial need convince you; estab- 
lished for over 30 years; prompt, hon- 
est and courteous service. Harr Watch 
eeeny. 545 Fifth Ave., New York 

y. 





YOUR watch repairs done promptly; 
high grade workmanship; dependable 
out of town service; moderate prices; 
location New York City; for turther 
information write to “Box W, 5337,” 
care Jewelers’ Circular-Keystone. 





RELIABLE watch repairing for the 
trade since 1921; efficient depend- 
able mail service. Standard Watch 
Service, 949 Broadway, New York 
10, N. Y. 





EXPERT watchmaker for the trade, es- 
tablished in New York City; had 27 
years’ of experience in Switzerland and 
New York, desires to contact importer 
on casing; prompt service; reasonable 
prices; excellent workmanship; for 
further information address “T., 5374,” 
care Jewelers’ Circular-Keystone. 





HIGH GRADE watch repairing for the 
trade in New York City; a small trial 
order will convince of our prompt, 
careful and honest service; out-of-town 
work attended to promptly; for fur- 
ther information address “V., 5375,” 
care Jewelers’ Circular-Keystone. 








Special Order Work and 
Repairs for the Trade 


Minimum charge (25 words) $1.56 
Additional words, 5 cents a word 





‘Wanted to Rent 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








FLOOR SPACE wanted in modern 
building in midtown jewelry sec- 
tion, approximately 2500 square 
feet; will take over sub-let, lease 
or sign a new lease; building to be 
located preferably between 46th and 
51st Sts. on Fifth Ave., or west of 
Fifth Ave. Address “H., 5313,” 
care Jewelers’ Circular-Keystone. 








To Let 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 





WINDOW and office space, suitable for 
watchmaker or diamond setter, north 
light, Room 711, 21 Maiden Lane, New 
York. Phone Rector 2-7142. 





ATTENTION watchmakers, jewelers, en- 
gravers, setters, etc.; wonderful light 
individual workrooms located on_ floor 
above Jewelers’ Exchange; Holmes 
Protection; free gas, electricity; $35 
up. Renting Office, 54 W 47th St., New 
York, Bryant 9-2163. 


WATCHMAKER’S space to let on a 
profit sharing basis in jewelry store; 
busy street in department store 
section. Melrose Jewelers, 575 Ful- 
ton St., Brooklyn, N. Y. 











Patents 


Minimum charge (25 words) $1.50 
Additional words, 5 cents a word 








PATENT your good ideas; send me your 
simple sketch or model; free con 
fidential advice-literature; register your 
trademarks. Z. H. Polachek, registered 
Patent-Attorney-Engineer, 1234 Broad- 
way, New York City. 








Miscellaneous 


Minimum charge (25 words) $1.50 
Additional words. 5 cents a word 





POLISHERS and lappers, experts on 
gold and platinum jewelry; can handle 
any amount of work; prompt service 
guaranteed. Edward Horowitz, 62 W. 
47th St., New York. Lo 5-8455. 





DO YOU do optical work? Let us help 
you; send us your customers’ broken 
lenses, frames, prescriptions, etc.; we 
repair and mail the same day; trade 
prices. Industrial Optical Co., 136 Ful- 
ton St., New York 7, N. Y. 





JEWELRY AND WATCH repairing: 
since 1914 we have repaired watches 
and jewelry for the trade; all repairs 
finished like new. Hasenjaeger Bros. 
Jewelry Co., 505 Arcade Bidg., St. 
Louis, Mo. 





PEARL and bead stringing; 24 hour 
service; genuine and cultured pearl 
necklaces our specialty; gold and silver 
clasps always in stock. American Bead 
& Novelty Co. 71 Nassau St., New 
York 7, N. Y. 





ACCOUNTANT with experience in jewel- 
ry line seeks additional clients; for 
further information address “J., 5317,” 
care Jewelers’ Circular-Keystone. 


LEARN WATCH repairing by doing it; 
thorough training under expert in- 
structors. For information write Stand- 
ard Watchmakers Institute, 1841 
Broadway, New York City. 


WATCHMAKERS; increase your ability 
through the highly recommended bonks: 
“Rules and Practice for Adjusting 
Watches” and “Practical Balance and 
Hairspring Work” by Walter Kleinlein. 
Your jobber or trade journal. 


RUSTED MOVEMENTS taken apart 
easily; rust removed from rts 
without damage to finish; full 
pint “Jarene” only $3.50; free de- 
livery; send check or M. O.; money 
back guarantee. U. S. Detergents 
Co., 315 E. 91st St., New York City: 
member Jewelers Board of Trade 
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KINGSTON WATCH CO. OPENS NEW OFFICES 


1847 Rogers Bros. Reports he , 
To the Trade the 


Recognizing that retailers are naty. tieh 
rally anxious to know what there sup. | with 








In celebration of the opening of its new offices and salesrooms at 48 W. 48th St., N. Y., the 
Kingston Watch Co., which is headed by Samuel Schecter, held open house all day on 
Tuesday, May 9. The accompanying snapshots show Mr. Schecter at his desk, and a small 
part of the crowd that streamed in all day to extend their congratulations and good wishes. 





Oneida Offers Free Mats to Retailers 
For Fifth War Loan Advertising 





Believing that their present advertis- 
ing campaign for Community—“Back 
Home for Keeps” furnishes a _ timely 
theme with great appeal, Oneida Ltd. 


has made available free of charge mats | 


showing the attractive illustrations taken 
from these advertisements. They are in- 
tended for the use of dealers who desire 
to push the 5th War Loan in their own 
advertising space. The only text matter 
which is included in the mats, along with 
the illustration, is the words: “To Speed 
Him Back Home for Keeps, Back the 
5th War Loan.” 

One of the Community advertisements 
upon which these War Bond ads are 
based is shown above. Over 22,000 re- 
quests for reprints of these ads have 
been received which testifies to the great 
popular appeal of the illustrations. 

To inform Community Dealers of this 
service a proof sheet showing an assort- 
ment of the mats and the various sizes 
in which they are available is being 
mailed to jewelry and silverware retail- 
ers throughout the United States. The 
entire service is without charge and the 
name Community does not appear on the 
mats. 
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Hill-Tolchin Expands Sales Force 


Hill-Tolchin Company, wholesale 
jewelry, watch material and supply 
house, 5 N. Wabash Ave., Chicago, re- 
cently announced an increased force of 
travelers and some reassignments of men 
who have been regularly traveling since 
Pearl Harbor. Abe Salam, who recently 
received an honorable discharge from 
service, was accompanied to the West 
Coast by Philip Polchin, one of the 
owners, where they will establish a stock 
of materials and merchandise which will 
be in charge of Mr. Salam for direct de- 
livery in that territory. Ben Rudman, 
well known in Iowa and Nebraska, has 
been put on as full-time representative in 
these states; Hyman Tolchin will cover 
Illinois and Wisconsin; Stephen Hill, 
senior member of the firm, will continue 
to cover Michigan, Indiana, Ohio, Ken- 


tucky, Alabama, Missouri and Tennessee ~ 


with occasional visits to Oklahoma and 
Texas where the company has many mail 
accounts. Al Tolchin, who recently be- 
came the proud father of a son and fu- 
ture successor to the business, remains 
in charge of the Chicago office to take 
care of mail orders and personal calls. 





H. A. Wilson Co. Changes Lines 


The firm of H. A. Wilson Co., Inc., 
Newark, N. J., which formerly produced 
a considerable quantity of wedding rings, 
ring mountings, etc., but which has given 
up that branch of the business under 
war conditions, announces that it is the 
company’s intention not to re-engage in 
the manufacture of finished jewelry 
products after the war. 

Instead, it is the present purpose to 
devote the entire facilities of the con- 
cern, including the new plant recently 
opened in Elizabeth, N. J., to the produc- 
tion of platinum in various forms for 
further. fabrication, and to the manufac- 
ture of rolled gold plate and wire for the 
jewelry and optical trades. 

The company’s activities at Newark, 
where manufacturing was formerly done, 
will, after the war, be confined to techni- 
cal research, laboratory work and mana- 
gerial activities, says Mr. Wilson. 





pliers are doing and planning, 
Rogers Bros. Division of Tateead oe: 
Silver Co. has issued a handsome folder 
to answer those questions as far ag 
well-known line of silver plate is egy. 
cerned. 
It tells how 1847 Rogers has been en- 
tirely converted to war work, and some. 
thing about how they are doing thejp 
war-time job; how in the mean 
they are keeping alive and Strong the 
public’s desire to own these goods whey 
they can again be made; features three 
patterns on which jewelers can take op 
ders now for future delivery with the 
assurance that these patterns will be 
rushed into production as soon as silver, 
plate can be manufactured; and Tepro- 
duces in full color three of the company’s 
recent outstanding ads_ in consumer 
magazines. 


Nathan JC-K Ad Wins Award 








THE Grandeur THAT WAS ROME 


In the days of the Caesars, the culrure of the wnnerse centered on Rome There 
clegans laches advined themmetes 9 precuin prmelry andl the most (asheonatile of 
he stumes they used wore Cameos an iotaghus The popularity of cama aml sntag 
hhos have continued thtough the agen inl whi toxlay our stuck w necessarily heme, 

A forward 10 uflering a large ansottmemt when workd wale Combtoms permet 


Fon precious, “cm precious analy nthetic atures, be sare tocume to Stor Healquarters 


S$. NATHAN & COMPANY 4 
sone meapouasriey AL ce ruie ast st stem are some 
dl 











Fvery year the Art Directors’ Club 
holds an exhibition of the advertisements 
of various fields which they consider to 
be the best of the year. This year the 
exhibition is being held at 630 Fifth Ave. 
from May 15 to June 3. 

The selection is, of course, in the hands 
of a jury, and advertisers and advertis- 
ing agencies compete for the honor of 
being included in the exhibition. 

Among the ads selected this year is 
the one reproduced above, which ap- 
peared exclusively in Jewexers’ Crmcu- 
Lak-KeystTone and which has been given 
“An Award of Distinctive Merit for 
Black and White Illustration.” The read- 
ers of this publication will probably re- 
member it as having appeared in our 
March, 1944, issue. 

This ad was prepared fer S. Nathan 


& Co. by Frank Best & Co., Inc., adver-. 


tising agency, 9 Rockefeller Plaza; the 
artist is Hans Moller. 
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Benrus Watches 
Time Two New Records 


Fifteen hours and 80 minutes after 
Capt. Charles A. Thompson hopped off for 


Northern Ireland on April 17 in an 
American Export Airlines “Flying Ace” 
he landed at Foynes and found himself 
the holder of a new world record for the 
commercial east - bound trans - Atlantic 

ht from New York. Not satisfied 
with that, he took off again for New 





Capt. Charles A. Thompson is greeted by 

Mayor La Guardia upon completion of his 

record-breaking flight. Capt. Edward A. 

Stewart, previous record holder of the New 

York to Foynes, Ireland, flight, is at the left. 
Both pilots wear Benrus watches. 


York by way of Africa and South Amer- 
ica, and when he reached La Guardia 
Field, found he had broken the four- 
continent speed record too. 

Among the first to greet him was Capt. 

Edward A. Stewart, who had established 
the previous record for the New York- 
Foynes, Ireland, route only two days be- 
fore. By flying the 3,329 miles at an 
average speed of 215 miles per hour, 
Thompson had clipped 21 minutes from 
Captain Stewart’s flying time. This is 
the longest regularly scheduled non-stop 
commercial air route in the world. 
On both record-breaking flights, all 
flight officers wore Benrus watches, and 
ga Thompson and his crew mod. 
estly attributed their amazing speed to 
“good navigation and radio conditions” 
and gave credit to Benrus watches for 
their perfectly synchronized timing. 





U. S. Time Corp. Lays Plans 
For Full Postwar Employment 


The United States Time Corporation, 
prewar manufacturers of Ingersoll 
watches and clocks, has started a survey 
among its 5100 war workers to learn how 
many are interested in remaining with 
the company after hostilities cease and 
civilian production of timepieces and 
other precision instruments is resumed. 
A questionnaire submitted to all em- 
ployees suggests the possibility of a 
postwar housing development on prop- 
erty adjacent to the new, modern plant 
on Ingersoll Hill, Middlebury. 

Other inquiries in the survey point to 
the manufacturer’s intention to prepare 
for conversion from war to peacetime 
Feo as quickly as military needs are 
fulfilled. 

In connection with the check-up, the 
company has announced its intention to 
try to maintain “full employment” in 
addition to providing jobs for its men 
and women returning from service in the 
Armed Forces. 
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Gemex Offers Repair Parts 
To Retailers 


One of the many business headaches 
with which the retail jeweler has been 
afflicted is the problem of getting expan- 
sion watch bracelets repaired. 

With wartime restrictions on both ma- 
terials and labor, and with their plants 
straining to keep up as much production 
of new goods as possible along with the 
war work that all of them are doing, 
manufacturers have been unable to keep 
up with the inflow of repair jobs, and 
retailers have been able to do little such 
work themselves because of inability to 
obtain the needed repair parts. 

The Gemex Co. is trying to help ease 
this situation by announcing that it will 
supply genuine parts for Gemex Com- 
modore bracelets to all repair shops that 
are qualified to handle this type of work. 
Parts for both men’s and ladies’ bands 
are available. 

An announcement telling of the ar- 
rangement has been mailed to all of the 
company’s wholesale customers inviting 
them to send in the names of retailers 
and repair shops who are capable of 
doing this type of work satisfactorily, 
and these shops are then being notified 
of the plan. Announcements have also 
been sent to all of the retailers and re- 
pair shops who are on the Gemex list. 

This should be welcome news. 


Sonora Discusses 
Promotional Program 


At a luncheon meeting on May 5 with 
all their recording artists, at the Wal- 
dorf-Astoria Hotel, officials of Sonora 
Radio & Television Corp. discussed the 
company’s plans for the record division. 

In opening the meeting, Joseph Gerl, 
president of the company, stated that 
sales of recent record releases have 
proved that the “Melodies That Will 
Live Forever” theme is definitely a 
success. 

“The record trade has been so enthusi- 
astic in response to each new release,” 
said Mr. Gerl, “that Sonora jobbers and 
their dealers have been literally swamped 
with orders. This demand has been ac- 
centuated through the national magazine 
advertising we have been running on our 
record line. And, of course, our record 
advertising is supplemented by our big 
institutional magazine advertising cam- 
paign, in which we feature many of our 
albums. : 

“We plan to increase our advertising 
and sales activities as each month goes 
by. We intend to have Sonora albums 
sold in every city and village in America. 
And we intend to continue our consumer 
advertising on an even bigger scale, un- 
til our artists’ names become by-words 
in every music-loving home in_ the 
country.” 

Mr. Gerl also pointed out that Sonora’s 
trade publication advertising program is 
the largest in the record industry. Full 
page two-color ads have been appearing 
regularly in Record Retailing, Musical 
Merchandise, Radio Retailing, Electrical 
Merchandising, Hardware Age, JEwEt- 
ers’ Crrcutar-KeEystone, Hardware Re- 
tailer, Radio Weekly, Hardware World 
and Radio-Television Journal. 

The meeting included a discussion by 
the artists of future recordings under 
consideration for early release. 
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Lampl Has New Subsidiary 


Walter Lampl, 608 Fifth Ave. New 
York, announces the establishment of a 
new division under the name of “Wal- 
burt” which will feature costume jewelry 
and other kindred novelties to retail 
from $1 to $50 each. 

New quarters for “Walburt” division 
of Walter Lampl will be opened at 48 
W. 48th St. and will be devoted exclu- 
sively to show room and stock room pur- 
poses. The Walter Lampl office will re- 
main in its present location but with 
enlarged quarters. 

“Walburt” will show an extensive line 
of sterling silver jewelry made in the 
Walter Lampl manner, and other types 
of jewelry created to meet the current 
demands in fashion. 

Maybelle Manning, well-known fashion 
authority, will style the line. Her ar- 
ticles, currently appearing in the lead- 
ing magazines and her column, “Fash- 
ionably Speaking,” speak for themselves, 
and her experience and knowledge will 
make the “Walburt” line the vehicle to 
bring to discriminating women styles ex- 
pressed in jewels and authentic interpre- 
tations of what is fashionably correct. 

Ira Barzilay, who has been in the in- 
dustry for a number of years, has been 
appointed General Merchandise Manager 
for the Walburt division. 

The Walter Lampl trademark has been 
adapted for all Walburt’ merchandise 
and will bring to the new division the 
prestige and confidence that the name of 
Lampl has built since 1921. 





"Memory Rings” Proving Popular 





According to Baker & Co., leading refiners 
of palladium, the war has caused a spon- 
taneous boom in what are now being called 
"Memory Rings”, large dramatic and color- 
ful designs of contrasting white palladium 
and yellow or coral gold with diamonds or 
other important gems to be worn on little 
fingers of the girls men leave behind them. 
Unexpected and increasing demand for this 
type of jewelry, similar to the cocktail rings 
of peace time, is attributed to the fact that 
they may be given by husbands to wives, 
brothers to sisters, and by sons to mothers, 
as well as by men to their sweethearts in 
addition to the traditional solitaire. The pic- 
ture above shows a presentation of one of 
these palladium trimmed diamond Memory 
Rings. Palladium, not being a war metal, 
is fairly liberally available for jewelry use. 





Offers Complete Repair Service 


The Alma Service Co., with offices at 
76 Bowery, N. Y., has recently opened 
under the ownership of Al B. Greenberg 
and management of Harold Lulkin. The 
company has facilities to handle over 27 
different items in repair service ranging 
from watches to cameras—a complete’ 
service to the retail jeweler. 
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Mike and Ike—They Look Alike 


YES, WE KNOW IT’S HARD TO TELL us APART / 





To clear up a situation which was con- 
fusing to many jewelers, customers of 
S. Nathan & Co., Inc., 610 Fifth Ave., 
and Nathan Lapidaries, Inc., 71 Nassau 
St., New York City, the two concerns 
have put out a leaflet which, in humor- 
ous vein explains the distinction between 
them. Its front page is reproduced 
above. While there is an affiliation be- 
tween these two firms, their premises are 
separate, and the work they do entirely 
different. 

S. Nathan & Co. deals in precious, 
semi-precious and synthetic stones in 
wholesale quantities; Nathan Lapidaries, 
Inc., is the company which handles cut- 
ting, encrusting and other lapidary and 
repair work. 

Since many customers did not realize 
this difference between the two firms, 
there was confusion in orders, packages, 
correspondence, etc. which not only 
caused annoyance and trouble to the two 
Nathan companies, but more importantly, 
caused considerable delay to the people 
who used the wrong addresses. For this 
reason, the folder with its cartoon illus- 
trations was prepared and circulated. It 
seems that this light treatment was just 
the thing to call attention to the confus- 
ing situation, and to remind jewelers to 
use the right name and address in order 
to avoid unnecessary delays. 





Benrus Expands Radio Advertising 


With a view toward cementing future 
consumer relationship, Benrus Watch 
Company is expanding its advertising 
campaign to strengthen the many mar- 
kets in which the demand for Benrus 
watches has increased. Latest addition 
to the Benrus schedule is Philadelphia’s 
powerful WCAU, covering one of Amer- 
ica’s biggest markets. Many other centers 
are on the Benrus list, some of which 
will be added immediately. 

The rapid growth of so many of 
America’s industrial communities through 
the influx of war workers justifies this 
advertising expansion even at a time 
when Benrus finds it difficult to supply 
watches to the trade. Their feeling is 
that the building of the name Benrus 
now will be of tremendous value to 
jewelers in the future. 


Johnson Heads Telechron Sales 


Roy W. Johnson has been appointed 
general sales manager in charge of all 
commercial activities of the Warren 
Telechron Co. of Ashland, Mass. Mr. 
Johnson was formerly director of the 
facilities bureau of the War Production 
Board and before that associated with 
the General Electric Co. and Schick, Inc., 
in sales and advertising capacities. 

There will be no changes in the War- 
ren Telechron sales organization. David 
Blair, Jr., continues as sales manager 
and Harold E, Blackburn as assistant 
sales manager. 
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New Campaign By Gothic Watch 
Stresses "Jar-proof" Feature 


To promote better understanding on 
the part of the general public about the 
mechanism vital to a watch’s dependabil- 
ity, Gothic Jarproof Watch Corp., 10 W. 
47th St., New York, has launched a con- 
sumer advertising campaign based on its 
features of lifetime guarantee and “jar- 
proof” mechanism. 

The guarantee is featured in each ad- 
vertisement, and each one also explains 
the important role which the balance 
staff and its jewels plays in providing a 
watch with long-lived accuracy, drama- 
tizing the “jarproof” feature by typical 
analogies such as the landing gear of an 
airplane and the manner. in which a cat 
cushions a fall. 

The new series, which consists of full 
pages and half pages, is to appear in 
several prominent consumer publications, 
including Esquire, Liberty, Vogue, True 
Story, Photoplay, House and Garden 
and others. 

To assist dealers in tying in with the 
national campaign a comprehensive line- 
up of dealer helps and materials such as 
counter cards, consumer booklets and 
newspaper mats has been prepared and 
is available without charge. 





Jordan Expands on West Coast 


R. M. Jordan & Co. is making a 
major expansion of its activities on the 
West Coast and plans to open several 
offices in that area. 

Geerge V. Kane, who has been in 
charge of sales of the New York Dis- 
trict for some time, has been placed in 
charge of operations in the Pacific states 
with the title of West Coast Executive 
Sales Manager. He will make his head- 
quarters in Los Angeles. 





Silver Brazed Hand Grenades Turn 
Pill Boxes Into Fiery Furnaces 


There is an old superstition, among 
primitive peoples, that men who bear 
charmed lives and cannot be killed by 
ordinary means can be downed by silver 
bullets. 

When our enemy is entrenched and 
fortified in pill boxes, concrete emplace- 
ments and enclosed shelters for machine 
guns, it takes a silvered weapon to dis- 
lodge them. The weapon is a special 
hand grenade developed by the Chemical 
Warfare Service. 

This hand grenade, the M 15, was de- 
signed especially for assaults on pill 
boxes and fox holes. It produces a white 
phosphorus smoke and explodes, break- 
ing into small particles that quickly start 
hard-to-put-out fires. It is very effective 
up to 100 yards and everything. within a 
25-yard range is likely to be a casualty. 
thrown into a pill box, it turns the inte- 
rior into a fiery furnace. In its construc- 
tion it has three joints brazed with a sil- 
ver alloy, Easy-Flo, developed by Handy 
& Harman, which has helped to speed its 
manufacture and assembly. It is being 
supplied to our troops in huge quan- 
tities. 

Easy-Flo is also being extensively used 
in the production of many other weap- 
ons and war materials including mortar 
smoke shells, flame throwers, incendiary 
bombs, gas masks and a long list of 
other items. No wonder silver is one of 
the metals whose use for civilian pur- 
poses has been restricted. 


~ Clust, on April 29, tendered a testim) 





Roselaar "Diamond Week" 
Makes Hit 


A promotional experiment to test 
public re-action to an educational cam. 






paign on didmonds was sponso ré 
Louis Roselaar & Co., April ie - 
under the name of “National Diamong ne 
Week.” ‘aller 

Clippings indicate that more than | 4™ 
cities took an active part in the Promo. on 
tion which was announced through ‘Antl 
items, dealer advertising and radio news Arcl 
programs. arr 

Newspaper releases were of the edu. na 
cational type designed not so much tp} At! 
sell diamonds, as to aid potential con- Axe 
sumers in purchasing wisely. No attem Bak 
was made to make a diamond expert of] Ball 
the layman, and releases repeatedly em} B25 
phasized that the consumer’s best protes. ie 
tion lay in the good name of his jeweler | Bec 

Retailers reported widespread intereg | Bec 
with many people calling at their store os 
to ask questions, and frequently making} Big 
purchases on the spot. Blit 

Results indicate that such promotiong a 
plans are welcomed by the consumer and} Bos 


therefore beneficial to the jeweler. Loni} Bra 
Roselaar & Co. consequently is planning ab 


a similar event for the fall. Bre 
renin Bre 

Brt 

"Oak Veneer" Wall Paper es 
Simulates Wood Paneling a 
The showrooms of M. Robert, jewelry y- 


‘designer of Renaissance Jewelry Co. 12] Gg, 


W. 37th St., New York, are a striking} Cer 


example of the effects that can be at- 


tained with the Oak Veneer papers} (, 


manufactured by the Timbertone Deco-} ¢h 


rative Co., 15 W. 24th St., New York. 


The effect produced is that of realistie} °° 


structural oak interior, soft and warm] (po 


in tone, and costly in appearance though} Co 


inexpensive in actuality. The material 
was cut into squares and applied with 
the grain running in a pattern of alter 
nate vertical and horizontal blocks on 
each of two opposite walls. On the in-) 
tervening walls the material was used 
with the grain running vertically. The 
result was an effect of spaciousness with 
out in any way detracting from the 
intimacy of the showroom. 

Against the neutral browns of the 
veneer are placed modern furnishings 
done in cardinal reds, yellows and soft 
greens, with drapery done in delicate 
green leaf patterns on a cream ground 


Bedford of Oneida Joins G. C. & N. 


E. B. Bedford, on leave of absence a 
advertising manager of Oneida, Ltd, 
will become associated with Geyer, 
Cornell & Newell, Inc., handling special 
marketing and media assignments begit- 
ning June 1. 

Mr. Bedford will rejoin Oneida, Ltd, 
as advertising manager when the com 
pany reconverts from war Work to full 
production of its nationally advertised 
silverware lines. 





Testimonial Dinner 
Honors A. O. Packer 


Officers and employees of Dieges 3 














nial dinner at the Waldorf-Astoria: 
Hotel, New York, to A. O. Packer, tre 
surer and general manager of the com 
pany, in recognition of his completion oF 
40 years with the concern. 4 
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LET'S GO 


AnotHer War Bonp drive—the fifth—is about to 
begin, and the Government is asking every retail store 
of every kind, large or small, to help to make it a suc- 
cess. 

For it to be completely successful, it is essential that 
. a substantial part of the total be bought by individuals, 
and no one else can reach the ordinary private citizen 
half as effectively as the retail stores of the nation, 
where Mr. and Mrs. John Q. Public do their buying. 

Here is what you are asked to do: 


1. Devote at least 10 per cent of your advertising 
from June 12th to July 8th to featuring War Bonds. 


2. Feature War Bonds in your window displays 
during the same period. 

3. Ask every salesperson in your store to sell at 
least $300 worth of War Bonds over the counter. 

If every retail store in the country will carry out that 
program the campaign will go over—big. We are confi- 
dent that the retail jewelry trade will do its part. 

‘Let’s go! 


SHOULD BE SETTLED 


So MANY THOUsANDs of words have been printed about 
the rights and wrongs of the Montgomery Ward seizure 
that to add to them at this late date would be merely to 
repeat things that have already been said over and over 
again. 

Nevertheless, we cannot help expressing our regret 
that Mr. Roosevelt has seen fit to avoid letting the 
courts decide once and for all whether or not he has the 
right to seize even a non-war and non-manufacturing 
establishment whenever a labor dispute occurs. That’s 
a question that every business man is entitled to have 
answered. 

Diehard proponents of the New Deal have argued that 
Ward's is a war plant, because some of its goods are sold 
to farmers and other essential workers. If that is so, 
then by the same reasoning, every jewelry store in the 
country is also a war plant, on the ground that it sells 
and repairs the watches that essential war workers need, 
and therefore is just as subject to seizure. 

In fact, the Attorney General himself has claimed 
that “no business or property is immune to Presidential 
seizure,” and that “the courts should not substitute their 
judgment for that of the Executive.” 

This doctrine that the Chief Executive may take pos- 
session of anything, any time, anywhere, and that the 
courts should be mere rubber stamps to O.K. his deci- 
sions, comes painfully close to the one man kind of 
government against which we’re supposed to be fighting 
this war. If we’ve adopted it here, we ought to know 
it. If not, it should be made unmistakably clear that 
the citizen still has rights which even the President 
must respect. 
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BETTER CHECK ™ ‘= 

Have you CHECKED up on your advertising copy a 

plates to make sure that you are quoting the new ¢ 
tax correctly? 


. 
VI 


We ask that question because we have noticed a fi 
ads of substantial stores that have appeared in prin 
since May 1st—with a line to the effect that the Prices 
quoted “include 10 per cent Federal tax.” 

The tax on jewelry has been 20 per cent ever sir 
April 1, except for watches selling for $65 or less, 
these panticules ads did not show watches. 

Because of the character and standing of the stores 
concerned, we believe that the explanation of this mig- 
statement is simply that ads originally published before 
April 1st have been repeated without this detail bei 
noticed when they were re-run. But it suggests that 
before re-using any old plates or copy it would be well 
to check them carefully to avoid such errors. 4 


Better look over your files right now, and make sure. 
that the necessary corrections have been attended to, 


DON'T KNOCK 

Here’s a Lirtye incident which is related in a 
letter from one of our retailer subscribers and which 
points its own moral. 

A well-dressed, intelligent looking couple came int 
this subscriber’s store, he says, to buy a diamond ring, 
but though polite, were very cool, and left without m 
ing a purchase, saying that they wanted to look « 
where before deciding. Our correspondent decided he 
had lost the sale. . 

Later in the day, however, they returned and bought 
without hesitation a $350 ring which he had shown them 
on their first visit. 

The man of the couple volunteered the explanation, 

“We don’t know a thing about diamonds,” he said) 
“but we did not buy the only other ring we had con 
sidered because the salesman spent most of his time 
telling us what a poor diamond we could expect to get at 
any other store in town, and we decided that if that wag 
all he had to say about his own diamonds, then the 
couldn’t be very good, and we'd better go somewhere 
else.” 
As we said at the start of this little piece, the moral i 
clear—concentrate on selling your own goods instead 6 
on knocking your competitor. 
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